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No.  33 


Newspaper  Rates  Are  Falling,  Not  Rising, 
Ochs  Tells  N.  Y.  Advertising  Club 

Actually  Lower  Per  Thousand  Copies  Now  Than  30  Years  Ago,  Says  Times  Publisher — ELxtravagant 
Space-Use,  Based  on  Low  Rates,  Embarrassing  Newspapers 


■fUEU  SPAPER  advertising  rates  have 
actually  been  reduced  in  recent  years 
and  the  cost  of  newspaper  space  is 
ridiculously  low,  Adolph  S.  Ochs,  pub¬ 
lisher  of  the  New  York  Times,  told  a 
luncheon  gathering  of  the  New  York 
Advertising  Club.  Jan.  5. 

“There  isn’t  a  newspaper  in  the  world 
that  is  well  established,  honestly  con¬ 
ducted  and  which  has  10,000  legitimate 
readers  on  which  the  advertising  rates 
should  not  he  as  high  as  the  highest  rate 
that  a  paper  like  the  Chicago  Tribune 
with  700,000  circulation  can  obtain,”  was 
one  of  the' startling  statements  laid  before 
the  advertising  men  by  the  Times’  pub¬ 
lisher. 

Mr.  Ochs  declared  also  that  the  volume 
of  advertising  in  newspapers  had  grown 
to  embarrassing  proportions.  He  looked 
hopefully  to  the  time  when  the  publisher 
could  arbitrarily  limit  the  space  to  be 
sold,  but  stated  that  the  great  amount  of 
revenue  needed  daily — $50,000  in  the  case 
of  the  Times — to  conduct  a  daily  news¬ 
paper  made  caution  necessary. 

Mr.  Ochs  was  introduced  in  a  short 
bio^aphical  speech  by  Edwin  S.  Friendly, 
business  manager  of  the  5'im  and 
formerly  of  the  Times.  At  the  conclu¬ 
sion  of  Mr.  Ochs’  address,  the  thanks  of 
the  club  were  presented  by  James  W. 
Brown,  publisher  of  Editor  &  Publisher. 

Mr.  Ochs’  remarks,  substantially  in 
full,  follow : 

“When  Mr.  Friendly  called  to  see  me, 
he  happened  to  come  in  on  an  occasion 
when  I  was  discussing  with  some  other 

rople  a  matter  pertaining  to  advertising. 

thought  I  had  a  point  of  view  which  I 
had  never  heard  discussed  and  that  this 
might  be  a  fine  opportunity  to  talk  about 
it  to  people  who  are  in  the  advertising 
business.  That  was  this  thought : 

“As  you  know,  we  differentiate  in  our 
advertising  rates.  Of  course  advertising 
rates  are  arbitrary.  They  are  based  upon 
just  what  the  traffic  will  bear.  We  get 
about  all  we  can  get.  There  is  no  general 
system. 

“There  isn’t  a  newspaper  in  the  world 
that  is  well  established,  honestly  conducted 
and  which  has  10,000  legitimate  readers, 
on  which  the  advertising  rates  should  not 
be  as  high  as  the  highest  rate  that  a 
paper  like  the  Chicago  Tribune  with  700,- 
000  circulation  can  obtain. 

“If  you  want  to  measure  the  rate,  you 
can  measure  it  through  some  other  method 
of  reaching  10,000  people.  Perhaps  the 
cheapest  method  is  by  appealing  to  them 
through  postal  cards.  That  would  entail 
only  the  cost  of  the  postals.  Ten  thou¬ 
sand  post  cards  at  one  cent  each  would 
cost  $100.  Then  you  would  have  to  get 
the  names ;  you  would  have  to  have  them 
printed  and  you  would  have  to  address 
them.  But  say  the  postal  cards  cost  $100. 
You  can  get  the  space  that  a  postal  card 
occupies  in  the  Chicago  Tribune  for  $100. 
It  has  700,000  circulation  and  with  the 
postal  cprds  you  get  only  10,000. 

“I  refer  to  that  merely  to  show  you 
that  no  matter  how  you  measure  it,  no 
matter  what  method  you  apply,  the  news¬ 
paper  is  the  cheapest  method  of  reaching 
10,000  people,  so  its  rates  are  too  low. 


It  is  cheapening  the  newspaper  and  the 
value  of  advertising.  i 

“At  the  high  prices  (so  called)  for  ad¬ 
vertising,  the  advertiser  is  caused  to  give 
thought  to  what  he  is  putting  in  the 
newspaper,  what  he  is  placing  there, 
whether  it  justifies  the  expenditure.  When 
the  rates  are  low  he  says,  T  want  my 
name  before  the  public.  I  want  to  stress 
some  particular  department  which  re¬ 
quires  particular  advertising.’ 

“But  he  doesn’t  put  the  acid  test  to 
that — Is  what  I  am  going  to  advertise 
news?  Is  it  going  to  interest  somebody? 
Is  it  going  to  arrest  the  attention  of  the 
reader?  Will  it  compete  with  what  is  in 
the  reading  columns  so  the  reader  will 


less  than  50  per  cent  in  many  cases.  But 
there  is  a  reason  for  that,  and  that  is 
that  what  we  regard  as  department  store 
advertising  has  news  value.  A  newspaper 
with  a  large  circulation  must  have  a  ^eat 
number  of  people  who  have  a  habit  of 
doing  their  purchasing  in  a  certain  depart¬ 
ment  store.  You  all  have  your  habits. 
You  have  your  favorite  places  which  you 
wish  to  patronize;  you  know  the  people 
and  you  are  accustomed  to  their  system. 

“A  friendly  relationship  is  established 
and  there  is  confidence  and  goodwill.  That 
being  the  case,  we  feel  that  the  announce¬ 
ments  we  are  making  about  these  depart¬ 
ment  stores  are  of  interest  to  probably  a 
large  fractional  part  of  our  readers  and 
come  to  them  as  news. 

“That  being  the  situation,  this  thought 
occurred  to  me.  I  presented  it  to  several 
large  department  stores,  but  not  one  of 
them  has  ever  given  me  a  satisfactory 
answer.  I  don't  know  whether  they  have 
thought  about  it  or  not.  That  is  this; 

“How  much  of  the  advertising  the  de¬ 
partment  store  is  doing  is  intended  to  in¬ 
form  their  customers  and  how  much  is  to 
attract  new  customers?  To  attract  a  new 
customer  is  very  problematic  and  very 
hazardous.  It  is  very  speculative.  But 
when  a  department  store  has  40, (XX)  or 
50,000  customers  reading  a  certain  news¬ 
paper,  those  customers  should  be  kept  in¬ 
form^  of  what  is  taking  place  in  the 
store,  what  is  offered,  what  is  new,  what, 
is  of  interest  to  them. 

“What  proportion  of  the  expenditure  is 
intended  for  the  customer  and  how  much 
of  that  expenditure  is  intended  to  attract 
a  new  customer?  It  is  a  new  subject 
which  occurred  to  me  only  a  short  time 
ago.  I  think  a  department  store  could 
very  well  say  that  about  90  per  cent  of 
its  expenditure  for  advertising  is  most 
beneficial  when  it  is  directed  for  the  in¬ 
formation  of  those  who  are  continually 
patronizing  that  store  and  that  10  per  cent 
might  be  the  speculative  amount  that  goes 
to  an  occasional  man  who  might  be  in¬ 
terested. 

“The  point  I  want  to  make  is  that  it 
is  the  news  in  jhe  advertisement  that 
makes  it  attractive.  You  are  interested 
in  the  activities  of  your  life.  It  is  the 
announcement  that  is  made  which  affects 
your  well-being  which  is  news.  The  ad¬ 
vertisement  that  doesn’t  spell  ‘news’  in 
S.  Ochs  ’"y  judgment  is  a  waste  of  money.  It  was 

this  thought  I  wanted  to  bring  to  you. 
“So  far  as  advertising  is  concerned,  1 
become  interested?  He  would  naturally  want  to  say  that  I  do  not  know  of  any- 
do  that  if  the  rates  were  high.  He  would  thing  else  that  has  been  falling  in  price 
say  to  a  man  who  wanted  to  advertise  in  as  advertising  has  been  falling.  When 
a  special  department,  ‘We  can’t  afford  I  came  to  New  York  the  New  York 


it.  We  can’t  pay  for  that.’ 


Times  maintained  a  rate  by  which  they 


“The  thought  I  want  to  present  with  got  nearly  two  cents  a  line  per  1,000 


respect  to  that  is  this. 


Probably  they  didn’t  know 


“We  differentiate  as  to  rates.  As  you  how  small  the  circulation  was  because  at 
all  know,  the  department  store  rate  is  that  time  we  were  printing  20,000  copies 
very  low.  That  is  the  lowest  rate.  We  of  the  Times  and  unfortunately  10,0(X) 
run  across  that  all  the  time  with  every  were  returned  unsold.  But  that  is  a  good 
other  advertising  classification.  They  starting  point  anyway, 
say,  ‘Look  what  low  prices  you  give  these  “But  we  were  then  being  paid  that  rate 
department  stores  and  how  much  higher  and  I  have  no  doubt  the  resuits  the  a  l- 
your  rate  is  for  any  other  class  of  ad-  vertiser  obtained  justified  a  rate  of  two 
vertising.’  cents  a  line  per  1,(XX)  circulation. 

“The  department  store  advertising  is  “Our  rate  now  is  one  cent  a  line  for 
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5,(KKJ  circulation  and  when  we  come  to 
these  large  department  store  advertise¬ 
ments  the  rate  comes  down  to  the  min¬ 
imum  of  one  cent  a  line  for  10,000  cir¬ 
culation  and  on  Sunday  at  one  cent  a  line 
for  15,000  circulation.  It  has  steadily 
gone  down.  That  is  the  case  with  all 
newspapers — advertising  rates  are  going 
down. 

“.\dvertising  is  too  cheap  and  people 
are  extravagantly  using  the  space  in  the 
newspapers  and  embarrassing  the  news¬ 
papers  by  the  fact  of  taking  so  much 
space.  Today  one  of  the  greatest  prob¬ 
lems  in  the  New  York  Times  is  the  size 
of  the  paper.  We  could  probably  arbit¬ 
rarily  reduce  the  size  of  the  paper  and 
say,  ‘We  will  not  accept  this  advertise¬ 
ment.’  We  haven’t  yet  reached  that  point, 
but  I  hope  to  live  to  see  the  day  when  I 
can  say  how  much  advertising  we  are 
going  to  carry  and  when  that  space  is 
engaged,  that  is  as  much  as  we  can  take. 

“We  are  running  the  New  York  Times 
at  an  expense  of  $50,000  a  day  and  we 
can’t  fool  much  with  that.  We  have  to 
have  that  much  money  and  must  go  along 
a  little  cautiously  if  we  are  to  run  an 
establishment  of  that  kind.  It  is  the 
matter  of  revenue  that  we  must  consider 
if  we  are  going  to  continue  our  efforts 
and  produce  the  kind  of  a  newspaper 
which  the  Times  is. 

“But  it  is  automatically  occurring.  Our 
advertisers  are  being  educated  up  to  the 
value  of  the  advertising  space.  One  of 
the  largest  department  stores  in  the  city 
is  paying  something  like,  we  will  say,  50 
cents  a  line.  They  require  so  much  space 
in  the  Times  to  attract  attention  that  they 
finally  said,  ‘We  .should  like  to  have  a 
smaller  advertisement  made  a  little  more 
conspicuous.’ 

“Mr.  Wiley  said,  ‘We  can  do  that,  but 
the  rate  will  discourage  you.’ 

“  ‘Well  we  should  like  to  go  forward 
in  the  paper.’ 

“  ‘Where  would  you  like  to  have  that 
advertisement?’ 

“He  designated  where  he  wanted  to 
place  it. 

“Mr.  Wiley  said,  ‘instead  of  paying  50 
cents,  you  will  have  to  pay  $1  or  $1.50 
a  line  placed  there.’ 

“They  said,  ‘That  is  frightful.’ 

“  ‘Well,  we  can’t  put  advertisements 
only  in  our  jmper.  We  have  to  have 
some  place  for  window  dressing  at 
least  so  the  people  who  pick  up  the 
paper  will  have  something  to  read.’ 

“The  result  was  that  they  did  try  this 
scheme  and  their  advertising  payments 
to  the  New  York  Times  are  nearly  five 
times  the  amount  they  were  in  former 
years.  It  is  not  a  secret.  I  can  tell  jou 
that  that  firm  was  B.  Altman  &  Co. 
When  they  have  something  to  which  they 
wish  to  attract  particular  attention,  they 
buy  the  most  conspicuous  space  in  the 
paper.  They  pay  a  high  rate  a-nd  find 
that  this  advertising  pays  them. 

“This  education  is  going  on  and  in 
time  I  think  we  will  get  the  rate  up  higfi 
enough  to  enable  us  to  re.strict  the 
amount  of  space  available.  Then  we  can 
have  a  paper  which  is  easy  to  handle  and 
not  so  voluminous. 

“Twenty-five  years  ago,  the  advertis¬ 
ing  revenue  of  the  New  York  Times 
netted  us  about  $50  a  column.  We  now 
net  about  $200  taking  the  whole 
volume  of  our  business ;  that  is,  we  have 
multiplied  the  rate  four  times,  but  we 
have  multiplied  our  circulation  sixteen 
times  in  that  time.  We  are  giving  four 
times  more  service  th.in  we  did  before 
for  the  same  price. 

“In  speaking  of  cheapness  in  adver¬ 
tising,  I  will  confine  my  remarks  to  the 
New  York  Times  since  I  am  most 
familiar  with  that.  We  printed  140,000,- 
000  copies  of  the  Times  last  year.  Sup¬ 
pose  the  rate  was  approximately  $1  a  line. 
It  cost,  we  will  say  for  rough  calculation, 
$700,000  a  page  in  the  Times  for  a  year. 
What  will  a  page  of  advertising  then 
cost  per  copy?  If  you  figure  it  out  you 
will  find  a  page  would  cost  one  half  of 
one-cent.  In  other  words,  to  place  a 
page  of  advertising  before  a  reader  of  the 
Times,  if  you  kept  it  up  continuously,  it 
would  cost  you  a  half  cent  a  page.  It  is 
absurd  when  you  think  about  it ! 

“There  is  no  business  in  the  world 
that  has  anything  to  advertise  that  couldn’t 
afford  to  do  that.  But  they  say,  ‘It  in¬ 
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volves  such  a  large  expenditure  we  shy 
at  it.’ 

“I  refer  to  that  merely  to  show  you 
how  cheap  advertising  is. 

“There  is  one  other  thought  I  want  to 
give  you  before  1  leave  about  the  value 
of  advertising.  .Advertising  after  all  must 
be  based  upon  character,  good  will.  We 
have  a  particular  instance  in  our  own 
experience  with  which  you  are  all  more 
or  less  familiar  and  that  is  the  advertising 
we  did  in  connection  with  the  “Neediest 
Cases’’  of  the  New  York  Times. 

“We  started  that  idea  14  years  ago 
and  at  that  time  had  20'J,(KK)  circulation. 
We  put  forth  every  effort  and  gave  as 
much  as  poss.ble  to  it,  in  fact  as  much 
as  we  did  this  year.  We  made  the  same 
ap])eal  we  thought  to  the  people  and  the 
result  was  that  the  first  year  we  got  a 
resp<jnse  of  only  $3,(XK)  which  was  a  cent 
and  a  half  per  reader  of  the  Times. 

“We  kept  that  up  year  after  year,  peg¬ 
ging  away  at  it.  until  this  year  we  re¬ 
ceived  $260,(KX)  which  represents  some¬ 
thing  like  70  cents  per  reader  of  the 
Times. 

“There  is  a  psychology  in  that  which 
I  am  passing  on  to  you  to  study.  What 
did  that  ?  I  have  my  own  view  about  it 
and  that  is  that  in  the  first  place  we  stuck, 
as  they  say,  everlastingly  at  it.  We  kept 
hammering  away  at  it,  educating  the 
people  up  to  it.  We  put  character  behind 
it.  We  never  deviated  from  the  original 
purpose  that  every  dollar  that  came  to  that 
fund  should  be  spontaneous,  voluntary. 
No  one  was  permitted  to  solicit  for  it. 
We  would  not  accept  an  advertisement  an¬ 
nouncing  an  affair  conducted  for  the 
benefit  of  that  fund.  We  would  not 
allow  it  to  he  used  for  advertising  pur¬ 
poses  at  all  however  good  the  intention 
of  the  person  was.  We  have  simply 
stuck  to  that  one  thing  and  the  result  is 
that  we  have  aroused  in  the  community. 


a  confidence  in  it,  a  good  will  toward  it 
so  that  some  people  in  their  wills  are 
providing  funds  for  it  and  the  money 
comes  from  all  over  the  world. 

“It  is  a  lesson  in  advertising  which  1 
Itass  on  to  you.  It  is  well  worth  study- 
ing. 

"W  hat  did  that  ?  What  has  made  that 
extraordinary  respon.se  which  the  Times 
has  had?  When  Tex  Rickard  opened 
Madison  Square  (iarden  he  offered  us  the 
receipts  of  the  lx)xes  with  the  best  of  in¬ 
tentions.  He  said,  ‘You  may  have  the 
receipts  from  the  boxes  for  the  opening 
night,^  which  would  have  meant  $10,000 
or  $15,0W.  It  was  a  generous  offer,  but 
we  didn't  take  it  because  it  would  have 
been  advertising  the  “Neediest  Cases” 
and  I  believe  sticking  to  that  one  prin¬ 
ciple  has  made  the  thing  a  success.  It  is 
the  best  lesson  in  advertising  that  I  know 
of  and  I  pass  it  on. 

“I  want  to  leave  another  thought  with 
you  before  I  conclude  my  remarks  and 
that  is  this. 

“We  are  here  at  the  beginning  of  the 
new  year,  1926  is  opened  to  us.  We 
have  just  come  through  one  of  the  most 
prosperous  years  this  country  has  ever 
known  during  1925.  What  of  the  future? 

“I  want  to  say  to  you  from  my  point 
of  view  (I  am  getting  along  and  take 
the  old  man’s  view  of  things  probably) 
as  I  see  things,  we  have  within  our  hands 
in  this  country  the  possibility  of  a  con¬ 
tinuance  of  our  prosperity  for  some  time 
to  come.  But  we  are  in  very  serious 
danger  of  losing  that  opportunity.  I  want 
to  strike  that  serious  note  here  before 
leaving  you  because  I  want  you  to  keep 
this  in  mind  and  study  it  for  yourselves, 
using  your  influence  in  the  circles  in 
which  you  move  after  you  have  come  to 
your  conclusions. 

“There  is  one  black  cloud  in  the  hori¬ 
zon  in  the  debt  that  is  owing  to  us  abroad 


Stuart  S.  Schuyler  has  been  elected 
president  of  Allied  Newspapers,  Inc.,  suc¬ 
ceeding  William  H.  Dodge. 

Mr.  Schuyler  formerly  held  the  title 
of  vice-president  and  was  in  charge  of 
the  Chicago  office  of  the  company.  The 
transfer  became  effective  Jan.  4  of  this 
year. 

.Although  Mr.  Schuyler’s  headquarters 
will  henceforth  be  at  the  New  York  of¬ 
fices  at  250  Park  Avenue,  he  plans  to 
“commute”  for  the  first  few  weeks,  at 
least,  between  Chicago  and  New  York 
City. 

“From  newsboy  to  president”  might  he 
an  appropriate  title  for  a  story  of  Schuy¬ 
ler’s  career  as  he  admits  having  been  a 
hustler  for  the  Philadelphia  Bulletin. 

Schuyler  entered  the  newspaper  busi¬ 
ness  under  Walter  E.  Edge  and  soor. 
after  became  advertising  manager  of  the 
Atlantic  City  Press  and  Union.  In  1911 
he  joined  the  staff  of  the  Cincinnati  Post 
and  has  remained  with  the  Scripps- How¬ 
ard  organization  ever  since,  going  to  the 
Chicago  office  of  the  national  advertis¬ 
ing  department  in  1915,  becoming  Chicago 
manager  in  1920  and  vice-president  of 
Allied  Newspapers,  Inc.,  when  that  com¬ 
pany  was  organized  to  take  the  place  of 
old  Scripps-McRae  national  advertising 
department. 

Schuyler,  at  35  years  of  age,  is  one  of 
the  youngest  executives  in  the  Scripps- 
1 1  oward  concern. 

Schuyler  plans  to  live  in  Pelham,  N. 
A'.,  where  his  associates,  Roy  W.  How¬ 
ard  and  W.  W.  Hawkins  and  his  pre¬ 
decessor,  William  H.  Dodge,  have  their 
homes.  No  further  changes  in  Allied 
personnel  are  contemplated. 

Mr.  Dodge,  who,  after  ten  years  as 
president  of  the  Central  Group  of 
Scripps-Howard  Newspapers  and  nearly 
four  years  as  president  of  Allied  News¬ 
papers,  Inc.,  announces  his  retirement 
from  active  work  in  the  executive  organ¬ 
ization,  will  retain  his  extensive  stock 
interests  in  the  Scripps-Howard  news¬ 
paper  companies. 
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WEEK’S  PAY  AS  BONUS 


Detroit  Newt 
Christmas 
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Following  a  custom  established  several 
years  ago,  the  Detroit  News  again  dis¬ 
tributed  a  total  of  $40,000  to  all  of  its 
employes  in  the  form  of  a  week’s  wages  to 
each  person  who  had  been  on  the  News’ 
staff  during  the  past  year. 

The  Christmas  bonus  has  now  become 
an  annual  event  and  is  paid  to  every  em¬ 
ploye  who  has  rendered  the  Detroit  News 
a  full  year  of  continuous  service. 


and  which  we  are  trying  to  collect.  That 
is  the  one  thing  that  stands  in  danger 
of  prosperity  today. 

“Secretary  Mellon  just  came  out  with 
a  statement  with  regard  to  the  debt.  He 
said  we  would  impoverish  these  people 
if  we  tried  to  push  them  for  any  more. 
The  fact  is  that  debt  is  the  one  black 
cloud  in  our  horizon  and  we  must  have 
that  adjusted. so  that  we  will  not  sacrifice 
the  respect  and  good  will  of  the  coun¬ 
tries  with  which  we  are  dealing.  We 
will  have  to  encourage  them  to  trade . 
with  us. 

“There  is  not  one  of  you  but  who,  if 
you  will  study  the  question  within  your 
circle,  can  have  an  influence.  We  must 
be  educated  up  to  it.  We  don’t  under¬ 
stand  it. 

“Those  of  you  who  are  in  business 
know  that  many  a  debtor  you  have  had, 
if  he  can’t  pay  his  bills,  instead  of  crush¬ 
ing  him  and  destroying  him  and  throwing 
him  into  the  courts,  if  you  help  him  along 
a  little,  you  often  find  that  he  will  be  one 
of  your  best  customers.  It  is  a  simple 
thing — it  is  the  common  sense  thing  to 
do.” 


Peal 
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Succeeds  William  H.  Dodge  as  Prea. 
dent  of  Scripps-Howard  Nations! 
Advertising  Representatives 
Effective  Jan.  4 
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NEWSPAPERS  BREAK  LINAGE  RECORDS  IN  1925 
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Peak  Year  in  Press  Advertising  Experience — Miami  Herald  Leads  All  with  Forty-two  Million  Agate 
Lines — Detroit  News,  Philadelphia  Bulletin  and  Baltimore  Sunpapers  Lead  Respective  Fields 


LEADERS  IN  SEVEN-DAY 
NEWSPAPER  FIELD 


Agate  lines  in  1925 
Miami  (Fla.)  Herald  (MS).  42.513,436 

Detroit  \ews  (ES) .  33,366,494 

Giicago  Tribune  (MS) .  31,068,000 

Xew  York  Times  (MS) .  28.200,444 

Miami  (Ha.)  Daily  Xews 

(ES)  .  27,041,223 

Washington  Star  (ES) .  26,569,198 

Ixfs  Angeles  Times  (MS) _  25,909,058 

St.  Petersburg  (Fla.)  Times 

(MS)  .  25,159,568 

St.  Louis  Post-Dispatch  (ES)  23.658,600 

Pittsburgh  Press  (ES) .  23.597,392 

Los  .\ngeles  Examiner  (MS).  22,773,979 
Tampa  (Fla.)  Tribune  (MS)  21,650,678 
Columbus  (Ohio)  Dispatch 

(ES)  .  21.544,376 

Philadelphia  Inquirer  (MS)..  21,460,500 
San  Francisco  Examiner 

(MS)  .  19,135,663 

Oeveland  Plain  Dealer  (MS)  18,895,993 
Oakland  (Calif.)  Tribune 

(ES)  .  18, 819,726 

Jacksonville  (Fla.)  Times-- 

Union  (MS) . . .  18,094,144 

Xew  Orleans  Times-Pica:>’une 

(MS)  .  18,088.854 

Milwaukee  Journal  (ES) _  17,539,375 

Xew  York  World  (MS) .  17.237,062 

Birmingham  Xews  (ES) .  16,972,872 

Dayton  (Ohio)  News  (ES)..  16,781,576 

Brooklyn  Eagle  (ES) .  16,718,464 

Detroit  Free  Press  (MS)....  16,608.074 
Xew  York  Herald  Tribune 

(MS)  .  16,525,824 

St.  Peter.sburg  ( I-'la. )  Inde¬ 
pendent  (E)  .  15,987,741 

Rochester  Democrat  &  Chron¬ 
icle  (.MS)  .  15,891,556 

Denver  Post  (ES) .  15,609,908 

Seattle  Times  (ES) .  15,436,134 

Portland  Oregonian  (MS)...  14.872,340 

Boston  Herald  (MS) .  14,486.955 

Minneapolis  Journal  (ES)...  14,412,684 
St.  Ixmis  Globe-Democrat 

(MS)  .  14,345.379 

Cincinnati  Enquirer  (MS)....  14,264,880 
Xew  York  American  (MS)..  14,183,094 

.\tlanta  Journal  (ES) .  13.889.330 

Houston  Chronicle  (ES) .  13,880,482 

■  Louisville  Courier-J  o  u  r  n  a  1 

(MS)  .  13.571.569 

Indianapolis  Star  (MS) .  13,463,523 

□eveland  News  (ES)  .  13,059,600 

Buffalo  Times  (ES)  . .  12.841,842 

Chicago  Herald  &  Examiner 

(MS)  .  12,691,982 

Portland  Oregon  Journal 

(ES)  .  12,015.094 

Detroit  Times  (ES) .  11,643.370 

San  Francisco  C  h  r  o  ni  c  1  e 

(MS)  .  10,927,854 

Richmond  (Va.)  Times-Dis- 

patch  (MS)  .  10,757,908 

Washington  Post  (MS) .  10,445,062 

Houston  Post-Dispatch  (MS)  10,023.286 
St.  Paul  Pioneer  Press  (MS)  9.936.696 

Pittsburgh  Post  (MS) .  9,522.966 

Philadelphia  Record  (MS)...  9,282,700 

Xew  Orleans  States  (ES) _  9,092,665 

New  Orleans  Tribune  and 
Sunday  Item  T  ribune 

(MS)  .  9,080,627 

Seattle  Post-Intelligencer 

(MS)  .  9,036,958 

St.  Paul  Daily  Xews  (ES)...  8,479,590 
Dayton  (Ohio)  Journal  (MS)  8,231.286 
Columbus  Ohio  State  Journal 

(MS)  . 7.495.350 

Denver  Rocky  Mt.  Xews 

(MS)  .  7,175,168 

Buffalo  Courier  (MS)  (ex¬ 
cluding  classified)  .  7.153,692 

Des  Moines  Capital  (ES)....  6.959.992 
New  York  Daily  News 

(MS)  . 6,832,472 

Brooklyn  Standard  L’nion 

(ES)  .  6.365,280 

Rochester  Herald  (MS) .  6.231.374 

'  Baltimore  American  (MS) _  5,955,603 

Rochester  Journal-American 

(ES)  . .  5.941.753 


p  RK.4T  •'uiiis  in  advertising  volume  for  the  year  192.'>  were  reported 
from  leading  cities  of  the  nation  this  week.  It  was,  beyond 
<|uestion.  the  peak  year  in  newspaper  advertising  experience.  There 
are,  judging  from  early  returns,  but  a  few  exceptions  to  the  rule  of 
gains  ranging  to  millions  of  agate  lines. 

•Again.  Florida  newspapers  show  st'iisational  linage  development, 
the  Miami  Herald,  published  morning  ami  Sumlay,  leading  the  news¬ 
papers  of  the  I'liited  States  with  the  astonishing  total  of  42,513,436. 

The  linage  leader,  outside  of  Florida,  in  the  seven-flay  field  is 
Detroit  Aeti’s,  with  a  showing  of  33..366,494  agate  lines  published  dur¬ 
ing  the  year;  among  newspapers  publishing  only  six-days  per  week, 
Philadelphia  Bulletin  tops  the  list,  with  20.764.1)08  lines;  in  the  13 
issues  a  week  field,  the  Baltmore  ‘'Sunpapers"  are  shown  as  having 
carried  34,786.603  lines. 

Following  are  the  192.5  linagt*  recorsls.  as  wired  hv  publishers 
to  EDITOR  &  PUBLISHER.  up  to  press  time,  for  newspapers  in  35 
cities,  the  totals  including  local  and  general  display  ami  classified: 


Denver  Times  (E)  .  5,618.592 

Portland  Xews  (E) .  5,396,160 

.Minneapolis  Star  (E) .  5,193,675 

Birmingham  Post  (E) .  5,096,896 

Ix)s  -Angeles  Record  (E) .  4,978,428 

Boston  .American  (E) .  4,764,501 

St.  Louis  Times  (E) .  4,101,300 

Baltimore  Post  (E)  .  3,191,045 

Alilwaukee  Leader  (E) .  3,0^,835 

Boston  Telegram  (E)  .  2,856,972 

Washington  Daily  News  (E)  2,082,710 
San  Francisco  Illustrated  Daily 

Herald  (M)  .  1.815,490 

Seattle  Union  Record  (E) _  1,518.970 


Buffalo  Express  (MS) .  5,669.009 

Cincinnati  Commercial  Tribune 

(MS)  . 

Brooklyn  Times  (ES) . 

Omaha  Daily  Xews  (ES)... 

Boston  .Advertiser  (MS) . 

Providence  Tribune  (ES)... 
Wa.shington  Herald  (MS) 

(exclusive  of  .American 

Weekly )  . 

lx>s  .Angeles  Illustrated  Daily 
Xews  (MS)  . 


5.643,540 

5,255,462 

5.200,230 

4,887,542 

4,820,088 


4,772,155 

3.409,927 


LEADERS  AMONG  NEWSPAPERS 
WITH  13  ISSUES  PER  WEEK 


lines  in  1925 

Baltimore  Sun  (MES) .  34,786,603 

Philadelphia  Public  Ledger 

(MES)  .  30,383,452 

Kansas  City  Star  (MES)  (ex¬ 
clusive  of  magazine ) .  27,228.390 

Louisville  Courier-Journal  and 

Times  (MES)  .  24,697,953 

Providence  Journal  and  Bul¬ 
letin  (MES)  .  23,612.919 

Pittsburgh  Gazette-Times  and 
Chronicle-T  e  1  e  g  r  a  p  h 

(MES)  . 21.430,836 

Xew  Orleans  Item  and  Tribune 
and  Sunday  Item-Tribune 

(MES)  .  17,017,471 

Des  Moines  Register  and 

Tribune  (MES)  .  16,163,068 


SWEINHART  WIELDS  PICK  AS  WORK  STARTS 
ON  PRESS  CLUB  BUILDING 


LEADERS  AMONG  PAPERS 
PUBUSHING  SIX  DAYS 


Boston  Globe  (.MES)  .  15.171.022 

■Minneapolis  Tribune  (MES).  14.^7.855 
Louisville  Herald  Post  (AIES)  13,477,232 
Denver  Times  &  Xews  (MES)  12,793,760 
‘Omaha  World-Herald  (MES)  11,465,629 
Kansas  Citv  Journal  Post 

(MES)  .  10,482,611 

Columbus  (Ohio)  Citizen  (E)  10,357,634 

St.  Paul  Dispatch  (E) .  9,638,062 

Toledo  Xews- Bee  (E) .  9.401.896 

Los  -Angeles  Express  (E)....  9,399,516 

San  I'rancisco  Call  (E) .  9,334,345 

Pittsburgh  Sun  ( E) .  8,989,414 

Jacksonville  (Fla.)  Journal 

(E)  . 8,982,960 

Oakland  Post  Enquirer  (E)..  8,949,2% 

Cincinnati  Post  (E) .  8,576,386 

Washington  (D.  C.)  Times 

(E)  .  8,208,778 

New  Orleans  (La.)  Item  (E)  7,936,844 

Baltimore  News  (E) .  7,763,191 

Milwaukee  Wisconsin  News 

(E)  .  7,686,875 

San  Francisco  Daily  News 

(E)  .  7,549,661 

St.  Louis  Star  (E) .  7,355,691 

Boston  Transcript  (E) .  7,271.810 

San  Francisco  Bulletin  (E)..  7,106,624 

Seattle  Star  (E)  .  7,062,510 

Portland  Telegram  (E) .  6,465,928 

Omaha  Bee  (.MES) .  6,294,652 

Indianapolis  Times  (E)  .  6,100,224 

Houston  Press  (E) .  5,919,970 

Chicago  Post  (E)  .  5,784.218 

Chicago  Journal  (E)  .  5,782,267 


Agate  lines  in  1925 

Philadelphia  Bulletin  (E) _  20,764,008 

Chicago  Daily  News  (E) _  20,483,166 

Indianapolis  News  (E) .  17,897,667 

I-os  Angeles  Herald  (E) .  16,591,498 

Toledo  Blade  (E)  .  15,538,464 

New  York  Journal  (E) .  15,057,218 

Buffalo  (N.  Y.)  News  (E)...  14,767,190 

New  York  Sun  (E) .  14,705.916 

Tampa  (Fla.)  Times  (E)....  14,652,904 
Grand  Rapids  (Mich.)  Press 

(E)  .  14,550,188 

Geveland  Press  (E) .  14,270,228 

Cincinnati  Times- Star  (E)...  14,177,908 

(Tiicago  American  (E)  .  12,691,902 

Rochester  Times-Union  (E)..  12,603,216 
Richmond  (Va.)  News  Leader 

(E)  .  12.174,582 

Louisville  (Ky.)  Times  (E)..  11,126,384 

Dayton  Herald  (E)  .  10,381,714 

New  York  Evening  World 

(E)  .  8,921,428 

New  York  Telegram  (E) _  6,655,486 

New  York  Evening  Post  (E).  5,059,968 

New  A'ork  Mirror  (M)  .  3,926,302 

New  York  Graphic  (E) .  2,186,676 


NEWSPAPER 

SMASHES 


LINAGE 

RECORD 


Advertising  Bureau,  A.N.P.A.,  Esti¬ 
mates  $215,000,000  Invested  in 
Daily  Press  by  National  Adver¬ 
tisers  In  1925 


^T'HE  task  of  erecting  the  $10,000,000 
club,  office  and  theatre  building  of  the 
National  Press  Club.  Washington,  was 
begun  this  week. 

The  razing  of  the  historic  Ebbitt  House 
at  the  southeast  corner  of  Fourteenth  and 
F  streets.  Northwest,  which  will  provide 
part  of  the  site  for  the  new  .structure, 
which  is  to  be  known  as  the  National 
Press  Building,  was  begun  Wednesday 
with  appropriate  ceremonies  in  which  the 
mcml)ers  of  the  National  Press  Guh  par¬ 
ticipated. 

Several  hundred  persons  witnessed  the 
ceremonies.  Inside  the  roped  arena  were 
assembled  Commissioner  Frederick  .A. 
Penning,  of  the  District  of  Columbia. 
Ulric  Bell,  president  of  the  National 
Press  Club:  Henry  L.  Sweinbart,  its 
president  last  year ;  John  Hays  Hammond, 
John  Joy  Edson  and  James  ^V.  Bryan, 
of  the  Building  Committee,  and  scores  of 
well  known  Washington  correspondents. 

Commissioner  Penning  took  the  marker 
of  the  Columbia  Historical  Society  re¬ 
cording  the  Ebbitt  House  as  once  the 


home  of  President  William  McKinley  and 
presented  it  to  Mr.  Sweinhart. 

Mr.  Sweinhart  unloosened  several 
bricks  at  the  corner  of  the  historic  hos¬ 
telry  with  a  gilded  pick  and  handed  one 
of  them  to  Air.  Bell.  The  brick  will  be 
retained  by  the  club  as  a  souvenir. 

The  building  that  will  tower  above 
Washington’s  business  center  will  be  a 
realization  of  the  dream  of  members  of  the 
club  since  it  was  founded  in  1908. 

The  Club  was  first  housed  in  small 
quarters  above  a  store  at  1305  F  street. 
It  was  moved  later  above  another  store  at 
15th  and  F  streets,  and  then  in  1914  to  its 
present  quarters  on  the  top  floor  of  the 
Albee  Building  opposite  the  Treasury. 

Two  hundred  workmen  will  be  kept 
on  the  job  daily  razing  the  old  Ebbitt 
house  and  the  ancient  Howe  Iron  Build¬ 
ing,  the  first  iron  structure  to  be  erected 
at  the  Capital.  The  ground  now  occu¬ 
pied  by  the  two  buildings  will  form  the 
site  of  the  new  structure,  which  is  to  be 
finished  toward  the  close  of  this  year. 


Newspaper  advertising  in  1925  smashed 
all  previous  records,  according  to  the 
Bureau  of  Advertising  of  the  American 
Newspaper  Publishers’  Association,  which 
this  week  expressed  the  belief  that  a  com¬ 
pleted  tabulation,  now  in  process,  would 
show  that  national  advertisers  invested 
$21S,(X)0,000  in  this  one  medium  alone 
during  the  past  year.  The  best  previous 
year  was  1923  when  $205,000,000  was  in¬ 
vested  by  national  advertisers  in  news¬ 
paper  space. 

William  A.  Thomson,  director  of  the 
Bureau,  issued  the  following  statement 
regarding  the  record  year : 

“.An  examination  of  the  monthly  re¬ 
ports  made  by  the  Bureau  membership 
for  all  of  1924  and  for  the  11  months  of 
1925  shows  an  average  increase  in  linage, 
both  local  and  national,  which  warrants 
the  belief  that  1925,  provided  December 
figures  maintain  the  average  advance,  was 
a  banner  year. 

“In  national  advertising  the  best  pre¬ 
vious  record  was  established  in  1923,  when 
newspapers  carried  $205,000,000  in  busi¬ 
ness  frorn  this  source.  It  is  believed  the 
1925  national  advertising  figures  will  be 
at  least  $215,000,000. 

“The  large  majority  of  newspaper 
members  of  the  Bureau  participated  in 
these  monthly  reports,  so  that  the  esti¬ 
mate  is  based  on  a  rather  comprehensive 
analysis. 

_  “The  Bureau  looks  forward  to  a  con¬ 
siderably  larger  volume  of  local  and  na¬ 
tional  advertising  in  1926.” 
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A.  N.  P.  A.  OPPOSES  NEW  MAIL  RATE  RISE 
IN  PETITION  TO  COMMERCE  COMMISSION 

President  Thomason  Seeks  to  Intervene  in  Application  by 
Railroads — Rate  Too  High  Now,  Is  Claim — 
Circulation  Curtailed 


r''OXTKNDING  existing  rates  on  news- 
paper  mail  are  so  high  circulation  is 
being  curtailed,  the  American  Newspaper 
Publishers’  Association  on  Jan.  4  peti¬ 
tioned  the  Interstate  Commerce  Commis¬ 
sion  for  leave  to  intervene  in  proceedings 
recently  instituted  by  the  railroads  to  ob¬ 
tain  more  pay  from  the  Government  for 
hauling  the  mails. 

The  petition,  signed  by  S.  E.  Thomason, 
of  the  Chicago  Tribune,  and  A.  N.  P.  A. 
president,  requested  a  sweeping  investiga¬ 
tion  by  the  commission  into  the  present 
practices  of  the  Post  Office  Department 
in  the  handling  of  mail  transportation. 

The  Petitioner  alleges  that  the  Post 
Office  Department  has  specifically  in¬ 
formed  Congress  that  even  under  the 
present  transportation  rates,  the  Depart¬ 
ment  does  not  desire  to  increase  the 
volume  of  newspai)ers  now  handled  in 
the  mails,  because  tlie  Department  alleges 
that  to  do  so  would  increase  the  postal 
operating  deficit. 

“It  api)ears,  therefore,”  the  petition 
reads,  “that  the  Department  will  meet 
any  increased  transportation  rate  which 
this  commission  may  allow  the  railroads, 
either  by  recommending  to  Congress  an 
increase  of  postal  rates  for  the  trans¬ 
portation  of  newspapers,  or  by  further 
curtailing  of  mail  service  to  the  pub¬ 
lishers,  or  both.” 

If  iK-rmitted  to  intervene,  the  publishep 
stated  that  they  would  submit  evidence  in 
proof  of  the  following  points : 

1.  That  the  cost  of  postal  transporta¬ 
tion  of  newspai)ers  is  excessive  as  com- 
l>ared  with  the  cost  of  other  methods  of 
transportation  and  distribution  involving 
substantially  similar  service. 

2.  That  such  excessive  cost  results  in 
part  from  the  present  practices  of  the  Post 
Office  Dejartment  with  respect  to  the 
transportation  and  distribution  of  the 
mails. 

3.  That  the  charges  paid  the  railroads 
could  be  materially  reduced  if  various 
appropriate  kinds  of  transportation  ser¬ 
vice  were  substituted  for  the  one  form  of 
highly  expensive  passenger  train  trans¬ 
portation,  now  almost  exclusively  used 
by  the  Post  Office  Department. 

4.  That  as  to  a  large  volume  of  news¬ 
paper  circulation  now  distributed  by  the 
Post  Office  Department  the  sole  cut-of- 
pocket  expense  to  the  department  is  the 
rate  paid  to  the  railroads  Uiider  the  order 
of  this  commission.  Since  the  newspaper 
publishers  deliver  their  bundles  to  the  car, 
put  them  in  the  car  at  their  own  expense 
and  have  them  picked  up  by  their  de.alers 
at  point  of  destination  without  handling 
cost  to  the  department. 

5.  That  as  to  that  part  of  newsiKiper 
circulations  distributed  on  rural  routes 
publishers  subject  the  Post  Office  Depart¬ 
ment  to  practically  no  expense  for  dis¬ 
tributing  or  handling:  that  the  pu'nlishcrs 
route  and  bundle  all  such  mail  for  the 
route  on  which  it  is  to  be  distributed,  and 
in  addition  deliver  such  bundles  to  the 
train  on  which  they  are  to  be  carried ; 
that  these  rural  routes  were  established 
by  Congress  as  a  part  of  a  public  jydicy 
to  afford  mail  service  to  every  citizen : 
that  rural  carriers  are  not  paid  according 
to  the  number  of  hours  they  work  or  the 
volume,  weight  or  value  of  the  mad  they 
carry,  but  solely  by  the  number  of  miles 
they  travel;  that  the  expense  for  operat¬ 
ing  such  rural  routes  is,  therefore,  not 
increased  by  increasing  the  volume  of 
second  class  mail  matter,  and,  on  the  con¬ 
trary,  is  not  reduced  by  a  decrease  in  the 
volume  of  second  class  mail  matter. 

6.  That  for  these  services  of  transpor¬ 
tation  only,  the  publishers  pay  the  de¬ 
partment  on  an  average  in  excess  of  $1.70 
per  hundred  pounds  for  a  haul  -of  150 
miles  or  less,  whereas  railr.aad  and  other 
carriers  competing  for  similar  shipments 
offer  rates  ranging  from  30  to  90  cents 
per  hundred  pounds  for  the  same  distance, 
and  express  com]  anies  offer  ra’es  rang’ng 


from  50  cents  to  $1  per  hundred  pounds. 

7.  That  under  the  present  second  class 
postal  rates  petitioners’  members  have 
been  forced  to  seek  other  methods  of  dis¬ 
tribution,  or  in  the  absence  of  less  ex- 
p-msive  methods  have  been  compelled  to 
curtail  their  mail  distrri)uli(;u  because  they 
could  not  afford  to  pay  the  cost,  and  sub¬ 
scribers  would  not  pay  it  through  in¬ 
creased  subscription  charges;  that  it  is 
now  impossible  for  petitioners’  members 
to  increase  their  volume  of  circulation 
through  the  mails;  that  since  .any  further 
increase  in  the  transport.ition  rates  al¬ 
lowed  the  railroads  may  remit  either  in 
increased  second  class  postal  rates  or  in 
further  curtailment  of  second  class  postal 
service,  petitioners’  members  and  the 
public  at  large  will  be  grearlv  damaged  by 
the  allowance  of  any  .^’.tch  increased  trans¬ 
portation  practices  of  the  J’.ist  Office  De- 
I>artnient. 


CURTIS  REORGANIZATION 


New  Corporation  Formed  to  Take 
Over  Philadelphia  Newspapers 

The  Curtis-Martin  Newspapers,  Inc.,  a 
new  corporation,  was  established  Jan.  1, 
to  take  over  from  the  Public  Ledger  Com¬ 
pany  the  three  newspapers  formerly  op¬ 
erated  by  that  concern,  the  Philadelphia 
Public  Ledger  and  North  American,  the 
Philadelphia  Evening  Public  Ledger,  and 
the  Philadelphia  Sun.  The  new  company 
has  also  purchased  stock  of  the  New 
York  Evening  Post. 

Officers  of  the  new  company  are  Cyrus 

H.  K.  Curtis,  president,  John  C.  Martin, 
vice-president,  and  treasurer ;  Charles  A. 
Tyler,  secretary;  and  David  E.  Smiley, 
editor-in-chief  of  the  three  newspapers, 
and  C.  C.  Lane,  business  manager  of  the 
New  York  Evening  Post,  directors. 

Official  announcement  of  the  change 
follows : 

“The  Curtis-Martin  Newspapers,  Inc., 
have  purchased  and  will  assume  as  of  Jan. 

I,  1926  control  of  all  the  assets  of  the 
Public  Ledger  Company,  ix;rtaining  to  the 
publication  of  the  Public  Ledger,  morn¬ 
ing,  evening,  and  Sunday,  and  the  Illus¬ 
trated  Sun. 

“This  Company  has  also  purchased  the 
printing  house  of  the  Public  Ledger,  lo¬ 
cated  at  the  corner  of  7th  street  and 
Sansom  street,  Philadelphia,  and  all  the 
capital  stock  of  the  New  York  Evening 
Post,  Inc.,  publishers  of  the  New  York 
Evening  Post.  The  ownership  of  the 
Public  Ledger  office  building.  Inde¬ 
pendence  Square,  Philadelphia,  as  well  as 
the  New  York  Evening  Post  building, 
now  being  erected  on  the  corner  of  West 
and  Carlisle  streets.  New  York,  will  re¬ 
main  in  the  Public  Ledger  Company. 

“This  reorganization  of  the  Public 
l^ger  Company  does  not  in  any  way 
change  the  present  control  or  manage¬ 
ment  of  the  various  newspapers.” 


CHICAGO  NEWS  JUBILEE 


64-Page  Roto  Edition  Mark*  Fiftieth 
Anniversary 

The  Chicago  Daily  News  on  Tuesday 
issued  a  special  64-page  roto  section  in 
commemoration  of  the  fiftieth  anniversary 
of  its  founding,  which  occurred  almost 
co-incident  with  the  transfer  of  the  man¬ 
agement  of  the  paiier  to  Walter  A. 
Strong. 

The  issue  was  a  monument  to  the  late 
Victor  Lawson,  as  well  as  to  the  energy 
of  the  new  owner,  under  whose  guidance 
the  issue  was  prepared. 

Interesting  figures  suggesting  the 
paper’s  progress,  were  submitted  in  an 
article  headed;  “A  Daily  Edition  15 
Times  Higher  Than  Temple  Spire.” 

In  1877,  this  article  says,  a  day’s  out¬ 


put  of  the  Daily  News  presses  in  one 
pile  would  have  touched  the  ceiling  of  the 
press  room. 

"The  average  circulation  was  then  10,- 
000,”  the  article  reads,  “but  the  whole 
day’s  output  wouldn’t  have  piled  as  high 
as  350  present  day  copies.” 

Now  the  day’s  output  would  tower 
8,889  feet  above  the  pressroom  floor. 
Measuring  this  against  the  Chicago  Tem¬ 
ple  building,  the  tallest  structure  in  Chi¬ 
cago.  the  News  statistician  figures  that 
this  pile  would  be  15  times  as  high  as 
the  Temple,  the  tip  of  whose  spire  is  560 
feet  alx)ve  the  street  level. 

Nine  members  of  President  Coolidge’s 
Cabinet  sent  felicitations,  and  Senators 
and  Representatives  also  wrote  appre¬ 
ciatively. 


NAME-THE-WOOD  DRIVE 
INDORSED  BY  U.  S. 


Federal  Trade  Commission  at  Con¬ 
ference  Approves  Rules  Governing 
Advertising  and  Selling 
of  Furniture 


(By  Telegrat'h  to  Editor  &  Publisher) 

Washington,  Jan.  7. — The  Federal 
Trade  Commission  approved  this  week  far 
reaching  rules  laid  down  by  big  depart¬ 
ment  stores  and  other  retail  dealers  for 
describing  and  marking  furniture  for  ad¬ 
vertising  and  other  purposes. 

The  Commission  action  followed  trade 
practice  submittal  conferences  conducted 
by  Commissioner  Vernon  W.  Van  Fleet 
with  certain  members  of  the  New  York 
City  retail  furniture  trade. 

The  Commission  announced  that  all 
furniture  manufacturers,  dealers  and  as¬ 
sociations  will  be  invited  to  subscribe  to 
the  rules  which  follow : 

For  the  designation  of  furniture  woods ; 

1.  Furniture  in  which  exposed  surfaces 
are  of  one  wood  shaH  be  designated  by 
the  name  of  the  wood. 

2.  Furniture  in  which  the  exposed  sur¬ 
faces  are  of  more  than  one  kind  of  wood 
shall  be  designated  by  the  names  of  the 
principal  woods  used. 

Interpretation  of  rules : 

1.  Exposed  surfaces  mean  those  parts 
of  a  piece  of  furniture  which  are  exposed 
to  view  when  the  piece  is  placed  in  the 
generally  accepted  position  for  use. 

2.  The  exposed  surfaces  of  all  furni¬ 
ture  or  parts  thereof  represented  as  solid 
shall  be  of  solid  wood  of  the  kind  or 
kinds  designated.  If  veneered  on  the 
same  wood,  it  may  be  designated  as  a 
wood  of  that  particular  kind.  If  ve¬ 
neered  on  a  different  wood,  it  shall  be  de¬ 
scribed  as  veneered. 

3.  Cabinet  woods,  used  for  decorative 
purposes  where  the  effect  is  solely  to  add 
to  the  artistic  value,  shall  be  named  as 
decorations  only. 

4.  A  wood  popularly  regarded  as  of 
lesser  value,  if  its  use  is  essential  to  con¬ 
struction,  need  not  be  named  under  Rule 
2,  if  less  than  a  substantial  amount  is  used 
on  exposed  surfaces. 

5.  A  wood  popularly  regarded  as  of 
higher  value,  shall  not  be  named  under 
Rule  2.  if  an  insubstantial  amount  of  that 
wood  is  used,  except  as  provided  in  in¬ 
terpretation  3,  above. 

6.  Designations  shall  be  made  in  the 
caption  or  body  of  each  particular  de¬ 
scription  without  qualification  elsewhere. 

7.  The  word  “finish”  to  designate 
color,  shall  only  be  used  as  a  description, 
following  the  name  of  the  wood  used. 

8.  Where  furniture  is  catalogued, 
tagged,  labelled,  advertised  or  sold,  by  re¬ 
tailers.  it  shall  be  in  accordance  with 
these  rules  and  interpretations. 

9.  Where  furniture  is  catalogued, 
tagged,  labelled,  advertised,  invoiced,  or 
sold,  by  manufacturers,  manufacturers’ 
representatives,  jobbers  or  wholesalers,  it 
shall  be  in  accordance  with  these  rules  and 
interpretations. 

10.  Tbe  above  rules  need  not  apply 
to  antique  furniture. 

Twenty-three  big  New  York  dealers 
agreed  upon  the  rules. 

“The  formal  approval  by  the  Federal 
Trade  Commission  of  furniture  standards 
which  have  as  their  basic  principle  ‘Name 


Passi 


the  chat 


the  Woods’  is  a  triumph  for  a  number 
national  groups,”  said  Edward  L.  Greajl 
director  of  the  National  Better  BusinJ 
Bureau  of  the  Associated  AdvertisiJ 
Clubs  of  the  World.  J 

“The  Better  Business  Bureau  moi»l 
ment  was  the  pioneer  in  urging  that  aiT 
vertisers  of  furniture  name  all  the  wo^ 
used  on  exposed  surfaces.  The  FurnitB# 
Manufacturers  Association  of  Gra:: 

Rapids  applied  this  principle  in  the  foritj. 
tion  of  an  advertising  code  for  its  mea 
liers,  and  substantially  the  same  code  vs. 
adopted  by  the  National  Retail  Dry  Good. 
.\ssociation,  the  Southern  Furnitmjl 
Manufacturers  Association,  and  the  Na-i 
tional  Retail  Furniture  Association,  ajj! 
approved  by  the  Mahogany  Associati^l 
the  .Xmerican  Walnut  Manufacturers  JkT 
sociation  and  the  Gumwood  Service  M 
reau.  Now,  the  Trade  Commission,  aoL 
ing,  as  the  statute  directs,  in  the  puHiJ 
interest,  has  given  the  principle  of  ‘NaaJ 
the  W(xids,’  official  endorsement 
practical  code.” 

Mr.  Greene  said  that*  effective  supporJ 
of  the  “Name  the  Woods”  program  hi 
also  been  given  by  such  local  association 
as  the  Ohio  State  Retail  Furniture  Dealt 
ers  .Association,  tlie  Furniture  Dealeil 
Association  of  Detroit,  the  .Associatkl 
of  Furniture  Dealers  of  Birminghan! 

-Ala.,  and  the  Furniture  and  Upholster  Americ 
Dealers  of  Washington,  D.  C.  ' 

I  of  cold 
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GOLF  IN  BERMUDA 


Advertising  League  Members  Sail 
Annual  Tournament 

The  “Bermuda  Expedition”  of  tht 
\\  inter  Golf  League  of  Advertising  Id- 
terests  was  to  sail  from  New  York  Jan 
8,  for  the  annual  tournament  at  the  Mid- 
Ocean  Course,  Bermuda,  Jan.  11  to  15, 
inclusive. 

Listed  to  sail  on  the  S.  S.  Ft.  Georgil 
were  many  prominent  advertising  ancl 
newspaper  men,  including:  John  W.  Bam- 1 
hart,  Charles  Austin  Bates,  Clarenal 
Cone,  Herman  Halsted,  Gilbert  T ! 
Hodges,  L.  B.  Palmer,  and  J.  L.  Paltoai 

The  preparatory  work  of  the  leagwj 
officers  and  the  committees  appointed  tej 
handle  the  arrangements  has  been  thor¬ 
ough.  W.  R.  Hotchin,  the  president,  has 
spent  months  working  over  the  plans 
for  the  expedition,  as  have  Elmer  Rich, 
vice-president,  Gilbert  T.  Hodges,  sec¬ 
retary,  and  S.  Wilbur  Corman,  treasurer 
The  tournament  committee  headed  bj  ? 
Murray  Purves,  consists  of  N.  C.  Neigs,! 
William  Campbell  and  Mrs.  W.  F.  Smith ! 
Rodney  E.  Boone  is  chairman  of  the  En-j 
tertainment  Committee  where  he  is  as- ! 


ici  idiiiiiiciiL  c,ommuiee  wnere  ne  is  as- 1 
sisted  by  William  S.  Bird,  John  H.  Liv-t 
ingston,  Jr.,  Guy  C.  Pierce  and  Walter  I 


R.  Jenkins,  while  transportation  arrange!  1 
ments  are  being  handled  bv  W.  Rojf 
Barnhill  and  D.  L.  Hodges.  '  f  1  ^ 

The  trophy  committee  has  as  chairman!  ^  ^ 
Charles  E.  Sherman  and  as  members  f 
Fred  C.  Stevens  and  C.  1.  Putnam.  M.  | 

C.  Robbins  directs  the  publicity  with  the  ‘  , 

aid  of  Ed.  N.  Chalfant  and  Dwight  E  *?.  ^ 
Foster.  i  ^titui 


Ad  Staff  at  Annual  Dinner 


Officials  and  employes  of  the  advertis¬ 
ing  department  of  the  Chicago  Tribtpu 
held  their  annual  banquet  in  the  Black- 
stone  hotel  recently  with  Col.  R.  R 
McCormick,  publisher,  S.  E.  Thomason,  i 
general  manager,  and  E.  W.  Parsons,  ad- ' 
vertising  manager,  as  the  principal 
speakers. 


Jack  Callahan,  Artist,  Weds 


Jack  Callahan,  comic  artist  of  the  Nev  ‘ 
York  American,  was  married  Dec.  30,  in 
New  York,  to  Helen  Carr,  who  used  to  ; 
dive  from  the  roof  of  the  Hippodrome,  Ij. 
New  York,  in  the  spectacle  “Happy  1 
Days.”  They  had  known  each  other  since  1 
childhood.  During  her  career  as  a  div-  ■ 
ing  girl,  Mrs.  Callahan  was  noted  for  her  ] 
coolness  and  bravery.  The  shock  of  the 
high  dive  affected  her  eyes,  and  she  has 
been  blind  for  three  years.  Mr.  Callahan 
is  creator  of  the  comic  characters  “Hon 
and  Dearie”  and  “Freddie  the  Sheik.” 


Editor  &  Publisher  for  January  9,  1926  ^ 
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SEUZ  CHARGES  DOLLAR  MARK  RULES  PRESS 

Passion  for  Money  Making  Rendering  Dailies  Fearful  of  Rousing  Opposition,  Former  World  Man 
Says,  Resulting  in  Standardized  Products  “Flat  as  Cold  Pancakes” — Cawper  Yost  Replies 


MODERN  newspapers  are  being  ruined  unimpressive,  and  of  no  sort  of  public 
by  a  passion  for  money  making,  was  use.  Noble  lords  preside  over  their 
the  charge  made  this  week  by  Don  C.  boards,  just  as  they  do  at  directorates 
Seitz,  for  33  years  of  soap  and  rubber  companies. 
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with  the  New 
York  IV  or  Id. 
much  of  that  time 
as  a  business 
manager,  who  on 
Jan.  1,  joined 
The  Outlook  as 
associate  editor. 

Writing  in  The 
Outlook  for  Jan. 
6  under  the  title 
"T  h  e  Palladium 
of  Our  Liberties : 
Is  It  Cracked?” 
Mr.  Seitz  declared 
that  syndication 
has  standardized 
American  newspapers  down  to  the  com¬ 
monplace  until  they  have  “the  flat  flavor 
of  cold  buckwheat  cakes.” 

Casper  Yost,  editor  of  the  editorial  page 
of  the  St.  Louis  Globe-Democrat  and 


Don  C.  Seitz 


We  have  not  yet  reached  this  stage 
in  America,  but  seem  to  be  on  the  way. 
Traditional  newspaper  poverty  has  kept 
the  public  out  of  the  newspaper  field. 
Frank  A.  Munsey  once  floated  a  bond 
issue  covering  his  magazines,  but  none 
are  outstanding.  Bernarr  Macfadden, 
of  physical  culture  fame,  advertised  a 
stock  issue  a  year  ago  to  float  his  Eve¬ 
ning  Graphic.  The  rush  to  subscribe  did 
not  upset  Wall  Street.  William  R.  Hearst 
recently  mortgaged  a  batch  of  his  publi- 
c.ations  to  the  amount  of  $12,000,000  in 
bonds,  but  how  far  the  citizenry  invested 
i-  not  revealed.  Readers  of  Mr.  Arthur 
Brisbane’s  “To-Day”  column  get  the 
impression  that  he  bought  most  of  them 
out  of  his  salary  as  editor  of  the  Eve¬ 
ning  Journal.  Mr.  Hearst,  is,  however, 
something  of  a  syndicate  himself,  owning 
twenty-six  daily  newspapers  and  a  half- 
.score  of  magazines.  He  will  be  in  a  good 


president  of  the  American  Society  of  position  to  capitalize  as  soon  as  he  can 


Newspaper  Editors  in  an  editorial  un¬ 
der  the  title  “The  Lament  of  Mr.  Seitz” 
answered  the  latter’s  charges. 

Mr.  Seitz’  Outlook  article  herewith  is 
presented  in  full  followed  by  Mr.  Yost’s 
reply : 

For  the  century  and  a  half  since  the 
clash  at  Concord  and  Lexington  the  press 
has  been  acclaimed,  largely  in  its  own 
columns,  as  the  Palladium  of  Our  Liber¬ 
ties.  Before  it  came  into  being  the  statue 
of  Pallas  Athene,  erected  in  public 
places,  was  considered  the  special  guar¬ 
dian  of  these  precious  entities.  They  were 
wholly  taken  over  when  the  new  Con¬ 
stitution  guaranteed  the  freedom  of  the 
printed  word  by  the  able  editors,  to 
whose  credit  it  must  be  said  that  most 
of  them  were  faithful  to  their  trust. 
That  they  were  bitter,  partisan,  and  un¬ 
fair  can  be  readily  admitted.  But,  like 
the  watch-dog.  they  had  an  honest  bark 
and  did  not  sleep  on  duty. 

It  may  be  stated,  however,  that  a  well- 
fed  watch-dog  is  less  apt  to  be  vigilant 
'  than  one  with  an  unsatisfied  appetite,  and 
profound  observation  leads  to  the  con¬ 
clusion  that  this  rule  applies  to  editors. 
The  old  vigilantes  were  not  overfat. 
their  occupation  was  hazardous,  their  sup¬ 
port  small,  and  their  friends  few.  Fight¬ 
ing  party  issues  with  savage  zeal,  they 
were  only  too  frequently  not  supported 
by  the  party.  Yet  each  stood  by  his 
colors  and  grew  lean  in  purse  and  person 
for  the  cause. 

Purse  and  person  have  become  plump 


secure  a  chartered  accountant’s  certifi¬ 
cate  that  he  is  making  money — which  is 
the  British  method  of  pocket-picking. 

Beyond  this,  American  newspapers  are 
the  properties  of  individuals,  estates, 
partnerships,  and  close  corporations, 
l-'ew  are  longer  owned  by  their  editors. 
The  work  is  done  by  hired  men,  some  of 
whom  are  paid  nearly  as  well  as  the 
union  compositors,  though  working  under 
a  less  certain  tenure  of  employment  and 
a  more  shifting  scale. 

Wages  have  more  than  doubled  in 
mechanical  departments,  but  have  en¬ 
joyed  little  hoisting  in  the  brainery,  save 
to  those  favored  beings  who  can  have 
their  output  syndicated.  These  pets  of 
the  press  are  egregiously  overpaid,  but 


from  the  field  tends  to  make  the  sheets 
commonplace  and  uninfluential. 

Syndicated  editorials  are  also  sent  out 
from  a  central  plant,  and  are  used  to  a 
considerable  extent.  Thus  newspapers 
become  standardized,  like  Ford  cars, 
whose  parts  are  said  to  be  available  at 
five-and-ten-cent  stores,  and  have  the  flat 
flavor  of  cold  buckwheat  cakes. 

.More  than  once  in  the  history  of 
-American  journalism  outstanding  figures 
have  risen  from  the  back  districts  to 
make  themselves  heard  across  the  land. 
William  .Allen  White  and  E.  W.  Howe 
are  some  Kansas  specimens.  Both  have 
become  appanages  of  syndicates  and 
punky.  AVhoever  hears  anything  any 
more  from  a  Cincinnati,  Louisville,  or 
Springfield,  Massachusetts,  newspaper  ? 
Yet  once  the  exchange  editors  followed 
with  eager  shears  the  leaders  of  Murat 
Halstead.  Colonel  Henry  Watterson,  and 
Samuel  Bowles.  Their  papers  still  exist, 
but  life  is  gone  from  them.  The  Field 
Marshal  rides  no  more,  and  the  Star- 
Eyed  Goddess  of  Kentucky  sleeps  with 
the  daisies.  The  Springfield  Repub¬ 
lican  lives  on,  but  not  up  to  its  reputa¬ 
tion.  What  has  happened?  Are  the 
communities  less  intelligent,  or  are  the 
editors  ? 

The  fault,  perhaps,  lies  with  both.  We 
recall  the  Athenian  jester  who  held  up  a 
dried  fish  by  the  tail  and  so  caused  an 
audience  to  turn  away  from  the  oratory 
of  -Anaximines.  “See,”  he  cried  in 
triumph,  “a  dried  fish  is  more  interesting 
than  .Anaximines.”  To  meet  dried-fish 
competition  editors  have  been  swept  off 
their  feet  and  have  followed  the  false 
gods  to  their  own  moral  destruction. 
Their  business  managers  are  of  the  sort 
who  are  able  to  only  sell  circulation,  and 
not  results.  The  buying  power  of  the 
mass  has  become  the  fetish  of  the  adver- 


Caspek  Yost 


cost  their  employers  nothing.  Their  lu-  tiser,  and  not  the  buying  power  of  the  in- 
cubrations  are  distributed  at  a  profit 
over  the  land,  and  aid  in  keeping  down 
the  earnings  of  other  men.  Mr.  Hearst 
is  extremely  liberal  in  this  respect.  Be¬ 
sides  the  gilded  Brisbane,  who  illumi¬ 
nates  eighty-five  papers  each  day  with 
his  scintillations,  a  score  of  artists  and 
writers  are  richly  rewarded  at  the  ex¬ 
pense  of  competing  sheets  in  the  rural 
districts,  in  many  of  which  the  parent 
publications  is  on  sale  before  the  syndi¬ 
cated  matter  gets  to  press.  Mr.  Hearst 
thus  has  his  cake  and  eats  it,  while  there 
is  more  frost  than  frosting  on  the  article 
supplied  the  local  editor. 


dividual.  A’et  where  will  you  find  two 
more  successful  newspapers  than  the 
New  York  Times  or  the  Boston  Tran¬ 
script,  both  of  which  have  sturdily  re¬ 
fused  to  be  swept  from  off  their  feet? 

The  ready  aplogy  for  this  sort  of 
recalcitrance  is  that  ‘‘people  are  no  longer 
influenced  by  editorials,”  which  is  not 
true.  The  editorials  are  no  longer  in¬ 
fluential  because  they  have  no  force  be¬ 
hind  them,  no  potential  purpose,  no 
punch.  The  study  is  how  to  mix  milk 
an<l  water  rather  than  blood  and  iron. 
The  greater  a  newspaper’s  circulation. 


“But,”  says  the  critic,  “we  should 
know  who  it  is  that  attempts  to  influence 
us.  Why  should  this  writer  who  assails 
be  allowed  to 
hide  behind  the 
name  of  his  news¬ 
paper  ?”  For  the 
good  reason  cited 
above,  and  for  the 
further  reason 
that  the  news¬ 
paper  does  not 
hide.  It  is  the 
only  force  in  the 
world  that  per¬ 
forms  all  its  acts 
in  the  open.  It 
needs  more  than 
the  insight  of  an 
individual’s  view 
to  stand  guard 

over  affairs  of  public  concern.  We  look 
out  for  the  locomotive,  not  the  engineer.  • 
Would  it  not  seem  the  first  of  all  im 
pulses  on  the  part  of  the  owner  of  a 
widely  circulated  publication  to  exert 
himself  in  the  interest  of  his  subscribers? 
Apparently  it  is  not.  The  greater  the 
circulation,  the  less  appears  to  be  the 
unselfish  impulse.  Eager  minds  do  not 
develop  with  financial  success,  and  money 
is  notoriously  timid.  The  monks  who 
took  vows  of  celibacy  and  poverty  were 
on  the  right  track.  They  know  that 

singleness  of  purpose  could  not  be  main¬ 
tained  in  any  other  way.  Perhaps  some 
time  we  shall  see  such  a  dedication  to 
editorial  duty,  but  it  is  not  likely  to 
appear  in  the  daily  field.  The  cost  of 
operation  are  too  great,  the  energy  re¬ 
quired  can  only  be  generated  by  indus¬ 
trial  effort.  Asceticism  can  have  no  place 
from  now  on  in  great  establishments  be¬ 
yond  the  reportorial  staffs.  The  boys 
are,  and  probably  will  be,  kept  lean  and 
hungry,like  the  pigs  that  hunt  truffles 
under  the  oak  trees  in  Picardy. 

Thus  the  newspaper  has  come  to  make 
itself  more  of  a  canvenience  than  an  in¬ 
fluence.  It  prints  the  department-store 
bargains  and  gives  radio  programs  each 
day.  It  also  chronicles  with  much  detail 
the  doings  of  the  movie  heroes  and  hedo- 
ines,  their  hectic  lives  and  complicated* 
marital  affairs.  It  also  reveals  in  pages 
of  agate  the  incomes  of  our  fellow-cit¬ 
izens.  Some  news  is  printed  if  it  happens 
early  enough  in  the  day  to  get  in.  Most 
news  declines  to  hurry  for  this  purpose, 
and  the  bulk  of  it  gets  into  “replate” 
editions  that  nobody  reads,  but  which  per¬ 
fect  the  scores  of  the  editors.  This 


the  weaker  its  editorial  policy  is  certain  _  _  _ _ _ 

This  system  of  syndicating  is  a  large  perhaps  on  the  theory  that  there  passion  for  early  publication  is  respon- 

factor  in  destroying  individuality  in  our  ^*‘e  B'st  so  many  more  ^ople  whose  feel  sible  for  much  newspaper  weakness,  bad 
in  the  profession  to  a  degree  unimagined  newspapers,  besides  shutting  the  door  of  must  not  be  injured.  The  manage-  writing,  and  misinformation.  It  also  leads 
so  late  as  a  decade  ago.  The  self-con-  opportunity  in  the  face  of  talent.  It  uient  seems  deliMrately  to  strive  tn  a  to  much  forecasting  which  is  not  always 

adds  to  the  number  of  mute,  inglorious  f^lorless  indirection,  instead  of  glorying  correct  in  outcome,  but  which  curtails 
Miltons  and  suppressed  Hampdens  of  the  strength.  the  value  of  events  in  the  editorial  mind 


stituted  Palladium  is  groggy,  and  there 
are  cracks  in  its  pedestal.  One  of  the 
many  discoveries  that  came  with  war¬ 
time  inflation  was  that  profit-making 
could  be  made  the  rule  and  not  the 
exception  in  journalism.  The  discovery 
came  first  in  London,  where  the  amazing 
Harmsworth  success,  following  upon  the 
creation  of  a  halfpenny  paper  for  people 
who  had  just  learned  to  read,  had  made 
it  ^ssible  for  that  astute  publisher  to 
capitalize  his  property  and  unload  a 
great  share  upon  the  public  without  dis¬ 
turbing  his  control.  "This  gave  him  real 
millions. 

Millions  made  millions.  Soon  the 
Harmsworths,  Alfred  and  Harold,  were 
magnates.  The  war  made  other  men 
rich,  and  these  saw  in  London  news¬ 
papers  a  great  source  of  income  from  in¬ 
vestment,  with  the  result  that  colossal 
capitalization  followed,  in  which  were 
bulked  all  the  publications  of  conse¬ 
quence  except  the  Times  and  the  Labor 


That  accomplished  and  successful  pub-  when  the  thing  really  comes  to  a  coo- 
lisher.  General  Charles  H.  Taylor,  of  the  elusion.  The  last-minute  morning  paper 
Boston  Globe,  kept  his  paper  tame  by  no  longer  exists,  except  in  the  rural 
an  ingenious  device.  He  had  too  much  regions  where  people  go  to  bed  early  and 
conscience  to  ignore  matters  that  deserved  nothing  happens.  There  they  do  get  the 
public  attention,  but  was  too  canny  to  .Associated  Press  stuff  in  all  editions, 
involve  the  paper’s  strength  in  conveying  It  sometimes  takes  a  great  metropolitan 
the  mes.sage  of  dissent  or  opposition.  He  journal  two  days  to  catch  up  with  the 
therefore  adopted  the  system  of  h^ing  review  of  a  play.  The  show  does  not 


Party’s  Herald  with  the  public  holding  to  be. 


countryside.  Few  realize  the  enormous 
extent  upon  which  the  press  in  general 
relies  upon  canned  goods  for  filling. 

Numerous  syndicates  exist  profitably 
through  the  supply  of  features,  and  all 
large  dailies  maintain  syndicate  depart¬ 
ments.  The  sale  of  their  by-products 
runs  up  to  a  pretty  penny,  permitting,  as 
already  noted,  the  payment  of  large  sal¬ 
aries  to  specialists,  comic  artists,  and 
even  poets.  The  incomes  of  Edgar  A. 

Guest  and  Walt  Mason,  for  example, 
would  make  Tennvson  and  Longfellow 
feel  like  pikers.  The  creator  of  “Mutt 
and  Jeff”  has  been  at  it  for  a  quarter  of 

1  century,  and  can  almost  be  suspected  escapes  responsibility — and  power ! 
of  using  stencils.  He  has  become  rich  For,  much  as  the  critic  may  cry  out 
enough  to  maintain  a  racing  stable.  H.  against  the  anonymity  of  the  press,  fet 
T.  Webster  and  Maurice  Ketten  would  is  the  source  of  its  might.  The  opinion  count  of  anything  happening  after  eight 
hardly  care  to  change  places  with  many  of  a  great  newspaper  represents^  a  con-  o’clock  at  night  in  New  York  is  well- 
hank  presidents.  George  McManus  is  a  sensus  of  the  courage,  the  learning,  the  nigh  im^ssible.  If  it  gets  in  at  all,  it 
plutocrat  and  Tom  Powers  deserves  wisdom,  and  the  judgment  of  the  men 


his  leading  editorial  signed  “Uncle  Dud¬ 
ley.”  Now  “Uncle  Dudley”  is  the  titular 
“wise  guy”  of  New  England,  and  what 
“your  L^ncle  Dudley”  says  is  supposed  to 
“go.”  But  it  is  always  what  “Uncle 
Dudley”  says  not  the  Globe,  which 


get  under  way  until  the  “morning  paper” 
has  gone  to  press.  The  editions  thu» 
issued  are  sent  to  unlucky  mail  sub¬ 
scribers  and  sold  in  the  subways,  where 
their  first-page  headlines  are  glanced  at 
in  the  dim  light  by  returning  theater¬ 
goers  and  then  are  trampled  underfoot. 
Much  of  the  matter  is  railroaded  and 
bristles  with  errors.  To  get  a  decent  ac- 


the  bag.  The  Times  was  taken  from 
the  Harmsworth  interests  by  the  lusty 
purse  of  the  American-bred  Astor  family, 
and  still  thunders  in  solitary  gfrandeur. 
The  others  are  pocket  pieces,  profitable. 


These  cases  are  cited,  not  in  a  carping  Smith  is  John  Smith’s  opinion,  and  noth 
spirit,  but  to  show  how  small  a  part  indi-  ing_  more.  There  are  plenty  of  John 
vidualism  has  in  making  the  common  Smiths,  but  mighty  few  New 
garden  varietv  of  newspaper,  and  also  to  Worlds  or  Manchester  Guardians. 
explain  how  the  exclusion  of  latent  talent  words  weigh  accordingly. 


is  usually  telephoned  from  some  booth 
who  make  it.  An  editorial  signed  John  uptown  by  a  “kid”  reporter  and  mangM 

by  a  “rewrite”  man  in  the  office. 

This  same  “rewrite”  man  is  a  great 
York  offender.  He  all  too  frequemlv  puts  the 
Their  reporter  in  a  false  position '  with  tW 
(Continued  on  page  45) 
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MUNSEY  DIRECTORS  PAY  UNIQUE  TRIBUTE 
TO  WILLIAM  T.  DEWART,  PRESIDENT 


SENTENCE  HELD  UP 


Members  Pledge  Loyalty  and  Support  to  New  Chief  in 
Resolutions  Passed  at  Regular  Meeting — Robert 
Davis  Praises  Late  Publisher  in  Cable  Message 


Technicality  May  Free  Chicago  Editor 
of  Jail  Sentence 


ALBUQUERQUE  HER 
AND  JOURNAL  MERGED! 


1A^ 


Through  an  alleged  technical  error,  Ar¬ 
thur  F.  Lorenz,  former  editor  of  the  Illin¬ 
ois  Staats-Zeilung  at  Oiicago,  may  not 
have  to  serve  the  six  months  in  jail,  for 
criminal  libel  of  the  American  Legion  as 


T.  M.  Pepperday  of  Herald  Now 
Control  of  Both  Papers  Whicli  | 
Are  Being  Published  from 
Journal  Plant 


Grad 


Two  of  New  Mexico’s  oldest 
papers  were  consolidated  under  one 


^PRIBUTE  to  William  T.  Dewart,  who  over  a  romantic  tale  from  the  presses  of  provided  in  a  sentence  passed  on  him  by 
has  succeeded  to  the  presidency  of  the  the  man  who  made  the  first  move  to-  Chicago  courts, 
various  corporations  of  the  late  Frank  ward  clean  fiction  for  all  sorts  and  con-  In  addition  to  the  jail  sentence,  Loretiz  ership  in  Albuquerque  on  Jan.  1,  folio 
A.  Munsey,  was  paid  in  special  resolu-  ditions  of  men.”  was  also  fined  $1  by  the  trial  judge.  His  jng  the  filing  of  a  receivership  suit 

tions  passed  by  members  of  the  board  ^  ^  lawyers  now  point  out  that  the  statute  the  Federal  Court  against  the 


of  dirixtors  at  the  regular  meeting  in  JOURNALISTS  OF  WORLD  provides  only  for  alternative  punishment  qucrque  Herald.  The  Albuquerque  Afi 


New  York,  Jan.  5. 

.\t  the  time  of  the  passage  of  the  reso¬ 
lutions  Mr.  Dewart  had  momentarily  re- 
tire<l  from  the  meeting  for  a  conference 
with  one  of  the  editors  of  the  AVte  Y'ork 
Sun,  which  newspaper,  along  with  most 
of  Mr.  Munsey's  other  properties,  is  now 
controlled  by  the  Frank  Munsey  Com¬ 
pany. 

The  resolutions  were : 

Whereas  .Mr.  William  T.  Dewart  has 
been  for  many  years  Mr.  Munsey’s 
closest  business  associate  and  has  es¬ 
pecially  within  the  past  few  years,  during 
Mr.  .Munsey’s  absences  and  at  other 
times,  been  in  complete  charge  of  the 


INVITED  TO  GENEVA 


pnrl 


Dean  Walter  Williams  Extends  General 
Invitation  to  Press  Congress  Meet 
in  Geneva  Sept.  14-18 — 
Preparing  Tour  Program 


I’resident  Walter  Williams  of  the  Press 
Congress  of  the  World  has  issued  an  in¬ 
vitation  to  the  journalists  of  the  world 
to  participate  in  the  Third  Press  Con¬ 
gress  to  be  held  in  Geneva,  Switzerland, 
Sept.  14-18,  1926.  The  invitation  reads: 


by  either  imprisonment  or  by  tine,  but  not  i„g  Journal  made  an  offer  to  the 
by  both.  er  of  the  Herald  for  the  rights  and  , 

.Appellate  and  supreme  courts  had  af-  leges  of  the  Herald  and  the  offer 
firmed  the  judgment  of  the  lower  court  accepted  and  approved  by  the  court, 
and  Lorenz  surrendered  to  the  sheriff  of  Herald  continued  uninterrupted  pubi 
t  ook  county  to  begin  his  sentence.  He  tion  on  Jan.  2  from  the  plant  of  the  ] 
was  behind  the  bars  two  hours  when  a  nal. 

writ  of  habeas  corpus  brought  him  into  An  announcement  in  the  Journal  of 
court  A  second  hearing  is  set  2,  said  that  the  two  newspapers  had 

for  Jan.  10.  merged,  but  would  continue  publical 

with  the  respective  identities,  the  Joi 


CHICAGO  NEWS  OFFERS  as  a  morning  newspaper  and  the 

$8,000,000  IN  BONDS  consolid.S( 

plan  was  T.  M.  Pepperday,  who  had 


management  of  the  various  Munsey  co**!"  gress  of  the  World,  to  invite  participation 
panics  and  properties,  sustaining  at  all  y£  journalists  of  all  countries  in  the 
times  such  relations  to  Mr.  Munsey  as  Congress  sessions  to  be  held  at  Geneva, 
gave  Mr.  Dewart  intimate  knowledge  of  Switzerland,  Sept.  14-18. 

Mr.  Munsey  s  plans,  policies,  methods  and  “The  object  of  the  Congress  is  to  ad- 
purposes,  and  _  ....  vance  in  every  honorable  way  the  inter- 


T  have  the  honor,  for  the  Press  Con-  Ten  Year  Sinking  Fund  Debenture*  president  of  the  Herald  Publishing  Cotl 


Offered  in  New  York — Strong 
Say*  Daily  Averaged  $1,325- 
000  a  Year  Net 


pany.  It  was  announced  that  he 
quired  control  of  the  journal  and  wotj 
be  the  publisher  of  both  newspapers. 

H.  P.  Pickrell  who  had  been  edit 
of  the  Herald  will  be  the  editor  of 


■  M  i->  ,  •  •  io,i,r  ■“  Kissel.  Kinnicutt  &  Co.,  and  Halsey  *"’0  newspapers.  C.  Q.  Landis  Wilsi 

\\  fit-reas  .Mr.  ifewart  is  singuiariy  profession  of  journalism.  To  Stuart  &  Co.,  bankers,  this  week  offered  !*  announced,  would  be  the  advert- 

fitted  by  temperament,  training,  experi-  co-operation  of  all  journal-  in  New  York  an  issue  of  $8,000,000  ten-  '"K  manager. 

ence  and  j^rsonahty  to  continue  and  carry  discussion  of  the  problems  of  year  6  per  cent  sinking  fund  debentures  I*’  the  reorganization  of  the  Jourr. 

out  Mr.  Munsey  s  plans  and  policies  and  profession  is  invited.  Better  acquaint-  of  the  Chicago  Daily  News,  Inc.  The  Company,  T.  M.  Pepperday  appears 
to  extend  and  develop  and  adapt  them  ance.ship  and  larger  co-operation  among  price  was  98,  to  yield  6.25  per  cent,  and  president,  C.  Q.  I^andis  Wilson  as  vie 
to  the  ever  enlarging  requirements  ot  journalists  of  the  world  should  aid  they  mature  Jan.  1,  1936.  president  and  H.  P.  Pickrell,  secretar 

business  progress  and  competition,  and  profession  of  journalism  everywhere.”  The  debentures  carry  warrants  entitling  The  directors  are  the  above  officers  a' 

Whereas  Mr.  Dewart  s  tact,  judgment.  Committees  will  make  reports  at  the  the  holder  to  purchase  preferred  stock  at  A.  C.  Pepperday. 

broad  human  sympathies  and  unusual  Geneva  sessions  on  such  subjects  as  news  $100  a  share  in  the  ratio  of  one  share  for  Pepperday  is  formerly  of  Nt 

executive  talents  have  not  only  endeared  communication,  freedom  of  the  press,  each  $100  principal  amount  of  debentures.  York  and  has  been  in  New  Mexico  . 

him  to  the  members  of  me  several  organ-  interchange  of  journalists,  ethics  of  jour-  The  stock  is  entitled  to  cumulative  divi-  the  newspaper  business  for  only  the  U 

izations  connected  with  Mr.  .Munsey  s  nalism  and  standards  of  practice,  promo-  dends  at  $7  a  share.  These  purchase  two  years.  Mr.  Pickrell  has  been  ca 

‘^sP^cially  the  bun,  the  (jon  of  the  welfare  of  journalists,  and  warrants  will  continue  in  force  until  Jan.  nected  with  the  Herald  for  about  ii 

York  Telegram,  and  other  jiroperties,  but  these  subjects  will  be  discussed  by  dis-  1,  1931.  years  and  formerly  worked  in  Chicaf 

have  created  in  the  minds  of  al;  of  us  tinguished  journalists  from  the  several  Cash  proceeds  derived  in  this  way  will  with  the  old  Record  Herald,  in  St.  Lot 

confidence^^  m  Mr.  Dewart  s  ability  to  countries  of  the  world.  be  added  to  the  sinking  fund  and  used  with  the  Post-Dispatch  and  St.  Louis  Sh 

carry  on  to  still  greater  achievements  James  Wright  Brown,  secretary-treas-  to  retire  the  debentures.  The  Journal  has  been  without  a  d 

and  success,  urer  of  the  Congress,  announces  that  the  In  a  letter  to  the  bankers,  Mr.  Strong,  recting  head  since  the  resignation 

Now,  therefore,  the  members  of  this  official  Press  Congress  party  will  sail  as  President  of  the  new  Chicago  Daily  Joseph  Tausek  early  in  December.  Jos;-, 

board,  speaking  for  this  compai^’  and  for  from  New  York  on  the  S.  S.  Carmania  News,  Inc.,  an  Illinois  corporation,  says  ua  S.  Raynolds,  owner  of  the  Jourm.1 

the  associated  companies,  of  the  boards  of  the  Cunard  Line,  Saturday,  Sept.  4,  ar-  that  the  newspaper  was  founded  on  Dec.  negotiated  the  deal  whereby  Mr.  Pepot' 

of  which  some  of  us  are  members,  and  riving  at  Cherbourg,  Sept.  12,  where  a  23,  1875,  and  has  never  had  an  un-  day  came  into  control  of  the  Journal, 

which  control  Mr  Munsey  s  new-spapers,  special  train  will  be  taken  for  the  run  to  profitable  year.  For  the  four  years  and  Machinery  and  building  obligatio: 

magazines  and  other  interests,  pledge  to  Geneva.  nine  months  ended  on  Sept.  30,  1925,  net  which  had  been  incurred  by  a  former  rar 

Mr.  Dewart,  as  the  head  of  the  Munsey  Five  days.  Sept.  14.  15,  16,  17  and  18,  profits  averaged  more  than  $1,325,000  agement  of  the  Herald  made  the  filing, 
enterprises,  our  best  energies,  our  loyalty,  will  be  devoted  to  Press  Congress  annually  after  depreciation  and  taxes.  the  receivership  suit  against  the  Hen 
our  confidence  and  our  ^votion,  express-  sessions,  which  will  be  held  at  the  west  The  assets  of  the  Daily  News,  after  necessary.  The  Journal  plant,  it  is  si 

ing  the  hope  that  Mr.  Dewart  will  con-  end  of  the  Lake  of  Geneva,  facing  Mont  giving  effect  to  the  present  financing,  are  is  sufficiently  equipp^  to  publish  bo 

tinue’to  lead  the  Munsey  enterprises  and  Blanc.  Here  Calvin  walked  and  talked  given  as  $19,168,711.  The  largest  separate  newspapers. 

Munsey  organization  to  ever  increasing  in  company  with  other  great  teachers,  item  is  $12,000,000  for  “circulation,  good-  -  - 

success  and  usefulness  in  the  public  and  here  the  League  of  Nations  is  located,  will.  Associated  Press  membership  and  CHICAGO  TABLOID  DELAYED 
service.  The  itinerary  for  the  Press  Congress  reference  library.”  It  is  stated  more 
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. — -  .  party  after  the  close  of  the  sessions,  in-  than  $1,000,000  a  year  has  been  spent  -  t  m  n- 

Robert  H.  Davis,  interrupting  his  world  eludes  a  trip  over  the  Bernese  Oberland  during  the  past  three  years  for  circula-  Picture  Paper  to 

tour  at  Cairo,  where  he  received  the  news  to  Interlaken  where  a  day  will  be  spent  tion  and  advertising  development.  Announced  Later 

of  Frank  A  Munsey’s  death,  now  is  in  in  coaching  trips  up  the  Lauterbrunnen  The  newspaper’s  plant  and  property  r-L-  c>  I 

Paris  on  his  way  to  New  York.  Valley  to  Trummelbach  Falls.  are  valued  at  $1,232,541;  investmwts  P}  Chicago  Sun, 


aris  on  his  way  to  New  Aork.  Valley  to  Trummelbach  Falls.  are  valued  at  $1,232,541;  investments,  nj-tnriai  “1 

To  the  Sun  Paris  correspondent,  Mr.  Two  davs  will  be  spent  at  Lucerne  and  $1,223,!%7;  current  assets,  $3  376,903  and  ^  m,-  “^ily  newsp^r 

-  \i -  —  — ' —  ^  j  .  •  •.  .  ’  in  cnicago  tor  appearance  Dec.  28, 


Davis  said  he  last  saw  Mr.  Munsey  at  *00  a  steamer  and  mountain  railway  trip  deferred  charges,  $1,336,000.  The  au-  “SO  tor  ap^ar^ce  Uec.  ha 

the  peak  of  his  physical  powers  and  that  to  the  summit  of  the  Rigi,  and  four  days  thorized  capitalization,  in  addition  to  the  ‘  j  lu  t  n  I 

Mr.  .Munsey  told  him  to  take  a  year  to  will  be  spent  in  seeing  the  sights  and  ^,000,000  bonds,  consists  of  150,000  ’statement^  editor,  issued  the  folloif 
“wander  among  the  peoples.”  historic  places  in  and  around  Paris.  The  shares  of  preferred  and  400,000  shares  ^ '  aa  a 

“Radical  changes  are  taking  place  in  Paris  Press  Association  will  assist  in  the  of  no  par  common  stock.  •  ®  suaden  derangement 

the  human  family  with  amazing  swift-  entertaining.  .  The  Glance  sheet  indicates  60,008  olS’s  d\"ily  Srtu“*’ubl^^^^ 


ness/’  he  said  Mr.  Munsey  told  him.  Brussels  will  be  visited  and  after  see*  shares  of  preferred  have  l>een  taken  at  a  \  '  a  t'i.*  -  —  J 

‘Vlo  where  you  will  and  return  with  a  ing  the  points  of  interest  there  will  be  $100  a  share  and  all  the  common  stock 


SHI  Will  rtiisi  IS-IUIII  *^11.1.  »  IIIV  1^^11113  VI*  Iiiivivsi  iiiviv  Will  i/v  1 VA./  »ll«*IC  dllU  <111  IIIC  LOinmUIl 

new  understanding.  Forget  the  office  an  excursion  to  Waterloo,  and  then  five  at  $10  a  share,  as  the  outstanding  stock  rL,  oeiore  mere  was  time  ^ 

desk.”  days  will  be  s,x;nt  in  Ixindon.  with  is  listed  at  $10,000,000.  *  PuBLisiira  of  tl 

Mr.  Munsey  planned  to  have  others  motor  drives  around  the  city  and  ex-  The  offering  of  the  debentures  gives  ^  , 

on  the  editorial  and  business  staffs  have  cursions  to  Hampton  Court.  Eton  and  the  holder  the  right  to  purchase  an  equal  .i,''  u  *^*'f/**c^^*"^  l  *• 
the  same  exjierience,  Mr.  Davis  said.  Windsor.  The  Lon<lon  Press  .-\ssocia-  amount  of  preferred  stock  until  Jan.  1.  "  ,  cj*”  w'lll  begin  pubhcati, 

“Mr.  Munsey,”  he  continued,  “was  the  tion  will  assist  in  the  entertaining.  1931.  Proceeiis  from  stock  salos  will  *  ^  annotincenK 

first  publisher  to  produce  original  fiction  There  will  be  liners  available  for  the  be  used  to  retire  bonds.  For  this  privi-  mane.  1  here  will  be  so' 

on  a  large  scale  at  a  reasonable  price,  return  trip,  weekly,  starting  Oct.  2  and  lege  80.000  shares  of  preferreil  stock  are  .l  .  'H  6*^  announced 

and  thus  was  the  direct  inspiration  of  Post  Congress  tours  to  places  not  included  reserved  and  an  additional  10,000  shares  ‘ 

the 


Enquirer  to  Join  A.  B.  C. 


authors  now  famrtus  throughout  the  in  the  official  itinerary,  will  be  at  the  are  held  in  the  treasury  for  corporate 

English  speaking  world,  to  whom  he  pleasure  of  those  who  make  up  the  Press  purposes, 

opened  the  highw'ay  along  which  many  Congress  party.  Other  liabilities  are  given  as  current  The  Cincinnati  Enquirer,  one  of  tkl 

footsore  wanderers  entered  the  gales  of  The  official  Press  Congress  steamship  and  accrued.  $891,855;  special  funds  and  few  metropolitan  newspapers  which  hail 
success.  will  leave  for  New  York  Oct.  9,  cairying  reserves,  $269,189,  and  deferred  credits,  remained  outside  of  the  Atidit  Bureau  oil 

“He  made  a  market  and  earned  the  those  who  wish  to  return  home  imme-  $7,665.  Circulations,  has  applied  for  inembersh:l 

right  to  be  installed  forever  in  history  diately  after  the  conclusion  of  the  official  -  in  the  Bureau  and  its  application  has  b«:| 

dealing  with  the  development  of  hooks  tour.  U  .  p..  ^  SocJ.li.t  W*.lrlw  accepted.  The  Bridgeport  (Conn.) 

and  authors,  “Mr.  Davis  said,  “where-  Full  details  an^  information  will  be  _  eekjy  Bridgeport  Star  which  applk 


ever  English  is  read,  even  in  the  most  furnished  by  the  Press  Congress  of  the  The  American  Appeal,  new  Socialist  several  months  ago,  have  qualified  for  . 

remote  comers  of  the  world  and  in  the  World.  Tour  Department,  1700  Times  weekly  published  in  Chicago,  made  its  first  membership  privileges  following  an  au 

dark  places  where  only  candle  light  Building.  42nd  Street  and  Broadway,  New  appearance  Dec.  30.  Eugene  V.  Debs  is  of  their  circulations  for  the  six  mo 

serves  the  enthralled  reader,  he  bends  York  City.  editor  and  Upton  Sinclair,  a  contributor,  ended  Sept.  30,  1^5. 
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AN  ADVERTISER  MEETS  MR.  AND  MRS.  CONSUMER 

Grace  Walton,  of  Julius  Kayser  &  Co.,  Works  in  Stores  to  Learn  at  First  Hand  the  Value  of  News¬ 
paper  Advertising — Retailers  Prefer  Use  of  Daily  Media,  She  Finds. 


UMERSON’S  famous  mouse-trap  quo- 
tation  beneath  a  beautiful  mural  of 
a  cabin  in  a  forest  adorns  the  office  wall 
of  Miss  Grace  Walton,  advertising  man¬ 
ager  of  Julius  Kayser  &  Co.,  New  York 
manufacturer  of  silk  hosiery  and  gloves. 

“If  a  man  can  write  a  better  book, 
preach  a  better  sermon  or  make  a  better 
mouse-trap  than  his  neighbor,”  said 
Emerson,  “though  he  build  his  house  in 
the  woods,  the  world  will  make  a  beaten 
path  to  his  door.” 

But  Miss  Walton  does  not  take  the 
sage  too  much  to  heart. 

The  other  day,  in  fact,  she  returned  to 
her  desk  in  New  York’s  skyscraper  forest, 
fresh  from  a  journey  into  the  hinterland, 
during  which  she  met  and  talked  to  Mr. 
and  Mrs.  Consumer  from  behind  retail 
counters  from  coast  to  coast ;  and  now, 
after  this  peep  at  her  objective,  she  is 
planning  means  to  widen  the  asphalt 
avenue  already  laid  by  advertising  to  the 
Julius  Kayser  &  Co.'s  door. 

It  was  while  this  constructive  experi¬ 
ence  was  fresh  in  her  mind  that  I  met  and 
talked  with  Miss  Walton,  regarding  her 
opinions  of  the  present  advertising  trend. 

“I  am  convinced.”  she  said,  in  her 
precise  and  incisive  manner,  "that  adver¬ 
tising’s  trend  is  towards  an  increasingly 
careful  analysis  of  local  markets. 

“W  hat  I  object  to  is  the  great  number 
of  advertising  writers  who  work  their 
trade  knowing  nothing  about  selling. 
There  are  indeed  a  great  many  people 
in  advertising,  1  have  found,  especially 
among  the  agencies,  who  are  not  experi¬ 
enced  in  actual  selling.  They  lean  to¬ 
wards  the  pretty  picture,  color,  the  hap¬ 
hazard  purchase  of  space  in  the  magazines. 

“Times  are  changing  rapidly  with  con¬ 
comitant  changes  in  advertising  and  sell- 


By  PHILIP  SCHUYLER 

IVhat  is  the  present  advertising  trend? 

Editor  &  Publisher  is  asking  prominent  advertisers  this  question,  and  here- 
ivith  presents  first  of  a  series  of  articles  on  the  subject,  an  inten-iew  with  Grace 
IV alton,  advertising  manager  of  Julius  Kayser  &  Co.,  manufacturer  of  hosiery 
and  gloves,  who  reasons  that  haphasard  advertising  is  a  thing  of  the  past,  that 
to  sell  goods  an  increasingly  careful  study  of  local  markets  is  a  vital  prerequisite, 
and  that  the  best  way  to  carry  the  advertising  message  to  these  local  markets  is 
through  the  columns  of  the  daily  press. 


“It  is  impossible,  I  believe,  for 
an  advertiser  to  get  too  close  to 
his  market. 


“And,  when  an  advertiser  thus 
studies  the  field,  he  appreciates 
more  fully  than  he  did  before,  the 
value  of  newspaper  advertising. 

“We  of  this  firm  are  more  sold 
on  newspapers  than  we  ever  used 
to  be.” 


Grace  Walton 


Selling  has  become  rather  a  question  of 
disposing  of  large  lots  to  large  numbers 
of  people. 

“Here  is  where  the  value  of  newspaper 
advertising  is  again  demonstrated.  The 
newspaper  is  the  quick  selling  medium. 
Newspaper  advertising  should  be  designed 
to  dispose  of  large  lots  to  large  numbers, 
should  be  written  to  bring  definite  re¬ 
sults  immediately.  The  newspaper,  an  ad¬ 
vertising  writer  must  always  remember, 
dies  in  24  hours,  jind,  unless  the  adver¬ 
tising  copy  has  a  quick  appeal  it  is  use¬ 
less.  Newspapers  are  used  by  consumers 
for  quick  buys.  Newspaper  readers  are 
not  looking  for  color,  pretty  pictures, 
and  the  like.  They  want  one-two-three 
facts — ‘what  have  yOu  got;  where  can  I 
get  it;  what  is  the- price?’” 

Miss  Walton’s  contact  with  retail 
stores  on  her  trip  is  also  responsible  for 
certain  opinions  she  expressed  in  regard 
to  the  merchandising  departments  of 
newspapers. 

“Newspapers  can  help  the  manufac¬ 
turers  a  great  deal,”  she  said.  “Of  course, 
I  know  many  newspapers  maintain  mer¬ 
chandising  service  departments.  They 
send  out  a  great  deal  of  printed  matter  to 
the  local  store  advertising  managers,  and 
they  print  news  of  manufacturers  adver¬ 
tising  campaigns  in  special  merchandising 
papers  they  publish. 

“But  I  believe  they  might  bring  in  the 
human  element  into  this  aid  to  greater 
advantage.  The  retailer  is  a  very  busy 
man.  It  is 'difficult  for  him  to  find  time 
to  read  all  the  advertising  literature  that 
reaches  his  desk. 

“It  would  be  much  more  to  the  point  if 
the  newspaper  advertising  manager  would 
call  up  his  retail  friend  by  telephone  and 
remind  him  that  such  and  such  a  mann¬ 


ing  methods,  -i  The  trend  today  is  to 
analyze  the  situation  more  carefully,  in 
comparison  with  the  old-school  adver¬ 
tising  campaign,  which  was  broadcast 
aimlessly,  with  the  vague  feeling  that  ad¬ 
vertising,  any  advertising  at  all,  pays. 
.\s  a  consequence  of  this  mumbling 
method,  the  advertising  message  was 
often  carried  into  cities  where  manufac¬ 
turers  had  no  retail  outlets.  People  would 
read  the  advertising,  and,  seeking  to  pur¬ 
chase  the  goods  promoted,  would  only 
be  aggravated  when  those  goods  were  not 
in  stock.  Today  the  advertiser  speaks  out 
plainly,  only  in  those  cities  where  there  is 
value  in  being  heard. 

“To-day  the  cities  and  towns,  rather 
than  the  nation  as  a  whole,  are  being 
studied  as  never  before.  It  is  impossible, 

I  believe,  for  an  advertiser  to  get  too 
close  to  his  market. 

“And  when  an  advertiser  thus  studies 
the  field,  he  appreciates  more  fully  than 
he  did  before,  the  value  of  newspaper  ad¬ 
vertising.  We  of  this  firm  are  more  sold 
on  newspapers,  than  we  ever  used  to  be.” 

Two  facts  contribute  to  the  livelier  in¬ 
terests  in  the  use  of  newspaper  space 
evinced  by  Miss  Walton  and  the  firm  she 
represents ;  one.  a  special  campaign  con¬ 
ducted  during  the  last  fall  in  ISO  news‘ 
papers,  which  Miss  Walton  characterized 
as  “extremely  successful,”  and,  the  other, 
her  present  trip  from  coast  to  coast,  which 
gave  her  an  intimate  picture  of  the  local¬ 
ized  segments  of  the  national  field. 

Miss  Walton’s  trip  was  comprehensive. 
Beginning  at  Montreal,  Canada,  she 
traveled  out  to  Vancouver,  stopping  at 
various  cities  enroute.  Crossing  into  the 
United  States,  she  visited  Seattle.  Port¬ 
land,  San  Francisco,  and  Los  .Angeles, 
then,  starting  eastward  again  she  made 
stop-overs  at  Denver,  Omaha,  Kansas 
City,  and  Minneapolis,  before  returning 
to  New  York.  All  together,  she  was  away 
seven  weeks.  In  many  instances  in  the 
various  cities  she  visited.  Miss  Walton 
went  right  behind  the  retail  counters  and 
sold  merchandise. 

“I  wanted  to  learn  the  consumer  point 
of  view,”  she  explained.  “To  often  ad¬ 
vertisers  sit  back,  ambushed  in  their  com¬ 


fortable  offices,  and  fire  away  at  the  con¬ 
sumer  target,  without  having  any  idea  of 
the  nature  of  the  bulls-eye. 

“For  our  work  here,  it  was  of  vital 
importance,  we  thought,  to  learn  what  the 
consumer  was  thinking  about ;  what  he 
or  she  was  buying  and  why ;  and  whether 
magazine  or  newspaper  advertising  was 
the  best.” 

Miss  Walton  said  she  brought  back  in 
note  form  considerable  advertising  data, 
which  she  plans  to  use  in  future  Kayser 
campaigns,  and  which,  she  declared,  it 
would  be  folly  to  make  public  for  com¬ 
petitors  to  pick  up.  She  also  brought  back 
a  clearer  vision  of  the  consumer  target. 

“It  is  hard,”  she  said,  “to  give  a  con¬ 
clusive  viewpoint  in  regard  to  the  ques¬ 
tion  of  choice  between  newspaper  and 
magazine  advertising.  My  viewpoint,  for 
instance,  is  based  on  the  needs  of  the 
Julius  Kayser  &  Co.,  the  firm  1  represent, 
and  a  firm  that  is  47  years  old.  One 
cannot  apply  the  same  thought  to  a  com¬ 
pany,  let  us  say,  which  has  only  been  in 
business  for  a  year  or  two.  Quite  differ¬ 
ent  advertising  methods  are  necessary  for 
such  a  firm. 

“But  I  am  willing  to  say  that  for  a 
direct  selling  campaign,  newspajiers  are 
the  only  media. 

“It  is  the  day  and  the  time  of  quick 
selling.  This  condition  is  realized  by 
both  retailer  and  manufacturer.  Both 
of  them  are  advertising  for  the  same  pur¬ 
pose,  to  clear  the  shelves  and  put  money 
into  the  till.  They  are,  also,  advertising 
to  the  same  people. 

“The  retailer  has  an  easy  job.  He  is  on 
the  ground,  can  meet  his  local  problems, 
study  the  local  press,  and  pick  the  paper 
which  pulls  in  the  most  business. 

“The  manufacturer,  sitting  off  in  one 
corner  of  the  globe,  has  hundreds  of  cities, 
not  one,  as  his  problems.  Let  him,  if 
possible,  send  out  a  representative  to 
study  these  cities  separately.  If  this 
move  proves  impossible,  the  only  alter¬ 
native  is  to  follow  the  retailers’  lead. 

“The  retail  men,  I  learned  on  my  trip, 
appreciate  newspaper  advertising.  They 
undoubtedly  prefer  manufacturers  to  use 
this  meilium.  which  stands  so  close  to 


their  customers.  It  is,  they  told  me,  more 
in  keeping  with  their  own  type  of  adver¬ 
tising. 

“And  the  retail  stores,  I  found,  are 
showing  more  intelligence  than  they  used 
to  in  handling  their  advertising,  both  as 
to  make-up,  and  in  selection  of  media. 
They  are  becoming  more  broad-minded 
in  regard  to  their  advertising.  Many 
are  sending  their  advertising  managers  to 
New  York,  in  order  that  they  may  obtain 
at  first  hand  the  latest  style  news,  instead 
of,  as  formerly,  relying  on  the  reports  of 
their  buyers.  This  latter  trend  is,  I  be¬ 
lieve,  a  lesson  to  the  manufacturers,  who 
should  reciprocate  by  sending  their  adver¬ 
tising  managers  into  the  local  field  to 
meet  and  talk  with  the  consumers.” 

When  Miss  Walton  took  her  place  be¬ 
hind  retail  counters  as  a  sales  girl,  she 
picked  up  many  poignant  tips  she  intends 
to  use  in  her  position  as  advertising  man¬ 
ager. 

“One  thing  was  proved  to  me  beyond 
all  quibble,”  she  said.  “People  do  answer 
the  newspaper  advertisements.  There'  is 
no  question  about  that. 

“And  they  are  seeking  to  be  well  in¬ 
formed  on  the  neW  styles,  which  are 
changing  all  the  time.  They  look  for 
authentic  style  news  in  the  newspapers 
and  devour  it  eagerly.  They  are  in¬ 
fluenced  in  an  amazing  manner  by  the 
fashion  magazines. 

“Ten  years  ago,  the  majority  of 
woman  darned  their  own  hosiery.  "Today 
it  is  the  minority,  not  the  majority  who 
are  slaves  of  the  darning  basket.  There 
are  several  reasons  for  this.  More 
women  are  in  business,  for  one  thing. 
Then  they  are  finding  it  increasingly  diffi¬ 
cult  to  buy  threads  to  match  the  changing 
hosiery  colors.  It  is  much  easier  to  buy 
a  second  pair  of  hose,  than  to  make  the 
old  pair  ‘do  a  little  longer’  by  skilfull  use 
of  the  needle  and  thread;  and  they  seem 
to  have  the  necessary  money  to  do  this. 
Yes,  I  think  it  is  safe  to  say,  that  the 
darning  basket  is  almost  out  of  existence. 

“Like  the  retailers  themselves,  I  found, 
the  consumers  are  playing  the  game  of 
hand-to-mouth  buying.  It  is  not  a  ques¬ 
tion  of  large  lots  to  single  customers. 


facturer  is  running  an  advertisement  that 
week.” 

Many  of  Miss  Walton’s  advertising 
ideas  were  incorporated  into  the  hosiery 
campaign,  which  Julius  Kayser  &  Co. 
conducted  last  fall  in  150  newspapers,  and 
which  has  been  described  as  “extremely 
successful.” 

The  copy  of  this  campaign,  paid  for 
entirely  by  the  manufacturer,  was  drawn 
up  to  appear  like  retail  advertisements, 
and  carri^  one  column  of  text  under  th« 
headline  “The  Truth  About  Hosiery,” 
made  to  appear  like  the  newspaper  news 
column. 

Miss  Walton  has  made  other  trips 
similar  to  the  one  from  which  she  has 
recently  returned,  which  was  her  second 
transcontinental  survey.  Her  firm  ad¬ 
vertises  in  10  foreign  countries,  as  well 
as  in  the  United  States  and  Canada,  and 
two  years  ago  Miss  Walton  spent  four 
weeks  in  England,  investigating  media 
and  advertising  agencies,  and  calling  on 
drapery  stores. 

For  three  years  now,  she  has  been  the 
advertising  manager  of  Julius  Kayser  & 
Co.  Prior  to  that  she  was  for  a  year  on 
the  editorial  staff  of  the  Dry  Goods 
Economist.  She  has  also  had  retail  ad¬ 
vertising  experience  with  Forbes  &  Wal¬ 
lace,  a  Springfield,  Mass.,  department 
store,  and  the  Powers  Mercantile  Com¬ 
pany,  of  Minneapolis. 


ALEXANDER  MOORE  RETURNS 

Banquet  Being  Organised  for  Retiring 
Ambassador  to  Spain 

Alexander  _P.  Moore,  retiring  Ambas¬ 
sador  to  Spain  and  former  publisher  of 
the  Pittsburgh  Leader  returned  to  the 
United  States  Jan.  5,  arriving  on  the 
Berengaria. 

Before  leaving  Spain  Mr.  Moore  was 
given  a  farewell  by  King  Alfonso,  Gen¬ 
eral  Primo  de  Rivera. 

The  Spanish  Chamber  of  Commerce  of 
New  York  is  organizing  a  banquet  in  Mr. 
Moore’s  honor  to  be  held  at  the  Waldorf 
.Astoria,  Jan.  14. 
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A.  A.  C  W.  LAUNCHES  BIG  EXPANSION  CAMPAlGf 

Francis  H.  Sisson  of  Guaranty  Trust  Company  Named  Chairman  of  Movement  Which  Undertaki 
Revamping  of  Financial  Structure,  Enrollment  of  New  Members,  and  Widening  Scope  of 

Activities — $500,000  Budget  Sought 


■uuDiia  AM)  moncTun  busdkss 
iBRoaaa  ADratTisDO 


?R0nCTI(M 
■tUMwl  B«tUr 
»u«ln— «  Bur—u 


A  "NEW  day”  is  promised  for  organ-  - 

ized  advertising  the  world  over  to  fol- _ 

low  from  an  international  expansion  cam-  *aiu)ii«i  am)  nm 

paign  launched  this  week  in  New  York  iBROaaa  adti 

by  the  Associated  Advertising  Clubs  of  L_^ - 

the  World  with  the  appointment  of 

Francis  H.  Sisson,  vice-president  of  the  ^ - 

Guaranty  Trust  Company,  as  chairman  |  _ 

of  the  cami»aign  committee.  *  ?roti 

Mr.  Sisson  will  announce  the  member-  “r.  ^  itUoa 

ship  of  his  committee  shortly. 

Meanwhile,  an  advisory  committee  com-  _ -  ^ 

posed  of  C.  Kii^  Wo^bridge,A  A.C.W.  I  I  I  u..u~l  fl 

president,  Lou  Holland,  president  of  the  _  '  I  ^  I  >— 

National  Better  Business  Bureau,  Inc., 

and  Frank  McClure,  chairman  of  the  *„»area  ixi>«ri«ne»  I  Tigiiuw« 

National  Advertising  Commission,  is  al-  - -Z— -  - Z— -  I — - — 

ready  arranging  details  of  the  drive,  1 _  1 _  _  I — 

which,  through  a  revamping  of  the  asso-  T«ohaiqu*  -i-  Acmda  -|t< 

ciation’s  financial  structure,  contemplates  L  -  I  - 

enlargement  of  the  service  bureaus  at  .  I  .  ■  | - 

international  headquarters  in  New  York;  I  _ ,  yj.  I  i 

the  creation  of  field  staffs  of  the  National  1  Adwtiino*  /  \  Aa»i 

Better  Bnsiness  Bureau,  and  the  Asso-  \  ihroui^  /  \  * 

ciated  clubs;  establishment  of  a  conven-  \  iffioijbi  /  \ 

tion  bureau  and  a  bureau  of  book  service  \  /  \ 

and  educational  research;  provision  for  .  -r  .l  it  -c  ••  »*  .u  . 

the  expense  of  district  chairmen  in  the  '"i’  **1  “ 

supervi^on  of  their  districts;  systematic  ‘"“"I'  y®'***’ 

assistance  in  membership  maintenance  expansion  camp 

and  the  creation  of  new  clubs ;  and  closer 

intergration  of  the  clubs  in  European  and  be  more  honestly  enthusiastic.  The  sum 


OO-ORDIIATIOI 
RatieoAl  Aanrtlalac 
CoBltalon 


.\  nece.ssary  item  in  the  growth  and 
self-expression  of  an  organizatka 
covering  wide  area. 

National  .Advertising  Commission 
.Administration  ....  3,000  17, (ii 

The  .Association  now  provides  ig 
Executive  Secretary  for  the  Com¬ 
mission. 

N.  A.  C.  bulletins .  3,i(i 

A  minimum  appropiation  for  bul- 
letins,  etc.,  aimed  at  all  possible 
coordination. 

National  Better  Business  Bureau 


A«Mnt 

-[*••■-*01* 

ICo.^ul* 

1  sioa 

Siandiirdt  of  Frootleo 

_ _ 

1 

1  Mora  Freteett** 

(  Uvartlalnc  ^ 

\  Throufdi  / 

Mor«  Froduetivo  1 

L  Advartioinc  J 

\  Through  / 

Administration  . 

,  43,779 

50, (»| 

National  B.  B.  B. 

Investigation  . 

,  52,561 

65,0i 

Local  Bureau  Service  . 

.  10,177 

15,0(1 

Publications  . 

25,(0 

Vor*  Frodueilf* 
Aiv«rtleiii( 
through 
cpriozjct 


“EflSciency — Truth — Unification,”  the  trinity  that  means  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  is  here  shown  in  graphic  detail  in  a  chart  prepared 
for  the  expansion  campaign  launched  this  week 


other  countries. 


total  of  its  contribution  to  business  prog- 


To  meet  this  expansion,  a  sum  of  $500,-  ress  is  amazing. 

000  is  to  be  raised  by  increased  sustain-  “  ‘Few  understand  the  priceless  value  of 
ing  membership  and  other  dues  and  the  individual  Advertising  Club.  Those 
pledges.  The  campaign  will  be  actively  who  hold  it  to  be  merely  a  social  club  are 
waged  in  the  United  States,  Canada  and  years  behind  the  facts.  The  Advertising 
the  British  Isles,  with  the  nine  other  Club  is  advertising’s  research  laboratory 


The  official  organ  of  the  Association, 
although  economically  managed,  is 
forced  under  the  present  budget 
occasionally  to  omit  one  of  its 
monthly  issues.  This  is  not  credit¬ 
able,  and  must  be  obviated.  Asso¬ 
ciated  Advertising  sells  no  adver¬ 
tising  space. 


The  inauguration  during  the  presem 
year  of  “Better  Business  News”  has 
proved  exceedingly  popular  and  valu¬ 
able.  The  Bulletin  service  of  the 
Bureau  is  extensive.  One  service 

■  alone  is  rendered  weekly  to  1,003 
newspapers. 

Field  Staff .  6,957  45,00 

It  is  proposed  under  this  appro¬ 
priation  to  create  a  staff  of  field 
men,  covering  the  entire  country  in 
the  work  of  vigilance,  personal  con¬ 
tact  and  coordination.  The  next 
vital  step  in  the  development  of 
Better  Business  Building.  This  staff 
also  will  operate  an  organization  ex¬ 
tension  and  maintenance  force. 

Contingency 
-Associated  Advertising 

Clubs  . .  25,()(» 

Better  Business 


me  orilisn  XSICS,  WIUI  IIIC  IllllC  UlllCl  la  auw^i  a  louuioiuij  R„roTi,i  ^CIMl  t 

countries  participating  as  they  may  find  Secretary  of  Commerce  Hoover  said  re-  Club  Service  Dept.  -  .  11.257  12,000  Reserve  Funds  • .  I 


This  department  is  maintained  by  a 
skillful  staff  which  need  not  at  pres¬ 
ent  be  increased.  Some  of  the  far 
too  heavy  load  it  carries  will  be 
transferred  under  items  following 
this. 


practical.  cently  that  America  spends  ten  times  as  This  department  is  maintained  by  a 

The  campaign  is  described  as  follows  in  much  for  cosmetics  as  it  does  for  re-  skillful  staff  which  need  not  at  pres- 

a  statement  issued  in  New  York  this  week  search.  We  are  carrying  on  a  highly  ent  be  increased.  Some  of  the  far 

from  the  office  of  Earl  Pearson,  associa-  valuable  research  work  in  these  more  too  heavy  load  it  carries  will  be 

tion  manager :  than  300  local  Advertising  Clubs.  transferred  under  items  following 

“Seing  tlie  duty  of  the  .Associated  .Ad-  “  ‘The  Advertising  Qubs  alone  spend  this, 
vertising  Oubs  more  clearly  and  doing  it  $300,000  a  year  in  local  dues.  And  they  Convention  Promotion 

better  is  in  simple  words  the  paramount  spend  this  to  facilitate  the  member’s  re-  Bureau  .  5,000 

object  of  the  movement,  which  has  been  search  in  what  is  good  advertising  and  A  new  bureau  necessary  to  furnish 

under  preparation  since  the  first  of  No-  selling  practice.  It  can  safely  be  stated  authoritative  help  in  planning  conven- 

vember  under  the  direction  of  a  special  this  way;  the  Associated  Advertising  tions  and  convention  program.^, 

staff  which  is  giving  to  the  subject  its  Qubs  are  directing  a  research  force  of  Book  Service  and  Educational 

entire  time.  .30,000  men  and  women  who  report  their  Research .  8,541  15,000 

“The  campaign  owes  its  inception  to  results  to  each  other  weekly;  and  whose  This  service,  regarded  by  club  mem- 

President  C.  K.  Woodbridge,  who,  since  best  conclusions  find  final  tabulation  at  bers  as  one  of  the  great  aids  provided 

his  election  to  the  international  presidency  tlie  annual  international  advertising  con-  by  the  Association,  requires  expan¬ 
last  Mav,  has  been  making  a  study  of  the  vention.  sion  and  especially  such  concentration 

field  of  organized  advertising  and  the  “  ‘The  contribution  of  the  departments  as  to  relieve  the  Club  Service  depart- 

mission  of  the  Associated  Advertising  is  more  highly  specialized.  They  repre-  ment  from  burdens  that  now  fall  on  it. 


bers  as  one  of  the  great  aids  provided 
by  the  Association,  requires  expan¬ 
sion  and  especially  such  concentration 
as  to  relieve  the  Club  Service  depart¬ 
ment  from  burdens  that  now  fall  on  it. 


Associated  Advertising 

Clubs  .  25,0(1 

Better  Business 

Bureau  .  25,000 

This  reserve  fund  equals  10%  of  the 
the  income  of  $500,000  contemplated 
under  this  plan,  and  is  in  accord  with 
the  best  organization  practice  of  the 
day.  Reserve  funds  are  the  “rainy 
day”  provisions  of  organizations. 

Total  . $500,000 

“This  budget  without  extravagance  pro¬ 
vides  for  the  financing  of  Associated  Ad¬ 
vertising  Clubs  for  the  first  time  on  a 
scale  commensurate  with  its  respon¬ 
sibilities.  It  embodies  the  result  of  the 
“.stock-taking”  of  the  organization  which 
President  Woodbridge  has  seen  to  bt 


Qubs  in  relation  thereto.  In  the  course  sent  the  peak  or  rather  the  peaks,  of  ad-  Washington  Bureau  . . .  6,0(X)  12,000  essential  at  this  time. 


of  his  survey  he  has  traveled  more  than  vertising  technique.  Their  contribution 
25,000  miles  in  England,  France,  Ger-  to  advertising  advances,  and  the  freedom 
many  and  the  United  States,  addressing  with  which  it  is  put  to  the  service  of 
clubs  in  these  European  countries  and  in  organized  advertising,  is  of  incomparable 
the  United  States  from  coast  to  coast.  As  value  to  the  cause.  I  believe  tliat  in 
the  president  of  a  ^eat  corporation,  a  coming  years  the  departments  and  the 
sales  manager  of  national  reputation,  and  .Association  can  serve  each  other  even 


This  service  has  grown  impressively 
in  success  and  value.  Having  been 
started  experimentally  less  than  a 
year  ago,  it  was  only  tentatively 
financed.  The  present  director  and 
the  present  plan  seriously  need  assist¬ 
ance. 


“More  than  a  month  of  study  before 
announcing  the  program  has  been  given 
by  a  special  staff  in  consultation  with  an 
organization  specialist  In  the  single 
matter  of  the  proposed  field  staffs  we  feel 
that  we  have  a  contribution  to  the 
efficiency  and  growth  of  our  organiza- 


an  Advertising  Club  member  and  past  better  by  close  coordination.  We  are  Speakers  Bureau  .  6,000  7,500  tion  that  is  epoch  making. 

club  president,  Mr.  Woodbridge’s  quali-  planning  for  that.  Directs  activities  of  1,750  speakers,  “The  campaign  will  be  actively  launched 

tications  for  creative  work  on  behalf  of  “  ‘The  greatest  function  of  the  National  serving  325  clubs ;  in  1925  furnished  the  third  week  of  January.  President  j 

the  Associated  Advertising  Clubs  are  of  Better  Business  Bureau,  more  valuable  1,425  speakers  to  clubs  in  46  states  Woodbridge  has  already  requested  the 

singular  value.  and  far  less  well  understood  than  its  and  Canada.  clubs  to  devote  their  meeting  of  the  week 

“  ‘The  Association,’  says  Mr.  Wood-  vigilance  for  error,  is  its  great  construe-  Field  Work  .  25,0(X)  of  January  18  to  a  program  devoted  to 

bridge,  “has  risen  to  a  position  of  tive  work  for  better  business  practices.  An  appropiation  to  finance  the  field  the  new  plan.  Special  material  is  being 


Field  .Staff  (including  over- 


world  influence  which  it  can  maintain  only  This  object  of  the  Bureau  and  the  values  activities  of  district  chairmen,  who 

by  carrying  on  a  program  adequate  to  which  it  is  conferring  on  all  advertis-  now  have  to  meet  their  own  expenses ;  . 

what  is  expected  of  it  by  the  world,  not  ing  everywhere  must  be  better  understood.  and  the  travel  of  other  officers  and 

only  the  world  of  advertising  users  and  Its  efforts  must  be  more  liberally  sup-  executive  personnel  of  the  inter- 

.sellers,  but  the  world  of  buyers  of  adver-  ported;  Its  story  more  adequately  told.’  national  organization.  This  appro- 

tised  goods  as  well.  The  Associated  Ad-  “Details  of  the  enlarged  service  at  priation  is  considered  one  of  the  two 
vertising  Clubs  of  the  World  is  more  than  which  the  campaign  is  aimed  will  be  de-  great  constructive  proposals  underly- 

its  name  implies.  The  name  is  a  cherished  scribed  in  full  during  the  coming  pre-  ing  the  present  campaign, 

bit  of  history.  But  the  activities  born  paratory  weeks.  They  consist  about  Club  Organization  and  Maintenance, 
and  nourished  under  its  roof  have  come  equally  of  the  enhancement  of  the  .As-  Field  .Staff  (including  over- 

to  constitute  it  the  forefront  of  the  or-  sociations’  present  functions  and  of  ex-  seas) .  14.839  25,000 

ganized  advertising  movement.  pansion  in  new  directions.  Budgetary  Clubs  and  club  membership  are  the 

“  ‘We  are  already  doing  a  great  work,’  allowances  for  these  several  features  vital  essential  of  the  Association, 

continues  Mr.  Woodbridge.  ‘I  hardly  are  as  follows:  Their  systematic  maintenance  is  a 

know  how  to  pay  to  the  members  of  our  ‘TIudget  under  plan  of  extended  matter  of  self-preservation.  This 

clubs :  to  the  members  of  the  depart-  activities,  compared  with  previous  ex-  work,  begun  within  the  current  year, 

ments;  to  the  members  of  the  sustain-  penditures;  has  begun  to  bear  impressive  fruit. 

ing  members  of  the  National  Better  Busi-  General  Administration.  $30,558  $36,000  Exhibits  .  5,293  5,000 

ness  Bureau;  and  to  the  officers  and  Covers  general  executive  functions  Essentially  a  revolving  fund  to 

executives  of  these  organizations,  the  in  supervision  and  management  of  finance  the  preparation  of  the  national 

tribute  they  deserve.  I  have  never  seen  Association  activities.  exhibit  at  the  annual  convention, 


provided  for  the  club  meetings  of  that 
week. 

“In  seeking  ^00,000  annually  for  its 
work,  the  Associated  Advertising  clubs  is 
not  only  sounding  the  call  for  a  greater  ' 
organization  through  a  greater  service, 
but  the  budget  contemplated  for  such  a 
service  is  modest.” 

A  prospectus  is  now  being  prepared  set¬ 
ting  forth  the  present  organization  of  the 


seas) .  14.839  25,000  association,  and  its  expansion  plans.  This 


Clubs  and  club  membership  are  the 
vital  essential  of  the  Association. 
Their  systematic  maintenance  is  a 
matter  of  self-preservation.  This 
work,  begun  within  the  current  year, 
has  begun  to  bear  impressive  fruit. 


an  organization  over  which  a  man  could  Associated  .Advertising  21,288  36,000  Publicity 


will  be  printed  and  mailed  to  10,000  pres¬ 
ent  and  prospective  supporters  of  the 
A.A.C.W.  about  the  middle  of  this 
month.  It  is  being  compiled  by  William 
.A.  Hart,  a  former  newspaper  man,  and 
now  an  association  organizer. 

Some  facts  in  this  book  include; 

The  association  represents  325  research 
laboratories  for  advertising:  30,000  mem¬ 
bers,  paying  $300,000  in  annual  dues; 


9,000  holding  12.000  meetings  a  year. 
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Trail  Blazers  of  Hover-tising 


(( 


Ride  ’Im  Cowboy !  ”  Publicity 

6y  6£d]mers  >G.  Vancoasi 

Copyright  1925  by  editor  a  publisher  co. 


CHAPTER  XVIll  incdiatfly  let  out  a  yowl  which  means 

they  will  go  again. 

The  advertising  of  a  Cowboy  Contest 
was  always  accompanied  by  press  notices 
which  tried  to  get  the  attention  of  the 
rodeo  crowds  by  recalling  some  amusing 
The  "Thrill  ircklent.  The  thrills  of  ilie  contest  also 


"Ride’lm  Cowboy”  Publicity 

Advertising  the  thrills  of  a  Cow¬ 
boy  Reunion  represented  the  most 
spectacular  and  unique  campaign  of  pub¬ 
licity  in  American  spsirts.  "T'*— 

Campaigns”  car¬ 
ried  on  in  West¬ 
ern  newspapers 
were  real  thrill 
campaigns.  It  is 
phase  of  advertis¬ 
ing  where  the 
commonplace  of 
yesterday  appeals 
as  the  colorful 
and  picturesque 
of  today. 

Wild,  outlaw, 
bucking  horses 
were  always  fea¬ 
tured  in  striking 
illustrations  t  o 
arouse  intense  in¬ 
terest  in  the  dan¬ 
gerous  cowboy 
contests,  such  as 
bronco  busting, 
steer  roping,  bull- 
dogging,  etc. 

The  possibilities 
of  fatalities  was 
the  sensational 
feature  of  the  ad¬ 
vertising  copy. 

Here  is  a  sample 
of  the  kind  of 
press  notices  that 
got  results. 

"The  same  not¬ 
ed  outlaw  horses 
that  were  used  at 
the  Cheyenne 
Frontier  show 
will  appear.  If 
these  locoed 
bronks  are  half 
as  wild  as  they 
were  at  Cheyenne 
the  public  will  see 
one  of  the  wildest 
cowboy  contests 
ever  staged  in  the 

West.  This  same  bunch  of  wild  horses 
crippled  more  than  20  of  the  best  known 
riders  in  the  Champion  Cowboy  Contest 
in  Cheyenne.” 

Cowboy  contest  rodeos  or  round-ups 
were  preceded  by  sensational,  picturesque, 
humorous  and  entertaining  publicity.  _  A 
publicity  agent  for  a  show  representing 
the  thrilling  life  of  the  old  Wild  and 
Woolly  West  had  to  know  a  lot  about 
human  nature,  and  how  to  tickle  the 
funny  bone.  The  stories  had  to  be  newsy 
and  full  of  comedy. 

The  reason  for  the  comedy  is  because 
the  average  cowboy  or  ranchman  is  first 
of  all  a  comedian.  These  rugged  West¬ 
erners  like  to  laugh.  Framing  a  joke  on 
some  pard  is  life’s  greatest  sensation. 
They  wear  their  funny  bones  for  instan- 
taineous  exposure. 

It  is  plumb  ridiculous  to  the  cowboy 
to  read  about  another  buckaroo  being 
bucked  off  a  bronk.  It  is  a  hilarious  and 
shouting  occasion  when  he  can  sec  a 
brother  cowman  hurriedly  leave  the  bacl\ 
of  a  horse  and  land  astride  the  ftnee  or 
in  a  pile  of  dust. 

He  expects  fatalities  at  a  wild  west 
carnival,  but  what  he  is  looking  for  is 
wild  fun  and  lots  of  it.  If  the  publicity 
recalls  the  screaming  incident  of  the  last 
show  when  a  handsome  cowboy  lost  his 
grip  on  the  steer’s  horns  when  bull-dog¬ 
ging,  and  plowed  up  a  furrow  with  his 
hpdsome  face,  which  performairce  put 
him  out  of  circulation  at  the  cowboy 
dance,  the  readers  of  that  story  im- 


is  Milt  Hinkle,  otherwise  known  as 
“The  South  American  Kid.”  Hinkle 
is_  a  champion  bull-dogger,  steer 
rider,  bronk  rider,  trick  rider,  roper 
and  Roman  rider.  His  best  stunt, 
however,  is  the  rube  cowboy  char¬ 
acterization,  in  which  he  utilizes  all 


there’s  some  doubt  if  there  are  enough 
spurs  in  the  town  to  provide  ad¬ 
mission  requirements  for  the  young 
chaps  who  want  to  attend  the  Cow¬ 
boy  Ball  on  July  5.  The  Cowboys 
won't  let  any  man  dance  during  the 
first  hour  of  the  ball  unless  he  has 
on  boots,  spurs, 
chaps  and  soft 
shirt.  The  girls 
who  are  going 
are  planning  to 
wear  boots,  it  is 
reported  to  save 
their  ankles  from 
the  spur  rowels. 
The  preachers  all 
say  if  the  cow¬ 
boys  can  timke 
the  girls  hide 
their  ankles  even 
for  one  evening 
they  have  ac¬ 
complished  some¬ 
thing. 

And  this  style 
o  f  sensational 
copy  added  a 
thrill : 


Nothing  pleased  rodeo 
crowds  more  than  to  see 
a  wild  “bronk”  pitch  his 
rider  in  the  dirt. 


had  to  produce  screams  of  mirth.  If 
it  wasn’t  funny  it  wasn’t  genuine.  You 
might  not  see  anything  funny  in  a  man 
who  saved  his  life  when  his  horse  ran 
through  the  bandstand  with  him,  by  seiz¬ 
ing  the  roof  and  hanging  while  the  bronk 
hurried  out  from  under,  but  the  crowd 
almost  screamed  itself  sick  over  this  by¬ 
play  of  the  greatest  skill  and  nerve  con¬ 
test  of  the  West  in  the  old  days. 

The  cowboy  crowds  wanted  fun  in  their 
big  show.  Where  there  was  no  fun  they 
made  fun.  In  order  to  get  them  to  read 
Cowboy  Contest  advertising  and  publicity 
it  had  to  consist  of  a  large  part  of  fool¬ 
ishness.  Puns,  jokes  and  rash  statements 
had  to  find  a  place  in  every  article.  And 
this  durned  publicity  stuff  seemed  to  get 
by  the  editors. 

Here’s  a  sample  of  the  style  used  to 
catch  the  cowman’s  eye  in  advertising  the 
Cowboy  Reunion  in  Ixis  Vegas,  N.  M. : 

MILT  HINKLE  TO  BE  ONE  OF 
REAL  STAR.S  AT  COWBOY 
MEET  TONIGHT. 

I.as  Vegas.  N.  M.,  June,  10. — The 
ancient  Milton  was  a  master  at  sling¬ 
ing  words.  The  modern  Milton  is 
a  master  at  slinging  steers.  Both 
have  a  graceful  style. 

The  ancient  Milton,  these  many 
years,  twangs  his  lyre  in  paradise. 
The  modern  Milton  will  be  in  Las 
Vegas  next  month.  He  has  no  lyre — 
that  is  to  say,  no  press  agent.  He 


his  talents.  Hinkle  has  been  engaged 
for  the  New  Mexico  Cowboys’  Re¬ 
union,  at  Las  Vegas,  July  5,  6,  and 
7.  His  wife  Mildred  Douglas  Hinkle, 
the  champion  lady  bucking  horse 
rider  of  the  world  will  be  here  also 
to  give  exhibitions  in  bronk-riding. 


Here  is  another  sample  of  publicity 
that  brought  big  laughs; 

SOME  STEER. 

Walt  Naylor,  a  prominent  cattleman, 
knows  where  there  is  a  steer  with 
horns  eight  feet  long.  Each  horn 
has  one  complete  turn  in  it.  Sev¬ 
eral  trombone  factories  are  said  to 
be  negotiating  for  the  ivories.  If 
someb^y  does  not  shoot  the  steer 
for  an  Elk  before  July  4,  Naylor 
expects  to  have  him  at  the  Cow¬ 
boys’  Reunion  here.  The  appear¬ 
ance  of  such  an  animal  in  this  vicinity 
a  year  after  the  first  of  last  July  is 
regarded  as  remarkable.  Previous 
to  that  time  it  was  not  unusual  for 
peculiar  looking  beasts  to  be  seen 
occasionally.  .  .  , 

Here  is  still  another  extract  from  a  ^  Dynatnite 

publicity  article  which  shows  the  peculiar  Which  he  is  booked  to  ride, 
appeal  of  this  type  of  advertising: 

Whenever  there’s  a  swell  party  or  a 
wedding  in  Las  Vegas,  there’s  usually 
enough  dress  suits  in  the  town  to  go 
around.  Judicious  borrowing  and 
lending  usually  turns  the  trick.  But 


Idaho  Bill  To 
Bring  String  of 
Ornery  Outlaws 
to  Las  Vegas 
Las  Vegas,  N. 
M.,  June  33. — 
The  Las  Vegas 
cowboys’  reunion 
management  i  s 
highly  jubilant, 
while  the  bronk 
busting  buckaroos 
who  make  the  big 
Vegas  show 
every  year  are 
plumb  downcast 
and  discouraged. 
They  have  just  ■ 
learned  t  ha  t 
Idaho  Bill’s  string 
of  bucking  hors¬ 
es  will  be  on  the 
job  again  at  the 
reunion.  Idaho  Bill’s  outlaw  cayuses 
have  performed  at  Las  Vegas  for 
five  consecutive  years,  and  have  "de¬ 
livered”  every  time,  as  many  a  cow¬ 
boy  will  testify.  This  year  the  bronks 
wintered  near  Las  Vegas  and  are  in 
great  shape,  meaning  they  will  be  more 
resentful  than  ever  in  having  a  puncher 
get  “above  them.” 

Idaho  Bill,  himself,  with  his  pictur¬ 
esque  long  hair  has  been  much  in  the 
public  eye  the  past  year.  The  famous 
scout  and  plainsman  appeared  in  Les¬ 
lie’s  Weekly  and  Sunset  Magazine  all 
lit  up  with  illustrations  and  just  re¬ 
cently  broke  in  the  headlines  of  dozens 
of  newspapers  with  his  roped  Mexican 
bear  which  he  toted  around  the  country 
in  a  flivver.  One  of  Idaho  Bill’s  buck¬ 
ing  horses,  Dynamite,  was  the  inspir¬ 
ation  for  a  bit  of  verse.  The  first  two 
stanzas  are  as  follows; 

The  _  outlaw  stands  with  blindfold  eyes, 
Ilis  feet  set  wide  apart; 

His  coal-black  hide  gleams  in  the  sun. 
There’s  killin’  in  his  heart. 


A  puncher  squats  upon  his  heels. 
His  saddle  at  his  side. 


The  advertising  campaign  for  the  Las 
Vegas  Cowboys’  show  covered  the  en¬ 
tire  states  of  Colorado,  Arizona.  Texas 
and  New  Mexico. 


Next  Week — Waiting  for  Land  Opening 
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OMAHA  CREDIT  SITUATION  IMPROVED 
THROUGH  $12,000  NEWSPAPER  DRIVE 

Local  Business  Firms  Subscribe  to  Educational  Campaign 
Stressing  Value  of  Credit  and  Paying  Bills  Promptly 
— “Results  Astonishing”  Says  Secretary 


By  HAMMOND  EDWARD  FRANKUN 


A  $12,000  co-operative  local  advertising 
^  campaign  at  Omaha,  Neb.,  has  shown 
what  can  be  done  within  a  trading  terri¬ 
tory  to  stimulate  the  interest  of  the  pub¬ 
lic  in  paying  bills  promptly.  Interest  in 
such  campaigns  is  now  keen  everywhere 
and  many  will  be  carried  on  during  the 
New  Year. 

The  various  retail  and  professional 
business  interests  of  the  city  operate  a 
co-operative  organization  known  as  the 
Associated  Retail  Credit  Bureau  of  which 
Allen  T.  Hupp  is  secretary.  This  is  a 
central  clearing  house  for  credit  informa¬ 
tion.  The  directors  of  this  body  decided 
that  education  of  the  public  would  cut 
down  materially  slow  and  bad  accounts. 

A  plan  for  a  co-operative  newspaper 
campaign  to  cover  six  months  was  drawn 
up  and  adopted.  It  was  endorsed  by  all 
leading  local  business  groups.  Later  it 
was  decided  to  extend  the  campaign  some 
wcek-s  longer.  > 

“The  size  of  tfie  space  used  in  our 
campaign  was  five  columns  wide  and  16 
inches  deep,  twicei  per  week,”  Mr.  Hupp 
e.xplained  the  othet  day  for  the  benefit  of 
Editor  &  Pl'bi.ishf.r  readers.  "Omaha 
has  three  newspapers,  the  IV orld-Herald, 
Pec  and  Sews.  The  former  two  have 
morning  and  everting  editions,  the  latter 
is  an  evening  paptr.  Our  copy  was  run 
in  two  newspapers^  each  week.  One  week 
it  would  appear  in  the  World-Herald  and 
Bee,  the  next  in  the  Bee  and  the  News, 
etc. 

“The  cost  was  pro-rated  among  various 
merchants,  wholesalers,  doctors,  dentists 
and  the  like  who  paid  at  the  rate  of  $15 
per  week  down  to  $1  per  week,  depending 
on  the  size  of  the  firm  or  individual.  The 
grocery  group  gave  us  $1,(XX)  as  its  share. 
We  went  to  each  organization  or  society 
and.  after  receiving  endorsement,  solici¬ 
tors  went  personally  to  the  members  of 
that  organization  ^nd  solicited  a  subscrip¬ 
tion.  It  required  only  about  45  days  to 
raise  the  $12,000  to  stage  this  campaign.” 

The  following  memo  contract  in  tripli¬ 
cate  was  furnished  to  be  signed  : 

Memorandum  of  Agreement 

Omaha.  Nebr . 1925 

So . 

In  order  to  assist  in  the  financing  of  a  “PAY 
YOl’R  HILLS  PROMPTLY*’  advertising  cam¬ 
paign.  we  or  I . do  hereby  agree 

to  pay  to  the  Associated  Retail  Credit  Bureau 

the  sum  of . dollars  ($ . ) 

per  week  for  a  period  of  six  months, 
per  month 

It  is  understood  that  this  contract  embo<lies 
the  entire  agreement,  and  is  not  subject  to  can¬ 
cellation.  It  is  further  agreed  that  in  case 
of  failure  to  make  payments  as  specified,  the 
full  amount  of  this  contract  becomes  due  and 
payable  at  once. 

Publicity  Department 

By . 

Firm . 

Hy . 

Letters,  with  a  return  card  requesting 
an  associate  from  the  Bureau  to  call,  as 
well  as  personal  solicitations  were  used 
to  raise  the  money. 

The  ideas  upon  which  the  copy  was 
built  will  be  suggestive  to  many  news¬ 
papers  which  are  planning  to  foster  sim¬ 
ilar  campaigns. 

One  advertisement  entitlerl  “Careful 
women.”  showing  a  woman  making  out 
a  check,  was  reprfiduced  to  post  up  and 
to  enclose  with  mail. 

The  slogan,  “Build  Omaha  by  V)uilding 
the  credit  standing  of  its  citizens”  as  the 
key-note  appeared  in  each  advertisement 
as  well  as  a  seal.  “Credit — your  greatest 
asset,”  and  a  list  of  organizations  en¬ 
dorsing  the  camjxiign,  including  Omaha 
Association  of  Insurance  .Agents.  Coal 
and  Building  Material  group.  Omaha  and 
Council  Bluff’s  Tire  Dealers’  Assr)ciation, 
Omaha  Master  Butchers’  .Association, 
( )maha  Retail  Grocers’  .Association,  As- 
.ociated  Retailers.  Omaha  .Association  of 
Credit  Men  (wholesale),  Douelas  County 


Medical  Society,  and  .Associated  Retail 
Credit  Men  and  Credit  Bureau. 

Seals  were  furnished  contributers  to 
place  uiwn  their  bills,  radio  talks  and 
other  publicity  means  used.  .A  warning  to 
check  kiters,  printed  on  bond  paper  size 
8;4  by  15,  suitable  for  framing  and  hang¬ 
ing  in  offices  was  supplied  various  mem¬ 
bers  on  request.  .A  series  of  three  letters 
to  be  written  by  the  Bureau  to  delinquent 
accounts,  urging  the  advisability  of  pay¬ 
ing  up  at  once,  was  handled  at  a  cost  of 
15c.  per  name  i)er  letter  to  alphabetical 
lists  furnished  by  members,  with  an  ex¬ 
cellent  response. 

The  original  plan  was  for  the  campaign 
to  run  from  February  through  July,  but 
the  Bureau  decided  to  cut  down  somewhat 
on  the  summer  copy  for  the  sake  of  ex¬ 
tending  the  time  and  permitting  a  Sep¬ 
tember  final  drive. 

The  bulk  of  the  funds  went  into  news- 
iwper  space. 

"VVTen  credit  men  meet"  showed  a 
group  of  creflit  men  talking  about  various 
individual  cases.  It  brought  out  the 
credit  man  is  a  friend  of  the  debtor  who 
should  come  and  talk  with  him  frankly. 

“Your  friend,  the  grocer”  was  the  cap¬ 
tion  of  a  frank  talk  on  paying  grocery 
and  meat  bills  on  the  date  due.  In  par¬ 
ticular,  the  copy  urged  the  man  or  woman 
who  owes  money  not  to  avoid  his  or  her 
own  meat  or  grocery  dealer  and  not  to 
give  cash  business  to  a  less  friendly 
competitor. 

“HE.ALTH— what  is  it  worth  to  you?” 
asked  another  co-operative  advertisement. 
It  talked  in  plain  language  of  the  duty  of 
the  layman  to  pay  bills  of  doctors  and 
dentists  on  time  and  not  e.xjiect  profes¬ 
sional  people  to  support  their  families  on 
the  dignity  of  their  callings  alone. 

.A  fling  at  the  woman  who,  because  of 
social  standing,  thinks  she  can  put  off 
paying  bills  indefinitely  was  taken  in  a 
piece  of  copy  headlinerl,  “She  was  indig¬ 
nant  !.”  Social  standing  may  he  gilt- 
edged,  but  this  is  no  excuse  to  abuse 
credit  standing,  the  Bureau  declared. 

The  new  state  law  which  made  issuing 
a  worthless  check  or  overdrawing  a  bank 
account  through  carelessness  a  serious  of¬ 
fense  was  quf>ted  in  detail. 

“March  unsettled,  stormy  or  clear  ?  It’s 
up  to  you”  a  grapliic  advertisement  pub¬ 
lished  about  the  first  of  March  drove 
home  a  “pay  now”  thought. 

June  1  to  15  was  designated  as  “Pay 
your  bills  days”  with  appropriate  copy, 
asking  the  local  people  to  clean  up  obli¬ 
gations  in  full  before  leaving  for  summer 
vacations. 

“Embarrassing  moments — when  a  credit 
grantor  phones  vou  about  a  past  due  bill” 
furnished  the  theme  for  another  adver¬ 
tisement. 

“The  results  of  this  campaign  were 
really  astonishing.”  Mr.  Hupp  states.  “In 
the  first  place,  we  gained  contact  person¬ 
ally  with  about  25.000  accounts  that  were 
slow  and  unsatisfactory,  either  by  tele¬ 
phone,  personal  calls  to  the  office  or  by 
letter.  The  peculiar  part  of  the  whole 
thing  was  that  no  one  took  issue  with  us 
because  we  called  their  attention  to  our 
credit  record,  but  seemed  to  come  to  us 
in  an  aprdogetic  mood  and  in  most  cases 
asked  us  what  they  could  do  to  improve 
their  credit  standing. 

“It  is  thought  in  Omaha  that  this  is  one 
of  the  best  things  ever  jiromulgated  in 
the  way  of  credit  education.  The  people 
of  our  trade  territory  have  a  much  better 
conception  of  what  a  good  credit  standing 
means.  If  we  can  help  by  explaining  our 
method  further  to  any  of  your  readers 
who  ermsider  a  similar  campaign,  we  shall 
Ik*  glad  to  hear  from  them.” 

Newspaper  advertising  has  been  en¬ 
dorsed  as  the  major  means  to  lie  used 
through  the  countrv  to  speed  up  collec¬ 
tions.  The  Retail  Credit  Men’s  National 
.Association  has  gone  on  record  that  a 


great  deal  can  be  accomplished  with  radio 
talks,  posters,  inserts,  direct-mail  and 
other  avenues  of  approach  following  up 
a  vigorous  newspaper  drive. 

Kent  Cooper  in  Radio  Test 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  read  news  dispatches 
gathered  by  wireless  into  the  microphone 
at  \VJZ,  New  York,  this  week  when  engi¬ 
neers  of  the  Radio  Corporation  of  .Amer¬ 
ica  experimented  in  efforts  to  link  the  Old 
World  and  New  bv  radio. 


MARKS  RETURNS  TO  POST 


WILLIAM  H.  McALESTER 


Founder  of  Four  Long  Island  News¬ 
papers  Dies  at  76 

William  Henry  Mc.Alester,  76,  founder 
of  four  Long  Island  newspapers  and  one¬ 
time  manager  of  opera  stars,  died  Jan.  5, 
at  the  home  of  his  son,  Spencer  Hamilton 
-Mc.Xlester,  at  Patchogue,  L.  1. 

Air.  Mc.Alester  founded  the  Xassau 
Comity  iiazetle,  the  U’csibiiry  Times,  the 
Hiekss'ille  Xerti-s  and  the  Farmingdale 
Times  and  was  actively  engaged  in  their 
publication  until  two  years  ago,  when  he 
sold  his  papers  and  retired. 

Central  N.  Y.  Press  Meeting 

The  Central  New  York  Press  .Asscjcia- 
tion  is  holding  a  meeting  this  Saturday  at 
the  school  of  journalism,  Syracuse  L'ni- 
versity.  One  of  the  subjects  under  dis¬ 
cussion  is  the  fight  against  envelope  print¬ 
ing  by  the  government. 

.A  dinner  by  the  Home  Economics  de- 
Iiartment  of  the  I’niversity  is  an  enter¬ 
tainment  feature. 


Rejoins  Washington  Daily  in 
Position  of  Business  Manager 

.Arthur  D.  Marks  for  many  yi 
business  manager  of  the  iV ashing 
(D.  C.)  Post  previous  to  his  resignjB 
in  1924,  has* 
turned  to  i 
newspaper  in 
old  capacity. 

Mr.  Ma; 
went  to  Bd 
more  in  Se^ 
her,  1924  to] 
come  publi  shtrl 
the  Baltin 
A  me  r  ic  an 
William  lj| 
dolph  Hear 
After  a  brief 
riod  he  re<id 


.Xrtiivr  n.  M.\rks  P”  account  o; 

health. 

Mr.  Markii 

native  of  New  Orleans,  came  to  \VJ 
ington  as  representative  of  the  Dry  CJ 
Economist,  in  1898,  later  joining  the  H 
as  business  manager.  He  became  acL 
in  the  business  life  of  the  capital,  senj 
as  president  of  the  Washington  R. 
Club  for  a  term,  and  becoming  a  dirty 
of  a  number  of  corporations  and  banla 

Spain  Issues  Official  Paper 

The  Spanish  government  is  now  i. 
ing  an  official  weekly  newspaper.  1 
first  number  appeared  Jan.  4,  in  Mail 
It  is  of  considerable  size  and  conti 
both  foreign  and  domestic  news  as  ^ 
as  conunents  on  the  events  of  the  \w 


,200  People 
Are  Entering 
FLORIDA 
Every  Day 


A  National  Weekly,  in  a  recent 
article,  figures  conservatively  that 
over  two  and  a  half  million  people 
have  entered  Florida  during  1925. 

A  great  number  of  these  tourists  re¬ 
main  to  take  their  place  as  permanent 
citizens  in  the  building  of  “The  Last 
Frontier.” 

To  reach  the  Florida  people,  use  the 
newspaper  that  has  undisputed  leader¬ 
ship  in  circulation,  both  in  the  city  of 
Jacksonville  and  throughout  the  state 
of  Florida. 


^hc^loric^a^lJf^cs^nion 

•^JACKSON  V  1  LLE_~ 

Daily  53,000 
Sunday  70,000 


“First  In  the  Homes’ 


Into  First  Place! 

When  the  Knoxville  News  was  established  in  1921,  it  brought  to  Knoxville  an 
alert,  virile,  metropolitan  journalism  which  thoroughly  pleased  this  lively, 
bustling  city. 

So  promptly  was  this  Scripps-Howard  Newspaper  accepted  by  Knoxville 
people  of  every  class  that  the  News  is  already  first  in  city  circulation  and  first 
in  home  delivered  circulation  in  the  daily  field. 

Advertising,  also,  is  being  offered  in  large  volume  to  The  News.  Local  depart¬ 
ment  stores,  which  apportion  their  space  only  after  the  keenest  analysis,  have 
placed  The  News  in  first  place  in  Department  Store  lineage,  month  after  month. 


Name  of  Paper 

City  Circulation 

Rate 

Knoxville  News 

14,155 

4c, 

Second  Paper 

12,926 

7c. 

Third  Paper 

12,001 

7c. 

The  Knoxville  News 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

N’cw  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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BRITISH  ADVERTISING 
GROUP  ORGANIZED 


Formal  Inauguration  of  First  All- 
Embracing  Professional  Organi¬ 
zation  to  Take  Place  Jan.  28 
in  London 


l.<).\i)i).N,  Dec.  30. — The  Advertising  As¬ 
sociation,  which  is  the  new  central  body 
for  British  Advertising,  will  be  formally 
inaugurated  at  a  baiuiuet  to  be  held  at 
the  \  ictoria  Hotel,  Jan.  28.  British  ad¬ 
vertising  men  and  women  now  have,  for 
the  first  time,  their  own  permanent  and 
all-embracing  professional  organization. 

“The  Association  is  the  logical  .mteame 
of  the  tendencies  and  events  of  tiie  past 
few  years,’’  said  an  official  statement 
signed  by  the  officers,  E.  E.  Lawson, 
president;  C.  Harold  Vernon,  vice-presi¬ 
dent  ;  Arthur  Chadwick,  hon.  treasurer ; 
Andrew  Milne,  hon.  secretary. 

"Side  by  side  with  the  enormous  growtn 
of  advertising  has  gone  the  demand  by 
re.sponsible  advertising  men  for  coopera¬ 
tion  to  obtain  better  methods,  to  promote 
public  confidence  by  the  elimination  of  all 
that  is  undesir.ibie,  and  to  obtiin  fn.'ler 
recognition  of  the  status  of  the  profe.ssion 
and  of  the  part  that  advertising  has  to 
plat  in  modern  life.’’  the  statement  con¬ 
tinued. 

"Advertising  men  have  learned  to  co¬ 
operate  in  the  cause  of  ‘More  and  Better 
Advertising,’  aind  the  triumiihant  suc¬ 
cess  of  their  cooperation  .vas  seen  in  the 
International  Convention  at  Wembley  and 
in  the  first  British  convention  at  Harro¬ 
gate.  But  while  Wembley  and  Harrogate 
proved  the  value  of  united  effort,  they 
also  indicated  the  necessity  of  a  further 
forward  movement.  It  is  not  enough  to 
have  an  organization  called  into  being 
for  special  events,  and  allowed  to  fade 
into  the  background  when  its  immediate 
objects  are  achieved.  What  is  net|ded  is 
an  organization  fully  representative  of 
all  British  advertising  interests;  fully 
authorized  to  speak  for  the  whole  pro¬ 
fession,  and  at  work  all  the  tinv;  in  the 
cause  of  advertising 

“There  are  many  fields  of  inodcrn  in 
dustry  and  commerce  still  to  be  won  .  vtr 
to  a  full  belief  in  scientific  advertising 
and  selling;  the  education  of  the  public 
in  the  value  of  advertised  goods  has  still 
to  be  completed.  Nothing  less  than  an 
organization  of  all  advertising  men  is  big 
enough  for  the  task,  or  c.in  command 
the  public  confidence  that  is  so  essential. 

“It  is  not  intended  to  compete  with  or 
override  any  of  the  specific  organizations 
already  in  existence,  but  to  co-ordina'e 
and  supplement  their  work  in  the  sup¬ 
pression  of  undesirable  or  dishone.st  ad¬ 
vertising  ;  in  securing  really  honc.'t  and 
efficient  service  for  the  business  C(  m- 
munity;  in  developing  new  advertising; 
in  promoting  Parliamentary  and  other  ac¬ 
tion  in  the  interests  of  the  profession ;  ;n 
providing  legal  and  educational  facilities; 
in  organizing  exhibitions  and  conventions 
— in  the  hundred  and  one  different  activ¬ 
ities  retpiired  to  increase  and  improve  ad¬ 
vertising,  the  Association  will  pr.ovide  the 


leadership  and  support  necessary  for  fully 
effective  action. 

“The  other  aspect  of  its  policy  is  con¬ 
cerned  with  the  internal  affairs  of  the  ad¬ 
vertising  profession.  Just  as  the  Medical 
.Association  directs  and  controls  the  ac¬ 
tivities  of  doctors,  or  the  Law  Society 
those  of  solicitors,  the  Advertising  Asso¬ 
ciation  will  direct  and  control  the  ac¬ 
tivities  of  advertising  men.  That  it  is 
fully  authorized  and  competent  to  do  so 
is  sufficiently  guaranteed  by  its  Constitu¬ 
tion.  Every  organization  representing 
any  section  of  the  advertising  profession, 
including  tiie  Chi'  s.  has  assisted  in  the 
negotiations  leading  up  to  ito  formation, 
and  will  be  represented  on  its  Council. 
Tlie  Memorandum  and  Articles  of  Asso¬ 
ciation  include  powers  of  arbitration  in 
disputes  between  members ;  powers  to 
make  rules  and  regulations  as  to  the  con¬ 
duct  of  advertising;  to  draw  up  forms  of 
contracts;  to  determine  what  contracts 
shall  be  prohibited;  and  generally  to  reg¬ 
ulate  the  internal  affairs  of  the  profession 
in  the  interests  of  its  members  and  of  the 
public." 


CANADIAN  NEWSPRINT 
GAINS  IN  1925 


Eleven  Per  Cent  Production  Increase 
Reported — Yearly  Output  Expected 
to  Equal  U.  S.  for  First 
Time 


Canadian  Press  Meet  April  28 


I'or  the  convenience  largely  of  mem¬ 
bers  from  Western  Canada  who  come 
cast  to  attend  the  annual  meeting  of 
the  A.  N.  P.  A.,  the  Canadian  Press 
proposes  to  hold  its  .annual  meeting  in 
Toronto,  the  week  following  the  A.  N. 
P.  A.  event.  The  board  of  directors  will 
meet  on  .\pril  26  and  27,  while  the  an¬ 
nual  meeting  will  take  place  on  April 
28.  It  is  probable  that  the  Canadian 
Dailv  Newspapers  Association  will  meet 
the  same  week,  immediately  after  the 
Canadian  Press  meeting. 


Farewell  Dinner  for  Edwards 


New  A.N.P.A.  Member 


When  You  Think 
of  Fiction,  Think 
of 


The 

Metropolitan 


Our  Customers  IVrite  Our  Ads 


CAN1STE0,N.Y.,  TIMES 

Says — 


"<  )ur  Duplex  Flat  Bed  press  has 
ACTUALLY  CREATED  new 
business  for  us  of  the  most  profit¬ 
able  sort.’’ 


Fiction 
In  Any  Form 
But  of 

Only  One  Grade- 

AA-l 


DUPLEX 


FOR  ALL  NEWSPAPERS 


Metropolitan  Newspaper 
Service 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


Marimilian  Elser,  Jr.,  Gem’ral  Manager 

150  Nassau  Street,  New  York  City 


Reviewing  progress  in  the  Canadian 
newsprint  manufacturing  industry  in 
1923,  Edward  Beck,  secretary  of  the 
Caiiadi.an  Pulp  and  Paper  .Association, 
states  that  during  the  year  the  rated 
cap.acity  of  Canadian  mills  increased  from 
3,000  to  3,720  tons  daily.  There  will, 
he  adds,  be  furtlier  subsLantial  increases 
in  1926.  as  various  machines  now  under 
construction  come  into  operation. 

“Largely  owing  to  general  business 
activity  in  the  I’niicd  States,’’  he  re¬ 
ports,  “production  of  newsprint  during 
the  past  year  has  been  maintained  at  a 
high  level  and  mills  have  been  kept  busy. 
The  total  output  for  the  first  ten  montlis 
of  the  year  was  1,250,794  tons,  compared 
with  1,128.949  tons  in  the  corres(K)ndiiig 
months  of  1924,  an  increase  for  this  year 
of  121,845  tons  or  11  per  cent.  Figures 
for  the  last  two  months  of  the  year  are 
not  yet  available  but  it  looks  as  if  the 
Canadian  priKhictioii  in  1925  would  pass 
that  of  the  United  States  for  the  first 
time.  Demand  for  newsprint  has  been 
good  tliroughout  the  year  and  especially 
so  since  the  summer  months.  Of  the 
total  Canadian  production  approximately 
.88  per  cent  lias  been  exported  to  the 
United  States,  in  which  country  the  con¬ 
sumption  of  paper  continues  to  increase. 

“It  is  also  gratifying  to  note  that 
greatly  increased  shipments  have  been 
made  to  over-seas  countries  such  as 


Great  Britain,  South  America  and  t 
West  Indies.  In  this  connection  tj 
ratification  of  the  treaty  between  .Aj; 
tralia  and  Canada  will  he  of  benefit  • 
our  paper  mills,  particularly  the  ne*; 
print  mills,  as  by  the  terms  of  the  treat! 
Canadian  paper  is  placed  upon  i 
equality  with  British  paper  and  it  ; 
expected  that  our  shipments  of  paper; 
•Australia,  which  dwindled  from  38, o! 
Ions  in  1920  to  619  tons  in  1924,  wi: 
again  go  forward  in  large  volume.” 


T.  J.  FERGUSON  RETIRES 


Co-Publisher,  Alpena  (Mich.)  Ne«i| 
Quits  Active  Work  I 


T.  J.  Ferguson,  co-publisher  and  mat 
.Tger  of  the  Alpena  (Mich.)  Daily  Neit: 
has  resigned,  severing  a  25  year  actm 
connection  with  that  paper,  Mr.  Fergt- 
son  intends  to  retire  from  newspape 
work  and  take  several  months’  rest  in  tb- 
interests  of  his  health.  As  a  farewe; 
gift  from  the  staff  he  was  presented  wit 
a  solid  gold  make-up  rule. 

Mr.  Ferguson  was  part  owner  of  th; 
-Alpena  News  in  1900.  He  sold  out  i 
1908,  later  buying  part  ownership  in  th 
Alpena  Argm,  weekly.  The  Argus  put 
chased  the  News  in  1909. 


Chicago  Tribune  Executive  to  N.  Y. 


Mary  King,  Sunday  editor,  Chieagi 
Tribune  is  to  move  to  New  York,  ac¬ 
cording  to  announcement,  where  she  wi! 
purchase  fiction  and  assist  in  the  editorial 
management  of  Liberty  Magaaine.  Jad 
Alcock,  her  assistant,  will  be  promoted  to 
.Sundav  editor. 


Frederick  B.  Edwards,  for  more  than 
six  years  on  the  staff  of  the  New  York 
Herald  Tribune,  and  for  a  time  its  city 
editor,  was  tendered  a  farewell  dinner  by 
25  colleagues  on  the  staff  last  Saturday  on 
his  resignation,  which  went  into  effect 
Jail.  1.  Forrest  Davis  was  toastmaster, 
and  the  speakers  were  Joseph  Brady, 
Reginald  Wilson  and  B.  O.  McAsney, 
former  night  city  editor. 


Tire  Mileage  is  the  Measure  oi 
General  Business  in  Cincinnati 


The  Lockport  (N.  Y.)  Union  Sun  and 
Journal  has  been  elected  to  active  mem¬ 
bership  in  the  American  Newspaper 
Publishers  Association,  U  R.  Palmer, 
manager,  announced  this  week. 


The  use  of  motor  cars  and  trucks  both  for  pleasure  and 
for  business  is  so  nearly  universal  in  Cincinnati  that  tire 
mileage  is  practically  the  measure  of  general  prosperity. 


The  tire  dealers  of  Cincinnati  are  busy.  Many  of  them 
carry  lines  that  are  extensively  advertised  in  national 
magazines  and  on  the  billboards.  But  practically 
without  exception  they  rely  on  the  Cincinnati  news¬ 
papers  for  their  final  contact  with  the  Cincinnati  public 
and  for  their  actual  day-by-day  sales. 


There_  is  something  more  than  whim,  caprice,  prejudice  or  acci¬ 
dent  in  the  way  the  display  advertising  of  tires  is  distributed 
among  the  four  Cincinnati  newspapers.  Cincinnati  is  an  “after¬ 
noon  newspaper  city.”  Small  wonder  then  that  the  tire  adver¬ 
tisers  should  place  almost  five  times  as  much  display  advertising 
in  the  two  afternoon  newspapers  six  days  in  the  week  as  they 
place  in  the  two  morning  newspapers  in  seven  days. 


But  of  the  total  tire  lineage  the  Times-Star  carries  25%  more 
than  both  morning  newspapers  and  the  second  afternoon  paper 
combined, — more  than  three  times  as  much  as  the  morning  paper 
and  more  than  twice  as  much  as  its  afternoon  contemporary. 


This  is  due,  solely  and  only  to  the  fact  that  tire  advertisers  who 
do  business  in  the  Cincinnati  market  have  proved  that  Times-Star 
advertising  sells  more  tires  at  less  selling  cost. 


This  in  turn  is  due  to  the  fact  that  the  Times-Star  has  the  most 
complete  and  the  most  definitely  localized  circulation  among  the 
tire  buying  public  of  greater  Cincinnati.  The  concentrated  home 
circulation,  city  and  suburban,  is  practically  100%.  The  scattering 
circulation  of  the  Times-Star  is  negligible. 


“If  you  want  money,  go  where  money  is” — i 
certainly  pat  where  advertising  is  concerned. 


wise  old  saw,  and 


QNCINNA'n  TIMES-STAR 


CHARLES  P.  TAFT,  Publitber  C.  H.  REMBOLD,  Utnagmi 

Member  of  Audit  Bureau  of  Circulations 


I 


U'e  wish  those  words  could  ring  with  the 


sincerity  of  our  appreciation  to  you  who 
have  contributed  to  our  record-breaking 
achievements  during  the  past  year.  Never 
in  all  of  our  twenty  years  in  this  business 
have  we  enjoyed  such  growth. 


NOW,  1926  is  before  us.  If  you  are  a  client  of 
this  organization  you  know  we  will  increase 
your  local  lineage  from  100,000  to  500,000  lines  during 
the  year  without  selling  expense  to  you.  If  you 
are  not,  you  are  losing  that  much  potential  business. 

There  is  much  we  can  say  about  our  service — but  it’s 
the  increase  lineage  charts  of  our  clients  that  tell  the 
greatest  and  most  convincing  story. 

Write  or  wire  us  for  details. 


5^homa:S  w.  Bi?iaa5 

_  HOME  OFFICE  COLUMBIAN  MUTUAL  TOWER  ^ ^  - 


Editor  &  Publisher  for  January  9,  19  2  6 


•UR  OVN  VOQlsD 

‘or  LetTbRS 


By  JAMES  MELVIN  LEE 


She  frankly  admits  tliat  in  some  quart¬ 
ers  there  is  still  a  prejudice  against 
women  as  staff  correspondents.  She 
quotes  a  member  of  the  Associated  Press 
as  saying  to  her ;  “W Omen  can  never  see 
news.  They  sec  either  ‘good’  news  or 
‘bad’  news.”  From  this  remark  she  in¬ 
fers  that  a  woman  must  have  lieen  respon¬ 
sible  for  the  motto  of  tlic  A'rti/  Vork 
Times — “All  the  Nezi's  That’s  Fit  to 
Print." 


^HARLES  XICHOLLS  WEBB  IX  all  probability  the  only  woman  act- 

works  on  the  market  desk  of  the  ing  as  a  foreign  correspondent  for  an 
Duluth  Xezi's-Tribune.  Between  editions  .\merican  newspaper  is  Dorothy  Thomp- 
he  finds  time  to  scribble  verses  on  copy  son,  wlio  is  stationed  at  Berlin  and  writes 
paper— verses  that  have  ffjund  a  market  for  the  Philadelphia  Public  Ledger  and 
with  national  periodicals  ranging  from  associated  newspapers.  In  The  Xation 
the  literary  Atlantic  Monthly  to  the  highly  for  Jan.  6,  she  chats  in  an  interesting  way 
technical  F.reavating  Engineer.  Recently  about  her  experiences  in  Europe, 
he  has  gathered  his  verses  together  in  a  After  she  has  pointed  out  how  edu- 
little  booklet  entitled  "Season  of  the  cated  European  women  have  of  late  been 
Ships”  (Queen  City  Sun,  Virginia,  taking  an  increased  interest  in  politics 
Minn.).  The  title  comes  from  the  first  she  has  this  to  say  about  women  workers 
poem  in  the  booklet — a  poem  that  origin-  on  European  newspapers : 

allv  appearer  in  Short  Stories.  r  •  ..  i  _  r  u  _ 

II.,,  In  the  hem  of  journalisin  turope  has  many 

The  volume  is  divided  into  the  follow-  distinguished  women.  .Mth.  ugh  I  do  not 
ing  divisions :  "Season  of  the  Ships,”  know  of  any  European  newspaper  which  em- 
“Miners,"  “Lumberjacks,”  and  “Soldiers.”  ?'">■»  woman  as  politic,il  corresi»ndent. 
These  section  heads  indicate  the  sources  .:Thcre■^f^n;w’Tpa"pe“^wo^^^YI?"rxc^ur^^^^^^ 
of  the  poetical  inspiration  for  the  verses,  in  the  hands  of  men  in  .^merica.  They  are 
In  a  certain  sense  they  make  Mr.  Webb  excellent  feuilletonists;  the  European  equivalent 
the  poet  of  the  packsack  and  prospector.  columnist  The  material  they 

rrt  ,,  •  .  .iv  j  handle,  wittily  and  wordlily,  is  not  womans 

They  have  the  same  virility  as  the  sturdy  stuff”  but  politics,  literature,  art,  and  the  whole 
pioneers  of  the  cutover  lands.  amusing  spectacle  which  mankind  stages  day 

From  a  literary  point  of  view  possibly  ^  think  of  Berta  Sucher- 

„i _ _  1 _ »t,a  kandl,  who  in  \  lenna  is  one  of  the  most  im- 

first  place  belongs  to  The  Sonnets  of  the  portant  interpreters  of  French  life,  and  who. 
Strike,  in  which  the  views  of  both  cap-  though  her  chief  interest  lies  in  literature  and 
ital  and  labor  are  set  forth  through  special  Ihe  stave,  often  writes  ably  of  politics;  of  the 

speakers.  Next  comes  the  scries  under  '  fS"i!****V. d 

oT-L  Pi  cl  t  r-  »  r>  I.  L  L  daughter  of  the  editrr  of  the  Budapest  Pester 
The  Steam  Shovel  Crew.  But  why  be  Uoyd,  who  writes  brilliantly  of  all  manner  of 
specific  when  individual  tastes  vary  so?  things  in  the  languages  and  newspapers  of 
One  who  knows  Webb  well  informs  me  ‘hree  countries, 
that  his  first  job  was  on  the  Grant  Another  point  which  she  stresses  is  that 
County  Herald  where  as  a  freckled  face  while  the  number  of  women  in  European 
and  red  haired  youngster  he  did  every-  journalism  is  smaller  than  in  America 
thing  from  writing  personals  to  sweeping  competition  with  men  is  much  keener, 
out  the  composing  room.  Because  he  The  explanation  which  she  gives  may  be 
wanted  to  wnte  he  went  to  the  Univer-  found  in  the  general  eeonomic  condition 
sity  of  Wisconsin  where  he  matrieulated  obtaining  abroad.  .Another  reason  which 
for  the  journalism  courses.  Sehool-bred  she  mentions  is  that  no  special  field  is 
reporters  were  not  popular  with  city  relegated  to  women  as  is  done  in  the 
editors  in  those  days  so  Charlie  got  a  United  States. 

job  in  a  lumber  camp  and  later  worked _ _ 

in  an  iron  mine  on  the  Mesaba  range. 

But  the  call  of  printers  ink  was  too 
strong ;  it  drew  him  back  to  his  first  love 
and  sent  him  on  the  following  circuit: 

Virginia  (Minn.)  Daily  Enterprise, 

Washington  Herald,  Hibbing  (Minn.) 

Tribune,  Virginia  (Minn.)  Queen  City 
Sun,  Grand  Rapids  Press  (Mich.),  Mun- 
roe  (Mich)  Evening  News,  and  finally, 
the  N ezvs-Tribune. 

Charlie’s  flame-colored  hair  is  now  al¬ 
most  white,  possibly  the  result  of  his  ex¬ 
periences  in  the  A.E.F.  when  he  was  in 
charge  of  Base  Hospital  Number  1  at 
Viehy.  His  army  buddies  and  his  news¬ 
paper  pals  greatly  regret  that  he  has  not 
put  into  his  verses  one  about  “Holy  Joe” 

— the  gentle  little  English  parson  who 

performed  the  last  rites  for  the  boys  when  rW 

they  “went  West”  and  who  sometimes 

got  the  bodies  so  mixed  that  he  read  the  ^  ^ 

Hebrew  service  over  the  Gentile  and  the 
Christian  services  over  the  Jew.  But 
what  docs  it  matter  so  long  as  “Holy 
Joe”  read  the  service?  He  is  just  as 

worthy  of  a  poem  as  any  who  have  been  Inl’^rfvn^ 

,  honored  in  the  collection.  imcriype 


play”  (Window  Display  Advertisinj 
•Association).  Briefly,  the  book  consists 
of  two  parts.  The  first  contains  talks 
of  general  interest  on  the  subject  ot 
window  display.  In  the  second  part  nux 
be  found  a  digest  of  the  proceedings  oi 
the  convention  of  The  Window  Displa; 
•Advertising  Association  held  in  Clevelaiii 
about  a  year  ago.  Publishers  of  com. 
munity  weeklies  could  read  this  book  to 
advantage  and  make  their  own  window 
displays  more  attractive. 


pUBLIC  utility  companies  have  long 
been  “cartoon  fo<lder.”  Editorial 


writers,  therefore,  who  want  a  serious 
discussion  of  these  companies  will  find 
that  William  M.  Wherry,  Jr. — for  many 
years  attorney  for  the  Nezv  York  Even¬ 
ing  Post  has  met  their  needs  with  “Public 
I’tilities  and  The  Law”  (The  Writers 
Publishing  Company,  Inc.). 

In  the  preparation  of  this  volume  Mr. 
Wherry  has  avoided  legal  language  and 
has  us^  good  newspaper  F'.nglish.  Every 
now  and  then  he  gives  a  touch  of  humor 
to  his  discussion  and  occasionally  adds  a 
tinge  of  irony. 

On  page  270  he  discusses  publicity  for 
public  utility  companies.  But  this  dis¬ 
cussion  is  only  incidental  to  the  broader 
one  which  takes  up  the  state  regulation 
of  industry  from  the  view  point  of  a  law¬ 
yer  who  has  worked  out  the  problems 
both  in  litigation  and  praetice.  A  good 
index  makes  the  contents  of  the  volume 
immediately  available  for  editorial 
writers. 

w  *  * 


CELEBRATES  50TH  YEAR 


Northfield  (Minn.)  Newt  Looks  Back 
on  Half  a  Century 


The  Northfield  (Minn.)  Nezvs,  pub- 
lished  by  Herman  Roe,  on  Jan.  1,  cel^ 
brated  its  fiftieth  anniversary. 

F'or  25  years  the  News  was  published 
by  Joel  P.  Heatwole.  Mr.  Roe  has  been 
in  charge  of  it  for  15  years. 

The  Golden  Jubilee  was  eelebrated  by 
publication  of  a  section  containing  an 
historical  sketch,  glimpses  of  the  past 
written  by  a  former  editorial  staff  writer 
and  local  citizens,  and  felicitations  from 
the  friends  of  the  paper. 


Reporter  Now  Exchange  President 


A  DVERTISING  solicitors — especially 
those  who  work  on  small  citv  dailies 


— are  frequently  asked  by  merchants 
about  the  appearance  of  store  windows. 
Such  solicitors  can  spend  a  profitable  half 
hour  in  perusing  “Talks  on  Window  Dis- 


Shirley  P.  Austin,  new  president  of 
the  Pittsburgh  Stock  Exchange,  is  a 
former  newspaper  man.  He  located  in 
Pittsburgh  in  1894,  joining  the  staff  of 
the  Pittsburgh  Times,  later  he  was  editor 
of  the  Commoner  and  Glas-tzvorker.  Mr. 
•Austin,  is  one  of  the  “old  guard”  of  th« 
Pittsburgh  Press  Gub  and  is  a  veteran 
of  Coxey’s  Army,  representing  a  Pitts¬ 
burgh  newspaper  on  that  assignment. 


Greatest  Advertising  Record 
Of  All  Time ! 


®f)e  Jliami  Jleralb 


During  the  Year  1925  Published 


tic!  42,513,436 


Lines  of  Paid  Advertising 


Intertype 

Solid-Blade 


Exceeding  the  Previous  World’s  Record 
Established  by  The  Detroit  News 
in  1924  by  11,908,918  Lines 


ONE  out  of  every 
THREE  Homes  in 
Milwaukee  receive 


Universal 

Ejector 


World’s  Record  1925  The  Miami  Herald,  42,‘y  13,436 
World’s  Record  1924  The  Detroit  News,  30,604,518 


THE 

MILWAUKEE 

LEADER 


“Unawed  by  Influ¬ 
ence  and  Unbribed  by 
Gain.” 


Saves  time. 

Prevents  interruptions 
of  service. 

Solid  blades  for  all  sizes 
of  slugs. 

Simple,  dependable,  and 
durable. 


This  stupendous  volume  of  advertising  accorded 
The  Miami  Herald  by  local  and  national  adver- 


X  The  Miami  Herald  by  local  and  national  adver¬ 
tisers  marks  an  epoch  in  the  publishing  world  and  is 
an  unqualified  endorsement  of  The  Miami  Herald 
as  one  of  the  world’s  greatest  advertising  mediums. 


INTERTYPE  CORPORA'nON 

1449-A  Broadway,  New  York 


Adwtitm$  Repreaenlalires 


®l)e  jHiaini  ^eralb 


FRALICK  &  BATES 

CMcafo,  New  York,  Atlanta,  Los 
Angeles 


^Standardized^ 

intertype: 


FLORIDA’S  MOST  IMPORTANT  NEWSPAPER 

Frank  B.  Shutts,  Publisher 


Profit-Making  Features  No.  1  _ 


“The  Yellow  Stub 


^y  Srnest  Lyrnru 

A  Smashing  Mystery  Thriller 

Something  New  in  Newspaper  Fiction 

The  next  release  on  NEA  Service’s  super 
program  of  original  serial  fiction  for  1926.  ^ 

A  SURE  CIRCULATION  BUILDER 

Release  Date"* 

January  27. 


Just  one  of 
many  great 
features  in 
NEA’s  com* 
plete  service 
to  clients. 


I  NEA  Service,  Inc., 

The  World*s  Greatest  Newspaper  Feature  Service'-^Backed  hy  33  Years*  Experience. 
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MASS  APPEAL  BOOSTED 
STORE’S  SALES  100% 


EIxcIuiitc  Vantine’s  in  New  York 
Did  Record  Christmas  Business 
Through  Increased  News* 
paper  Space 


A  remarkable  demonstration  of  the 
power  of  newspaper  advertising  to  ac¬ 
complish  a  given  purpose  was  noted 
during  the  holiday  period  in  New  York 
City  when  Vantine’s,  dealing  exclusively 
in  Oriental  merchandise,  increased  its 
retail  sales  approximately  100  per  cent  in 
face  of  definite  obstacles.  The  most  stub¬ 
born  of  these  was  a  location  on  39th 
street,  out  of  the  path  beaten  by  Man¬ 
hattan’s  Christmas  shoppers,  and  mer¬ 
chandise  for  which  there  is  at  best  but  a 
limited  demand. 

Vantine’s  is  rated  as  an  exclusive  store. 
It  is  an  old  established  house  that  has 
been  operating  under  the  impression  that 
none  but  discriminating  people  of  wealth 
can  be  persuaded  to  surround  themselves 
with  luxurious  beauty  and  ornate 
creations. 

Vantine’s  advertising  is  handled  and 
placed  by  the  World  Wide  Advertising 
Corporation,  303  Fifth  avenue,  of  which 
Emil  Maurice  Scholz  is  president,  and  is 
under  the  personal  direction  of  Charles 
M.  Peck. 

A  policy  of  ultra  conservatism  has  pre¬ 
vailed  in  the  selection  of  mediums  and 
allotment  of  space  but  with  the  beginning 
of  the  1925  holiday  season  it  was  decided 
that  only  a  slim  margin  exists  between 
class  and  mass,  and  that  the  solution  of 
Vantinc’s  advertising  problem  would  be 
found  in  broadening  the  scope  to  embrace 
daily  publications  of  popular  circulation. 

In  adopting  this  plan  it  was  argued  that 
if  the  Oriental  retail  demand  is  re¬ 
stricted  to  a  small  percentage  of  any 
newspaper’s  readers  it  would  be  wise  to 
buy  a  million  or  more  circulation  rather 
than  a  few  hundred  thousand  and  present 
in  each  advertisement  a  wide  variety  of 
choice. 

Every  morning,  evening  and  Sunday 
newspaper  in  New  York  was  used  lib¬ 
erally  and  repeatedly  during  the  entire 
month  of  December.  Thousands  of  shop¬ 
pers  were  diverted  from  Fifth  Avenue 
into  39th  street  and  the  buying  spirit  was 
kept  alive  and  in  full  force  until  the  store 
closed  Christmas  Eve. 

Many  entered  the  front  door  who  had 
never  before  crossed  the  threshold. 

The  newspaper  advertising  achievement 
would  have  been  impossible  had  it  not 
been  for  the  generous  co-operation  of 
George  Pattison,  president  and  Jack  Ho, 
vice-president  and  general  manager,  both 
of  whom  agreed  to  the  daring  innovation, 
according  to  Mr.  Scholz. 


Penn  Yan  Weeklies  Combine 

Consolidation  of  the  Yates  County 
Chronicle  and  the  Penn  Yan  (N.  Y.) 
Express,  weekly  newspapers,  was  an¬ 
nounced  in  Penn  Yan,  Jan.  5.  The  new 
paper  is  to  be  known  as  the  Penn  Yan 
Chronicle-Express. 


BUYS  WEEKLY  CHAIN 


Stivers,  Middletown  Times  Press,  in 
Deal  with  Thomas  Pendell 

The  Stivers  Printing  Company,  pub¬ 
lishers  of  the  Midletoum  (N.  Y.)  Daily 
Times-Press,  has  purchased  the  weekly 
newspapers  of  Thomas  Pendell  &  Sons. 

The  deal  involves  the  Chester  Press, 
the  Florida  Journal,  the  Central  Valley 
Post,  the  Highland  Mills  Star,  the  May- 
brook  Enterprise,  the  Monroe  Lake  Re¬ 
gion  Reporter,  the  Washington  Orange 
County  Reporter,  and  the  Comwall-on- 
Hudson  Storm  King  Sentinel,  all  of 
which  will  be  continued  under  the  new 
ownership. 

The  purchase  includes  the  Pendell  plant 
at  Washingtonville.  John  D.  Stivers  is 
president  of  the  Daily  Times-Press,  M. 
A.  Stivers,  secretary-treasurer,  and  F.  B. 
Stuart,  general  manager. 


M.  E.  NAMED  PRESIDENT 


Matthews  of  Buffalo  Express  Heads 
Company — McLennan  Succeeds  Him 

Burrows  Matthews,  managing  editor  of 
the  Buffalo  Express  has  been  named  presi¬ 
dent  of  the  J.  N.  Matthews  Company, 
publishers  of  the  Express  and  will  exer¬ 
cise  general  supervision  over  the  business 
and  editorial  departments. 

h'red  M.  McLennan  succeeds  Mr.  Mat¬ 
thews  as  managing  editor.  He  joined  the 
Express  two  years  ago  from  the  Asso¬ 
ciated  Press  as  city  editor,  and  six  months 
ago  was  made  news  editor. 


PRESS  AGENT’S  OUTPUT 
HITS  WASTE  BASKET 


HEADLINE  CAUSES  JUDGE 
TO  DECLARE  MISTRIAL 


Worcester  Telegram  Head  Declswed 
Prejudicial  to  Case  and  Jury 
Is  Dismissed  at  Plaintiff’s 
Request 


A  headline  in  the  Worcester  Telegram 
of  Jan.  6,  was  responsible  for  the  dec¬ 
laration  of  a  mistrial  in  a  suit  for 
$3,000  brought  by  a  recluse  in  the  town 
of  Oxford  against  inhabitants  of  the  place. 
Judge  Webster  Thayer  in  Superior  Court 
excused  the  jury  from  further  considera¬ 
tion  of  the  case. 

Judge  Thayer  based  his  action  on  the 
headline  which  he  declared  was  unfair 
and  prejudicial.  His  statement  from  the 
bench  follows; 

“There  is  only  one  thing  for  me  to  do. 
The  headline  is  not  only  unfair  but  is 
prejudicial.  It  is  as  follows;  ‘Hermit 
Seeks  $3,000  for  Use  of  $20  Horse, 
Oxford  Fern  Gatherer  Says  Selectmen 
Sent  Animal  to  Stable  and  He  Couldn’t 
Pay  Charges.’  It  is  true  that  one  of  the 
defendants  testified  that  the  horse  might 
be  worth  $20,  but  the  plaintiff  himself 
testified  that  the  horse  was  worth  between 
$200  and  $250.  One  thing  must  be  the 
fact  in  all  trials. 

“There  is  one  place  in  the  world  where 
justice  should  be  dispensed  and  that  is  in 
court  where  cases  are  being  tried  before 
If  this  case  was  tried  and  the  defendant 
defeated  after  what  happened  he  would 
always  feel  that  he  had  not  had  a  fair 
trial.  Now  in  my  judgment,  both  sides 
should  go  out  of  court  feeling  they  have 
had  a  square  deal. 

“The  plaintiff  has  filed  a  motion  for  a 
mistrial  because  of  the  unfair  newspaper 
publication  of  a  very  prejudicial  nature. 
There  is  only  only  thing  I  can  do  and  that 
is  to  declare  a  mistrial  and  excuse  you 
from  further  consideration  of  the  case. 

“I  might  add  that  inasmuch  as  this  is 
a  headline,  it  is  probable,  although  I 
know  nothing  about  it,  that  the  reporter 
who  reported  this  evidence  is  not  respon¬ 
sible  for  it.  I  know  nothing  about  it, 
but  it  is  generally  the  case.” 


live 

news-features 
to  dress  your 
newspaper 


CURRENT  NEWS  FEATURES,  INC. 

STAR  BLDG. 

WASHINGTON,  D.C. 


Editor  Tells  Arthur  Leslie  Why  Mac- 
fadden’s  “Barefoot  Pictures’*  Are 
Not  Used — Likes  Editor  &. 
Publisher’s  Campaign 


William  A.  Thomson,  director  of  the 
Bureau  of  advertising  of  the  American 
Newspaper  Publishers’  Association,  this 
week  granted  permission  to  reprint  the 
following  item  appearing  in  the  Bureau’s 
current  confidential  bulletin ; 

.Arthur  Leslie,  whose  engraved  and  gold 
embossed  stationery  indicates  that  he  is 
exploitation  director  of  MacFadden  Pub¬ 
lications,  Inc.,  frequently  writes  to  editors. 
In  fact,  that’s  his  job.  He  writes  with 
the  hope  that  his  pieces  will  be  printed. 

He  recently  wrote  an  editor  asking  his 
views  on  editorial  cooperation,  lamenting 
the  fact  that  the  records  of  his  five  clip¬ 
ping  agencies  failed  to  show  that  the 
editorial  columns  had  printed  any  “newsy 
notices  of  our  magazines  or  newsy  pho¬ 
tographs  of  Mr.  McFadden  walking  bare¬ 
foot.”  He  wanted  to  know  if  the  editor 
would  like  more  of  these  and  incidentally 
asked  if  the  editor  had  been  reading  the 
splendid  articles  in  Editor  it  Pi  mi.ishkr 
on  the  “wicked  press  agents  employed  by 
non-advertisers.” 

The  editor  in  reply  said  that  he  re¬ 
gretted  that  he  had  hurt  Mr.  Leslie’s 
feelings  by  “neglecting  the  ‘newsy  notices’ 
of  your  magazine  and  the  equal  ‘newsy 
photographs  of  Mr.  MacFadden  walking 
barefoot,’  these  being  apparently  the  in¬ 
stances  of  ‘editorial  cooperation’  you  have 
in  mind.  1  am  sorrier  still  to  have  to 
inform  you  that  the  reason  these  were  not 
published  is  that  to  our  provincial  view 
they  look  very  much  like  the  same  old 
press-agent  stuff,  even  though  labelled 
‘editorial  cooperation.’  Please  don’t  cry, 
Mr.  Leslie.  You  want  to  know  what  I 
think  of  editorial  cooperation  and  this  is 
what  I  think. 

“Yes,  I  have  been  reading  the  ‘splendid 
articles  in  the  Editor  &  Publisher’  on 
the  ‘wicked  press  agents  employed  by  non¬ 
advertisers.’  I  thoroughly  agree  with  them. 
But  I  also  go  a  step  farther  to  a  point 
where  you,  as  the  representative  of  an  ad¬ 


vertiser,  who  seeks  to  hang  his  fret 
as  ‘editorial  cooperation’  on  the  coat^ 
of  an  occasional  paid  ad  looks  to  nv 
the  blood-relative  of  the  wicked  wJ 
from  whom  you  withdraw  the  her.] 
your  sanctimonious  garment.  There 
strong  family  resemblance,  Mr.  1^ 
and  the  editor,  who  doesn’t  keep 
track  of  the  advertisers,  seems  curi 
unable  to  tell  their  stuff  apart, 
quite  an  intelligent  editor,  too.” 

This  editor  apparently  wishes  to  cj 
it  clear  that  he  is  not  partial  as  to 
free  publicity  notices  he  throws  a 


Celebrate*  6Sth  Anniversary 

The  Owatonna  (Minn.)  Jou 
Chronicle,  one  of  the  oldest  new'p; 
in  Minnesota,  last  week  celebrated 
65th  birthday.  E.  K.  Whiting  is 
lisher  and  business  manager  and  Kj 
H.  Soper  editor. 

Midwinter  Conference  Called 

.\  conference  of  the  directors 
the  Pacific  Coast  .Advertising  Clubs 
sociation,  who  are  the  district  vice-p: 
idents,  has  been  called  for  San  Franc 
Jan.  26  and  27. 


1926 

Will  Be  a  Banner 
Circulation  Year 


for  newspapers  using  our  cam¬ 
paigns,  supremely  successful 
by  proof  from  coast  to  coast 
for  20  years. 

A  raf'idly-securcd,  sure‘iire,  BIG 
circulation  gain  NOiy  can  make 
1926  your  most  profitable  year. 

HOaiSTBfS 

Circulation  (k^ization 

'PkMi.  Win,  m  Writ!,  an  (f  CIotiImU  Plan 
Dailir. 


Gardner  News  Advances  Price 

The  Gardner  (Mass.)  Neivs  on  January 
1,  increased  its  price  from  one  to  two 
cents  a  copy. 


In  1925  The  New  York  Times  published 
the  record  volume  of  28,200,444  agate 
lines  of  advertising — 1,916,520  lines  in 
excess  of  the  total  for  1924  and 
10,963,382  lines  more  than  the  second 
New  York  newspaper. 

More  significant  than  this  unsurpassed 
achievement  is  the  character  of  the  ad¬ 
vertising  printed  by  The  New  York 
Times.  It  is  free  from  objectionable  and 
questionable  offers  and  is  subject  to  cen¬ 
sorship  to  protect  the  columns  of  The 
Times  from  those  who  misrepresent, 
raise  false  hopes  and  spread  nets  to 
catch  the  unwary. 

The  average  daily  and  Sunday  circula¬ 
tion  of  The  New  York  Times  in  1925 
was  over  385,000,  greater  than  that  of 
any  other  New  York  newspaper  of 
standard  size. 
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Why  advertising  salesmen  want  to  come 
to  The  Los  Angeles  Examiner 


'  ^  H  ti  other  day  an  advertising 

^  if  salesman  dropped  into  the  boss’s 
office  here  at  The  Los  Angeles 
Examiner,  looking  for  a  job. 

“I’m  sick  and  tired  of  working 
for  another  paper,”  he  said,  “when  all 
I  hear  on  the  street  from  merchants  in 
every  line  is,  ‘Examiner!  Examiner! 
Examiner!’  ” 

It  sounded  interesting,  and  we 
pressed  him  for  particulars. 

“They  tell  you  The  Examiner’s  got 
the  circulation,  and  you  give  them  the 
old  ‘class’  argument ;  they  tell  you  The 
Examiner  has  a  wonderful  merchan¬ 
dising  service  department,  and  you  try 
to  get  around  that  some  way ;  they  feed 
you  this  fact  and  that  fact,  and  you 
futilely  try  to  overcome  them  all ;  but 
when  they  wind  it  up  by  saying: 
‘We’re  taking  most  of  our  appropria¬ 
tion  this  year  and  putting  it  in  The 
Examiner,  for  the  simple  reason  that 
it’s  good  business  to  invest  where  we 


165,000  Daily 


get  the  most  results!’,  why,  then  you’re 
through!” 

We  hear  this  frequently.  It  may  ex¬ 
plain  why  we  have  such  a  splendid 
staff;  good  men  naturally  gravitate  to 
the  best  opportunities. 

That,  we  suppose,  has  a  lot  to  do 
with  the  fact  that 

THE  EXAMINER  was 
the  only  newspaper  in 
Los  Angeles  to  show  a 
GAIN  in  local  display 
advertising  during 
1925! 

But  merchants  tell  us  that  the  reason 
they  bought  600,000  more  lines  of  space 
with  us  in  1925  than  in  1924  was  because 
we  made  it  pay. 

What  merchants  on  the  ground 
floor  have  discovered  ought  to  provide 
a  lesson  or  two  to  space-buyers  around 
the  country'  who  are  shooting  long- 
range  with  wooden  bullets. 


385,000  Sunday 


AMWKKA 


.£J-iIEPPP!SF, 
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Joseph  Connell 

Pacific  Coait  Rcpraiaatative 
571  Monadoock  Bids. 
Talaphoac  Garfield  3858 
San  FraocUco 


W.W  Chew 

Eastero  Repraiaatatiye 
1819  Broadway 
Telephone  Columbus  8342 
N  ew  York  City 


Wm.  H.  Wilson 

Western  Representative  /i 
915  Hearst  Bldg. 
Telephone  Main  5000 
ChicaSo 


jokingly  printed  in  the  office  paper,  say-  the  stories  which  came  in  from  outade 
ing:  New  York.  But  I  stuck  to  my  9 

“Gene  Young  still  insists  that  the  conclusion. 

Kaiser  and  Czar  will  go  to  war  at  the  “News  sources  of  a  metropolitan  daj 
end  of  July.”  Mr.  Young  concluded,  “have  broade 

Mr.  Young  by  this  time  had  picked  a  three  times  since  the  last  war.  Citycc 
month  for  the  wars’  declaration,  based  on  has  been  cut  from  a  third  to  a  half 
his  knowledge  of  Germany’s  war  plans.  New  York  papers  to  make  room 
He  figured  the  date  would  be  set  as  late  foreign  news,  general  domestic 
as  possible  in  order  to  get  in  the  crops  and  and  features. 

as  early  as  possible,  in  order  to  give  the  “News  stories,  which  formerly 
three  months  the  General  Staff  thought  allowed  to  run  a  column  or  a  column  5 
would  be  necessary  to  dispose  of  France,  a  half,  now  are  condensed  to  three-q® 
As  campaigning  would  be  impossible  in  ters  of  a  column,  a  half  a  column,  5 
Northern  France  after  Nov.  1,  it  was  even  two  sticks.  The  old  idea  of  a  n?' 
simple  mathematics  to  put  the  date  at  the  paper  as  a  medium  of  record  has  in  u 

cases  been  done  away  with. 
editor  and  stories  are  now  judged  on  their  inte 


NEWSPAPER  MAKERS  AT  WORK 


By  PHIUP  SCHUYLER 


made  _  _ 

said  to  have  originated  the  system  of  the  wide.st  number  readers, 
statements 

news  to  clear 

M  the  cable 

came  from 

he 
as 

reporter  for  the 
he  to 

a  as  a 

.  western  In  he 

1  the  staff  of  the  iVeiir  York  Times 

expert  in  western  politics.  After  two 
years  on  that  newspaper,  he  transferred 
allegiance  to  the  New  York  Herald,  but 
returned  to  the  Times  in  1903  and  after- 
wards  became  night  city  editor,  and  tele- 
graph  editor.  In  1910,  Mr.  Young  suf- 
fered  a  long  illness,  and  after  a  brief 
.-  ■' _  ^  _  return  to  the  Times  in  1912,  became  tele¬ 

graph  editor  of  the  World  in  1913. 

me  J.  Young  predicts  15  years  of  peace  Through  the  peace  conference  and  the 

1920  campaign,  Mr.  Young  remained  as 
d  hovers  in  the  this  dependence  of  Japan  upon  .\merican  telegraph  editor.  Then,  in  1922,  he  was 

jgene  J.  Young,  women,  why  should  she  go  to  war  with  promoted  to  his  present  post  of  news 

news  and  foreign  us?”  and  foreign  editor.  Under  the  World’s 

•  IV arid,  to  shoot  Mr.  Young  was  the  World's  telegraph  system,  Mr.  Young’s  department  has 

;k,  and  his  asser-  editor  back  in  1913,  when  he  made  his  immediate  jurisdiction  over  all  news 

lassuring,  because  famous  war  prediction,  which,  until  it  outside  the  city,  the  news  border  of 
iho,  in  October,  came  true,  was  the  joke  of  his  colleagues,  which  extends  over  New  Jersey,  up  the 
;d  the  European  He  based  his  news  judgment  at  the  time  Hudson  river  to  Poughkeepsie,  up  to  the 
jllowing  summer,  on  a  short  .Associated  Press  dispatch  Connecticut  river,  and  includes  all  of  Long 
his  pains.  from  St.  Petersbtirg,  now  Petrograd,  say-  Island, 

rious  war  for  15  ing  the  Czar  had  decided  not  to  renew  Many  changes  have  coincided  with  Mr. 

Jiig  predicted  this  the  10-year  treaty  with  Germany,  which  ^'oung’s  connection  with  New  York 
him  about  peace  liad  permitted  German  penetration  of  journalism.  But  outstanding,  he  believes, 
ith  the  birth  of  Poland  and  the  Baltic  i)rovinces.  His  lias  been  the  increasing  importance  given 
big  power  in  the  information  of  German  policy  made  him  during  the  years  to  foreign  news, 
war  now  but  the  believe  (iermany  would  light  to  protect  the  True,  in  1896,  when  he  first  entered 
:  won’t,”  he  ex-  vast  interests  built  up  uniler  this  treaty,  the  New  York  field,  most  foreign  news 
-Mr.  Young  was  a  student  of  international  was  subjected  to  the  query;  “That’s 
X)wcr  dares  to  go  affairs  and  war  movements.  When  15,  he  rather  far  from  the  Bowery,  isn't  it?” 

-St  fincling  out  on  had  devoured  the  histories  of  the  “Just  before  the  Spanish  W'ar  endcfl,” 
states  is  going  to  Napoleonic  campaigns,  and  his  interest  in  Mr.  Young  recalled,  “I  had  charge  of 
military  matter  had  persisted.  handling  some  of  that  news.  Newspapers 

ioned  about  jingo  He  went  with  his  prediction  to  the  here  and  abroad  began  to  speak  of  the 
'tween  Japan  and  World’s  managing  editor,  who  regarded  United  Stales  as  a  world  power.  I  con- 
the  thought  of  a  great  war  as  fantastic,  eluded,  therefore,  there  would  be  useful 
:e  of  Japan  going  His  insistence  on  the  imminence  of  the  work  fora  man  in  the  newspaper  business, 

:.  The  country’s  conflict  soon  become  the  office  joke.  In-  who  studied  world  politics,  and  world 
:h  that  she  could  deed,  when  the  annual  World  ilinner  was  affairs.  I  was  told  I  was  foolish  at  the 
■ithout  having  the  hdd  in  March,  1914,  a  paragraph  was  time.  The  average  news  chief  scorned 


California  Paper  Changes  Name 

The  Sonoma  (Cal.)  Expositor-For. 
changed  its  name  to  Sonoma  Val: 
Moon,  Jan.  1. 


America  S; 
Complete  I 
Newspaper 


Nem^ork 

Hierald 


©ribum 


5tl.G!inuA!J!i 


NEA  SERVICE,  Inc, 

Cleveland  New  Yorl 

San  Francisco 


nuisance 


(](  Steamtables  not  only  cost  money  to  operate, 
but,  they  consume  invaluable  time  and  add 
unnecessary  discomfort  to  the  foundry. 

q  The  CERTIFIED  DRY  MAT  COLD 
STEREOTYPE  PROCESS  eliminates  the 
steamtables  and  has  other  advantages  for 
you.  Investigate  them  now. 


Huntington 

is  the  fastest  growing  city  in 

West  Virginia 

Building  permits  in  1924  exceed¬ 
ed  IS.OiOO.OOO.OO.  125  industries 
which  employ  11,000  people  and 
have  invested  capital  of  ^0,(XX),- 
000.00. 

The  HERALD  DISPATCH 

is  the  leading  newspaper  with 
2,000  more  circulation  daily  than 
the  other  paper. 

Complete  “service  department” 
for  national  advertisers. 

Represented  Sationally  by 

The  Devine>MacQuoid  Co.,  Inc. 

New  York  and  Chicago 


‘the  world  s  greatest 
newspaper  feature 
service” 


CERTIFIED 
DRY  MATS 

Exclusively 


340  Madison  Avenue  New  York,  N.  1 

for  wet  mat  printing  with  DRY  MAT  facility — lue  Certifieds. 
MADE  IN  THE  U.  S.  A. 


Editor  &  Publisher  for  January  9,  1926 


21 


H.  G.  WELLS 


First  Publication  Anywhere 


(^^HE  newspapers  are  to  have  first 
C-'  publication  in  any  form.  Book, 
Periodical  or  Maga2;ine,  of  the 
much-heralded  new  volume  of  the 
famous  OUTLINE  of  History  and 
the  Arts. 


The  story  of  the  evolution  of  the 
arts  —  painting,  sculpture,  archh 
tecture,  music,  the  drama,  letters, 
dress — from  the  first  crude  draw¬ 
ings  of  prehistoric  man  down  to 
the  latest  manifestations  of  the  arts 
today. 


Fifteen  Sunday  articles,  fully  and  authentically  illustrated, 
in  accordance  with  suggestions  by  the  author,  for 

First  Newspaper  Publication 


THE  McCLURE  NEWSPAPER  SYNDICATE 

373  Fourth  Avenue,  New  York  City 


V-/ 
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Cf)t  CcltgrapJ)  CPitor’s  i5isi)t  ©ff 


And  What  He  Dreamed  After  Spending  the  Evening  Reading  the  Comic 
Supplements,  Some  Exchanges,  a  Few  Chapters  of  History  and 
Then  Surrounding  a  Nice  Welsh  Rarebit. 

By  CHET  JOHNSON 


NOTE  TO  EDITORS; 

Tlic  address  of  Judge  Rummy,  to  be  delivered  at  the  funeral  of  Julius  Casaer 
is  hereby  released. 

The  P.  S.  News  Service. 

— 6  ;04pm — 

BULLETIN 

LONDON. — Barney  Google,  well  known  horseman,  was  thrown  from  Spark¬ 
plug  while  delivering  a  message  to  Garcia  here  today.  The  accident  occured  in  the 
second  chukker.  Mr.  Google  landed  on  his  head  and  was  not  seriously  injured. 

— 6 : 1 0pm — 

BULLETIN 

KATNIP,  Kan. — Krazy  Kat,  well  known  komic  kharacter  and  artists’  model 
was  found  in  a  dazed  condition  here  tonight.  He  apparently  had  been  beaned  by  a 
brick. 

— 6:12pm-- 

ROME.- — .\t  11:32  p.  m.  Horatius  still  was  holding  the  enemy  at  the  bridge, 
while  Little  Jimmy  ran  for  reinforcements. 

—6:14pm — 

BULLiniN 

NEW  YORK  CIT\. — All  available  police  reserves  were  rushed  this  evening  to 
Dinty  Moore’s  restaurant  where  it  was  reported  an  attempt  had  been  made 
to  assassinate  Jiggs,  a  big  corned  beef  and  cabbage  man. 

— 6:17pm — 

LONDON. — David  Lloyd  George  was  suffering  today  from  a  slight  attack  of 
the  heebie-jeebies. 

— 6;  19pm — 

KATNIP,  Kan  (ADD  KRAZY  KAT) 

Krazy  was  delirious  and  could  not  give  a  coherent  account  of  the  attack.  To 
all  questions  he  merely  smiled  and  murmured:  “Li’l  Ainjil!  Li’l  Dahlink!”  Police 
said  the  brick  was  one  of  the  same  calibre  as  that  which  inflicted  a  deep  wound 
in  Mr.  Kat’s  head. 

— 6:23pm — 

LOS  ANGELES,  Calif. — Pola  Negri  today  denied  the  rumor  that  she  was  en¬ 
gaged  to  marry  Boob  McNutt. 

“Mr.  McNutt  and  I  are  merely  friends,”  she  said.  Boob  refused  to  discuss  the 
rumor,  but  his  dog,  Bertha,  issued  the  following  statement : 

“(jurf  zook  blzk  gupy  zik.” 

— 6  ;26pm — 


Inn  today.  Tillie  was  attended  by  Polly  and  her  Pals,  while  Eddie’s  Frient 
took  enough  money  out  of  the  last  jackpot  to  jiay  the  parson  for  Abie. 

— 7  ;U6pm — 

EDITORS 

Kill  all  bulletins  and  adds  from  New  York  on  riot  in  Dinty  Moore’s  restaurar.; 
It  was  only  Maggie. 

— 7 :  lOpm — 

(NEW  LEAD  KR.\ZY  KAT) 

K.'UTNIP,  Kan. — Lured  from  his  lair  in  the  Forest  of  Coconino  by  a  cheese 
baited  trap  that  had  been  set  for  him  by  Offissa  Pupp,  of  the  local  police,  Igna; 
Mouse,  underworld  gang  leader,  today  surrendered  and  confessed  having  tossr, 
the  brick  that  beaned  and  seriously  wounded  Krazy  Kat. 

Although  shivering  with  terror  as  he  was  led  to  jail,  Ignatz  said  his  od; 
regret  was  that  he  had  not  u.sed  a  bigger  and  better  brick.  While  his  assailair 
was  being  given  the  third  degree  by  Offissa  Pupp,  Krazy  Kat,  in  a  hospital  ^ 
a  few  blocks  from  the  jail,  sobbed;  “Li’l  Ainjil!  Li’l  Dahlink!  He  loves  ns 
effta  ull,  he  loves  me !  Li’l  Reskill !” 

A  charge  of  assault  with  a  deadly  brick  will  be  filed  against  the  mouse. 

— 7  :()9pm — 


ROME. — .\t  11:42  p.  m.  Horatius,  although  weakening,  still  was  directing 
traffic  at  bis  one-way  bridge.  Little  Jimmy  still  is  on  his  way  for  help. 

:2^m — 


To  Broadcast  Franklin  Address 


New  St.  Louis  Times  Executive! 


C.  King  Woodbridge,  president  of  the 
Associated  Advertising  Clubs  of  the 
World,  will  broadcast  an  address  on  “The 
.'\dvertising  Clubs’  Interest  in  Benjamin 
Franklin,”  through  the  General  Electric 
Company’s  station  WGY  on  Jan.  16.  The 
address  will  mark  the  observance  of 
Franklin’s  birthday  anniversary  among 
the  advertising  clubs  of  the  United  States. 
Sunday,  Jan.  17,  is  Franklin’s  birthday. 


O.  E.  Knisely,  formerly  advertise, 
manager  of  the  Omaha  (Neb.)  Wor, 
Herald,  has  been  appointed  business  im¬ 
ager  of  the  St.  Louis  Times.  He  w: 
direct  the  advertising  and  sales  prom: 
tion  departments  of  the  Times.  Tlionu 
M.  Engle,  formerly  of  the  Ciiirinm- 
Fost,  has  been  appointed  classified  a; 
vertising  manager  of  the  Times,  it  : 
also  announced. 


K.\TNIP  (ADD  KRAZY  KAT) 

“I  know  that^  brick  and  I  know  the  guy  that  tossed  it,”  said  Offissa  Pupp, 
who  was  assigned  to  thT'caSe-.- .  Offissa  Pupp  said  it  would  not  be  necessary  to 
take  fingerprints. 

— 6 :32pm — 

(ADD  RIOT  AT  DINTY’S) 

NEW  YORK  CITY. — The  first  police  to  enter  the  restaurant  were  thrown 
out  the  window  and  none  has  regained  consciousness.  More  reserves  have  been 
called  out. 

— 6 :3.Spm — 


ATL.ANTIC  CITY. — Mama  Katzenjammer  was  crowned  “Miss  America” 
here  today.  feature  of  the  contest  was  the  releasing  of  a  dozen  lions  and 
tigers  by  the  new  queen’s  little  sons,  Hans  and  Fritz. 

— 6 :38pm — 

NOTE  TO  EDITORS: 

In  connection  with  the  attack  made  this  evening  on  Jiggs  your  attention  is 
called  to  Obituary  .Sketch  No.  8907)4  to  be  released  in  the  event  of  his  death 
without  further  notice. 

— 6 :42pm — 

DOWN  ON  THE  FARM. — A  fashionably  dressed  man.  identified  as  Happy 
Hooligan,  was  found,  after  making  a  forced  landing  today,  by  Uncle  Si,  prominent 
agrarian.  Happy  started  his  flight  in  a  pasture  three  miles  away,  where  a 
pedigreed  mule  named  Maud  holds  forth.  -As  he  was  being  taken  in  a  wheel¬ 
barrow  to  a  doctor  by  Uncle  Si,  Mr.  Hooligan  opened  his  eyes  and  whispered : 
“I  believe  we  should  have  a  separate  air  service.” 

— 6  ;48pm — 

KATNIP—  (.ADD  KRAZY  KAT) 

Kolin  Kelly,  proprietor  of  a  local  brickyard,  identified  the  brick  found  near 
Krazy  Kat  as  one  purchased  earlier  in  the  day  by  Ignatz  Mouse,  a  local  rowdy, 
who  has  made  numerous  threats  against  Krazy. 

Oflflssa  Pupp,  at  the  head  of  a  posse,  is  trailing  the  desperate  mouse,  who 
is  believed  to  be  making  for  the  Forest  of  Coconino. 

— 6;  5.3pm — 

NEW  YORK  CITY—  (ADD  RIOT) 

The  secontl  <letachment  of  police  reserves  was  beaten  beyond  recognition. 
The  fire  department,  street  cleaning  department  and  naval  reserves  have  been 
mobilized. 

— 6 :56pm — 

CORRECTION 

In  last  add  Krazy  Kat  eliminate  direct  reference  to  Ignatz  Mouse.  LIBELOUS. 

— 6;58pni — 

DOWN  ON  THE  FARM—  (ADD  HAPPY  HOOLIGAN) 

Deep  regret  that  Happy  was  not  killed  was  expressed  by  his  brother.  Gloomy 

Gus. 

— 7 :00pm — 

GENEVA. — Representing  the  Lion  Tamers’  Club,  Mutt  and  Jeff  today  ap¬ 
plied  for  membership  in  the  League  of  Nations. 

—7 :02pm— 

CHICAGO. — Tillie  the  Toiler  and  .Abie  the  Agent  were  married  at  Stumble 


Improves  paper's 


appearance  100% 


In  writing  of  the  Orlando  (Fla.)  Et'ening  Reporter-Star’s 
satisfaction  with  their  Ludlow,  Mr.  J.  C.  Brassier  says: 


‘THERMIT  me  to  congratulate  you  on  the  efficiency 
of  your  Ludlow.  We  would  not  be  without  it  for 
twice  the  price.  It  has  proved  what  I  was  so  skep¬ 
tical  of,  that  it  is  a  time  saver  on  the  floor.  This,  when 
taken  into  consideration  that  there  is  no  cleaning  up 
after  the  forms  come  from  press,  adds  at  least  25%  to 
our  working  force.  In  the  appearance  of  the  paper  it 
has  added  a  full  100%.  I  do  not  think  any  publisher 
would  be  without  one  of  your  machines  if  he  knew  its 
value  to  him.” 


There  arc  hundreds  of  other  Ludlow  users  who  report  the 
same  kind  of  successes  with  their  equipments. 


Ludlow  Typograph  Company 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


2032  Cly bourn  Avenue 
dstreet  CHICAGO  „  N' 


New  York :  63  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 


Let  the  Elrod  Cast 

LEADS— SLUGS— PLAIN  RULES 


The  Elrod  is  a  simple,  automatic  machine  for  casting  leads,  slugs 
and  plain  rules,  to  any  length,  in  any  quantity.  It  transforms  type 
metal  into  strip  material  for  spacing  or  for  rules,  that  will  stand  up 
under  any  stereotyping  or  press  condition. 

There  are  no  intricate  adjustments,  hence  no 
specialist  is  necessary  for 
its  successful  operation 
and  changes  from  one  size 
or  kind  of  product  to  an- 
otheraremade  quickly  and  easily. 

The  Elrod  is  fully  licensed 
under  Ixith  the  Elrod  and  Knight 
patents. 


i 


Ludlow  Typograph  Co. 


2032  Clyliourn  Ave.,  Chicago 


San  Francisco  — New  York 
Atlanta — Boston 


LUDLOW  QUALITY  COMPOSITION 
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low  A,  One  of  the 

FIRST  to  SHAKE  HANDS 
with  the  NEW  PROSPERITY/ 


CLEAR  across  this  glorious  country  of  ours  a  new 
spirit  of  confidence  is  abroad.  From  Maine  to 
California  the  land  we  love  is  making  ready  to  swing 
into  1926  for  a  banner  year  of  business. 

Nowhere  is  the  coming  of  this  new  prosperity  more 
in  evidence  than  in  Iowa! 

Walk  down  Main  Street  in  any  town  or  city  of  the 
state  and  you  will  see  that  this  is  so. 

You  will  find  that  the  farmer,  and  the  farmer’s  wife 
and  children,  now  have  money  to  spend. 

You  will  hear  folks  greeting  each  other  with  a  fresh 
ring  of  happiness  in  the  voice. 

Footsteps  are  quick  and  light.  Business  at  the  stores 
is  picking  up  right  along.  Bank  deposits — already 
larger  per  capita  than  those  of  any  other  state — are 
steadily  increasing.  Factories  are  taking  on  more 
men.  The  very  air  is  alive  with  a  general  feeling  of 
progress  and  greater  well-being. 

In  brief,  the  people  of  Iowa  eu'e  ready  to  buy — ready 
to  buy  the  right  goods  at  the  right  price. 

What  have  you? 

One  of  the  very  best  places  to  tell  your  story  is  in  the 
daily  Iowa  newsjjapers! 


rhia  is  the  first  of  a  series 
of  fifty  -  two  advertisements. 
Watch  for  the  others.  Write 
on  your  business  stationery 
for  the  Iowa  Book.  There  is, 
of  course,  no  obligation. 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA. 


I  Ames  Tribune 

Boone  News-Republican 
Burlington  Gazette 
I  Burlington  Hawk-Eye 
I  Cedar  Falls  Record 
Cedar  Rapida  Gsucette 
Centerville  lowegian  &  Citizen 


Council  Bluffs  Nonpareil 
Davenport  Democrat 
Davenport  Times 
Des  Moines  Capital 
Des  Moines  Register-Tribune 
Dubuque  Telegraph-Herald 
Dubuque  Times-Journal 


Fort  [>odge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Cate-City 
Marshalltown  Times  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register 
Ottumwa  Courier 
Sioux  City  journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Timea-Tribune 
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COLOR  COMICS  FIRST  IN  INTEREST,  LOCAL 
NEWS  SECOND,  READER  VOTE  SHOWS 


HOW  1  READ  NEWS,  REGULAR  DEPARTMENTS  AND  FEATURES  IN 


THE  SOUTH  BEND  NEWS-TIMES 


■  ^  Oa  ■*. 

NV»  »  World  and  Staff  Q  Q  Q 

A^icultural  News  •  • 

□  □  □ 

Questions  and  Answers 

□  □  □ 

General  Nrw*  of  South 

Abe  Martin  .... 

□  □  □ 

Continued  Story  .  •  • 

□  □  □ 

Brnd  . 

•  □  □  D 

0. 0  McIntyre  *  •  • 

□  on 

Statistics . 

□  o  □ 

Midrawaka  Nfw»  •  > 

•  O  □  □ 

Morris  ...... 

□  □  □ 

Display  Advertising 

□  □  □ 

Markrt  Nf«$  -  • 

-  □  □  □ 

High  Lights  of  History 

□  □  □ 

Local  Notices  •  •  • 

•  □  □  □ 

Thfaiff  Nfw»  -  - 

•ODD 

Comics : 

Classified  Advertising  « 

■  □  o  □ 

Sunday  Features: 

Bringing  Up  hather 

□  □  □ 

MKhigan  To«^ns  • 

-  □  O  □ 

Barney  Google  <•  • 

□  □  □ 

Four  Pages  Colored 
Comics  .  .  .  .  . 

•  o  □  □ 

EdiioriaU  .  .  -  - 

•  □  □  O 

Toots  and  Casper  • 

□  □  □ 

Rotogravure  •  •  • 

•  □  □  o 

Socifty  News  -  .  - 

-  □  □  □ 

Salesman  Sam  •  • 

□  □  □ 

Will  Rogers  •  -  • 

•  □  □  □ 

Revelations  of  a  Wile 

•  D  □  □ 

Freckles  and  His 

Ed  Wvnn  -  .  - 

■  □  □  □ 

Friends  -  •  • 

□  □  □ 

.■kdvice  to  GifU  •  • 

•ODD 

E>umb  Dora  •  • 

□  □  □ 

Cartoons : 

Market  Basket  •  • 

-  D  □  □ 

Polly  and  Her  Pals 

o  o  □ 

Vignettes  of  Life  • 

•  0  □  o 

Modish  Mitaie  •  • 

•  O  □  □ 

Your  Health  -  -  - 

D  □  □ 

Home  Complete  Real  Estate 
and  Building  Dept.  •  D  D  D 

Sport  News  •  •  • 

-DOG 

Humor  Column: 

Sunday  Services  in  South 

The  Fun  Shop  •  • 

■  o  □  □ 

Bend  Churches 

-  □  □  □ 

Have  you  a  Radio? . . 

Radio  Program  •  • 

■“"□"□'a 

rdgar  Guest  Poems 

•  o  □  □ 

Sunday  Automobile  Tours  Q  Q  Q 

What  about  the  News- 

Times  do  you 

In  your  opinion,  what 

one  thing  shimid  d<,nr  that  «ou!d  add  thr  grtatr- 

•1  improvement  to  the  News-Times?— 

K»inf  - . 

AddrcM 

Occtipatiofi 


MAN 

WOMAN 

BOY 

CIRL 


tH  t>y  nr  ^rl,  st»te 


At?.. 


Feature  questionnaire  used  by  Neus-Times 


A  CEXSUS  of  readers  has  recently 
l)etn  taken  bv  the  .South  Bend 
(Ind.)  .Xcnf.^-Timr-K,  of  which  J.  M. 
Stephenson  is  publisher.  The  novel  form 
herewith  reproduced  was  used.  Six 
thousand  readers,  picked  at  random,  were 
addressed  and  of  the  number  l,3f)0jook 
the  time  to  return  replies. 

One  of  the  interestinjr  facts  thus  elicited 
was  that  the  highest  popular  vote  was  cast 
in  favor  of  the  four  pages  of  colored 
comics  and  the  selection  of  comic  strips 
lead  the  entire  list  of  regular  readers’ 
interest. 

The  general  news  of  South  Bend  re¬ 
ceived  the  highest  vote  for  popular  in¬ 
terest,  following  the  comics.  Other  well- 
supported  features  were;  Continued  story, 
rotogravure,  news  of  the  world  and  state, 
sports,  editorials,  market  basket,  theatres, 
state  news,  display  advertising,  classified, 
vignettes  of  life,  church  news,  poems  and 
questions  and  answers. 

The  preponderance  of  readers  replied 
that  they  were  regular  readers  of  specifid 
features.  Only  a  slight  minority  declared 
that  they  never  read  the  comics.  Two- 
thirds  were  not  interested  in  the  feature 
concerning  a  wife’s  revelations.  Twice 
as  many  reported  that  they  “never  read" 
radio  programs  as  those  who  voted  for 
the  radio  ^ogram  as  of  regular  interest. 
The  majority  were  not  interested  in  auto¬ 
mobile  tours. 

The  vote  on  some  of  the  features  was 
as  follows : 

Local  news,  regular  readers,  1,124;  oc¬ 
casional,  ISO;  never  read.  21.  Editorials, 
regular  598;  occasional,  419;  never,  137. 
I.eading  c^miic,  regular,  1,176;  occasional, 
88;  never,  26.  Continued  story,  regular, 
970;  occasional  142;  never,  153.  Dis¬ 
play  advertising,  regular,  531 ;  occasional. 


508;  never,  108.  Classified,  regular,  538; 
occasional,  545 ;  never,  86. 


INLAND  INCREASES  DUES 


New  System  for  Press  Association 
Became  Effective  Jan.  1 


A  new  system  of  membership  dues,  in¬ 
creasing  the  revenues  of  the  Inland  Daily 
I’ress  Association,  became  effective  Jan¬ 
uary  1.  Increased  association  activities 
are  promised  to  result  from  the  addi¬ 
tional  funds. 

The  new  by-laws,  presented  by  a  direc¬ 
tor  and  adopted  at  the  October  meeting, 
unanimously,  provide  that  there  shall  be 
minimum  dues  of  $10  plus  $3  per  thousand 
circulation  a  year  charged,  when  hereto¬ 
fore  the  lowest  dues  were  $15.  This  rule 
prevails  until  the  thirty  thousand  circula¬ 
tion  papers  are  reached,  when  all  having 
circulation  of  that  amount  and  greater, 
are  to  pay  $100. 

All  dues,  as  heretofore,  are  payable 
semi-annually  in  advance. 

Ceorge  D.  Lindsay,  Marion  (Ind.) 
Chronicle,  is  ass^jciation  president  and 
W'il  V.  Tufford,  is  secretary,  with  head¬ 
quarters  in  Clinton,  la. 


From  Mayor  to  Newspaper  Editor 

Ex-Mayor  Frederick  E.  Weeks  of 


White  Plains,  N.  Y.,  celebrated  his  retire 
ment  frfjm  public  life  Jan.  1,  by  becom¬ 
ing  editor-in-cfjntrol  of  the  White  Plaint 
Reporter,  for  the  day.  Scandal  and  crime 
news  were  taW<.  Sfr.  Weeks  worked  as 
a  reporter  for  the  former  Tarrytnwn 
(\.  Y.)  Prett-Record,  published  in  18^ 
by  William  H.  H.  Ely. 


SYRACUSE  JOURNAL 

Over  62,000  Net  Paid  Daily 


A 


SYRACUSE 
SUNDAY  AMERICAN 

Over  79,000  Net  Paid  Sunday 


The  Syracuse  Journal  not  only 
enjoys  the  largest  total  net  paid 
circulation  of  any  Syracuse  daily 
newspaper,  but  also  the  largest  net 
paid  CITY  AND  SUBURBAN 
CIRCULATION  of  any  Syra¬ 
cuse  daily  newspaper. 


The  Syracuse  Sunday  American 
has  the  largest  circulation  of  any 
Syracuse  Sunday  newspaper. 


Every  national  advertiser  who  de¬ 
sires  his  campaign  in  Syracuse 
and  the  surrounding  trading  area 
to  be  a  success  must  use  the  Jour¬ 
nal  and  Sunday  American. 


They  are  the  best  newspapers 
Syracuse  has  ever  had  and  their 
great  leadership  in  circulation  is 
a  well  deserved  recognition  by  the 
people  of  Syracuse. 


the  JOHN  BUDD  COMPANY 

National  Advertising 
Representatives 


New  York  Chirago  St.  Louis  Atlanta  San  Francisco 
Los  Angeles 
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If  EVERY 

Advertisii^  Agency  Executive 

To  OAKMraL'«UFORNIA 


exploit  the  advertis- 
and  trading  area. 

^H».retetiveto 

California, 


There  woul«^ 

ing  and  marke^&J 

There  would^  J 

the  population 
and  trading  are^Jf* 


contI 

i^^s.peo 


JS|^S^lff^#yice  and 
^re  installed  during 


passengers  are  carried 
"^"^evei^dayD  T  ransportation  Companies.” 

^^That  13,094  Building  Permits  were  issued  during  the 
first  six  months  of  1925,  totaling  in  value  $25,261,890.” 

Neither  would  it  be  necessary  to  emphasize  the  complete  newspaper 
“coverage”  of  Oakland,  California,  and  trading  area  by  the  OaKLA^P 
Tribune  with  more  than  65,000  average  net  paid  daily  and  Sundly 
circulation — nor  to  advertise  the  fact  that  the  OAKLAND 
carried  12,383,700  agate  lines  of  paid  advertising  during  the  first  a|||| 
months  of  1925.  /  f  % 

If  all  Advertising  Agency  Executives  could  “come  West”  to  .Oakp  m 
California,  they  would  then  realize,  at  first  hand,  the  potential  advertising 
marketing  possibilities  in  the  great,  powerful  East  San  Francisco  Bayyj^Bi  3| 


One  of  the  West's  Great  NewspapeiHRS|jj|^p^^ 

The  home  of  Radio  Station  K  LX  " 

Typical  of  Western  prosperity  is  the  thriving  condition  of  Oakland,  California.  ^ 

The  Oakland  Tribune — the  foremost  newspaper  in  this  great  growing  metropolis — meets  the  demand 
of  every  advertiser  for  the  proper  medium  by  which  he  may  reach  the  450,000  people  in  the  community. 

65,000  Oakland  Tribunes  are  distributed  every  evening  and  Sunday  morning  almost  wholly  by 
carrier  delivery. 

National  Representatives 

225  Fifth  Avenue,  New  York  City  «  WILLIAMS,  LAWRENCE  &  CRESMER  CO.  .  360  North  Michigan  Avenue,  Chicagp 
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THREE  PEARLS 

Three  pearls  of  wisdom  of  purest  ray  serene 
were  dredged  from  the  dark,  un  fathomed  caves 
of  academic  theory  last  week  during  one  of  the 
banquets  for  the  teachers  of  journalism. 

Walter  Lippmann,  successor  to  Frank  Cobb  as 
editor  of  the  editorial  page  of  Ncv>  York  World, 
gave  this  advice  to  striving  knights  of  the  pencil: 
"Train  yourself  to  do  something  else— such  as  run  a 
cab,  or  a  farm.  Then,  no  matter  where  you  are  in 
journalism,  you  will  be  a  free  man.” 

Bruce  Bliven,  editor  of  Nezo  Republic,  said  that, 
for  the  rank  and  file,  journalism  offered  no  satisfy¬ 
ing  career ;  the  average  journalist  did  not  stand  on 
his  own  feet,  did  not  make  his  own  decisions,  pos¬ 
sessed  no  body  of  expert  knowledge;  his  rewards, 
Spiritual  or  financial,  did  not  increase  with  age  or 
experience. 

Ivy  L.  Lee,  third  interesting  prophet  at  this  pro¬ 
foundly  significant  congress  of  press  patrons,  said : 
"The  standards  of  reportorial  ability  have  greatly 
decreased,”  and  then  plunged  into  the  business  of  the 
occasion  by  reiterating  his  charitable  doctrine  of  let- 
little-Georgie-write-pieces-for-your-papers. 

Mr.  Lee's  commerce,  we  greatly  fear,  has  become 
a  tiresome  subject  in  Editor  &  Publisher.  He  is  a 
propagandist  for  special  interests,  is  richly  paid  by 
them  to  create  favorable  impression  through  the 
press,  and  when  he  speaks  it  is  not  as  a  journalist, 
though  he  has  for  many  years  horned  into  the  circle, 
but  as  a  press  lobbyist  for  oil,  railroads,  copper  and 
brass,  bloated  fortunes.  Wall  Street,  the  class  that 
the  people  well  know  as  “the  interests.”  He  is  work¬ 
ing  for  his  clients  all  of  the  time  and  we  can’t  help 
it  if  there  are  editors  and  publishers  who  fall  for  his 
stuff,  some  because  they,  too,  are  representative  of 
the  same  interests,  some  in  stupidity,  some  vainly 
hoping,  no  doubt,  that  a  crumb  may  fall.  These  Mr. 
Lee  has  brought  to  the  end  of  the  baron’s  table  where 
the  proverbial  beef  joint  gets  its  final  polish  or 
crunch. 

It  is  not  new  to  us  that  Lee  holds  in  contempt  the 
humble  reporter  who  kicks  his  heels  at  his  doorstep 
and  runs  errands  for  his  invisible  clients,  but  for  the 
first  time  he  is  admitting  it.  To  us  it  seems  like 
pitiless  ingratitude,  to  have  made  the  “boys,”  during 
all  these  years,  run  to  Bowling  Green  to  get  a  proxy 
•'interview”  with  John  Dee,  and  then  high-hat  them 
at  Columbia  University,  under  the  auspices  of  the 
teachers  of  journalism.  In  passing,  we  should  note 
that  some  reporters,  in  defiance  of  Lee,  have  gone 
direct  to  Tarrytown  and  have  obtained  interviews 
with  the  old  oil  genius  that  were  really  worth  print¬ 
ing.  Ivy  Lee  never  made  a  reporter  rich  or  famous 
and  if  the  present  generation  represents  deterioration, 
it  might  well  sadly  chant  to  Lee  and  all  other  press 
agents:  “You’ve  made  me  what  I  am  today;  I  hope 
you’re  sat-is-fied.”  Ivy  Lee,  to  put  it  mildly,  is  not 
in  sympathy  with  Editor  &  Publisher.  He  thinks 
that  there  is  some  good  and  some  bad  press  agentry, 
and  we  need  not  tell  our  audience  what  he  considers 
good. 

Bruce  Bliven  deserves  an  answer.  He  has  earned 
his  livelihood  as  a  salaried  reporter,  special  writer 
and  editor,  or  as  a  teacher  of  journalism.  His  last 
newspaper  •vtas  Neur  York  Globe.  He  is  brainy, 
sincere  and  makes  more  sacrifices  for  concepts  of 
truth  and  right  than  the  average  mortal. 

How  can  he  or  any  man  say  that  journalism  offers 
to  its  rank  and  file  “no  satisfying  career”?  Satisfy¬ 
ing?  Once  they  get  a  taste  of  printer’s  ink  and  you 
can’t  pry  them  loose  with  a  pick-axe.  Don’t  stand 
on  their  own  feet?  They  have  greater  independence 
than  any  class  of  salaried  workers  than  we  can  think 
of — independence  that  in  instances  is  the  envy  of  all 
who  know  them.  Do  not  make  their  own  decisions? 
When  Bruce  Bliven  was  on  New  York  Globe’s  desk 
he  made  more  decisions,  independent  of  his  employers, 
in  an  hour,  than  the  average  business  executive 
makes  in  a  month.  Possessed  of  no  body  of  expert 
knowledge?  We  could  fill  this  paper  with  the  names 
of  newspaper  men  who  are  accomplished  specialists 
with  wonderful  feats  to  their  credit.  Mr.  Bliven  is 
not  thinking  of  the  thousands  of  brilliant  men  and 
women  of  the  rank  and  file  who,  from  keen  knowl¬ 
edge  of  affairs  and  from  sense  of  the  fitness  of  things, 
participate  in  every  department  of  life,  from  putting 
words  that  stir  the  nation  into  the  mouth  of  the 


ftrctninrfi 


Better  is  a  little  with  righteousness,  than  great 
revenues  without  right. — Proverbs,  XVI;  8. 


President  to  appropriate  mention  of  those  present  at 
a  child’s  party.  Men  who  find,  select  and  make-up 
the  day’s  news,  men  who  write  opinions  based  on 
news,  men  who  graphically  tell  the  story  of  passing 
events,  by  the  thousand  are  expert  at  the  job.  Gen¬ 
eral  assignments  call  for  general  knowledge  but 
there  is  expertness  even  in  such  work.  However, 
we  believe  that  to  the  proportion  of  specialized 
physicians,  lawyers  and  engineers,  there  is  a  like 
proportion  of  genuine  newspaper  specialists. 

The  charge  is  true  that  financial  rewards  in  “up¬ 
stairs”  journalism  do  not  increase  with  age,  in  the 
sense  that  age  is  valued,  but  it  is  not  true  that  re¬ 
wards  do  not  increase  with  experience,  or  that  there 
is  any  lack  of  spiritual  appreciation  among  those  who 
have  indulged  the  exalting  experiences  that  journalism 
offers  to  those  who  can  and  will  accept. 

Scores  of  newspaper  failures  are  known  to  all,  but 
we  doubt  if  the  tragedy  of  misplacement  is  more 
pronounced  in  journalism  than  in  other  professions. 
When  one  thinks  of  the  millions  toiling  on  the  end¬ 
less  chains  of  industry,  where  individuals  completely 
lose  identity  if  they  do  not  possess  startling  ingenuity, 
the  newspaper  man  seems  favored  by  the  gods.  Yes, 
there  is  a  great  problem  regarding  an  equalization  of 
rewards.  Editorial  men,  in  comparison  to  business 
office  men,  are  underpaid.  Sensitive  people,  they  do 
not  know  how  to  demand  their  share. 

Mr.  Lippmann  is  most  discouraging.  Go  drive  a 
hack,  or  run  a  farm,  for  independence.  Faults  within 
the  press  structure  will  be  corrected  from  within,  by 
newspaper  men.  not  by  hack  drivers.  There  are 
those  of  us  who  refuse  to  be  driven  from  our  chosen 
occupation — we  stand!  .^nd  we  know  'what  inde¬ 
pendence  is,  for  we  have  tasted  it.  We  have  cast  off 
jobs  that  harassed  our  souls  and  found  better  ones 
that  didn’t.  Here  and  there,  most  of  us  have  our 
little  fling  at  idealism  and  expect  more. 

The  newspaper  profession  is  not  a  tawdry  business 
nor  a  shallow  art  for  those  who  have  penetrated  its 
mysteries,  value  its  powers,  now  only  half  developed. 
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and  intend  to  use  it  to  serve  ideals  and  aspirations 
of  which  the  hack-driver  may  only  dream. 

Press  agent,  weekly  review  editor,  newspapei 
editor  who  finds  true  pride  in  philosophical  essays, 
please  do  your  own  stuff  I  Journalism  teachers,  if 
you  would  represent  the  press,  find  your  inspiration 
from  it!  Journalism  student,  don’t  believe  all  yon 
hear ! 

Rather  a  tliousaiiii  .siuerre  split  infinith’es 
Hum  one  split  hair. 

LAST  YEAR’S  NEWS  BREAKS 

CtJMMUXlCATIONS  received  from  readers 
during  the  week  indicate  a  diversity  of  views 
regarding  the  leading  news  stories  of  1925,  al¬ 
though  there  appears  to  be  unanimous  selection  of 
the  Scopes  Evolution  trial  and  the  case  of  Floyd 
Collins,  entomhed  at  Cave  City,  as  the  best  stories 
of  the  year.  In  Editor  &  Publisher's  opinion  the 
Collins  story  interested  the  largest  number  of  news¬ 
paper  readers,  but  the  Scopes  case  was  the  most 
.iignificant  news  break  of  the  twelve  months. 

Readers  ask  why  we  have  excluded  from  our  list 
of  the  10  letiding  events  (published  last  week)  sev¬ 
eral  stories  that  received  big  first-page  display,  and 
our  reasons,  briefly  stated,  are  as  follows : 

Tiie  dog-team  race  to  Nome  was  picturesque,  but 
the  story  exaggerated  the  human  hazard.  The 
Alaskan  trail  was  not  as  dangerous  as  the  public  was 
led  to  believe.  The  Caillaux  mission  made  no  de¬ 
cision  and  therefore,  by  most  people,  was  quickly 
forgotten  as  a  mere  intermediate  stage  in  the  French 
debt  negotiations.  Gerald  Chapman  did  carry  legiti¬ 
mate  first  page  interest  and  would  be  No.  11  on  oui 
list.  Amundsen’s  pole  dash  was  spectacuhir  and  car¬ 
ried  suspense,  but  to  the  average  reader  polar  adven¬ 
ture  is  a  weary  subject,  the  object  is  obscure,  and 
there  is  no  throbbing  interest  in  the  fate  of  profes¬ 
sional  adventurers.  “Red”  Grange  was  badly  dis¬ 
torted  by  overplay,  but  his  name  was  printed  deeply 
into  the  public  mind.  Doubtless  he  was  first  sport 
page  interest  of  the  year,  but  not  legitimate  first  page 
news  comparable  to  the  items  on  our  list.  There  was 
large  interest  in  German  financial  stabilization,  the 
IFlorida  rush,  the  national  fight  to  enforce  the  Vol¬ 
stead  act,  banditry,  anti-foreign  strikes  in  China, 
automobile  fatalities,  S.  S.  Republic’s  rescues  in  at 
Atlantic  storm,  submarine  rammed  and  sunk  off 
Block  Island,  lianker  control  of  huge  industries, 
billion  dollar  New  York  bank  merger,  unparalleled 
stock  speculation  and  issuance  of  securities,  interna¬ 
tional  rubber  squeeze  and  Italian  dictatorship,  but  we 
do  not  believe  they  ranked  with  the  first  ten  stori^ 
of  major  interest  to  the  reading  public. 

Don  Seifs’  logic  calls  for  thin  publishers  and 
fat  reporters,  or  zvould  he  hcei'e  both  thinf  No 
one  knows  better  than  he  that  in  economic  inde¬ 
pendence  lies  freedom  for  individuals  and  for 
newspapers. 

FORESTRY  GRAB 

The  movement  on  the  part  of  large  stockmen  of 
the  west  to  obtain  use  of  the  national  forests  for 
grazing  purposes  is  an  audacious  attack  upon  the 
conservation  of  150,(XX),000  acres  of  publicly  owned 
lands  and  streams  and  an  assault  upon  the  whole 
principle  of.  conservation.  It  is  a  gift  that  the  nation 
cannot  afford  to  grant  to  any  interest.  It  is  needles' 
and  heedless  of  the  future.  The  whole  business  needs 


A  little  information  is  dangerous  in  print. 

ANOTHER  SONG 

MUSIC  publishers  who  made  such  an  uproar 
about  the  use  of  their  copyrighted  songs  on 
radio  broadcast  are  among  the  worst  offenders 
in  asking  newspapers  to  broadcast,  free  of  charge, 
stories  about  singers,  musicians,  orchestras  and  songs. 
The  “Music  News  Bureau,”  231  West  40th  street. 
New  York,  sends  batches  of  illustrated  proofs  to 
editors  at  regular  intervals,  all  representative  of  free 
advertising  of  the  rankest  order. 
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and  editor  of  the  NorthHeld  Vermont  Ad¬ 
vocate. 

(icorge  O.  Potts,  formerly  on  the  police 
assignment  for  the  San  Diego  (Cal.) 


FOLKS  WORTH  KNOWING 


- and  editor  of  the  XorthMd  Vermont  Ad-  ing  of  the  Motorist  Qass  Group,  Chicago, 

PERSONAL  ^  ,  FOLKS  WORTH  KNOWING  S  -jSrn::  5.°?S 

_ _ assignment  for  the  San  Diego  (Cal.)  - ; -  Coast  representative  of  that  group. 

He.  ADLER,  general  manager  of  the  Union  and  Tribune,  and  now  a  patient  I^ELLOGG  M.  PATTERSON,  who,  Kimball- Mogensen  Company  has  been 
•  Chattanooga  (Tenn.)  Times  is  in  a  tl'c  V'auclain  hospital  in  that  city,  was  on  Jan.  1,  was  appointed  special  appointed  by  the  Centralia  (Wash.)  £ve- 
\'ew  York  hospital  for  diagnosis  of  recent  presented  a  radio  outfit  for  Christmas,  Western  representative  of  the  Cincinnati  w'wg  Chrontcle  to  represent  them  in  the 


■  ilments  donors  being  his  newspaper  associates 

^  ’  Tj-  •  „  i:. _ _ 1  and  members  of  the  police  and  fire  de- 

Henry  Rising,  editor  and  president  ot 

i\K  Spokane  (Wash.)  C/iromr/e,  recently  i  r-  .•  r  i  u-  r  * 

addressed  the  Spokane  Chamber  of  Com-  Samuel  Curtis,  formerly  chief  operator 

merce  on  the  past  year’s  building  activity,  radio  station  \V  NAC,  Boston,  has  iKen 

Mr.  and  Mrs.  Frank  M.  Keffcr  of  the  ^adio  editor  of  the  Boston  Am- 

I'an  A’uys  (Cal.)  News  have  returned  ,  c  i  i  c  •  i  i 

from  a  tour  of  Europe.  .  Merryle  Stanley  Rukeyser,  financial  ed- 


Mbert  D.  Brandon,  editor  and  publisher  w''* 

/  aV  Vo.,  ^  r  aeliver  an  address  on  Big  Business  and 

r  •  Jn  1  .  £  p  the  Little  Fellow”,  Jan.  12.  at  Detroit. 

TnbunCt  and  a  member  o:  the  rittslnirgn  ,  •  r  o'  — *,1.! 

Press  Ciub.  has  been  appointed  magistrate  auspices  of  the  Mens  Temple 

(if  the  Morals  Court  of  F'ittshurgh.  ^  .  .v  •  ,  . 


\V  Ilham  F  Maag  Jr  .  ed  tor  and  pt^b-  ^  newspaper 

1  oi  art  school  Conducted  alon|  the  lines  of 

(f, caMr,  IS  recovering  from  an  attack  of  ^  art  department. 


A.  C.  Williams,  staff  artist  of  the  De- 


K.  M.  Patterson 


Times-Star,  like  national  advertising  field, 
many  other  ad-  Fralick  &  Bates,  Inc.,  have  been  ap- 
V  e  r  t  i  s  i  n  g  men  pointed  Elastern  representatives  of  the 
learned  the  first  Champaign  (111.)  Nevus-Gazette. 
rudiments  of  tlie  5  q  Theis  Company,  New  York  and 

newspaper  bust-  Chicago  have  been  appointed  to  repre- 

ness  in  the  edi-  Webster  City  (la.)  Freeman- 

torial  department.  Journal  and  the  TtAn  F^I  (Idaho) 

serving  first  with  jjoUy  Times  nationally. 

!(M^c^cnnrt':n(r  Hoi  Allen  Klapp  Company  has  just  taken 
rkarfmont^  anH  ovcr,  in  the  Eastem  and  Western  field. 
?o*or  ,1 'ft,  Ftio  *he  representation  of  the  LaSalle  (Ill.) 

fc,"  c™....  (111.)  1..-*.- 

Herald  and  other  - 

(Thicago  newspa-  SPECIAL  EDITIONS 


a  newspaper  art  department.  During  the 

Webb  Smith,  cartoonist  and  staff  artist  ^Vorld  War  he  enlisted  at  Camp  Grant, 


(Thicago  newspa-  SPECIAL  EDITIONS 

%'uring  the  RRADDOCK  (Pa.)  NEWS- 
1  at  Camp  Grant,  ^  HERALD,  44-page  Christmas  edi- 


'th  ^^r  the  Phoenix  (Ariz.)  Republican,  has  commissioned  in  the  Infantry  during  tion,  Dec.  18. 
xr'''\^for^nnoil  Jo'^ed  the  staflf  of  the  Los  Angeles  Ex-  spring  of  1918,  and  later  on.  just  be-  Lake  [Vales  (Fla  )  Highlander.  48- 

Mrs.  McConnell,  is  m  San  Antonio  on  ominer  Armistice,  was  assign^  to  the  page  edition,  Dec.  16. 

his  annual  winter  pilgrimage.  Phelos  Gates  former  Hermosa  establishment  of  Army  newspapers.  Duluth  (Minn.)  News-Tribune.  An- 

E.  A.  Van  Valkenburg,  formerly  pub-  „  ,  cr...Aor  lonnoH  After  the  Armistice,  he  was  detailed  on  niial  Review  edition  Ian  1 

lisher  of  the  Philadelphia  North  Ameri-  V  ‘he  Surgeon  General  of  the  aaIa 

can  and  Henry  L.  Stoddard,  formerly  staff  of  the  Girard  Cal.)  News  A^my,  for  the  purpose  of  starting  Army  ni. 

publisher  of  the  New  York  Evening  John  W.  Slayton,  editor  of  Hollands  Hospital  newspapers.  After  an  assign-  to  ^  ^  ^  8.- 

liaiV  participated  in  the  annual  pilgrimage  .l/aga.ciiK’,  Dallas,  and  forrnerly  managing  ment  with  the  Adjutant  General’s  office  ’  ...  <- v  •#  •  r-t 

to  the  tomb  of  Theodore  Roosevelt,  Jan.  editor  of  the  Corpus  Christi  Caller,  has  on  publicity  work,  he  resigned  July  6,  *  (N.  S.)  Moniing  Chronicle, 

6.  been  seriously  ill  recently  in  New  York  1920.  to  become  Western  manager  of  the  80-page  New  Tear  edition,  Jan.  1. 

-  Neurological  Institute.  L.  H.  Crall  Company,  with  offices  in  Terrell  (Tex.)  Daily  Tribune,  special 

IN  THE  BUSINESS  OFFICE  John  Toomey  has  left  Holy  Cross  Col-  Chicago.  edition  on  50th  anniversary  of  local  bank. 

TV’'TI  T  TAM  HART  C  H  A  B  F  R-  R‘8C  and  joined  the  reportorial  staff  of  Mr.  Patterson  has  opened  his  Chicago  Dec.  24. 

V*  I  atn  nt  *TiP  hiicinocc  nffiro  r,(  fVip  Worcester  (Mass.)  Evening  Gazette,  headquarters  at  904  Union  Trust  Building.  Worcester  (Mass.)  Telegram-Gazette, 

Trenton  Times  for  some  veaS,  has  re-  Harry  Kraft  has  been  made  telegraph  ,1^--  '  .  T  "'r  u  tT^  iortaisU 

signed  to  join  an  advertising  concern  editor  of  the  Worcester  (Mass.)  Evening  Ebeling,  proofreader  of  the  paper,  Dec.  31.  Jan.  5. 

Victor  Baxter  lately  of  the  business  V.azette.  was  formerly  on  the  Virgil  A.  Wyatt,  fortnerly  on  the  staff  ^ng  Beach  (Cal.)  P^«-7e/egram. 

staff  of  the  Worcester  (Mass.)  Evening  San  Diego  (Cal.)  Sun  ^nd  now  126-page  ^rt  Inau^ral  and  Annual  Re- 

Gazette,  has  joined  the  copy  desk  of  the  Robert  Costello  has  joined  the  staff  of  president  of  the  Oxnard  (Cal.)  Daily  ''ew  number,  Dec.  31. 

same  paper.  il'e  Newark  (N.  J.)  Sunday  Call,  Tribune  to  Miss  Veda  Petit  of  Oxnard.  Los  Angeles  (Cal.)  Times,  240-page 

W.  S.  Sopris,  advertising  manager  of  G.  Carleton  Brown,  assistant  city  edi-  Angeles  Dec.  12.  Mid-Wmter  Annual,  Jan.  1. 

the  Sheridan  (Wyo.)  Post-Enterprise  tor  of  the  YjTaciMC  Post  Standard,  has  Jerry  Costello,  staff  cartoonist,  Albany  Mount  Dora  (Fla.)  Topic,  70-page 

has  been  named  business  manager.  Vic-  been  appointed  executive  secretary  to  Evening  News,  to  Miss  Lola  Huntington,  Christmas  edition,  Dec.  17. 

tor  R.  Blackledge  succeeds  him  as  adver-  Mayor  (Tharles  G.  Hanna,  who  took  office  of  the  circulation  department,  Oct.  2.3  St.  Paul  Pioneer  Press,  16-page  An¬ 
tising  manager.  the  first  of  the  year.  The  wedding  was  kept  a  secret  until  nual  Financial  Review  section,  Jan.  1. 

Gark  Boothby  and  William  Farrell  J.  E.  Wilson,  San  Antonio  Evening  x-  ,  ,  Battle  Creek  (Mich.)  Enquirer  and 

have  been  transferred  to  the  business  News  reporter,  and  Mrs.  Wilson  are  Eycleshymer,  of  the  Chicago  Evening  News,  138-page  Civic,  Indus- 

survey  staff  of  the  Chicago  Tribune,  parents  of  a  .son  born  recently.  Tribune  ad  taking  department  to  Edwin  trial  and  Historical  review,  Jan.  1. 

from  the  local  advertising  department.  Harold  E.  Perry  has  joined  the  copy  R^n'^r,  I^.  31.  Chicago  Daily  Journal,  32-page  tabloid 

J.  J.  Evans  Hessey,  manager  of  the  desk  of  the  Worcester  (Mass.)  Evening  Katherine  Kelly  of  the  CAiVago  Trtfnine  financial  review  of  1925,  Dec.  31. 
Chicago  Tribune’s  Eastern  division  of  Gazette  from  the  copy  desk  of  the  Miami  .  unday  room,  to  Pat  O’Hara.  Chicago  Evening  Post,  annual  Insur- 


iiational  advertising  with  headquarters  in  (Fla.)  Daily  News. 

New  York,  and  N.  L.  Lucius,  manager  - 

of  the  Pacific  division  at  Los  .Xngelcs  HOLDING 

were  in  Chicago  recently  to  attend  their  pj.RR 
paper’s  semi-annual  advertising  conven- 
tio„  (Wis.)  Evening 


HOLDING  NEW  POSTS 

OARR  MOSES,  from  editor,  Superior 
(Wis.)  Evening  Telegram,  to  copy 


Katharyn  Doherty,  feature  writer  for  ance  Review,  Dec.  31. 
the  Chicago  Evening  American,  to  Lloyd  _ 

l‘iS'*wo'rk."D^^T  ON  THE  MECHANICAL  SIDE 


WITH  THE  SPECIALS 


rRED  BACH,  linotype  operator  of  the 

.  I  -t-  T  /  H  T'  f  ...K,  Bloomington  (Ill.)  Pantograph,  com- 

•A.  D.  Cameron  national  advertising  TTTT  F  RF<;t  _ _  c  pleted  50  years  of  service  with  the  Panta- 

representative  of  the  Chicago  Evening  Karl  S.  Hustedt  ^om  Wi^cester  ^  -t  K''3ph  (Thristmas  day  and  celebrated  his 

.-IwicnVaii,  spoke  at  a  dinner  of  agents  of  (Mass.)  Telegram,  to  Trenton  (N.  J.)  _  .ian  (Jotspo  (Cal.)  Trio-  golden  wedding  anniversary  at  the  same 


.-IwicnVaii,  spoke  at  a  dinner  of  agents  of  (Mass.)  Telegram 
the  Harry  A.  Roth  Real  Estate  Company  Times. 
in  (Thicago  recently.  Robert  L.  Thom 

Jack  Downs,  promotion  director,  Dc-  (S.  C.)  staff  to  n 
troit  Times,  was  a  Chicago  visitor  Jan.  5.  lotte  (N.  C.)  Obs 


UTi  ^  r'®*  RoMen  wedding  anniversary 

une-Herald^Tejegram,  has  resigned  to  ^ 


Robert  L.  Thompson,  from  Greenville  MnffTnsfitf Kimball-  Herman  Springer  of  Brooklyn,  N.  Y., 
5  C.)  staff  to  renortorial  staff.  Char-  Gompanj,  newspaper  repre-  has  been  nam^  mechanical  foreman  of 


IN  THE  EDITORIAL  ROOMS 

FRANKLIN  WISNER  of  Uni- 


(S.  C.)  staff  to  reportorial  staff.  Char- 
lotte  (N.  C.)  Observer.  HM  t" 

William  M.  Sutton,  from  Worcester 
(Mass.)  Telegram  to  staff.  Harper’s  Pub- 
lications.  New  York.  j 

Wilbur  Morse,  Jr.,  from  Washington  1; 


.  the  Wallingford  (Conn.)  Times.  Mr. 

Hal.  T.  Boulden,  director  of  advertis-  Springer  is  a  Mergenthaler  factory  man. 


*  versal  Service  has  joined  the  Wash-  bureau  Phiadelphia  Public  Ledger  to  the 
ington  staff  of  the  New  York  World.  Washington  staff.  International  News 
B.  Vladimir  Berm.an  of  the  New  York  •''crvice. 

Graphic  copy  desk,  has  resigned  to  do  Joseph  N.  Lux,  from  Syracuse  Jout^- 
free-lance  writing.  Telegram  to  city  staff,  Geneva  Times. 

W.  G.  Foster,  for  vears  sports  editor  MoHson,  froin  Portland  (Me.) 

of  the  Chattanooga  Times,  has  been  made  ^ 

news  editor.  (Mass.)  Telegram. 

Hoyd  Gibbons,  foreign  correspondent  MARRIED 

of  the  Chicago  Tribune,  who  is  in  Oii- 

cago  on  furlough  spoke  before  the  Ad-  DOYAL  ROUSSEL,  assistant  city  ed- 
venturers’  Gub  Jan.  5.  He  related  his  itor,  San  Antonio  Evening  News,  to 
experiences  on  a  trip  around  the  world  Miss  Mildred  Dorothy  Perkins  in  san 
and  across  the  Sahara  desert.  .Antonio,  Jan.  2.  Miss  Perkins  formerly 

Edward  Price  Bell,  foreign  corres-  was  woman’s  page  writer  for  the  Hotir- 
pondent  of  the  Chicago  Daily  .\’eu‘s  is  fon  Post-Dispatch,  but  more  recently^ was 
reported  ill  with  a  severe  cold  in  his  advertising  copy  writer  for  the  May  Com- 
Chicago  home.  A  luncheon  in  his  honor  pany,  Los  A.ngeles. 

by  the  English  Speaking  Union,  scheduled  Elmer  Warren  Garland,  one  of  the  pub- 
for  Jan.  5  was  indefinitely  postponed.  Ushers  of  the  Manteca  (Cal.)  Bulletin, 
Harry  Neily  and  Ed  W.  Smith,  sports  to  Miss  Dorothy  Farrar  Meyer  at  Oak- 
writers  on  the  Chicago  Evening  Amer-  U®‘- 

icon,  are  spending  a  winter  vacation  in  Delford  E.  Galor  of  the  Buffalo 
(Talifornia.  (Minn.)  Journal,  to  Miss  Paulina  E. 

Joseph  Fontaine  has  resigned  as  tele-  Burgess, 
graph  editor  of  the  Worcester  (Mass.)  Garence  Lucas,  of  the  advertising  staff. 
Evening  Gazette  to  become  part  owner  .Moline  (Ill.)  Dispatch  to  Miss  Helen 


COMPLETE  AND  EXaUSlVE 

The  illustrated  daily  news  and  feature  service  of  The  Central  Press  Association  is 
satisfying  the  needs  of  more  than  400  newspapers  in  the  United  States  and  foreign 
countries. 

All  of  the  important  news  of  the  world  told  by  the  cameras  of  our  correspondents, 
and  the  pick  of  the  pictures  of  the  best  photo  services;  Washington,  New  York  and 
European  correspondence;  illustrated  feature  stories  from  everywhere;  sports  by  Norman 
E.  Brown  and  John  Sords,  the  leaders  in  their  field,  editorial  cartoons  by  Cargill;  an 
array  of  women’s  page  features;  material  that  makes  the  editorial  page  distinguished; 
preparedness  art;  women’s  serials  that  make  and  hold  circulation;  Mrs.  Florence  Smith 
Vincent’s  children’s  stories;  and  a  score  of  other  features,  every  day  in  the  Central 
Press  service. 

Central  Press  doesn’t  promise,  it  performs.  Back  of  it  it  a  record  of  sixteen  years 
of  constant  growth  and  sustained  merit. 

Central  $re£(£i  ^sieioctatton 


V.  V.  McNitt 
President 


Central  Press  Bldg. 
Cleveland 


H.  A.  McNrrr 
Editor  and  Manager 


P.  S.  We  Produce  the  Worlds  Best  Picture  Page. 
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PRESS  ASSOCIATION  NOTES 

^'ARREN  WHEATON  has  gone 
”  from  the  United  News  to  the  Wash¬ 
ington  Bureau  of  the  Fhiladelphia  Public 
I  Ledger. 

Cecil  K.  Eastman  has  been  appointed 
news  editor  of  the  central  division  of  the 
Associated  Press  with  headquarters  in  the 
Ashland  block.  Chicago.  He  succeeds 
H.  W.  Blakeslee,  who  has  been  trans¬ 
ferred  to  New  York.  Mr.  Eastman  has 
been  with  the  Associated  Press  since 
1910  and  has  been  in  the  Chicago  office 
since  1914.  Previously  he  was  with  the 
Kansas  City  Star.  He  is  a  University  of 
Missouri  graduate. 

CHANGES  OF  OWNERSHIP 

T  S.  FARQUHAR  of  Cedar  Rapids 
will  resume  possession  of  the  Del/itt 
(la.)  Observer,  succeeding  M.  F.  Mc¬ 
Kenzie,  who  recently  acquired  the  plant. 
Mr.  McKenzie  returns  to  Ma(|uokcta 
where  he  will  assist  his  father  in  manage¬ 
ment  of  the  Maquoketa  Excelsior. 

NEW  PLANTS  AND  EQUIPMENT 

JANESVILLE  PUBLISHING  COM- 
^  PANY  has  let  a  contract  for  the 
erection  of  a  three-story  brick  and  terra 
cotta  structure  to  house  its  newspapers, 
the  Titncs-Rccordcr  and  Signal.  It  is 
to  be  completed  by  July  1. 

Following  are  recent  installations  of 
Duplex  Model  A  Flat  Bed  presses ;  Og- 
densburg  (N.  Y.)  Advance;  Cherokee 
(Okla.)  Republican;  New  IVcsItninsIcr 
(British  Columbia)  Columbian ;  Lackland 
(O.)  Mill  Creek  Valley  .\cu's;  Mary¬ 
borough  (Australia)  .Advertiser. 

Clci'cland  Ncivs  is  preparing  to  install 
a  20-unit  Hoe  Strait- Pattern  Superspeed 
press  with  ink  pumps. 

Complete  newspaper  equipment,  in¬ 
cluding  a  model  IS  linotype,  Campbell 
two  revolution  press,  steel-top  composing 
tables,  has  been  purchascvl  by  the  \Val- 
lingford  (Conn.)  Times  from  the  Tliomas 
W.  Hall  Company  of  New  York,  and  is 
now  being  installed.  The  paper  will  start 
publication  Jan.  IS. 

Ludlow  Typograph  Companv  repo’^fs 
recent  Ludlow  installations  in  the  New 
Orleans  (La.)  Times- Picayune,  Des 
Moines  (la.)  Register,  Bend  (Ore.)  Bul¬ 
letin,  Buffalo,  (N.  Y.)  Evening  Neivs, 
Scranton  (Pa.)  Republuan,  Dallas 
(Tex.)  Dispatch,  Cotter  D’  Alene  (Idaho) 
Press  and  IVinston-Salcm  (N.  C.) 

Journal. 

sextuple  press  recently  purchased 
from  R.  Hoe  &  Co.,  Inc.,  by  the  Easton 
(Pa.)  Tree  Press  has  been  shipped. 
(Dther  shipments  from  the  Hoe  Works  in¬ 
cluded  two  Superspeed  16-page  Press 
Units  with  ink  pumps  and  a  double  folder 
for  the  Philadelphia  Inquirer. 

A  new  office  building  is  being  con¬ 
structed  for  the  Dillcy  (Tex.)  Herald, 
published  by  Mr.  and  Mrs.  L.  F.  Merl. 

SCHOOLS 

JOSEPHINE  F.  HEMPHILL,  who 
•  J  was  graduated  from  the  department 
of  industrial  journalism  at  the  Kansas 
.State  Agricultural  College  in  1924,  has 
been  appointed  to  take  the  place  of  Prof. 
Izil  Poison  Long,  resigned.  Miss  Hemp¬ 
hill  will  have  charge  of  elementary  news 
writing,  magazine  feature,  and  history  of 
journalism  classes. 

ASSOCIATIONS 

lyrEW  YORK  PRESS  CLUB  held 
an  open  house  for  members 
Thursday,  Dec.  31,  from  3  to  7  p.  m. 

Rochester  Press  Club  began  the 
new  year  by  electing  L.  B.  Skeffing- 
ton,  of  the  Democrat  &  Chronicle, 
president  of  their  organization,  to 
succeed  Norman  Nairn,  city  editor  of 
the  Times-Union.  Other  officers 
elected  were;  Vice-president,  Herman 
Ferno,  Abendpost;  secretary.  W.  G. 
Miller,  Times-Union;  financial  sec¬ 
retary.  William  J.  Kirby,  Herald; 
treasurer,  Theron  Knapp,  Herald. 
Bartley  T.  Brown,  Journal-,\merican 
&  Post  Express,  and  Ernest  A.  Weiss, 


f*- 


ASSOCIATION  CHIEFS 


iij  HAVE  never  done  a  day’s  work  in 
■^•any  other  than  the  newspaper  busi¬ 
ness,"  is  the  boast  of  Fred  L.  Wolf,  editor 
and  owner  of  the 
N  e  v>  p  o  r  t 
AlVash.Q  Miner, 
(Wash.)  Miner, 
and  president  of 
the  Washington 
Press  Associa¬ 
tion. 

Born  in  1877 
at  Elkader,  la.,  he 
started  to  learn 
the  printing  trade 
when  he  was  14 
years  old.  In 
19(X),  he  bought 
„  -  the  Elkader  Ar- 

F*ed  L.  Wolf  which  he  op¬ 

erated  until  1907. 
Then  he  went  west  and  purchased  the 
Newport  Miner,  which  he  has  published 
continuously  since. 

Mr.  Wolf’s  hobby,  he  informs  Editor 
&  Publisher,  is  community  service. 
From  1919  until  1921  he  was  a  member 
of  the  Washington  legislature.  Two 
years  ago  he  was  very  active  in  the  good 
roads  movement  in  his  state,  and  was 
president  of  the  State  Good  Roads  Asso¬ 
ciation.  Interested  in  state  politics,  he  is 
a  member  of  the  Republican  state  central 
committee. 

Sigm.i  Delta  Chi,  the  national  journal¬ 
istic  fraternity,  has  elected  Mr.  Wolf  an 
associate  member  of  the  Washington  Uni¬ 
versity  chapter. 


FORESHADOWED  EVENTS 

Jan.  13-15 — North  Carolina  Press 
Assn.,  annual  newspaper  insti¬ 
tute,  Chapel  Hill,  N.  C. 

Jan.  1.5-16— American  Society  of 
Newspaper  Editors,  annual  con¬ 
vention,  New  Willard  Hotel, 
Washington,  D.C. 

Jan.  15-16 — Virginia  Press  Assn., 
mid-winter  meeting,  Farmville, 
Va. 

Jan.  15-16 — Southern  California 
Editorial  Assn.,  annual  meeting, 
Los  Angeles,  Cal. 

Jan.  1.5-16— Oklahoma  Press  Assn., 
mid-winter  meeting,  Oklahoma 
City. 

Jan.  16 — Western  New  York  News¬ 
paper  Publishers  Assn.,  meeting, 
Rochester,  N.  Y. 

Jan.  18-19  —  Pennsylvania  News¬ 
paper  Publishers’  Assn.,  meeting, 
Harrisburg,  Pa. 

Jan.  19 — New  England  Daily  Press 
Assn.,  mid-winter  meeting,  Cop- 
ley-Plaza  Hotel,  Boston,  Mass. 


Press  Group  Launches  Campaign 

The  Washington  Press  Association 
has  launched  an  editorial  campaign  urg¬ 
ing  greater  respect  for  law.  A  series  of 
editorials  on  the  subject  have  been  pre¬ 
pared  to  run  weekly  by  the  newspaper 
membership.  These  editorials  are  being 
issued  from  the  office  of  Fred  W.  Ken¬ 
nedy,  117  Commerce  Hall,  University  of 
Washington,  Seattle,  association  manager. 


FLASHES 


The  terpsichorean  worst  will  not  cone 
until  a  merger  is  effected  by  the  Charlo- 
ton  and  the  shimmy. — Little  Rock  Ar¬ 
kansas  Gazette. 

‘‘Two  problems  our  pioneer  women 
didn’t  have,”  says  the  Detroit  Free  Prea, 
‘‘were  cigaret  stains  on  their  fingers  and 
chapped  knees.”  Two  problems  the 
modern  women  haven’t  are  snuff  stain 
on  their  teeth  and  whale-bone  corsets.- 
Louisville  Times. 

French  finance  ministers  do  not  succeed 
They  only  succeed  each  other. — Norfoll 
Virginian-Pilot. 

It  is  estimated  that  it  takes  624  pound< 
of  coal  to  get  the  average  newspaper 
force  warm  enough  to  poke  fun  at 
Florida. — Pasadena  Post. 

The  story  comes  from  California  thai 
a  man  out  there  was  cured  of  paralysis 
by  being  struck  by  lightning.  Now  la 
Florida  tell  one. — Columbus  Dispatch. 

Americans  will  take  different  views  d 
the  statement  that  France  has  been  un¬ 
remitting  in  her  efforts  to  settle  the  debt 
— Norfolk  Virginian-Pilot. 

If  Mr.  Mackay  felt  prankish  and  mis¬ 
chievous  he  would  send  Mr.  Berlin  a  long 
telegram  of  foregiveness  over  the  Postal 
wires.  Collect. — /•'.  P.  A, 


Herald,  were  elected  members  of  the 
board  of  governors.  Other  members 
are  William  H.  Marks,  Times-Union, 
and  Paul  McFarland,  Democrat  & 
Chronicle. 

Members  of  the  Westchester  County 
Weeklies,  Associated,  will  visit  the 
plant  of  the  New  York  Times,  Mon¬ 
day  evening,  Jan.  11,  as  the  guest  of 
Louis  Wiley,  business  manager.  The 
visit  will  be  made  in  lieu  of  the  usual 
monthly  meetings  which  are  held  at 
White  Plains. 

Advertising  Club  of  Boston  enter¬ 
tained  600  boys  and  girls  at  a 
Christmas  dinner,  following  which  an 
entertainment  was  furnished  by  talent 
from  the  local  theatres  and  gifts  pre¬ 
sented  the  children.  F'rank  Black  was 
in  charge  of  arrangements. 

Sioux  City  (la.)  Advertising  Club 
has  elected  Horace  F.  Wulf  as  presi¬ 
dent  for  the  ensuing  year  to  succeed 
Homer  Gill.  Fred  Pierce,  is  the  new 
vice-president;  Cedric  Hoskins,  sec¬ 
retary  and  William  Ennega,  treasurer. 

Newspaper  Club  of  New  York  gave 
a  Christmas  party  for  250  children  of 
members  Dec.  29.  Abe  Baerman  im¬ 
personated  Santa  Claus.  Among  the 
theatrical  folk  who  entertained  were 
Nanette  Guilford  of  the  Metropolitan 
Opera  Company;  Gertrude  Bauman, 
vaudevillian  who  brought  along  Joe 
Medi,  her  chimpanzee;  Arthur  Lloyd, 
magician;  Merrill  Hughes  and  his  or¬ 
chestra;  Tim  O’Connor,  contortionist; 
Mrs.  Winifred  Sackville  Stoner;  Clar¬ 
ice  Viertels,  Hanna  Melicov,  Winsor 
McCay,  cartoonist;  Florence  John, 
Maureen  Rio,  Houdini,  Edna  Marie 
Sedgewick  and  Hazel  Hurd.  Jack 
Binns  was  chairman  of  the  party  com¬ 
mittee. 


Ad  Bureau’s  Book  in  German 

“The  Progress  of  Newspaper  Adver¬ 
tising,”  the  booklet  published  last  year 
by  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  has  been  translated  into  German 
by  the  national  organization  of  German 
newspaper  publishers. 


ADDRESS  WANTED 
Otto  Carmichael 


1926  CHURCH 
ADVERTISEMENTS 
NOW  READY 


Tell  this  to  the  pastors 
in  your  locality: 

A  pastor  in  Kansas  when  asked  if  he  could 
trace  definite  results  to  his  church  adver¬ 
tising,  said : 

“We  can  get  a  crowd  any  time  we 
really  go  after  it,  and  can  keep  a  good 
crowd  as  regular  diet  by  regular  ad¬ 
vertising.  To  let  up,  shows  a  decided 
falling  off  in  attendance.” 

Our  new  series  of  1926  Come-to-Church 
display  advertisements  are  out,  and  may  be 
used  by  your  newspaper  without  charge. 

If  you  have  not  received  a  set  of  copy,  ad¬ 
dress  your  request  to  the 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

383  Madison  Avenue, 

New  York,  N.  Y. 
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60  Newspapers  used  her  previous  serials 
100  Newspapers  in  1926  will  surely  use 

THE  GIRL  WHO  DARED 

The  greatest  newspaper  story  of  the  long 
list  of  circulation  triumphs  written  by 

MAY  CHRISTIE 

FAMOUS  ENGLISH  NOVELIST 


A  novel  of  life  today,  combining  all  the  elements  that  thrill  newspaper  readers — 
love,  romance,  adventure,  the  magic  of  New  York,  the  lure  of  the  tropics. 

Now  ready  for  release  to  your  newspaper 

The  very  name  MAY  CHRISTIE  spells  CIRCULATION.  Famous  where- 
ever  newspapers  are  printed  in  English,  she  has  added  MILLIONS  to  the  circula¬ 
tions  of  newspapers  in  America,  Great  Britain  and  Australia  with  her  serial  stories, 
“HEARTS  AFIRE,”  “THE  ADVENTURES  OF  HELENE,”  “THE  REBEL 
BRIDE,”  “THE  CONFESSIONS  OF  ANNE,”  “THE  DISTURBING  KISS,” 
“THE  GARDEN  OF  DESIRE,”  and  “THE  GIRL  IN  THE  CORNER 
FLAT.” 

Her  latest  masterpiece,  “THE  GIRL  WHO  DARED,”  surpasses  anything  she 
has  ever  written.  Suspense  and  surprise  dominate  it.  Set  against  a  background 
of  New  York  and  the  tropic  islands  of  the  West  Indies,  it  has  tense  love  interest, 
swift  action,  an^  dramatic  situation  following  on  dramatic  situation.  No  reader 
who  sees  its  opening  chapter  can  resist  its  magic  until  the  story  has  been  told  to  its 
amazing  end.  It  is  just  the  story  to  attract  new  readers  to  your  newspaper  and  grip 
the  hearts  of  those  readers  with  whom  your  newspaper  is  already  a  fixed  habit. 

Be  giiided  by  the  endorsement  of  the  editors  who  have  achieved  brilliant 
circulation  results  the  world  over.  Order  “The  Girl  Who  Dared”  NOW. 


Wire  today  for  reservation  and  terms 


FICTION  department 

KING  FEATURES  SYNDICATE,  Inc. 

M.  KOENIGSBERG,  President 

241  WEST  58th  STREET  NEW  YORK  CITY 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Ernest  Lynn  Writing  Fiction  for  N.  £.  A. — Williams  Resigns  from  Bell 
Major  Wheeler-Nicholson  Buys  WKeeler  Syndicate — McClure 
Offers  First  Rights  on  Wells  Series 


VI  A j .  M  A  L  C  O  L  M  \V  1 1 EELER- 
NICHOLSON,  president  of 
Wlieeler-Nicholson,  Inc.,  New  York  fea¬ 
ture  service,  has  purchased  the  Wheeler 
Syndicate  from  C.  T.  Brainard,  who 
has  been  operating  it  in  conjunc¬ 
tion  with  tlic  McClure  Newspaper  Syn¬ 
dicate,  which  he  heads.  Papers  in  the 
<leal  were  signed  Dec.  31,  and  Maj. 
Wheeler-Nicholson  took  control  the  first 
of  the  year.  He  plans  to  run  the 
Wheeler  Syndicate  concurrently  with 
Wlieeler-Nicholson.  Inc.,  maintaining  two 
separate  offices.  Headquarters  of  the 
Wheeler  Syndicate  are  at  373  Fourth 
avenue.  New  Y’ork.  N.  Brewster  Morse, 
editorial  director,  of  Wheeler-Nicholson, 
Inc.,  will  take  charge  of  the  editorial 
direction  of  both  services,  and  is  now 
engaging  a  special  staff  to  handle  the 
work  of  the  newly  purchased  syndicate. 


and  on  the  Champaign  (Ill.)  News  while 
a  student  at  the  University  of  Illinois. 


B.  O.  McAnney,  formerly  of  the  C.  E. 
Lang  Syndicate,  New  York,  has  joined 
the  sales  staff  of  the  Metropolitan  News¬ 
paper  Service.  It  was  reiwrted  in  this 
department  last  week,  that  Mr.  .McAnney 
would  join  the  Bell  Syndicate,  Inc.,  to 
sell  the  National  Sunshine  Club,  a  fea¬ 
ture  purchased  from  I^ng  by  Bell. 
Prior  to  entering  the  syndicate  field,  Mr. 
McAnney  was  a  member  of  the  staff  of 
the  Neiv  York  Herald  Tribune. 


The  McOure  Newspaper  Syndicate, 
New  York,  is  offering  first  rights  to 
American  newspapers  of  the  “Outline  of 
Art,”  by  H.  G.  Wells,  a  continuation  of 
the  Outline  of  History,  which  has  never 
before  been  published.  The  series  is 
scheduled  to  appear  in  15  weekly  illus¬ 
trated  pages. 


“Wearin’  Out  the  Green,”  sports  column 
by  Walter  Trumbell,  is  now  being  dis¬ 
tributed  nationally  by  the  Post  Syndi¬ 
cate,  New  Y'ork. 

Bertha  Banov,  formerly  of  the  staff 
of  the  New  York  Evening  Telegram,  is 
author  of  “Smartly  Dressed  on  $12  a 
Week,”  a  series  of  24  daily  articles,  illus¬ 
trated  with  one-column  sketches,  which 
is  being  offered  by  the  Ledger  Syndicate. 
Philadelphia. 


Ernest  Lynn,  who  joined  the  editorial 
staff  of  NEA  Service  two  years  ago  as 
a  special  writer,  has  been  engaged  by 
NEA  as  a  fiction  writer.  Lynn’s  first 
story,  “The  Yellow  Stub,”  is  in  55  in¬ 
stallments  and  begins  Jan.  27.  He  has 
contributed  at  various  times  to  the  maga¬ 
zines  and  reviews,  but  this  is  his  first 
bo<iklength  effort.  Lynn  went  to  NEA 
Service  from  the  Cleveland  Plain  Dealer, 
where  he  was  a  reporter  for  three  years. 
Before  that  he  had  worked  on  the  Herald 
in  Washington,  which  is  his  birthplace. 


Ralph  S.  Wilkinson  has  joined  the  sales 
staff  of  the  Putnam  Syndicate,  New 
York. 


Two  new  serials,  “The  Covetous  Wife,” 
by  Hazel  Deyo  Batchelor,  and  “The  Five 
Bains,”  by  Wilfred  Sheridan,  have  been 
added  to  the  list  of  the  Ledger  Syndicate, 
Philadelphia. 


Jay  Jerome  Williams,  who  has  been 
associated  with  the  Bell  Syndicate  for  the 
past  two  years,  has  announced  his  resig¬ 
nation,  effective  Jan.  16.  Mr.  Williams 
is  to  become  vice-president  and  publisher 
of  a  daily  newspaper  in  the  East. 


CHANGES  IN  ROCHESTER 


COST  FINDING  VIRGINIA  TOPIC 


Staff  Reorganization  Follows  Advent  Program  Complete  for  Mid-Winter 
of  W.  M.  Clemens  Meet  at  Farmville,  Jan.  IS- 16 


Advent  of  W.  M.  Clemens,  former 
managing  editor  of  the  Kno.wille  (Term.) 
Journal,  as  assistant  publisher  of  Frank 
F.  Gannett's  Empire  State  Group  of 
NewspajK-rs.  has  been  followed  by  a  staff 
re-organization  on  the  Roche.tfer  Times- 
Union,  largest  paper  in  the  group. 

Mr.  Clemens  took  up  his  new  duties 
here  several  weeks  ago,  serving,  tem¬ 
porarily,  as  managing  editor.  Roy  C. 
Kates  who  was  managing  editor  and 
secretary  of  the  old  Rochester  Evening 
Times,  and  who  more  recently  has  been 
managing  editor  and  secretary  of  the 
Times-Union,  was  advanced  to  the  posi¬ 
tion  of  general  manager.  Other  changes 
announced  were : 

William  F.  Butler,  from  special  assign¬ 
ments  to  assistant  city-editor;  Arthur  E. 
Crapsey  from  labor  to  legislative  corre¬ 
spondent  at  Albany;  Alphonse  J.  Sigl, 
from  the  radio  department  of  the  Journal- 
Amcrican  &  Post  Express  to  special 
assignment  on  the  Times-Union;  William 
H.  Marks  from  Federal  beat  to  special 
assignments:  Albert  J.  Moss  from  day 
police  to  labor ;  Charles  A.  Rawlings  from 
night  police  to  day  police;  Joseph  H. 
Nicholson  from  special  assignment  to 
night  police. 

Harry  J.  Dodgson  continues  as  news- 
editor,  Norman  Nairn  as  day  city  editor 
and  J.  E.  Childs  as  night  city  editor.  Al¬ 
bert  E.  Webber  becomes  assistant  editor 
of  the  sports  staff. 

As  legislative  correspondent  of  the 
Times-Union  at  Albany,  Mr.  Crapsey  will 
succeed  George  B.  .Snell,  who  becomes 
head  of  the  Albany  bureau  of  the  New 
York  Sun. 


Halifax  Sunday  Leader  to  Cease 

The  flalifa.r  Sunday  Leader  will  be 
discontinued  on  Jan.  10,  its  news  and 
leading  features  being  merged  with  the 
HaJifa.v  Herald’s  Saturday  edition. 


“Cost  finding”  will  be  one  of  the  import 
ant  topics  to  be  discussed  at  the  eighth 
mid-w  inter  meeting  of  the  Virginia  Press 
Association  at  Farmville,  Friday  and 
Saturday,  Jan.  15-16.  This  subject  will 
be  discussed  by  L.  E.  Pugh,  business  man 
ager  of  the  Newport  News  Daily  Press 

The  convention  will  open  at  10  o’clock 
Following  welcoming  addresses  and  roll 
call  the  president  and  treasurer  will  make 
reports.  R.  M.  Hughes,  of  Norfolk,  will 
speak  on  “The  Old  Time  Fighting  Edit 
or”  while  H.  L.  Williamson,  secretary  of 
the  Illinois  Press  Association,  will  speak 
on  “The  Building  of  a  Weekly  News 
paper."  Mr.  Pugh’s  talk  will  follow. 

The  afternoon  session  on  Friday  will 
be  given  over  to  a  round  table  conference 
by  representatives  of  daily  newspapers 
At  the  same  time  the  weekly  publishers 
will  hold  a  round  table  conference  at 
which  J.  Barrye  Wall,  editor  of  the 
Farmville  Herald,  will  lead  the  discussion 
“Shall  the  Association  Employ  a  whole 
time  Secretary?” 

In  the  evening  there  will  be  a  compli 
mentary  banquet  tendered  by  the  Lions 
Gub  of  Farmville. 

Saturday  morning’s  program  follows 

Address  by  Paul  Scarborough,  editor 
Tidewater  News,  “The  Value  of  the 
Editorial  Page.”  Discussion.  Address 
by  W.  Y.  Morgan,  editor  Northern  Neck 
News,  “How  I  Built  Up  My  Newspaper 
Discussion.  Remarks  by  James  C.  Lati¬ 
mer,  former  secretary  of  the  association, 
field  secretary  of  the  Press  Congress  of 
the  World.  Address  by  Joseph  Nettles, 
editor  of  the  Newport  New's  Beacon 
“High  School  Journalism,” 

■  Following  a  complimentary  luncheon  by 
citizens  of  F'armville  there  will  be  a 
brief  afternoon  session  at  which  reports 
of  committees  will  be  considered  and  talks 
made  on  the  “good  of  the  order.” 


We  start  the  New 
Year  with  Twelve 
New  Subscribers 
whose  acceptance 
of  our  Complete 
Checking  Proof 
Service  will  mean 
the  solution  to 
their  problems. . . 


1  ALTON,  ILL.  -  - 

EVE.  TELEGRAPH 

ATKINSON,  KAN.  - 

-  -  -  -  GLOBE 

AKRON,  OHIO 

-  TIMES'PRESS 

CAMDEN,  N.  J.  -  - 

POST-TELEGRAM 

CINCINNATI,  OHIO 

. POST 

1  COLUMBUS,  GA. 

•  -  -  -  LEDGER 

LA  CROSSE,  WIS.  - 

TRIBUNE  fe?  L.  P. 

LAKELAND,  FLA.  - 

STAR-TELEGRAM 

MIAMI,  FLA.  -  - 

-  -  DAILY  NEWS 

SCHENECTADY,  N.  Y 

.  -  -  GAZETTE 

1  ST.  LOUIS,  Mp.  - 

-  POST-DISPATCH 

j  TARRYTOWN,  N.  Y. 

1  —  - 

-  -  DAILY  NEWS 

A  publisher  using  our  service  re¬ 
lieves  his  office  of  the  entire  detail 
work  of  supplying  checking  proofs 
to  his  agencies  and  advertisers; 
automatically  eliminates  ‘requests’, 
and  insures  the  prompt  and 
complete  payment  of  his  accounts. 

A  two  months’  trial  test  is  offered 
as  our  most  convincing  argument. 


^he Advertising  CHECKING  BUREAU  Inc. 


938  So.  aark  St. 
CHICAGO 


13-19  Cast  26th  St. 
NEW  YORK 
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The  Boston  Herald 
and  Multiple  ^Distribution 


MODEL  25 

Tu'o  Standard  Linotypi-  Maf^azines,  inter¬ 
changeable  with  other  Linotypes. 

Faces  from  both  magazines  mixed  in  the  same 
line. 

Easy  Magazine  Shift.  Magazines  are  counter¬ 
balanced  so  that  a  heht  tnnrh  shifts  either 
into  operntiv^e  position. 


MODEL  26 

Just  like  the  Model  25  with  the  addition  of 
two  Standard  Auxiliary  Magazines,  inter¬ 
changeable  with  Auxiliaries  on  other  Single 
Keyboard  Linotypes. 

Faces  from  all  magazines  mixed  in  the  same 
line. 

t  Single  Power-driven  Keyboard  operates  all 
magazines. 

A  touch  on  a  keybutton  shifts  the  keyboard 
action  from  main  to  auxiliary  magazines. 

[Can  be  supplied  to  cast  either  50l 
or  42  picas  maximum  measure  J 


Boston  Publishing  Co. 


Boston,  Mass. 


November  20,  1925. 


Hr.  Hark  H.  Boynton,  K.E. Representative 
Mergenthaler  Linotype  Company 
10  State  Street,  Boston,  Mass. 


To  my  mind  your  model  25  for  the  modem  news¬ 
paper,  approaches  about  as  near  perfection  as  It  well 
could. 

On  Hay  23,  1924,  we  placed  our  order  for  two  of 
this  model  and  gave  them  a  thorough  try-out. 

Our  satisfaction  with  them  Is  best  attested  by 
the  fact  that  on  March  4,  1925,  we  placed  our  order 
with  you  for  21  more  of  them.  This,  I  am  told.  Is  the 
largest  single  order  for  a  specific  model  ever  placed 
with  the  Linotype  company  In  New  England. 

On  July  13,  1925,  we  added  four  more  of  this 
model,  and  on  October  3,  1925,  we  gave  you  an  order 
for  three  more  model  25* s  and  one  model  26. 

I  want  to  add  that  we  have  had  no  regrets  what¬ 
ever;  they  have  stood  the  test,  and  If  we  were  to 
re-equlp  tomorrow  I  would  favor  them  over  any  model 
I  have  yet  seen.  They  deliver  the  goods. 


Very  truly  yours , 

Boston  Publishing  Co., 

/ir. 


Production  Manager. 


The  Boston  Herald  is  operating 
30  Model  25’s  ::  1  Model  26 


.■.AGE  LI  N  OTYPE 


MERGENTHALER  LINOTYPE  COMPANY 


San  FiANOfco  Caicaco 
N*w  Onlbans 


Brooklyn,  New  York 


Canaman  Linottpc  Ly» 
Tomnw 


AGENCIES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


Het  entirely  on  the  Linotype  in  the  Bodoni  Series  with  the  exception  of  the  hand-set  title  lines 
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WITH  THE  GENERAL  ADVERTISERS 


Singer  Sewing  Machine  Company  Considering  Newspaper  Campaign — 
Vick  Employes  Presented  $30,000  Gift  of  Stock — Munroe 
Drug  Company  Reports  1925  Increases 


Arthur  Tarshis,  for  many  years  idcnti-  office  of  the  Ralph  L.  Dombrower  Advtt  i 
fied  with  the  Fairchild  Publications  and  tising  Agency  in  charge  of  the  art  depaitj 
for  the  past  seven  years  on  the  advertis-  ment. 
ing  staff  of  IVoiiicn’s  Wear,  has  been  ap¬ 
pointed  advertising  manager  and  publicity  Arthur  N.  Day  has  left  the  Powervj 


director  of  the  Lefcourt  Realty  Holdings,  House  Company,  Cleveland,  to  becomlj^jf  Shifts 
New  York.  account  executive  of  Yost,  Gratiot  &  Co,!"  , 

St.  Louis  advertising  agency. 


Net  sales  of  the  Munsingwear  Corpora¬ 
tion  and  Wayne  Knitting  Mills,  in  the 


R.  C.  Hester  has  joined  the  Sando  Ad- 
year  ended  Nov.  30,  amounted  to  $15,775,-  vertising  Company,  Indianapolis.  He  wjs 
600,  according  to  the  annual  report.  Net  formerly  with  the  Sidener-\'an  Riper  Ad- 


The  Singer  Sewing  Machine  Company,  fornia  and  adjacent  territory.  The  new 
at  present  a  magazine  account,  may  turn  branch  opened  Jan.  1.  Officers  are  Lu-  operating  profit  after  operating  costs,  vertising  Company  of  the  same  city 
also  to  the  newspapers  in  1926,  it  was  in-  cius  R.  Kastman,  president ;  F.  H.  White,  maintenance,  depreciation,  advertising  and 
dicated  this  week  by  G.  Lynn  Sumner,  vice-president  and  secretary;  and  Ernest  other  expenses,  was  $1.211,‘>04.  After 
president  of  the  G.  Lynn  Sumner  Com-  G.  Draper,  treasurer.  addition  of  $134,632  other  income,  and 

pany.  New  \  ork  advertising  agency  _ _  deductions  for  interest  and  taxes,  net  in- 

handling  the  account.  tt  ,  .  •  •  come  was  $939,010. 

Newspapers  are  being  considered  for  James  Holbrook,  advertising  manager  _ 

the  Singer  fall  campaign,  Mr.  Sumner  in-  of  the  Paraffine  Companies,  Inc.,  an-  Chandler  Motor  Car  Company, 

formed  Kditor  &  Publisher.  Tlie  sched-  nounced  in  San  Francisco  recently,  tliat  Cleveland  Automobile  Company  and  sub- 
ule  for  fall  advertising,  be  said,  will  be  much  of  the  ad\ertising  to  be  used  by  sidiaries  renort  for  tbe  eleven  months 
prepared  about  March  1.  ’  the  company  this  year  would  be  coiicen-  ciuled  Nov.  30  net  operating  pr^it  of 

The  spring  campaign  for  this  account  trated  in  the  newspapers.  He  was  ad-  ^2,470,610.  The  consolidated  balance 


Marion  H.  Clarke  has  resigned  as  ad¬ 
vertising  manger  of  the  Malted  Cereal 
Company.  Burlington,  Va.,  to  join  tl* 
Boston  office  of  Albert  Frank  &  Co.,  at 
account  executive. 


first  copy  of  which  appeared  Jan.  1,  is  dressing  salesmen  of  the  firm  at  their  <^beet  of  the  same  date  shows  current 

listed  exclusively  in  magazines  and  farm  annual  convention.  assets  of  $7,068,741  and  current  liabilities 

papers.  “We  plan  to  launch  a  larger  advertis-  of  $4,578,277,  leaving  net  working  capital 

“But  I  see  newspapers  as  the  next  ing  campaign  than  heretofore  in  news-  of  $2,490.4(^4.  The  companies,  controlled 

logical  step,”  Mr.  Sumner  declared.  _  papers,"  he  said,  “to  further  the  develop-  by  the  same  interests,  were  merged 

The  G.  Lynn  Sumner  Company,  which  ment  of  our  business.” 
is  now  directing  the  Singer  advertising. 


short  time  ago. 


Frank  G.  Eastman,  for  the  last  ye» 
with  the  Glen  Buck  Company,  Chicago; 
has  joined  the  staff  of  the  Erwin,  Wastj 
&  Co.,  Chicago  advertising  agency.  Mr. 
Eastman  was  formerly  on  the  advertisin 
staff  of  General  Motors  Corporation,  ^ 
troit.  Prior  to  that  he  was  advertisinjlf 
manager  of  the  Packard  Motor  Car  Com-r 
pany. 


And 
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was  established  last  October  by  G.  Lynn 
Sumner,  formerly  vice-president  of  the 
Women's  Institute  of  the  International 
Correspondence  School,  Scranton,  Pa., 
and  a  former  president  of  the  Association 
of  National  .Advertisers.  Headquarters 
are  located  at  804  Liggett  Building,  New 
York. 


Employes  of  the  Vick  Qiemical  Com¬ 
pany  have  been  presented  with  Vick 
stock  totalling  some  $30,000. 

This  announcement  was  made  the  day 
before  Christmas  at  a  formal  luncheon  in 
the  \'ick  Club  House  at  the  Greensboro 
Laboratory,  given  in  honor  of  the  mem¬ 
bers  of  the  Company’s  Export  Depart¬ 
ment  which  was  transferred  to  17  Bat¬ 
tery  Place,  New  York,  on  Jan.  1. 

This  gift  comes  from  the  Richardson 
family  and  not  from  the  corporation. 

Every  employe,  from  j.mitor  and  handy¬ 
men  up.  participated.  The  plan  of  dis¬ 
tribution  based  the  individual  allotment 
on  the  amount  of  salary  received  and  the 
number  of  years  of  service.  This  gave 
the  executives  holding  the  more  respon¬ 
sible  positions  the  majt)r  part  of  the 
stock,  while  the  junior  employes  received 
cash. 


ADVERTISING  AGENCY  AFFAIRS 


Cole-McDonald-Wood,  Inc.,  Name*  Barlow  Production  Manager — New 
Advertising  Agency  Established  in  Chicago— Orme  Joins 
G.  Lynn  Sumner  Company 


The  Chappelow  Advertising  Comparn  f 
t.  Louis,  announces  the  following  T 


St. 

pointments:  J.  A.  Hubbard,  secretary;! 
Norman  Lewis,  vice-president  in  ebargi 
of  plans  and  merchandising;  J.  F.  Finger-j 
lin,  treasurer.  F.  A.  Watts  has 
made  art  director,  and  W.  J.  Walsh, 
perintendent  of  production. 


c. 


L.  Barlow  of  Toronto,  has  been 
named  production  manager  of  Cole- 
MacDonald-Wood,  Inc.,  Detroit  national 
advertising  agency,  according  to  an  an-  vertising^  agency, 
nouncement  today  by  Walter  C.  Cole,  John  Ward,  and 
president. 

Mr.  Barlow  is  a  graduate  of  Queen’s 
College,  Toronto,  and  has  a  record  of 
four  years’  service  in  the  World  War. 

For  three  years  he  was  with  P.  W.  Ellis, 

Toronto  jewelers,  as  a  copy  man,  publicity 
man  and  assistant  sales  manager.  He 
has  also  been  assistant  to  the  president  of 
Legg  Bros.,  printing  and  advertising 
house,  and  has  acted  as  mail  promotion 
manager  of  the  Canadian  Consolidated 
Press. 


C.  K.  Priestman  has  been  appointed 


Kelly  Join*  A.  N.  P.  A. 

Harvey  J.  Kelly  left  Spokane,  WasEp" 


production  manager  of  the  Green,  Ful-  Dec.  31,  for  Indianapolis  where  he  b 
ton,  Cunningham  Company.  Chicago  ad-  comes  chairman  of  the  special  standi^j 
J.  Clifford  Roberts,  committee  of  the  Americ.nn  Newspap 
Clarence  Hatch  have  Publishers’  Association.  His  position  d 
joined  the  same  agency’s  copy  staff.  secretary  of  the  Pacific  Northwest  New 

-  paper  Association,  which  he  held 

Miss  F'lizalKth  Ramsay,  recently  with  1921,  is  now  being  filled  by  Williae] 


the  Hearst  Newspapers  in  Washington.  Hooker,  brother  of  Arthur  Hooker,  sec- 
has  joined  the  staff  of  the  Washington  retary-treasurer  of  the  Sfokaue  Cliromd 


The  Munroe  Drug  Company  of  Quincy, 
Ill.,  largest  package  dye  manufacturers  in 
the  world,  maker  of  the  Putnam  fadeless 


.\  new  advertising  firm  of-  Crowell. 
Williams  &  Co.,  has  been  established  with 
offices  at  612  North  Michigan  avenue, 
Oiicago.  The  memb<-rs  arc  L.  A.  Crow¬ 
ell,'  J.  C.  Williams  and  F.  H.  Marling, 
all  formerly  connected  with  Benson, 


dyes,  held  its  annual  conference  of  sales-  Gamble  &  Crowell.  Mr.  Marling  will  b^ 


men  with  executive  officers  of  the  com¬ 
pany  in  Quincy  last  week.  Substantial 
increases  in  1925  business  and  plans  to 
extend  the  Putnam  field  to  Europe  in 
1926  were  announced.  J.  !•'.  Oberwinder, 
vice-president  of  tbe  D'.-\rcy  .-Advertising 
Agency  of  St.  Louis,  handling  the  news¬ 
paper  and  magazine  accounts  of  the  com¬ 
pany  was  a  speaker  and  said  that  Put¬ 
nam  dyes  are  advertised  to  20,000,000 
daily  through  paper  and  magazine  col¬ 
umns.  A  dinner  at  the  home  of  E.  N. 
Munroe,  president  of  the  company,  was 
a  feature  of  the  entertainment  provided 
the  salesmen. 


treasurer  and  space  buyer.  The  firm  will 
handle  the  accfmnts  of  Parker  Pen  Com- 
I»ny,  Janesville,  Wis. ;  Chicago  Flexible 
Shaft  Company,  Chicago,  and  Li(|uid  Car¬ 
bonic  Company,  Chicago. 


The  Maytag  company,  Newton,  la., 
recorded  a  sales  increase  of  100  per  cent 
over  1924,  according  to  Fred  L.  Maytag, 
chairman  of  the  board  of  directors  of  the 
company,  the  largest  washing  machine 


Albert  M.  Orme,  formerly  with  the 
George  Batten  Company,  and  later  vice- 
president  of  the  .'Albert  Hill  Agency,  Pitts¬ 
burgh.  has  joined  the  staff  of  the  G.  Lynn 
Sumner  Company,  New  A'ork.  Mr.  G. 
Lynn  Sumner,  president  of  the  company, 
spoke  to  the  A’ale  men  in  advertising  at 
their  monthly  meeting  at  the  Yale  Club, 
New  York,  Dec.  28.  Mr.  Sumner  is  a 
former  president  of  the  .-Association  of 
National  Advertisers. 


Circulators  Attention 


Reporter 


We  haA’e  purchased  the  retail  newspaper  and  maga¬ 
zine  business  of  L.  Jonas  &  Co.,  Inc.,  in  the  Wool- 
worth  Building,  taking  possession  January  ist,  1926. 
The  business  of  Jonas  &  Co,  was  established  in  1875. 
Time  will  make  it  older — We  will  try  to  make  it 
larger. 
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HOTALING’S  NEWS  AGENCY 


(EST.  INS) 


308  WEST  40th  ST. 


NEW  YORK,  N.  Y. 


Italian 


Wilford  York,  formerly  publicity  man- 

^  . .  _  ^  _  . . . . .  ager  of  the  Central  Manufacturing  Dis- 

manufacturing  concern  in  the  world,  and  Chicago,  has  joined  the  copy 

reached  a  $35,(»00,0(K)  gross  in  1925.  In  department  of  Olson  &  Enzinger.  Inc., 
celebration  of  tins  event  375  workers  of  advertising  agency,  Milwaukee,  AA  is. 
the  company  were  dined  at  the  Hotel  Sav- 


John  L.  McQuigg.  formerly  with  the 
F'Ili<it  C.  Hensel  .Agency  of  Los  Angeles, 
has  started  an  agency  of  his  own  at  290  S. 
.-Alvarado  street,  Los  .Angeles. 


ery  in  Des  Moines  Dec.  .30,  at  conclusion 
of  a  three-day  conference  of  salesmen  of 
the  concern.  Plans  for  the  current  year 
are  to  establish  a  $.^0,000,000  business. 

.A  new  six-story  addition  to  the  Newton  - 

plant  has  been  completed  and  a  new  Robert  AA’.  Powers  has  been  appointed 
foundry  addition  is  under  way.  The  treasurer  of  the  John  O.  Powers  Com- 
plant  is  now  equippc'd  to  turn  out  1,500  New  A  ork  advertising  agency.  He 


machines  a  day.  "rhe  factory  employes  continues  as  space  buyer. 

1,500  exclusive  of  an  office  force  of  70.  - 

-  Charles  R.  Marshall,  formerly 
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The  Dromedary  Company  has  been  or-  William  R.  Marshall  &  Son.  food  brokers, 
ijanized  by  the  Hills  Brothers  Company  Boston,  is  now  an  account  executive  in 
to  distribute  Dromedary  products  in  Cali-  the  Boston  office  of  X.  W.  Ayer  &  Son. 
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Invo  NEW  M.  E.’S  FOR 
AUSTIN  DAIUES 


Ijuff  Shifts  Follow  Storey’s  Resignation 
from  American  and  Statesman — 
Andersen,  Walthall,  and 
Fulcher  Promoted 


Two  managing  editors  were  created 
a  series  of  promotions  made  in  the 
affs  of  the  .4  list  in  (Tex.)  American  and 
ihe  Austin  Statesman,  on  Jan.  1. 

Martin  .Andersen,  former  managing 
hjfeitor  of  both  newspapers,  was  advanced 
to  publislier’s  representative  in  charge  of 
th  the  editorial  and  the  business  de- 
jartments  of  the  two  papers  which  are 
the  Austin  papers  of  the  Marsh-Fentress 
P^jexas  group.  Other  papers  are  the  ll'aco 
'  ^'(U'S-Trihune,  the  H’icliila  Falls  Record- 
nus,  the  Fort  Arthur  News  and  the 
iroiige  Daily  Leader.  Mr.  Amlersen’s 
n  followed  resignation  of  l.,arey 
tuny,  business  manager  of  the  two 


E.  J.  Walthall,  formerly  news  editor  of 
e  American  was  made  managing  editor 
i  this  paper. 

Henry  C.  Fulcher,  formerly  city  editor 
f  the  Statesman,  was  promoted  to  man- 
editor. 

Tom  Whitehead,  formerly  of  the 
talesman  staff  was  made  news  editor 

tr  the  Statesman.  William  Weeg  is 
y  editor  of  the  .American. 

Louis  N.  Goldberg  became  cashier  and 
ptiiness  office  manager  for  the  two  news- 

|:pcrs.  Alex  Jackson  is  advertising 
Hiiager  for  both  papers ;  Cecil  Moore  is 
[rciilation  manager  and  J.  A.  Miller, 
assified  advertising  manager. 

Mr.  Storey  resigned  effective  Jan.  1, 
iter  having  been  business  manager  of 
le  two  properties  for  one  year.  Prior 
that  time  he  was  part  owner  and  busi- 
ss  manager  of  the  Statesman,  which 
■  and  Ireland  Graves  and  Edmunds 
ravis  had  purchased  from  John  Henry 
irby,  Texas  millionaire  lumberman. 


Reporter  Test*  Christmas  Welcome 


.A  Chester  (Pa.)  Times  reporter 
und  excellent  material  for  a  front  page 
jiiirc  by  attempting  to  learn  what  kind 
[  a  welcome  a  stranger  would  receive 
1  the  homes  of  the  city  on  Christmas 
ve.  Posing  as  a  newcomer  to  Chester 
||k  callH  at  homes  where  lights  were 
laced  in  front  windows  as  a  greeting 
^.d  a  welcome  in  keeping  with  the  old 
ii'ti.  His  reception  at  the  various 
ftn.es  made  an  unusual  human  interest 
»iurc. 


The  house  in  Chicago  where  Eugene 
eld  wrote  most  of  his  poems,  is  being 
^ed  to  make  way  for  an  8- story,  $1,500,- 
®0  apartment  building. 


Eugene  Field’s  Home  Raxed 


Italian  Fascists  Get  New  Daily 

The  Naples  (Italy)  Mattino  has  been 
id  to  a  company  represented  by  Deputy 
ratolij,  and  has  adopted  a  Fascist  policy. 
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STAFF  HONORS  “CHIEFS’ 


Silver  Loving  Cup  Presented  Editor 
and  B.  M.  of  Twin  City  Sentinel 

Employees  of  the  H’inston-Salein  (X. 
C.)  Tuin  City  Sentinel  gave  a  banquet 
to  H.  R.  Dwire,  editor  and  R.  A.  Shore, 
business  manager,  Dec.  31,  at  which  silver 
loving  cups  were  presented  these  execu¬ 
tives  by  the  staff. 

A  tabloid  “Goodfellowship  Edition”  of 
the  paper  was  printed  for  the  banquet 
which  carried  the  following  service  honor 
roll  of  employees  with  their  years  of  ser¬ 
vice  :  Robert  E.  Carmichael,  45  years ; 
Rufus  .A.  Shore,  32  years;  Herbert  F. 
Thompson,  28  years ;  Bradley  L.  Welfare, 
27  years;  John  G.  Sterling,  26  years; 
William  M.  Penry,  25  years;  Henry  R. 
Dwire,  21  years. 


Daily  Announces  Art  Contest 

The  second  annual  St.  Louis  Post-Dis¬ 
patch  black  and  white  competition,  will 
be  held  from  Jan.  16  to  Feb.  13,  at  the 
galleries  of  the  St.  I.ouis  .Artists’  Guild. 
Competition  is  open  to  all  artists,  resi¬ 
dent  or  non-resident,  but  the  subject 
matter  must  be  a  St.  Louis  scene  or  a 


INSPECT 
at  OUR 


Thu  Illustration  Is  less  than  half 
else  of  this  large  book,  a  10*4 

and  2W"  thick.  Bound  in  hand¬ 
some  Buckram  binding,  with  gold- 
stamped  title  on  sides  and  back, 
and  marbled  edges.  Contains  1462 
pages,  printed  on  special  thin, 
opaque  paper.  It  is  a  handsome 
and  ’worthy  addition  to  any 
library,  no  matter  how  compUte. 


scene  identified  with  St.  Louis.  Three 
prizes  are  offered  by  the  Post-Dispatch, 
$250,  $100  and  $50,  the  awards  to  be 
made  by  a  jury  selected  under  the 
auspices  of  the  Guild. 

-  ) 

THEY  STUDIED  ADS 


To  Win  K.  C.  Journal-Post  Prizes — 
Lou  Holland  a  Judge 

From  thousands  of  letters  submitted  in 
the  Kansas  City  Journal-Post  advertising 
letter  contest,  judges  last  week  selected  53 
letters,  the  writers  of  which  received 
prizes  ranging  from  $5  to  $200. 

Nine  professional  advertising  men,  in¬ 
cluding  Lou  E.  Holland,  former  president 
of  the  Associated  .Advertising  Clubs  of 
the  World,  acted  as  judges. 

Miss  Anna  E.  Hughes,  Miss  Etta  C. 
Ruhaak  and  Miss  Marie  G.  Becker,  all 
of  Kansas  City,  won  the  first  three  prizes, 
respectively,  $200,  $150  and  $1(X). 

The  contest  was  open  only  to  women 
and  girls  and  the  letters  were  the  writers’ 
conceptions  of  the  best  advertisements  ap¬ 
pearing  in  the  Journal,  the  Post  and  the 
Journal-Post  between  Dec.  8  and  Dec.  22 
inclusive. 

‘‘If  I  were  a  copywriter,”  said  Mr.  Hol¬ 


land,  “I  would  give  a  lot  for  those  letters. 
They  contain  a  wealth  of  information  and 
ideas  for  the  business  man  who  is  placing 
his  wares  before  the  public  through  the 
medium  of  advertising.” 


Daily  Uauing  Employes  Paper 

Volume  I,  Number  1  of  the  Titnes- 
Union  News,  monthly  publication  of  em¬ 
ployes  of  the  Rochester  Times-Union, 
has  made  its  appearance,  as  an  eight-^ge 
tabloid.  William  F.  Butler  is  its  editor. 
The  annual  banquet  given  by  the  Times- 
Union  to  the  employes  of  the  editorial 
department  was  held  Dec.  29.  Roy  C. 
Kates,  general -manager  of  the  newspaper, 
presided. 


Editor  Buys  Into  Paper 

Henry  M.  James,  who  has  been  editor 
of  the  Hudson  (N.  A’.)  Daily  Star  for 
the  past  five  years,  on  Monday,  Jan.  4, 
purchased  all  of  the  common  stock  in 
the  Star  Corporation  which  has  been  held 
by  .Albert  W .  Fell,  who  has  been  presi¬ 
dent  and  publisher  of  the  Star,  and  who 
acquired  its  ownership  in  1921  in  com¬ 
pany  with  Emory  C.  A’an  Loan,  who  has 
lieen  vice-president  and  general  manager. 
The  Star  was  established  in  1820. 


this  Treasure  House  of 
Words  and  Knowledge 

Learn  in  your  own  office,  or  home,  how 

MARCH’S  THESAURUS  DICTIONARY 


place*  In  joor  hand*  a  complete  command  of  the  whole  English  lanffaac^  plo*  thoosanda  of  facta 
which  700  need  daily  in  your  newspaper  and  advertisiu};  work. 

By  Ita  onhine  patentefl  amintrement  of  arooping  related  words  you  are  enabled  to  Instantly 
locate  any  word  for  the  exact  shade  of  meaning  you  wish  to  convey. 

It  not  only  defines  the  words  you  know,  but  sapplles  the  words  you  may  not  know;  for 
Instanre,  under  **Trutir*  you  find  1.000  words  covering  truth  and  its  opposites,  fraud,  error,  etc. 
Invaluable  to  writers,  advertising  and  editorial  men,  public  speakers  and  eilucators. 

This  hook,  which  In  prevlons  e<lltiona  sold  for  |12.r)0  to  $18.00,  wss  called  **the  chlefest  tool 
of  the  writing  man"  because  of  the  complete  mastery  of  English  which  It  placed  In  the  hands  of 
the  user,  enabling  him  to  chooee  Instantly  the  exact  word  for  his  every  purpose. 

Tliree  large  eilltlons  have  already  been  exhausted.  Users  have  found  them  so  valuable  that, 
to  quote  one  advertising  man:  "If  I  did  not  know  w’here  1  could  get  another  copy,  1  would  not 
take  $1,000  for  my  March’s  Thesaurus." 


New  Amplified  Edition,  Just  Off  Press 

rontslns  sll  thst  made  March's  Thesaanis  "a  refprenre  hook  of  International  fame"  (World’s 
Work),  pins  the  addition  of  all  of  Ihe  Important  words  used  In  the  leadlnz  arienres,  chapters 
which  arc  complete  text-lxNiks  on  Enslish  grammar,  EnullHh  composition,  the  erolullon  of  wrltlnx, 
word  bnlldine.  nibllcal  references,  aeo^raplilc  and  liistnrlc  facta.  By  these  additions  Its  nsefulnesa 
to  writers,  speakers,  educators,  students  and  for  every  offlee  and  home  has  Increased  beyond 
computation. 

It  enables  yon  to  easily  locate  facts  which  In  themselves  constitute  a  liberal  eduention,  np-to- 
date  geoaraphlcal  farts  not  found  In  the  larxest  paietteers,  bisinriral  farts  of  Interest  to  every 
American,  references  to  the  vital  facts  of  the  Bible,  to  Ihe  famous  characters  of  literature  and 
their  dominant  traits,  to  the  pseudonyms  of  tbe  moat  noted  antliors.  etc. 

Answers  Thouannds  of  Questions  Like  These: 


IVko  invented  celluloid  and  whenf 

What  is  the  name  of  the  new  capital  of 
AustratiaT 

What  is  the  meaning  of  the  various  radio  terms, 
and  of  the  standard  radio  symbotsf 

What  are  the  coins  of  the  various  Natiosu  of 
the  world  and  their  par  value  m  dollars  and 
centsf 


What  is  the  meaning  of  the  letters  I.  H.  S. 
on  altar  clolhsf 

What  nations  cf  the  world  belong  to  the  League 
of  Nationsf  Which  are  signatories  of  th* 
World  Court  Protocol f 

What  were  the  various  occupations  of  our 
Presidents,  preceding  their  electionf 

What  is  insulin,  and  for  what  purpose  is  it 
used? 


The  Editorial  Writer  dk  Journalist 

after  usinx  this  revised  e<llt1oo  will  agree  with  Edgar  K.  Zook,  who  writes;  "March'e  Theeaums 
Dictionary  la  a  wonder  book.” 

The  Advertising  Man  and  all  connected  with  the  business  offices  of  newspapers 

will  find  It  helpful  in  anggesttne  "selling  copy,”  In  pertinent  allnsinns.  In  creating  a  larger,  more 
virile  vocnbiilary.  Raymond  Stevens  snms  np  tbe  Increasing  nsefnlness  of  March's  Tbesaams 
Dictionary,  when  be  says: 

"I  have  Inst  all  track  of  the  nnmher  of  times  during  the  day  that  I  have  ceminlted 
the  March's  Tliesaums  Dictionary.  I  tlionght  at  first  that  I  would  keep  It  on  the  npper 
corner  nf  my  desk.  Now  I  keep  It  at  my  elhow.  The  book  Is  a  gold  mine." — Raymond 
A.  Sterens. 

Despite  the  addition  of  thonsands  of  new  words,  tnclndlng  those  which  arose  ont  of  tbe  World 
War,  and  the  progress  of  the  arts,  etc.;  despite  the  fact  that  this  Amplified  Billtlon  covers  tho 
only  list  of  wnnis  known  fis  m  all  the  leading  sciences;  despite  the  addition  of  valnahle  lllnatra- 
tiona  and  diagrams.  It  has  been  poesible  to  reduce  the  coat  of  this  new  Amplified  Edition  to  tho 
extremely  low  price  of  Jli.OO.  So  sure  are  we  fhnt  an  examination  will  convince  yon  of  Its  worth, 
we  will  send  a  copy  to  yon  an  per  the  approval  conpon  below,  on  10  days'  trial,  and  If  yon  do 
not  believe  that  It  la  well  worth  fO.OO  we  will  gltdiy  refund  the  money  yon  have  paid. 

SEND  IN  THAT  COUPON.  Keep  the  book  for  10  days.  Read  it  for  the  intoresting,  im¬ 
portant  data  which  It  contains.  Ton  will  find  it  Increasingly  nseful  in  answering  the  thonaand 
and  one  questions  which  arise  daily.  And  aa  yon  nae  it  yon  will  find  yourself  enltivating  a  new 
exactitude  of  ezpreesion  and  developing  the  habit  of  coordinating  facts  in  relation  to  thair  im¬ 
portance,  which  oomea  from  continuous  tefsrenee  to  this  Treasure  House  of  Words  and  Knowledga. 

_ — - "SENT  ON  APPROVAL"  COUPON - — _ _ _ _ 

HISTORICAL  PUBLISHING  CO..  Dept.  EP-l, 

1334  Cherry  Street,  Philadelphia,  Pa. 

I  enclooe  $3.00  for  which  send  me  a  copy  of  the  new  Amplified  Edition  of  March'e  Theeanrus 
Dictionary.  If  I  keep  the  hook.  I  will  pay  you  $2.oo  per  month  for  three  months. 

If  for  any  reason  I  do  not  wish  to  keep  ^e  book.  I  will  relnm  It  to  you  in  good  condltloo 
within  10  days,  and  yon  are  to  refund  my  $3.00. 


Name . 

.Address . 
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DON  C.  SEITZ  RESIGNS  FROM  N.  Y.  WORLD 
TO  JOIN  STAFF  OF  OUTLOOK  MAGAZINE 

Made  Member  of  Directorate  and  Will  Write  for  Publication 
— Had  Served  in  Newspaper  Work  Nearly  40  Years 
— Daily  Has  New  Ad  Manager 


I  t;.  Slii  rZ,  for  33  years  con-  the  I'rank  A.  Munsey  Comi)any,  Puck, 

nected  witli  the  business  management  and  the  Old  Colony  ^Iagacinc. 
ni  the  Arw  York  World,  resigned  from  Prior  to  a  year's  connection  on  Liberty, 
that  newspaper  Mr.  Merrill,  the  new  advertising  man- 
Jan.  1.  to  become  ager,  was  for  14  years  connected  with 
a  member  of  tlu'  the  Chicago  Tribune.  He  started  the 


an  unpaid  commission  consisting  of  rive 
men  appointed  by  the  governor.  Of  this 
$250,000,  $50,000  would  be  spent  this  year, 
and  $100,000  in  the  years  1927  and  1928. 
Charles  H.  Brown  of  Casterville,  .Mass., 
will  introduce  a  bill  to  give  Massachusetts 
municipalities  the  privilege  of  advertising 
through  the  use  of  public  funds.  The 
Massachusetts  Hotel  Association  will 
hack  the  measure. 

CLUB  AIDS  REPORTERS 


DAILY’S  READERS  TOP 
TOWN’S  POPULATION 

Mitchell  (S.  D.)  Evening  Republieai 
Exceed*  10,000  Circulation  in 
City  of  10,000 — Also  Claims 
Classified  Record 


merchandising  service  department  of  that 
newspajier. 


Two  world's  records  made  during  the 
month  of  November  are  claimed  by  th« 
Mitchell  (S.  U.)  Evening  Kcpublicas. 
published  in  a  town  of  barely  10,000  m 
tlie  Southeastern  section  of  the  State 
The  first  record  of  which  this  paper 


DES  MOINES  DAILIES  EXPAND 


Union  League,  N.  Y.,  Opens  Home  to 
Men  Covering  Coal  Strike  Conference 

The  Union  League  Club,  of  New  York,  boasts  is  that  it  is  the  only  daily  news- 
in  its  treatment  of  reporters  assigned  to  paper  published  in  a  town  of  10,000  people 
cover  the  anthracite  strike  conference,  to  build  up  a  circulation  of  more  than 

_  ,  f  ,  ,  f  ,  •  ,  ,  •  10  000 


Kostf*  CiII.ROY 


po.sition  until  several  years  ago.  During 


bnard  of  direc¬ 
tors  and  a  writer 
for  the  Outlook. 
a  magazine. 

Mr.  .Seitz  first  - 

became  connected  Register  and  Tribune  Take  Over 
with  the  World  “  „  ....  ,  r. 

in  1893  as  adver-  Adjacent  Building  tor  Departments 

tising  manager.  Gardner  Cowles,  president  of  the  Des  elusive  use,  with  use  of  its  elaborate  publican  are  kept  according  to  the  regula- 
He  continued  in  ,\[oincs  Register  and  Tribune  this  week  telephone  service,  and  furnished  the  men  tions  of  the  .\udit  Bureau  of  Circulations 
that  position  un-  announced  the  establishment  of  the  Regis-  with  cigars  and  cigarettes  and  served  tea  of  "hich  it  is  a  member.  The  classified 
til  IW,  when  he  ♦«*.  and  Tribune  Annex  in  the  Roee  them  each  afternoon  at  5  o’clock.  advertising  is  vouched  for  by  comparisons 
was  made  busi-  building  adjoining  the  present  Register  “The  importance  of  the  service  may  be  the  sworn  staUments  of  other  news- 

ness  manager,  and  Tribune  building  and  will  begin  re-  estimated  from  the  fact  that  the  nearest  ’’^{15''V"pona'ia 

continuing  m  that  ,n,Kleling  the  three-story  block  about  battery  of  public  telephones  was  a  good  M  R  Ronald  is  owner  and  publisher. 
- -  I. -  March  1  The  new  addition  with  •’  third  of  a  mile  from  the  club,  and  the  The  classified  advertising  is  the  result 


established  a  mark  for  exclusive  clubs  in  10,000.  The  second  is  that  its  total 
other  cities  to  shoot  at.  classified  advertising  for  the  first  six 

Not  only  did  the  club  suspend  its  rule  nionths  of  1925  totalled  433,748  agate 
barring  newspaper  men,  but  it  provided  lines. 

a  room  on  the  ground  floor  for  their  ex-  The  circulation  records  of  the  Re- 


- - -  - -  Aiarcn  i.  ine  new  auaiiion  wiin  a  . .  —  .  .  „  ..■■v.  .....  ,  t>~'  u 

the  last  few  years  he  devoted  his  atten-  .Vontarre  of  66  feet  on  Locust  street  and  nearest  telegraph  office  one  half  mile  ,  3ears  systematic  work.  Mr.  Konald 
tion  to  the  biography  of  Joseph  Pulitzer,  extending  132  on  Kighth  will  give  25,000  distant,”  John  J.  Leary,  Jr.,  labor  ed-  farmers  vvho  make  up 

which  came  from  the  press  in  l)ecember,  snuare  feet  additional  space  and  will  be  ’*®d  of  the  New  York  World  stated.  the  bulk  of  the  Republicans  readers. 


19M  square  feet  additional  space  and  will  be  '  "'Leary  '35"’ could  be  induced  to  use  the  want  ad 

occupied  by  editorial,  advertising  and  as  spokesman  tor  tne  news  ,  f 

Co  incident  with  the  aiiiiouncemeiit  of  mailing  departments  of  the  paiiers.  The  writers,  officially  thanked  the  club.  tained  this  belief  Farmers  are  usinir 

.Mr.  .Seitz’s  resignation,  J.  F.  Bresnahaii,  Kegister  expects  to  utilize  the  plant  later  „  ,  .r  .  want  ads  everv  dav  and  are  sXg  ^ 

present  business  manager,  announced  the  in  the  vear.  It  will  increase  space  of  the  to  Defend  Henry  Ford  chinerv  lives'tock^’  erain  automohilei 

promotion  of  Foster  Gilroy,  advertising  m-wspaiKT  about  50  per  cent.  Senator  James  A.  Reed  has  been  re-  wagons’  and  farms’ 

manager,  to  assistant  business  manager  The  first  floor  will  be  leased  to  shops  tained  by  Henrv  Ford  to  assist  in  the  There  are  two  reasons  for  the  cir- 

111  charge  of  promotion,  and  the  apijoint-  but  the  remainder  of  the  building  will  be  defense  of  a  $1,000,000  suit  for  alleged  culation  record,  Mr.  Ronald  states,  and 

ment  of  \V alter  J.  Merrill,  formerly  ol  used  by  the  paper,  b.ditonal  and  news  libel,  which  has  been  brought  against  the  both  have  to  do  with  transportation.,. 

Liberty  to  succeed  Gilroy.  P.  L.  Cratft,  rooms  vvill  occupy  the  tront  half  of  the  Dearborn  Independent,  Ford’s  publica-  C  hanges  in  the  railway  time  tables  and  “ 

formerly  assistant  advertising  director  of  .second  floor  with  a  series  of  private  of-  tion.  It  is  reported  the  Senator  is  to  re-  the  construction  of  two  state  bridges  over 

^11  J  ^  also  been  hccs  for  editorial  and  feature  writers,  ceive  a  $100,000  fee.  Aaron  Sapiro  of  the  Missouri  river  have  opened  a  largf 

added  to  the  Uorld  s  business  staff  as  The  mailing  room  and  supplementing  of  Chicago  brought  the  suit,  alleging  the  territory  to  the  Republican,  which  was 

assistant  classitied  advertising  manager,  Ncctions  will  be  allotted  to  the  rear  half  Independent  li^led  him  by  charging  that  completelv  shut  off  before. 

.Mr.  Lresiiahan  said.  of  the  floor.  National,  state  and  photo-  his  plan  of  farmer’s  co-operative  market  _ 

Mr.  -Seitz  has  long  been  more  interested  gravure  advertising  departments  will  be  associations  was  a  monopoly  and  un- 
iii  authorship  than  the  business  side  of  located  on  the  third  floor  with  a  complete  workable.  The  suit  is  pending  in  the  Editor  &  Pcbm.smer’s  Internationil 
newspaper  work  in  which  he  made  him-  photographic  department.  The  basement  Federal  Court  at  Detroit.  Year  Book  will  appear  Jan.  30. 

>clf  a  lasting  reputation,  and  his  resigna-  will  be  used  at  this  time  for  newsprint 

tion  is  thought  bv  friends  to  be  to  satisfy  storage  but  with  its  25-foot  ceiling  and 

that  interest.  Mr.  Seitz  at  present  is  length  of  132  feet  may  become  a  supple- 

abroad.  He  is  expected  to  return  next  mentary  press  room. 


The  13-story  Register  and  Tribune 
building  was  erected  in  1916  and  it  was 
resixmsible  for  a  long  list  of  books,  many  would  meet  the  newspaper’s 

of  which  he  wrote  after  business  hours.  years  to  come. 


week. 

.\  poet  as  well  as  writer,  Mr.  Seitz  is 


In  1917,  while  he  was  still  business  man¬ 
ager  of  the  World,  within  a  week  his 
name  appeared  on  the  title  pages  of  two 
Uioks.  One  was  ‘‘Paul  Jones :  His  Ex- 


Legislature  Asked  for  Ad  Fund 


.\-bill  providing  for  the  appropriation 
of  $250,000  by  the  Massachusetts  legis- 
ploits  in  English  Seas,”  and  the  other  lature,  to  be  used  in  a  three  year  cam- 
■*In  Praise  of  War,”  a  volume  of  poetry,  paign  to  advertise  the  commercial,  indus- 
Other  books  he  has  written  include :  trial  and  recreational  resources  of  the 
"Di.scoveries  in  Every  Day  Europe,”  .state,  was  filed  Jan.  2,  by  Representative 
"Writings  by  and  About  James  McNeill  Martin  Hays  of  Brighton,  Mass.,  on 
Whistler,”  ‘‘Elba  and  Elsewhere,”  “Stir-  petition  of  Chester  I.  Campbell,  Boston 
face  Japan,”  ‘‘The  Buccaneer  and  Whist-  and  Quincy  advertising  man  and  expose 
ler  Stories,”  and  “Farm  Voices,”  a  book  tion  promoter.  Under  the  bill  the  amount 
of  poems.  appropriated  would  be  administered  by 

l-'or  the  Outlook,  Mr.  Seitz  has  started  - - 

.1  series  of  articles  on  journalism  with 
the  current  issue.  The  first  is  entitled 
“The  Palladium  of  Our  Liberties :  Is  it 
Cracked  ?” 

Mr.  Seitz  was  born  in  Portage,  O.,  but 
received  his  early  education  in  .Maine, 
where  he  was  graduated  from  Liberal 
Institute,  Norway,  Me.,  in  1880.  He  re¬ 
ceived  his  A.M.  degree  from  St.  I^wreiice 
University  in  1906. 

.After  college,  Mr.  Seitz  started  news- 
iwper  work  on  the  Brooklyn  Eagle. 
l-'rom  1887  to  1889,  he  was  .Albany  cor¬ 
respondent  for  that  newspaper,  and  then 
became  its  city  editor  serving  until  1891 
in  the  latter  capacity.  The  next  two 
vears  he  was  assistant  publisher  of  the  old 
Xezv  York  Recorder,  and  from  this  work 
joined  the  World  staff. 

Mr.  Gilroy,  advanced  to  assistant  busi¬ 
ness  manager,  became  the  World’s  adver¬ 
tising  manager  in  October,  1924.  He  had 
been  acting  advertising  manager  since  the 
death  of  Hal  Fink,  and  had  been  at  that 
time  four  years  with  the  World.  He 
started  newspaper  work  in  1904  as  a  re- 
jKirter  for  the  Philadelphia  Bulletin,  and 
served  successively  on  the  Philadelphia 
Record,  Philadelphia  North  American. 

Richard  .A  Foley  Advertising  Agency, 


lit 

ike 

ri^ 

r^Ilk 

field 

®l)c,®our  IcT  -^ourual 

The  Louisville  Times 


Represented  Nationally  by 
C  BECKWITH  SpecUl 


Agency 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control 
the  national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 
representation  in  their  respective  fields  and  thereby  afford  a  single 
source  of  information  and  service  for  those  interested  in  international 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page  . . .  145.00  per  insertion 

Quarter  Page .  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Edi'tor  9t  Publishbk, 
Suite  1700  Times  Building.  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Aowstising  Woild.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to 
deliver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 

1700  Times  Building 
Bresdwsy  st  42d  St. 

New  York,  N.  Y. 

Telephone. : 

Brywit  30)2  •  3053  •  3054  -  3055  •  3056 
Ceble  Addnn:  BDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gemrd  7615 
Cable  Addrasa  i 

ECOPUBLISH,  RAND,  LONDON 
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Sales  Opportunities  In 

New  York  State 


For  National  Advertisers 


1925  has  passed  into  history.  Prosperity  is  evidenced  by  the  report  that  during  the  first  six 
months  of  the  year  1,332,168  automotive  cars  and  trucks  were  registered  in  New  York  State. 
Federal  tax  collections  were  2  per  cent  smaller  than  for  the  previous  fiscal  year,  yet  the  total 
income  tax  paid  by  the  state  amounted  to  $496,700,727.73,  or  one-fourth  of  the  Federal  levy  of 
the  entire  country. 

While  wages  are  higher,  the  increasing  reduction  in  the  cost  of  industrial  production  has  lowered 
the  cost  of  living,  thus  assuring  a  considerable  increase  to  the  purchasing  power  of  the  indus¬ 
trial  workers. 


With  such  substantial  evidence  of  industrial  activity  and  earning  of  real  wages  in  the  Empire 
State,  the  distributor  of  merchandise,  whether  manufactured  for  necessity  or  luxury,  is  assured 
a  receptive  market. 

The  newspapers  of  New  York  State  have  an  influence  on  the  purchasing  public  that  is  intimate 
enough  to  reach  the  family  circle,  and  actually  has  the  power  to  create  buying  habits. 


For  the  success  of  your  sales  plan,  enlist  the  support  of  the  daily  newspapers  and  your  National 
Advertising  campaign  will  be  productive  of  satisfactory  results. 

The  following  list  of  New  York  daily  newspapers  constitute  the  greatest  channel  of  approach  to 
the  richest  market  in  the  United  States,  and  they  offer  you  merchandising  cooperation. 


Cirou-  S.600 

ImtloB  UnM 

9.871  .08  .08 

11.8U  .06  .06 

8.108  .04  .04 

984.189  ...  .56 

350.406  .  80  .784 

872.818  .95  .931 

881.673  .6438  .614 

811.889  .698  .672 

809.386  .898  .88 

842.386  .898  .88 

311.480  .898  .88 

80.388  .06  .06 

4.760  .03  .03 

12.429  .06  .06 

67.974  .21  .80 

68.000  .14  .14 

22.427  .06  .06 

16.816  .07  .07 


'Albany  Evening  Newt  . (E) 

'Albany  Knickerbocker  Preia  . (X) 

'Albany  Knickerbocker  Preaa  . (8) 

'Amiterdam  Recorder-Democrat  ....i....(E) 

fAuburn  Citlren  . (E) 

'Brooklyn  Daily  Eacle . (E) 

'Brooklyn  Daily  Eagle . (8) 

'Buffalo  Btar  and  Enquirer . (E) 

'Buffalo  Courier  . (X) 

'Buffalo  Courier  . (8) 

'Buffalo  Evening  News  . (E) 

'Buffalo  Evening  Timet  . (E) 

'Buffalo  8unday  Timet  . (8) 

'Buffalo  Ezpresa  . (X) 

'Buffalo  Exprett  . (8) 

'Coming  Evening  Leader . (E) 

'Elmira  8<ar-Oarette  Advertiaer . (EAX) 

tOoneva  Daily  Timet . (£) 

'Clovertville  Leader  Republican . (E) 

'Ithaca  Journal-Newt  . (E) 

'Jameatown  Xorning  Pott . (X) 

'Xiddletown  Timea-Prett  . (E) 


'Xount  Vernon  Daily  Argut . (E) 

'Newburgh  Daily  Newt . (E) 

'New  Rochelle  8tandard-Sttr  . (E) 

'The  8un.  Now  York . (E) 

'New  York  Timet  . (X) 

'New  York  Timet  . (8) 

'New  York  Herald-Tribune . (X; 

'New  York  Herald-Tribune . (8) 

'New  York  World . (X) 

'New  York  World . (8) 

'New  York  Evening  World . (E) 

'Niagara  Falla  Oaaette . (E) 

'Port  Cbeeter  Item . (E) 

'Poughkeepsie  8tar  and  Enterprise . (E) 

tBocheeter  Timet-Dnion  . (E) 

'8yracuao  Journal  . (E) 

'Troy  Record  . (XAE) 

•Watertown  Timet  . (E) 


'  A.  B.  0.  8Utement,  8ept.  30,  1928. 
t  Government  8tatement,  8apt.  30.  1998. 


10.000 

Lines 


36 


Editor  &  Publisher  for  January  9,  1926 


BETTER  RELATIONS 
PAN  PRESS  MEET  AIM 


A.  L.  Francis  Retires 


PROTEST  NEWSPRINT  PRICE 


Association  of  Pan  American  Journal¬ 
ists  May  Result  from  Washington 
Conference  Called  for  April 
7-13 


A.  L.  Francis,  general  manager  of  the 
Lansing  (Mich.)  Capital  News,  has  re¬ 
tired  and  expects  to  make  his  future  home 
in  Oklahoma  City,  Okla.  He  was  one 
of  the  founders  of  the  Capital  News, 
and  previous  to  coming  to  Lansing  was 
publisher  of  the  Portland  (Mich.)  Ob¬ 
server,  a  weekly  newspaper.  He  moved 
to  Lansing  in  1920. 


Development  of  closer  relations  between 
the  newspaper  men  of  North  and  South 
America  is  expected  from  the  First  Pan 
.American  Congress  of  Journalists  to  be 
held  at  Washington  from  April  7  to  13 
inclusive. 

Formation  of  a  Pan  American  Press 
Association  will  be  proposed  as  one  means 
of  bringing  about  a  more  extensive  and 
dependable  exchange  of  news  between  the 
countries  of  the  American  continent. 

“The  forthcoming  Congress,  provided 
tor  by  resolution  of  the  Fifth  Pan  Am¬ 
erican  Conference  on  motion  of  the  dele¬ 
gation  of  the  United  States,  will  be  a 
meeting  of  all  of  the  Journalists  of  the 
Republics  of  America,”  Dr.  L.  S.  Rowe, 
Director  General  of  the  Pan  American 
Union,  the  international  organization 
maintained  by  21  American  Republics, 
stated  this  week. 

“It  will  be  the  first  meeting  of  its  kind 
in  the  history  of  the  continent,  and  should 
prove  an  important  factor  in  the  devel¬ 
opment  of  closer  relations  between  the 
American  Republics. 

“Invitations  have  been  extended  to  the 
managing  editors  and  to  the  outstanding 
journalists  of  daily  newspapers  through¬ 
out  South  America.  .Acceptances  are  now 
being  received  and  it  is  confidently  ex¬ 
pected  that  the  leading  journalists  from 
every  section  of  the  American  Continent 
will  take  part.” 

Secretary  of  State  Frank  B.  Kellogg, 
chairman  of  the  Governing  Board  of  the 
Pan  American  Union,  issued  this  state¬ 
ment  ; 

“The  Pan  American  Congress  of  Jour¬ 
nalists  cannot  help  but  have  a  far-reaching 
influence  in  bringing  about  closer  ac¬ 
quaintance  between  the  Peoples  of  the 
American  Continent.  As  a  result  of  such 
a  Congress,  the  journalists  of  this  hemi¬ 
sphere  will  be  able  better  to  interpret  to 
their  people  the  common  purposes  and 
ideals  of  the  nations  of  America. 

“The  countries  of  Latin  America  are 
playing  an  increasingly  important  role  in 
the  affairs  of  the  world.  It  is  most  im¬ 
portant  that  through  the  rapid  trans¬ 
mission  of  news  between  the  nations  of 
America  and,  particularly,  through  the 
enlightened  interpretation  of  such  news, 
the  people  of  this  Continent  be  kept  fully 
informed  of  outstanding  events  and  of  the 
trend  of  public  opinion.  It  is  through 
constant  interchange  of  views  and  impres¬ 
sions  that  a  real  continental  public  opinion 
can  be  attained. 

“The  Pan  American  Congress  of  Jour¬ 
nalists  to  be  held  in  April  next,  is  certain 
to  contribute  greatly  toward  this  end. 
The  interchange  of  views  and  contacts 
established  at  that  time  by  the  journalists 
of  the  United  States  with  those  of  Latin 
America,  will  have  an  important  bearing 
on  the  future  relations  between  this  coun- 
tiy  and  the  Republics  to  the  south.” 


NEW  TIMBER  LEASING 
RULES  IN  CANADA 


Government  Imposes  Further  Restric¬ 
tions  Demanding  Manufacture 
of  Newsprint  from  Firms 
Acquiring  Tracts 


Indication  that  the  government  of  the 
province  of  Quebec  is  going  to  impose 
stricter  conditions  in  future  in  the  leas¬ 
ing  of  timber  limits  is  contained  in  an 
announcement  just  made  regarding  the 
auctioning  on  Feb.  13,  of  5,000  square 
miles  of  limits  in  that  province. 

In  the  case  of  a  block  of  1,800  square 
miles  in  the  Upper  Ottawa  and  Gatineau 
basins,  the  successful  bidder  is  required 
within  three  years  to  build  a  newsprint 
mill  with  a  capacity  of  about  450  tons 
per  day  and  in  the  case  of  a  block  of 
1,000  square  miles  along  the  Mistassini 
River,  a  mill  with  capacity  of  200  tons 
daily.  The  remaining  blocks  do  not  carry 
this  condition. 

Hitherto  in  leasing  limits,  the  govern¬ 
ment  merely  required  that  the  pulpwood 
cut  should  not  be  exported  or  that  a 
pulp  mill  should  be  erected.  Now  for 
the  first  time  complete  manufacture  of 
paper  is  a  condition.  There  are  other 
provisions  in  the  contract  calculated  to 
conserve  the  wood  supply. 

Several  newsprint  companies  are  said 
to  be  interested  in  the  coming  auction, 
including  International  Paper,  Price 
Bros.,  Bel  go  Canadian,  Steele  Tremblay 
and  W.  Walberg.  The  likely  purchaser 
of  the  Ottawa  Valley  lease  is  said  to  be 
International  Paper,  while  the  Walberg 
interests,  who  are  developing  power  on 
the  Mistassini  River,  are  spoken  of  as 
serious  bidders  for  the  other  limits. 


No  Successor  for  Fowler 


Display  Staff  Celebrates 

Members  of  the  display  advertising  de¬ 
partment  of  the  Los  Angeles  Examiner 
celebrated  their  achievements  for  1925 
with  a  dinner  dance  at  the  Ambassador 
Hotel,  that  city,  Jan.  2.  S.  P.  Bartlett, 
director  of  advertising,  presided.  The 
Examiner  distributed  a  liberal  bonus  to 
its  advertising  staff  for  its  work. 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 


Lyon  Remains  with  Toronto  Globe 

T.  Stewart  Lyon,  editor  of  the  Toronto 
Globe,  informs  Edit(  r  &  Publisher  that 
the  announcement  of  his  resignation  ap¬ 
pearing  in  the  Toronto  Star  Weekly  of 
Jan.  2  is  not  true.  His  resignation  has 
been  in  the  hands  of  the  Globe  directors 
for  a  year  but  they  have  refused  to  ac¬ 
cept  it  and  he  continues  as  editor.  Mr. 
and  Mrs.  Lyon  leave  shortly  for  an  ex¬ 
tended  trip  to  the  Meiliterranean,  for  the 
benefit  of  Mr.  Lyon’s  health. 


Johnstown  Tribune 

Johnstown,  Pa. 


Ask  them  about  it. 


CLINE  ELECTRIC  MFC.  CO. 

Chicago:  111  West  Washington  Street 
New  York:  47  West  34th  Street 
San  Francisco:  First  National  Bank  Building 


Vancouver  Newspaper  Publishers  Com- 
plsin  to  Minister  of  Finance 


The  daily  newspaper  publishers  of 
Vancouver  have  laid  a  formal  complaint 
before  the  Dominion  Minister  of  Finance 
against  what  they  claim  to  be  an  exces¬ 
sive  price  for  newsprint  paper  charged  by 
the  paper  manufacturers  of  British 
Columbia.  As  a  measure  of  relief,  they 
request  that  the  present  duty  protecting 
the  industry  be  removed. 

It  is  represented  that  the  B.  C.  manu¬ 
facturers,  by  reason  of  location  on  tide¬ 
water  and  low  cost  of  raw  material,  are 
able  to  produce  paper  at  anywhere  from 
five  to  ten  dollars  a  ton  less  than  can  be 
(lone  by  eastern  manufacturers  and  yet 
they  charge  more  for  their  product. 

To  support  their  claims  the  publishers 
refer  to  the  evidence  brought  out  in  the 
newsprint  enquiry  of  1918.  They  urge 
that,  as  Canada  is  now  the  world’s  great¬ 
est  newsprint  producer,  there  is  no  longer 
any  need  for  protection  and  the  tariff 
should  be  eliminated. 


HOUSTON  EXECUTIVE  CHANGE 


DO  YOU  NEED 
A  TRAINED  MAN? 


Arthur  Johnson,  editor  of  the  Col¬ 
umbus  (O.)  Dispatch,  has  announced 
that  no  successor  will  be  appointed  to 
George  E.  Fowler,  general  manager,  who 
died  recently.  Mr.  Fowler  had  been 
sick  for  a  year  and  his  work  had  ap¬ 
portioned  through  the  business  depart¬ 
ment. 


Daily  Installi  Modem  Kitchen 

A  modern  and  completely  equipped 


kitchen  was  recently  installed  in  the  Chi¬ 
cago  Tribune  Tower  for  use  by  Miss 
Jane  Eddington,  the  Tribune’s  culinary 
expert. 


The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 


NO  CHARGE  TO 
EMPLOYERS. 


THtVIir/FKCIiKmiE 

of  the 

INTIFNAIICKAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


service  with  the  Gulf  Publishing  Cgn- 
paany,.of  which  he  is  president  and  prin¬ 
cipal  owner.  His  resignation  as  general 
manager  was  announced  at  a  banquet  at¬ 
tended  by  65  members  of  the  advertising 
staff,  executives  and  department  heads, 
and  their  wives,  in  celebration  of  a  1925 
advertising  gain.  \V.  W.  Pigue  was 
toastmaster. 

R.  S.  Sterling,  chairman  of  the  board; 
W.  P.  Hobby,  president ;  Charles  C 
Maes,  managing  editor,  and  Judd  Mor¬ 
timer  Lewis,  staff  poet,  in  addition  to  Mr. 
Dudley,  made  talks. 


N.  E.  Press  Group  to  Meet  Jan.  ]$ 

The  mid-winter  meeting  of  the  New 
England  Daily  Newspaper  Association  is 
to  be  held  at  the  Copley-Plaza  Hotel, 
Boston,  Jan.  19.  Thomas  H.  Moore, 
associate  director  of  the  Bureau  of  Ad¬ 
vertising  of  the  .'\merican  Newspaper 
Publishers’  -Association,  will  be  the  day's 
speaker. 


C.  C.  Maes  Succeeds  R.  L.  Dudley  as 
Post-Dispatch  General  Manager 


C.  C.  Maes,  who  began  his  newspaper 
career  as  a  newsboy  selling  the  Post 
on  the  streets  of  Houston  in  the  nineties, 
has  been  named  general  manager  of  the 
Houston  Post-Dispatch  succeeding  R.  L. 
Dudley,  resigned.  Maes  also  continues 
his  duties  as  managing  editor  of  the  paper. 
He  first  went  with  the  Post  editorial 
department  in  1901.  Later  he  joined  the 
Houston  Chronicle,  resigning  as  city 
editor  to  become  managing  editor  of  the 
Dispatch.  He  continued  in  that  capacity 
when  the  Dispatch  absorbed  the  Post. 

Mr.  Dudley,  who  was  vice-president 
and  a  director  as  well  as  general  manager 
retains  the  former  positions. 

Mr.  Dudley  has  returned  to  active 


Increased 

Circulation- 


Means  increased  revenue 
and  now — at  the  beginning 
of  the  year — is  the  time  to 
profit  to  the  greatest  ex¬ 
tent  by  a  big  gain  in  circu¬ 
lation.  VVe  can  give  you 
the  additional  subscribers 
you  want  and  increase  your 
daily  average  for  the  entire 
year. 

Over  twenty-two  years  of 
successes  has  proven  our 
methods. 


MYERS’ 


Circulation  Organhation 

415  E.  Third  St.,  Waterloo,  Iowa 


Use  the 

COMBINATION  RATE 


The  Gazette  Time* 


(Morning  and  Sundaj) 


Chronicle  Telegraph 


(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 


Member  A.  B.  C. 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
Mational  Repretentatlve: 

E.  H.  BURKE.  Ino. 

4Znd  and  Broadway,  N,  T. 

122  B.  Miohigan  Blvd.,  Chiearo. 
Constitution  Bldg.,  Atlanta,  Oa, 

R.  J.  BISWELL  CO. 

742  Market  St.,  Ban  Eranoisce,  Cal. 
Timoi  Bldg,.  Loi  Angelea,  Cal. 


Uha 

DKMOINI^ 

CAPITAL 


Completely  covert 
Des  Moines’  entire 
trade  territory  for 
you  at  a  rate  of  14c 
per,  line. 

It  is  the  best 
Advertising 
buyinthemid- 


O’Maraft  Onntbee 

Special  Repreeentativet 


The 

DES  MOINES 
CAPITAL 

La6iyetie  Young 
PubUther 
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GENERAL  PROSPERITY  IN 

NEW  ENGLAND 

INVITES  NATIONAL  ADVERTISING 


Industrial,  agricultural  and  fishing  industries,  as  well  as  the  retail  outlets,  experienced 
a  prosperous  year  in  New  England.  The  wage  earners  consequently  enjoyed  in¬ 
creased  incomes.  This  all  goes  to  make  up  a  tremendous  purchasing  power  and  indi¬ 
cates  a  healthy  and  sound  condition  on  which  to  base  a  forecast  for  greater  prosperity 
in  1926. 

The  Stage  Is  Set  For  Your  Merchandising 

Distribute  your  product  throughout  these  six  states.  Stock  up  the  dealer,  then  get 
back  of  him  with  an  intensive  salesmanship  and  promotional  campaign  that  will  move 
your  goods  from  his  shelves  and  re-sell  for  you  again  and  again. 

The  New  England  daily  newspapers  are  a  necessary  part  of  your  promotional  effort. 
They  will  supply  you  with  territorial  data,  advise  you  of  the  requirements  of  their 
people,  cooperate  in  your  merchandising  plans  and  create  consumer  demand  by 
conveying  to  their  readers  the  news,  in  their  advertising  columns,  that  the  local 
dealer  is  carrying  your  merchandise  in  stock. 

When  your  national  advertising  is  made  local  for  the  dealer  it  stimulates  his  keen  in¬ 
terest  in  the  sale  of  your  product.  The  only  way  of  creating  this  local  interest,  in  both 
dealer  and  consumer,  is  through  the  daily  newspaper. 


KAINE— PopuUtioD,  768,014 


.^tJse  These  New  England  Newspapers^, 
’^And  Be  Assured  of  Satisfactory  Results}]’ 


MASSACHUSETTS— Population,  3,868,356 


*Attleboro  Sun . (E) 

‘Bolton  Globe  . (MAS) 

‘Boiton  Globe . (S) 

‘Bolton  Tranicript . (E) 

tBoiton  Poit  . (K) 

tBoiton  Poit  . (S) 

‘FaU  Biver  Herald . (E) 

‘Fitchbnrc  Sentinel  . (E) 

‘HaverUU  Gaiette  . (E) 

‘Lynn  Item  . (E) 

tLowell  Courier-Citiien  and 

Evening  Leader . (MAE) 

‘New  Bedford  Standard  Mercury 
(MAE) 

‘New  Bedford  Sunday  Standard 
(8) 

‘North  Adami  Transcript. ,  (E) 

‘Salem  Newt  . (E) 

‘Taunton  Gazette  . (E) 

‘Worcester  Telegram-Gazette 
(MAE) 

‘Worcester  Sunday  Telegram  (8) 


‘Portland  Preii-Herald  and 

Express  . (E)  (MAE)  68,548  .80 

‘Portland  Telegram  . (8)  31,083  ,10 

(Sunday  Edition  Express) 

NEW  HAMPSHIKE— PopuUtion.  443,683 

‘Concord  Monitor-Patriot.  ..(E)  5.041  .0375 

tKeene  Sentinel . (E)  3,806  .036 

tManchester  Union  Leader 

(MAE)  80,488  .13 


BHODE  ISLAND— Population,  604,397 


tNewport  Daily  News . (E) 

‘Pawtucket  Times  . (E) 

‘Providence  Bulletin  . (E) 

‘Providence  Journal  . (M) 

‘Providence  Journal  . (8) 

‘Providence  News  . (E) 

tProvidence  Tribune  . (E) 

‘Westerly  Sun  . (EA8) 

‘Woonsocket  Call  . (E) 


.0336  .0893 

.07  .07 

.17  (B).83 

.10  (B).83 

.17  .17 

.08  .08 

.10  .09 

.085  .085 

.05  .05 


VEBMONT— Population.  358,488 


‘Augusta  Kennebec  Journal  (M) 
tBangor  Daily  Commercial .  (E) 


‘Barre  Times  . (E) 

tBennington  Banner  . (E) 

‘Burlington  Free  Press - (M) 

‘Butland  Herald . (M) 


.03  .085 

.0185  .0185 

.06  .06 

.04  .04 


Circu-  8,500 
lation  lines 

St.  Johnsbury  Caledonian-Becord 

(E)  4.046  .0814 


CONNECTICUT— PopuUtion,  1,380,631 

‘Bridgeport  Post-Telegram 

(EAM)  43.008  .16 

‘Bridgeport  Post  . (S)  80,887  .10 

‘Hartford  Courant . (M)  37,418  .08 

‘Hartford  Courant  . (S)  64,067  .11 

tHartford  Times  . (E)  50,354  ,13 

‘Meriden  Becord . (M)  7.640  .048 

‘Middletown  Press  . (E)  8.814  ,033 

tNew  Haven  Begister  ...  (EA8)  44.406  .13 

‘New  London  Day . (E)  18,339  .07 

tNorwich  Bulletin  . (M)  18.757  .08 

‘Norwalk  Hour . (E)  6,069  .04 

tSouth  Norwalk  Sentinel. ..  (E)  4,873  .035 

‘Stamford  Advocate  . (E)  10,033  .06 

‘Waterbury  Bepublican  American 

(MAE)  83.856  .08 

‘Waterbury  Bepublican. ... (S)  15.884  .08 


‘A.  B.  C.  Publishers’  Statement,  September  30,  1985. 
tGovemmeot  Statement,  September  30,  1985. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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SENATE  EXPECTED  TO 
KILL  TAX  PUBLICITY 

Although  Stiff  Fight  Is  Planned  By 

“Radicals,”  House’s  Repeal  of 
Publicity  Clause  Expected 
to  Stand 

Although  Senator  Norris,  Nebraska 
“radical,”  served  notice  this  week  that  he 
is  prepared  to  give  battle  to  the  Admin¬ 
istration  plan  for  repeal  of  the  tax  pub¬ 
licity  provision  of  the  revenue  law.  Ad¬ 
ministration  leaders  declared  a  canvass  of 
the  Senate  just  completed  by  them 
showed  that  enough  Senators  would  vote 
for  the  repealer  adopted  recently  by  the 
House  when  it  passed  the  new  tax  bill,  to 
insure  its  adoption  by  the  Senate. 

Norris  challenged  the  truth  of  this  Ad¬ 
ministration  forecast,  and  announced  he  is 
going  to  lead  an  open  revolt  not  only 
against  the  “repealer”  in  the  Senate  but 
to  throw  open  still  wider  to  publication 
the  records  and  proceedings  of  the  United 
States  Internal  Revenue  Bureau. 

.Administration  spokesmen  countered  by 
stamping  Norris’  defiance  of  the  Admin¬ 
istration  as  “nothing  unusual,”  and  as  cer¬ 
tain  to  “end  in  talk.”  They  predicted  final 
success  for  the  repealer.  There  are  un¬ 
mistakable  indications,  however,  that  the 
repealer  will  not  have  the  easy  going  in 
the  Senate  that  it  had  in  the  House. 

Senator  Norris  told  Editor  &  Pub¬ 
lisher  he  considered  the  repealer  simply 
a  demand  by  “interested  millionaires”  to 
avoid  tax  payments.  He  denied  there  had 
been  any  “real  evidence”  to  show  that  tax 
publicity  as  provided  by  the  present 
“totally  inadequate”  provision  had  done 
either  harm  or  injury  to  anyone. 

“We  shall  know  what  we  are  voting 
for  when  we  vote  for  tax  secrecy,” 
Norris  said.  “I  am  confident  the_  Senate 
is  not  going  to  vote  for  secrecy  in  gov¬ 
ernment  affairs  so  important  as  tax  ad¬ 
ministration,  especially  in  view  of  the 
revelations  before  the  Couzens  Com¬ 
mittee,  and  the  refunds  listed  by  the  In¬ 
ternal  Revenue  Bureau  with  the  House 
Ways  and  Means  Committee.  Secrecy 
permits  bureau  chiefs  to  handle  cases  as 
the  Robert  Dollar  case  and  others. 

“Bureau  chiefs  have  been  able  to  resign 
and  go  into  practice  with  tax  lawyers  for 
wliom  they  have  done  favors  be  f fire  and 
come  back  in  13  days  as  tax  practitioners 
in  a  case  associated  with  these  very 
lawyers. 

".Secrecy  has  so  controlled  the  employes 
of  the  Internal  Revenue  Bureau  that  they 
dared  not  tell  the  public  of  the  infamous 
Cfinditions  which  have  existed  there.  I.et 
us  have  done  with  secrecy !  Let  us  have 
further  tax  publicity!” 

RETIRED  ON  FULL  PAY 

C.  W.  Kievit,  Ad  Manager,  Pasaalc 

Daily  New*,  Ends  Long  Service 

R.  E.  Lent,  general  manager  of  the 
Passaic  (N.  J.)  Daily  News,  announced 
this  week  that  Cornelius  W.  Kievit,  for 
20  years  advertising  manager  of  the  paper 
has  been  retired  on  full  pay. 

Mr.  Kievit  will  be  succeeded  by  Henry 
F.  Buonocore.  who  is  being  advanced 
from  advertising  representative.  Mr. 
Ruoiificore  has  been  associated  with  the 
Passaic  Daily  News  since  November, 
1919,  joining  the  paper  originally  as 
classified  advertising  manager. 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems. 

S.  P.  WESTON 

Ntwtpaptr  Buildings 
Plant  Layouts 
Production.  Operation 

120  West  42nd  Street  New  A 


THIS  MEET  STRICTLY  BUSINESS 

Southern  California  Editors  to  Hear 
First  Manager’s  Report 

Plans  have  been  practically  completed 
for  the  annual  meeting  of  the  Southern 
California  Editorial  .Association,  to  be  < 
held  in  Los  Angeles,  Jan.  15  and  16.  .' 

Unlike  the  mid-year  frolic,  this  meeting  , 
will  be  devoted  entirely  to  business.  The  ' 
January  gathering  will  mark  the  close  of 
the  first  year’s  operation  of  the  associa-  ' 
tion  under  the  business  manager  plan.  A  j 
complete  report  will  be  presented  to  the 
publishers  showing  what  has  been  accom-  i 
plished  during  the  twelve  months  just  i 
past,  and  plans  for  the  coming  year  will  * 
be  discussed. 

Subjects  that  will  come  up  for  dis¬ 
cussion  will  be  legislation;  libel  laws; 
ways  of  building  circulation  and  adver-  ' 
tising ;  guarding  against  crooks  and  : 
frauds ;  uniform  legal  rates ;  the  free 
publicity  evil ;  and  meetings  of  the 
Weeklies  Division;  the  Printers  Divi-  ' 
sion,  and  the  Dailies  Division  for  dis¬ 
cussion  of  matters  of  particular  interest 
to  those  groups. 

H.  C.  Hotaling,  executive  secretary  of  . 
the  National  Editorial  Association,  which 
meets  in  Los  Angeles  the  last  of  June, 
will  be  in  attendance  and  will  address 
the  association. 

In  connection  with  the  meeting  the 
awarding  of  the  prizes  will  be  held  for 
the  front  page  contest  for  weeklies  and 
semi-weeklies  and  the  editorial  page  con¬ 
test  for  dailies.  The  Los  Angeles  Times 
is  giving  a  cup  for  the  best  entry  in  the 
first  named  contest  and  J.  R.  Gabbert, 
president  of  the  association  is  giving  a 
cup  for  the  editorial  page  contest. 

The  day  before  the  two-day  meeting 
of  editors,  the  Department  of  Journalism 
of  the  University  of  Southern  California, 
under  the  direction  of  Marc  N.  Goodnow, 
will  hold  its  annual  Newspaper  Day.  This 
is  being  tied  up  with  the  Southern  Cali¬ 
fornia  Editorial  .Association  meeting  and 
is  expected  to  draw  a  large  attendance. 

Salt  Lake  Taxes  Chain  Selling 

The  City  Commissioners  of  Salt  Lake 
City,  Utah,  have  passed  an  ordinance  re¬ 
quiring  endless  chain  sales  promoters  to 
pay  a  monthly  tax  of  25  per  cent  of  the 
.selling  price  of  their  goods  and  a  heavy 
license  tax  in  addition.  They  must  also 
file  with  the  Commissioners  a  $2,500  bond 
to  guarantee  there  shall  be  no  fraud  in 
connection  with  their  plans.  The  ordi¬ 
nance  provides  that  the  city  assessor  must 
audit  the  books  monthly.  It  is  expected 
chain  sales  will  disappear  from  the  city. 

Week’s  Pay  for  Staff 

The  Springfield  (Mass.)  Republican 
presented  to  both  the  mechanical  and 
editorial  departments  a  bonus  of  a  full 
•  week’s  pay  Christmas  week.  Arthur  H. 

Yunker,  business  manager,  estimates  the 
.  total  amounted  to  about  $10,000.  All 
j  employees  with  more  than  a  year’s  ser- 
.  vice  received  the  bonus. 

Read  Editor  &  Publisher  want  ads. 


WEEK’S  AD  TIPS 


N.  W.  Ayer  &  Sons*  308  Chestnut  street, 
rhtlaclelphia.  Placing  60  in  8  time  orders 
with  newspapers  geiuTally  for  R.  J.  Reynolds 
('ompany,  “Prince  Albert’*  tobacco,  Winston- 
Salem,  N.  C. 

Bellamy-Neff  Company,  343  Madison  avenue, 
New  York.  Now  handling  account  of  the 
A.  B.  See  Elevator  Corporation,  New  York. 

Calkins  &  Holden,  247  Park  avenue.  New 
York.  Again  making  contracts  with  news¬ 
papers  generally  for  the  H.  J.  Heinz  Company, 
foo<i  products.  Pittsburgh. 

Cecil,  Barreto  &  Cecil,  12th  &  Bank  streets, 
Richmond.  Renewing  contracts  with  news¬ 
papers  for  the  Levering  Coffee  Company,  Lord 
Calvert  Coffee,  Baltimore. 

Churchill-Hall,  Inc.,  50  Union  Square,  New 
York.  Now  handling  account  of  the  Marlin 
Firearms  Company,  New  Haven,  Connecticut. 

Gardiner  &  Mace  Company,  9  East  40th 
street,  New  York.  Reported  to  be  handling 
account  of  the  National  Biscuit  Company, 
“Uneeda  Biscuit,**  New  York. 

Glaser  Sc  Marks,  Inc.,  234  Boylston  street, 
Boston.  Reported  will  conduct  a  newspapers 
campaign  for  the  Kenmore  Hotel,  Boston. 

M.  P.  Gould  Company,  450  4th  avenue,  New 
V'ork.  Has  secured  account  of  the  Sarasota 
States  Water  Corporation,  Saratoga  Springs, 
N.  Y. 

Lawrence  C.  Gumbinner  Advertlskig  Agency, 

9  East  41st  street.  New  York.  Reported  to 
have  secured  account  of  the  Nestle  Lanoil 
(^ompany,  New  York. 

E.  T.  Howard  Company,  33  West  42nd  street, 
New  York.  Now  handling  account  of  the  Key¬ 
stone  Watch  Case  Company,  Keystone,  Stand¬ 
ard  and  Howard  Watches,  Riverside,  N.  J. 

Johnaon-Dallis  Company,  128  Marietta  street, 
.Vtlanta.  Reported  will  use  newspapers 
throughout  the  Southeast  for  the  Southern 
Baking  Company,  bread  and  cake. 

Wylie  B.  Jones  Agency,  Binghamton,  N.  Y. 
Renewing  newspaper  contracts  for  McCoys 
IVoducts.  medical,  Binghamton,  N.  Y. 

Lord  St  Thomas,  247  Park  avenue.  New 
York.  Now  handling  account  of  the  Liberty 
Magazine,  New  York.  Reported  will  place 
account  of  C.  Brandes,  Inc.,  radio,  New  York. 

Wm.  Douglas  McAdams.  Reported  to  have 
secured  account  of  the  Quaker  Oats  Com¬ 
pany,  “Mothers  Oats,**  Chicago. 

C.  P.  McDonald  Company,  Inc.,  Fisk  Build¬ 
ing,  New  York.  Has  secured  account  of  Pease 
&  Klliman,  real  estate,  New  York. 

Bertram  May,  Advertising,  1520  Chestnut 
street,  Philadelphia.  Making  trade  deals  with 
newspapers  for  rooms  and  meals  for  the  Hotel 
Sylvania,  Philadelphia. 


There*s  no  magic 
about  classified 
growth — but  a 
lot  of  real 
science! 


THE  BASIL  L.  SMITH  SYSTEM.  Inc. 

lalcmstional  Clatiified  Adrertitiag 
Countellort 

Packard  Building,  Philadelphia 


Galveston 

is  a 

Your  Card  ^  | 
of  f 

LOCAL 

Market. 

Galveston  Tribune 

has  the 

Local  Circulation. 

“.4  Beckwith  Paper” 

Introduction  1 

to  the  people  of 
MONTGOMERY  COUN'TY, 
PENNSYLVANIA, 
is  the 

Norristonm 

Simea  l^eraia  \ 

National  Representative  1 

Paul  Block,  Inc.  1 

PkUadeIpbla,  New  York,  Ctalcago,  ■ 

Boaton,  Detroit.  | 

Moi-8e_  International  Agency,  +t9  4th  avetim 
New  York.  Renewing  new5i)aver  contr^t, 
for  the  B.  F.  .\llen  Company.  "Bccrhan' 
Fills,"  New  York. 

Frank  Presbrey  Company,  247  Park  avmj. 
New  York.  Reported  will  again  make  up  , 
list  of  newspaiicrs  for  Henry  Heide,  Inc.,  ci» 
feetionery.  New  York.  Reported  to  he  Im. 
dling  account  of  the  Standard  Fneuinjia 
■Action  Company,  piano  players  action.  X„ 
York. 

William  R.  Robinson  &  Company,  1  Madis, 
avenue.  New  York.  Now  handling  account 
^e  Hoffman  Beverage  Company,  Inc.,  Nenirt 

Steuerman  Service,  15  East  26th  street.  Xe, 
York.  Will  place  orders  for  the  Ironized  Yea* 
Company,  “Pepsinated  Calomel,”  Atlanta,  Gi 
Will  shortly  place  a  tryout  campaign  will 
newspapers  in  Denver,  Colorado  and  Balu 
more,  Maryland. 

J.  Walter  Thompson  Company,  242  Madiia 
avenue.  New  York.  Reported  will  shottl; 
place  orders  for  the  Fleischmann  Compaaj 
yeast,  New  York. 

Tuthill  Advertising  Agency,  1IJ3  Bnadwaj. 
New  York.  Now  handling  account  of  Miaoi 
C.  Keith  Company,  real  estate,  Andrews  Bij 
Florida. 

Wood,  Putnzun  St  Wood  Company,  Olive 
Ditson  Building,  Bostivn.  Placing  orders  wift 
Southern  newspapers  for  the  Dudley  Freena 
Company,  “James”  razor  stropper,  Boston. 


A  Survey 

ot  the  Washington,  D.  C.,  market— 
carefully  and  conservatively  compiled— 
has  been  published  in  handy  reference 
form  by 

with  Sunday  morning  Edition 

WASHINGTON,  D.  C. 

It  will  give  you  a  comprehensive  view 
of  the  possibilities  of  product-promotion 
in  the  National  Capitol. 

Your  request  will  bring  a  Cirpy  prcmptly. 

New  York  office — 110  E.  42nd  St. 

DAN  A.  CARROLL 
Chicago  office — Tower  Building 
J.  E.  LUTZ 


losaingelfs  Cimefi 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


QRAUURE 
SECTIONS 
PRINTED 

SPECIAL  AND  REQULAR 
EDITIONS,  MAQATINE 
INSERTS  AND  COM¬ 
MERCIAL  UJORK 

Standard.  Qrauure 
Corporation 

LOUISUILLE  Kll 


Eg  uipment  Manufacturers! 

You  will  sell  more  equipment  during  1926,  if  you  keep  a  Representative 
in  the  Publisher’s  office  throughout  the  year  to  remind  him  of  your  product. 

advertisement  in  the 

Editor  Publisher 
International 
\fear  Book  Number 

for  1926 

is  just  the  kind  of  Representative  you  want.  It  is  on  the  job  three  hundred  and  sixty -five 
days  of  the  year.  It  is  constantly  on  the  Publisher’s  desk,  reminding  him  that  you  are 
ready  to  supply  him  with  the  equipment  he  needs  whenever  he  wants  it. 

Equipme  nt  Manufacturers  who  were  represented  in  this  unrivalled  advertising  medium 
in  1925  are  reserving  space  again  in  the  1926  edition,  because  they  are  convinced  of  its 
great  value  to  them  in  increasing  their  business. 

Reserve  Space  Now 

Forms  close  January  20 
Contract  Rates  Apply 

EDITOR  PUBLISHER 

1700  Times  Building  —  Broadway  at  42d  St.  —  New  York,  N.  Y. 
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Editor  &  Publisher  for  January  9,  1926 


EDITOR  SAYS  EPIDEMIC 
NEWS  NOT  SUPPRESSED 


Executive  Editor  of  Lot  Angelet 
Timet  Antwert  Recent  Charget 
Made  by  The 
Nation 


these  articles  gave  carefully  prepared 
directions  to  the  public  for  guarding 
against  the  disease  and  for  handling  it 
when  it  should  appear.  Nothwithstand- 
ing  your  allegation  that  the  business  inter¬ 
ests  of  Los  Angeles  were  in  a  conspiracy 


MUSKOGEE  DAIUES  MERGED 


ONE  DAY  STRIKE 


ST 


Phoenix  Taket  Over  Timet-Democrat 
— Both  to  Continue 


$1.50  Increase  Granted  Pueblo  Prin 
Following  Walk-Out 


,  ,  .  -I-  .  j  Merger  of  the  Muskogee  (Okla.) 

to  suppress  these  facts,  the  Tunes  did  Morning  Phoenix  and  the  Muskogee 


„  .  _  „  1  .  ..  .  -u  .  — . *  *  ... A  one  day  printers’  strike  in  Pufb:l 

not  receive  a  single  protest  against  their  Times-Democrat,  evening,  was  announced  Colo.,  this  week  resulted  in  a  conipromi 

publication  this  week.  whereby  the  printers  received  an  rJ 

\our  articl^urther  sets  out  that  The  ^  Looney,  for  many  years  identified  mediate  wage  rise  of  $1.50  a  week  ; 
^s  Angeles  Chamber  of  Commerce  has  t\-ith  the  Times-Democrat  as  managing  an  additional  increase  of  $1.50  per  wt 

been  criminally  culpable  .  .  .  m  forcing  editor  and  later  as  general  manager  has  starting  ne.\t  July  1.  The  demand  hJ 


Uni' 

G< 


Los  .\ngeles  newspapers  did  not  sup  ...  ^  . 

tu-vvs  nf  an  infantilp  naralviic  •  •  ...  iw.v.t.s  eUitor  and  later  as  general  manager  has  starting 

Sm  e  n  that  chv  as  c  arJl  h  an  Lo*  Ajigeles  papers  into  submission  resigned,  and  the  business  management  iKten  for  an  immediate  increase  of 
epidemic  in  that  city  as  charged  in  an  by  overt  threats  of  ^oiu.mic  pressure  ihe  papers  is  now  under  the  direction 


article  in  'the  Nation,  Dec.  9,  Ralph  W.  ...  An  ironclad  rule  was  established 
Trueblood,  executive  editor  of  the  Los  that  no  matter  concerning  Los  Angeles 
Angeles  Times  declared  in  a  letter  to  should  be  published  by  the  local  press 
Oswald  Garrison  Villard,  editor  of  The  unless  it  was  officially  indorsed  by  the 
Nation.  board  of  directors  of  the  Chamber  of 


Mr. 


Trueblood’s  letter  follows ; 

Los  Angeles,  Dec.  21,  1925. 
Mr.  Oswald  Garrison  Villard. 

Editor  The  Nation, 

20  Vesey  street.  New  York  City. 
Dear  Sir ;  My  attention  has  just  been 
directed  to  the  article  in  The  Nation  of 


Commerce.  Two  papers  which  had  pub- 


of  Joel  H.  Bixby,  who  has  charge  of  the 
business  department  of  the  Phoenix.  E. 
K.  Bixby,  editor  of  the  consolidated 
papers. 

Both  papers  will  continue  to  be  pub¬ 
lished.  The  present  Times-Democrat 


week  over  the  scale,  which  was 
This  had  been  refused  by  the  publishel 
Two  newspapers,  the  Pueblo  Chiefh 
and  the  Pueblo  Star-Journal  and  Tifl 
graphical  Union  No.  175  were  involved! 


lished  stories  which  might  be  interpreted  building  will  be  abandoned  with  the  ex¬ 


ception  of  its  mechanical  rooms  on  the 
first  and  second  floors.  A  part  of  the 
composing  room  equipment  of  the  Times- 
Democrat  will  be  moved  into  the  compos¬ 
ing  room  of  the  Phoenix. 

Hereafter  the  Times-Democrat  Press 


as  detrimental  to  the  city  found  them 
selves  as  bare  of  advertising  as  Mother 
Hubbard's  cupboard  and  were  only  too 
glad  to  return  in  sackcloth  and  ashes  to 
_ _ _  _  _ _ _  _  __  the  fold  .  .  .  What  are  a  few  broken 

Decr9,  entitled  "Los  .^ngeles’  Cam^ign  children,  probably  of  people  who  don't  _  _  _ 

of  Silence,**  by  William  Boardman  Knox,  count  anyway,  comi)aretl  to  the  welfare  will  be  used  to  publish  both  papers. 

In  this  article  you  sponsor  by  publication  prosjierity  of  a  great  metropolis?”  The  merged  advertising  department  will 

the  flat  and  unequivocal  charge  that  the  That  Mr.  Knox  should  concoct  such  be  in  charge  of  Dan  Wheeler,  advertising 

newspapers  of  Los  Angeles  suppressed  Rcoss  fabrications  as  the  foregoing  is  not  manager  of  the  Phoeni.x.  The  circulation 

the  fact  of  the  existence  here  of  infantile  •’’c  as  astonishing  as  that  The  Nation  departments  will  continue  under  separate 
paralvsis,  that  thev,  under  pressure  should  accept  and  publish  them,  know-  management  for  some  time, 

brought  by  business  interests  represented  '"8-  ^s  it  must  know,  that  no  newspaper  Mr.  I^ncy  will  engage  in  private  busi- 

by  the  Los  Angeles  Chamber  of  Com-  here  or  anywhere  else  could  or  would 
■  tolerate  such  censorship  as  this  flight  of 

fancy  describes. 

Mr.  Knox  endeavors  by  innuendo  to 
make  it  appear  that  Los  .\ngelcs,  if  not 
actually  plague-ridden,  was  at  least  an 


Long  Island  Weekly  Sold 

The  Long  Beach  (L.  I.)  Life,  wedJ 


newspaper,  in  which  former  Mav 
William  H.  Revmolds  was  a  stocklinldrl 
was  sold  last  week  to  Engene  Blunienl 
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merce,  willfully  imperiled  the  lives  and 
health  of  the  children  of  Los  .\ngeles  and 
of  her  visitors  by  refusing  to  jirint  the 
facts — or  anything  at  all— regarding  the 
situation,  lest  the  reputation  of  the  city 
should  be  damaged  by  the  truth 


ness.  G.  W.  Preston,  who  has  been  doing 
special  advertising  work  on  the  Times- 
Democrat  has  resigned. 


Daily  Insures  Employes 


exceedingly  unhealthy  place  to  live  during  .  The  Ogden  Standard-Examiner 

the  ...mmrr  of  192S  The  fart  is  that  has  presented  each  of  Its  employcs__with 


In  my  connection  of  some  years  with  the  summer  of  1925.  The  fact  is  that,  jn"  jnsu-an'Ce' ^^hev”  Premiums^  will  ^ 
wsDaner  work  1  do  not  recall  havinir  notwithstanding  that  a  great  number  of  ^"Surance  “  •  -au 

ever  ffie  encounti:^^^^^  invalids  come  to  Southern  California  for  fh"™r " 

directed  at  that  profession  and  accepted  tl'eir  health,  the  Los  .-Viigeles  death  rate  . 
and  published  at  face  value  by  a  period-  was  well  be  low  the  average  of  all  other  •fi.ww. 


The  amount  of  the  insurance 


ical  of  natioiuil  circulation  and  standing  la/tJe  American  cities  for  every  month 
in  its  field.  You  charge  the  newspapers  ',.,*hc  summer,  as  it  is  at  other  times^ 
of  this  citv — The  Times  among  them —  ' '  hereas,  the  average  death  rate  for  all 


Ex-Gov.  E.  D.  Boyle  of  Nevada 

_ _ _  _ _ _  _  _ ^  _  Emmet  Derby  Boyle,  47,  former  gov- 

w'lth  betraying  the  one  great  trust  re-  .'American  cities  from  ^lay  to  October,  ernor  of  Nevada,  and  publisher  of  the 
posed  in  them,  their  sacred  obligation  to  1925,  ranged  from  10.6  to  12.6  per  1000  Reno  Nevada  State  Journal,  died  in  Reno, 
the  public  truthfully  to  print  the  news,  I>opulation,  the  death  rate  of  Los  .\ngeles  Jan.  3. 
because  to  fulfill  that  trust  might  cost  ‘hat  peric^  was,  by  months:  May, 
them  money.  You  accuse  us,  in  effect,  of  9-6;  June,  9.4a;  July,  8.65 ;  August,  8.45; 
putting  business  considerations  ahead  of  September,  8.13;  October,  8.3a. 

.  ■  Mr.  Knox  makes  an  entirely  different 

set  of  misstatements  regarding  the  Los 
.\ngelcs  water  supply  and  general  condi¬ 
tions  with  which  it  is  unnecessary  to  deal 
here.  However,  his  attacks  upon  the  in- 


the  lives  of  children;  of  permitting  our¬ 
selves  to  be  clubbed  into  silence  by  com¬ 
mercial  interests  lest  we  lose  advertising. 

The  meat  of  Mr.  Knox's  article  is  con¬ 
tained  in  the  following  sentence : 


“I-os  .Angeles  during  the  past  summer  tegrity  of  his  own — former— profession 
has  been  gripped  by  an  epidemic  of  infan-  ^■’e  such  as  to  demand  challenge  by  every 
tile  paralysis  as  extensive  in  proportion  newspaper  man  when  those  attacks 

to  population  as  the  New  York  epidemic  svt  out  as  truth  by  such  an  organ  as 
of  ten  years  ago— yet  no  word  of  the  The  Nation. 

situation  has  appeared  in  public  print.”  Naturally,  it  appears  to  us  here  that 
So  far  as  The  Times  is  concerned,  the  .'’"U  will  desire  to  make  substantial  cor- 
facts  are  these ;  rection  of  the  mis.statements  of  Mr.  Knox. 

Between  June  16.  when  infantile  par-  In  any  event,  your  reply  will  be  awaited 
alysis  was  declared  prevalent  in  the  State  with  interest. 


by  the  State  Board  of  Health,  and  Octo- 
l>er  20,  when  I>os  .\ngeles  was  officially 
declared  free  of  the  disease.  The  Times 
printed  fifty-nine  separate  news  articles 
regarding  the  situation,  an  aggregate  of 
282  inches  of  type,  column  measure.  The 


The  Los  .Xngeles  Times, 

|. Signed]  By  Ralph  W.  Trueblood, 


Staff  Greet*  Subscribers 
The  San  Antonio  Light  in  its  Jan.  1, 


articles  ranged  in  length  from  a  minimum  edition  printed  a  full  page  of  pictures  of 
of  two  and  one-half  inches  to  a  maximum  department  heads  of  the  paper,  with  New 
of  twenty-one  and  one-half  inches.  Fre-  Year's  greetings  from  the  Light  “family.” 
quently  these  articles  were  displayed  on 


Bmifmlm,  Thm  Wmndmr  City  #/  Ammrie 


Buffalo  —  A  Profitable 
Market  for  Advertbers 


Sale*  in  Buffalo  arc  splendid 
for  advertised  goods.  Employ¬ 
ment  condition*  excellent, 
retail  and  other  business  thriv¬ 
ing.  One  newspaper  will  put 
your  story  over  to  83%  of  the 
people— that  paper  is  the 


BUFFALO  EVENING  NEWS 

Read  in  4  out  of  S  Buffalo  homoa 
E^lward  H.  Butlsr,  EAtor  mad  PiAMiliw 
KaUv-ScaHli  Cianpany,  Itspi— utstivs 
Marliridea  Bldt.  Lyttoa  BU(. 

New  Yerk.  N.  Y.  Chkaco,  DL 


the  first  page  and  in  no  case  was  there 
any  effort  to  conceal  or  “play  them 
down.”  F.ach  article  brought  the  situ¬ 
ation  up  to  date  from  the  preceding  re¬ 
port.  giving  the  number  of  new  cases, 
total  for  the  week,  total  for  month  and 
usually  the  grand  total  from  the  begin¬ 
ning.  In  the  early  part  of  the  period 
mentioned  and  at  intervals  thereafter 


Lea  Aneelsi.  CalH. 

Gained  IMS  Dally  Awraye  Circulatian 

Rwom  0<'T,>rnin»nt  Btstenn'iit,  Six  Uontha 
Endlnr  Sept.  30.  1924.  174. 2S0  Dilly.  Six 
Unnths,  Bndlne  Sept.  30.  192S.  181. 78S  Dilly. 
Increase  In  Dslly  Ayerare  Clrcnlitlon.  7.506. 


rr  coYCTB  THE  rnxD  cohpxetelt 


HEPHE8ENTATIVE8: 

H.  W.  Kelonay,  804  Timaa  Bldy..  Haw  York. 
O.  Losan  Payne  Co.,  401  Tower  Bid*.,  6 
Horth  KicUran  Aye.,  CUeaso. 

A.  J.  Horris  BUI.  710  Heant  Bids.,  Baa 
Frsnelae*.  Calif. 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 


A  Scripps-Howard  Newspaper 


R«pref«Bt«d  hy 

ALLIED  NEWSPAPERS, 
INC. 


Post’s  Wheat  Meal 


is  another  of  the  nationally 
tamous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


The 

Washington 

Times 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


•She 


mom 


These  two  newspaper*  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650.000 
DAar  Would  —  Eveniho 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


©tic  <C5cn%  SQorlD 


PuDtx*r  Bulldlnc,  N*w  York 
Tribuno  Totror,  Chicago 


Detroit 


Fourth 

Largest 

City 


PAYNE,  BURNS  &  SMITH 

N«w  York  City— Boston 

G.  LOGAN  PAYNE  CO. 

Oiicayo  •  Detroit  •  St.  Louis  •  Los  Aayelas 


21,544,376  Lines 

Dispatch  advertising  record  (or  1925 
exceeding  other  Columbus  news¬ 
papers  combined  by  3.680,065  lines. 
The  Dispatch  again  led  all  other 
Ohio  new-oapers,  publishing  2,648i- 
065  lines  .lore  than  the  second 
largest  Ohio  newspaper. 

NET  PAID  aRCULATION 
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Complete  coverage  with] 
one  paper. 

The  Detroit  News  I 

Offers  advertisers] 
unusual  opportunities] 
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STUDY  AND  PRACTICE  CLOSELY  UNITED  | 
IN  IOWA  JOURNALISM  COURSE 

University  Owns  Newspaper  Plant,  Where  Embryo  Reporters 
Get  Practical  Training — List  of  Dailies  Analyzed  for 
Theoretical  Instruction — Small  Classes  Aid  to  Teacher 

By  PHILIP  SCHUYLER 

Editor  &  Publisher  herewith  presents  Teaching  by  argumentation  features 
the  third  of  a  scries  of  articles  on  journal-  conduct  of  the  class  room  periods,  which 
courses  in  the  United  States,  aimed  are  held  four  times  a  week  during  the 
to  acQuaint  editors  with  the  nianner  in  year.  For  the  first  semester  discussion 
oolueh  future  staff  men  and  women  are  is  confined  to  general  newspaper  prob- 
beinn  trained.  Below  is  described  lems  (what  newspapers  are  like,  and 
Journalism  1,  a  course  for  sophomores  at  why),  while  in  the  second  half  of  the 
the  School  of  Jourttalism,  University  of  year  the  work  of  news  gathering  and 
Iowa.  The  class  is  conducted  by  William  news  writing  are  taken  up  specifically. 
S.  Maulsby,  who  is  author  of  “Getting  Mr.  Maulsby  does  not  adhere  to  strict 
tiie  News,”  a  newspaper  text  book  pub-  .issignments.  He  prefers  to  devote  the 
lished  by  Harcourt,  Brace  &  Co.  class  hour  to  talk  back  and  forth  on  dis- 

-  puted  and  controversial  newspaper  topics, 

PRAfrriCE  and  study  are  cleverly  Ijelieving  this  will  furnish  his  students 
combined  in  Journalism  1,  an  elemen-  "'‘h  the  ^eel  of  the  newspa^r  field,  and 


urv  course  for  sophomores,  Averaging  in  them  with  journalistic  jar^m 

Bij  wu  r  The  students  are  supplied  with  about 

years  at  the  daily  newspapers  and  one  trade  pub- 
^hool  of  Joum-  hcation,  the  Editor  &  Publisher.  VVhile 
alUm  IlniviTsitv  *hey  are  not  expected  to  read  the  entire 
of  Iowa  Iowa  hst  each  ^y,  it  is  desired  that  they 
City  la  'william  eome  thoroughly  acquainted  with  each 
S  \faiiUhv  is  in  I’^Per.  its  editorial  policy,  make-up,  its 
charge  It  is  but  l)ersonality.  The  daily  papers  supplied 

one  course  in  the  ‘he  students  are  picked,  Mr.  Maulsby 

School  of  Jour-  because  they  are  thought  the 

nalism  which  is  best,  but  because  it  is  believed  they  repre- 

directed  by  Dr.  various  different  types  of  news- 

Charles  H !  The  list  follows : 

Weller.  "  Nemsas  City  Star,  Chicago  Tribune, 

The '  school  is  York  Mirror,  Boston  Transcript, 

particularly  well  Boston  Post,  Christian  Science  Monitor, 
W.  S.  .Maulsby  suited  to  provide  Baltimore  Sun,  New  York  Times  New 
practical  instruc-  Journal,  New  York  Sun,  Mtlzvau- 

tion,  since  its  students  operate  a  daily  Journal,  Philadelphia  Public  Ledger, 

newspaper,  the  Iowan  from  their  own  Los  Angeles  Times,  Detroit  News,  Cleve- 

thoroughly  equipped  plant,  directed  by  a  Press,  Des  .Moines  Register,  Des 


lews 

isers 

nities 


W.  S.  Maulsby 


bolding  company.  Student  Publications, 
Inc.  On  the  study  side,  Mr.  Maulsby  is 
sided  by  the  smallness  of  his  classes  in 


Moines  Capital  and  other  Iowa  dailies. 

“My  main  idea,”  Mr.  Maulsby  ex¬ 
plained,  “is  to  try  and  get  the  students 


presenting  an  analytical  survey  of  typical  take  an  interest  in  newspapers,  to  in¬ 
daily  newspapers  and  general  newspaper  troduce  them  to  a  number  of  representa- 


problems. 


tive  newspapers,  and  teach  them  to  know 


One  requirement  of  Journalism  1  is  and  ar^e  about  their  strong  and  weak 
that  class  members  write  and  have  pomts.’ 

printed  400  inches  in  a  daily  newspaper  I"  discussing  these  newspapers  m  class, 
each  semester,  or  800  inches  during  the  '^e  difference  between  evening  and  mom- 
school  year.  This  is  the  irreducible  mini-  '"8  papers,  the  influence  of  locality, 
mum.  They  may,  and  the  majority  do,  variety  of  make-ups,  and  such  matters 
act  as  reporters  for  the  student  daily  pub-  c®*"*  “P  ‘o*"  debate.  Mr.  Maulsby  finds 
lication,  or  they  may,  and  are  encouraged  0^“  whether  or  not  his  students  read  the 
in  this  respect,  sell  stories  to  local  or  copies  made  available  for  them  by  these 
metropolitan  dailies.  class  discussions,  and  also  by  occasional 

Freedom  of  action  in  fulfilling  this  class  examinations, 
requirement,  a  freedom  which  extends  year  rolls  around  to  the 

throughout  the  entire  Journalism  1  pro-  second  school  term,  class  work  switches 
gram,  made  possible  because  of  the  fact  specific  instruction  m  news  gathering 
that  a  class  of  50  is  split  into  groups  of  and  news  writing.  It  is  .Mr.  Maulsby’s 
from  18  to  20  pupils,  seems  to  give  rise  P^an  to  base  training  in  this  field  on  cur- 
to  keen  competition  and  the  development  news  stories  as  they  break  in  the 

of  a  spirit  of  enterprise  among  the  class  Papers.  As  in  the  first  semester,  he  is 
members.  strict  in  the  matter  of  assignments. 

For  instance  this  year,  to  fulfill  this  He  prefers,  he  said,  to  have  his  class 
space  requirement,  one  student,  Don  work  informally  and  spontaneously. 
Saunders,  organized  his  own  sports  news  He  pricks  their  curiosity,  makes  them 
bureau,  and  furnished  feature  articles  on  wonder  the  why  and  wherefore  of  this 
the  athletic  events  at  his  own  and  other  ‘hat  and  relies  upon  their  outside 

mid-western  colleges.  When  the  Uni-  required  work  as  the  best  possible  means 
versity  of  Iowa  football  team  went  to  instructing  them  m  the  practicalities 
play  an  exhibition  match  in  Southern  of  newspaper  reportmg. 

California,  Saunders  sold  his  services  to  Maulsby  is  a  Tufts  graduate,  class 

a  list  of  about  15  newspapers.  He  trav-  After  a  short  business  experi- 

tied  with  the  team  and  wrote  daily  dis-  he  became  a  reporter  for  the 

patches  from  the  train,  and  provided  a  Springfield  (Mass.)  Republican,  where 
feature  coverage  of  the  game  itself  .  he  was  given  an  all-round  newspaper 

The  work  of  the  majority  of  Saunders’  education.  He  has  also  been  connected 

classmates,  however,  is  not  quite  so  spec-  "ith  the  Chrustian  Science  Monitor,  and 


tacular.  Not  a  few  become  college  cor¬ 
respondents  for  their  home-town  papers. 


the  Des  Moines  (la.)  Register. 

George  H.  Gallup,  Jr.,  assists  Mr. 


and  in  this  way  add  to  their  string.  Most  Maiilshv  in  the  conduct  of  the  class  and 
of  them  become  reporV'fs  for  the  Daily  ‘he  frequent  conferences  with  the  stu- 
lowan  and  there  are  given  training  com-  <fonts.  Mr._  Gallup  is  a  recent  graduate 

parable  in  every  re*pect  to  work  for  pav  University  of  Iowa  and  as  an 

on  a  city  paper  cat  ring  to  15,000  popula-  undergraduate  was  editor-in-chief  of  the 
tion.  Daily  I  moan. 

The  Iowan  is  an  .\.  P.  member,  and  - 

5iU‘S  siiS,?  s  IL'  S?;  TH.W-VI, 

and  the  colIe«»'“®l^  remarkably  thorough.  The  Fairmont  (Minn.)  Martin  County 

Four  divi<^*^B,;^ke  up  the  city  news  Daily  Independent  has  become  a  tri- 

departmen^me  campus,  sports,  city,  weekly.  The  Daily  Sentinel  of  the  same 
and  women’s  activities — and  it  is  arrang^  city  will  discontinue  its  weekly  issue, 
that  the  Journalism  1  students  try  their  which  was  started  51  years  ago  by 


hand  on  all  the  various  beats. 


former  Lieut.  Gov.  Frank  .\.  Dav. 


Trade  Is  Well  Regulated  in 

INDIANA 

And  Advertising  Pays! 


The  annual  revenue  from  Indiana  farm  crops 
amounts  to  about  $500,000,000.  That’s  a 
mighty  fine  income  for  the  farmers  and  repre¬ 
sents  a  magnificent  purchasing  power. 

Owing  to  the  intensely  cold  weather  the 
farmer  had  to  “dig  in”  for  the  winter.  On 
the  other  hand  merchants  dealing  in  clothing, 
bedding,  food  and  fuel  report  big  increases  in 
their  sales. 

The  holiday  trade  exceeded  all  previous  years 
by  a  notable  margin.  Factors  of  influence 
were  the  prosperity  of  the  farmers  and  indus¬ 
trial  workers,  early  distribution  of  vast 
amounts  of  money  in  dividends,  bonuses  and 
Christmas  clubs  and  the  early  display  of 
holiday  goods. 

During  the  short  lull  that  is  incidental  to  the 
readjustment  of  business  for  the  coming  year, 
and  the  taking  of  inventories,  why  not  secure 
detailed  territorial  information  of  Indiana? 

The  following  daily  newspapers  cover  the 
state.  They  will  tell  you  of  their  separate 
trading  territories,  and  offer  merchandising 
co-operation  to  National  Advertisers.  Note 
how  low’  the  rates  are. 

|r  =  Use  All  the  Papers  on  This  List  ,1 


*CoIumbu8  Republican  . (E)  4,8 

tConnersville  News-Examiner  . (E)  4,5 

tDecalur  Democrat  . (E)  3,1 

*Fort  Wayne  Journal-Gazette  . (M)  34,1 

*Fort  Wayne  Journal-Gazette  . (S)  30^ 

•Fort  Wayne  News-Sentinel  . (E)  42,1 

•Gary  Evening  Post-Tribune  . (E)  15,( 

fHammoml  Times  . (E)  17,1 

tHuntington  Press  . (M  &  S)  3,1 

•Indianapolis  News  . (E)  125,1 

•Lafayette  Journal  Courier. .  13^04  | 

tLa  Porte  Herald-Argus  . (E)  6,! 

jShelbyville  Democrat . (E)  4,1 

•South  Bend  News-Times  . 15*671  f 

•South  Bend  News-Times  . (S)  23, 

South  Bend  Tribune  ....(S)  19,735. ...  (E)  20,i 

•Terre  Haute  Tribune  . (E&S)  22, 

•A.  B.  C.  Publishers’  Statement,  Oct.  1,  1925. 
tGovemment  Statement,  Oct.  1,  1925. 


Rate  for 
Circulation  $,$$$  lines 
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RALPH  HOLDEN,  AGENCY 
PRESIDENT,  DIES 

Head  of  Calkin*  &  Holden  Stricken 
with  Blood  Poisoning  in  S4th  Year 

— Began  Career  at  Railroad 
Freight  Agent 

Ralph  Holden,  54,  president  of  the 
New  York  advertisinj?  agency,  Calkins 
&  Holden,  died  at  his  home  in  Westport, 
Conn.,  Jan.  3. 

Death  was  due 
to  blood  poison¬ 
ing,  following  a 
mastoid  opera¬ 
tion. 

Born  in  Phila¬ 
delphia  in  1871, 

Mr.  Holden  was 
educated  in 
schools  of  that 
city.  His  first 
job  was  in  the 
freight  depart¬ 
ment  of  the  Balt¬ 
imore  &  Ohio 

Railroad,  but  he  Ralph  Holden 

was  disappointed 

in  his  work  there,  and  decided  his  metier 
was  the  puhlishing  business. 

In  19(X),  therefore,  he  came  to  New 
York  to  seek  his  fortune.  George  Hazen, 
of  the  Century  Company,  was  among 
those  whom  he  called  upon,  and  Mr. 
Hazen  advised  him  that  advertising  held 
more  of  a  future  than  publishing.  In¬ 
troduced  by  Mr.  Hazen,  Mr.  Holden  be¬ 
came  as.sociated  with  Charles  Austin 
llates,  who  made  him  manager  of  his 
Philadelphia  office,  he  opened  that  year. 

During  his  first  week’s  employment 
with  the  Bates  Agency,  Mr.  Holden  was 
put  under  the  tutelage  of  Earnest  Elmo 
Calkins,  whose  task  it  was  to  teach  the 
new  beginner  the  ropes.  Mr.  Holden’s 
work  in  Philadelphia  was  so  successful 
that  he  was  brought  back  to  the  New 
York  office  and  placed  in  charge  of  new 
business,  .\mong  the  early  advertising 
accounts  which  he  obtained  was  that  of 
Fayette  R.  Plumb.  Mr.  Holden  asked 
what  the  company  wished  to  say  about 
its  business  but  there  seemed  to  be  no 
very  definite  idea.  His  retiuest  for  per¬ 
mission  to  go  through  the  shop  was 
granted.  His  observations  were  embod¬ 
ied  in  a  letter  which  he  .sent  to  Mr. 
Bates  and  which,  according  to  Mr.  Calk¬ 
ins.  was  remarkahle.  as  in  those  early 
days  lew  ever  thuoght  of  getting  at  the 
heart  of  a  husiness. 

Mr.  Holden  has  heen  in  correspond¬ 
ence  with  Joseph  Kathrens,  ^K)pularly 
known  as  "Smiling  Joe."  of  the  Pabst 
Brewing  Company.  Mr.  Kathrens  came 
to  New  York.  \Yhen  he  learned  that  all 
his  letters  had  come  from  Mr.  Holden 
and  that  Mr.  Calkins  could  do  the  Pabst 
.Advertising  work,  he  suggested  that  the 
two  co-workers  engage  in  business  for 
themselves.  This  they  did,  forming  a 
partnership  on  Jan.  1,  1902. 

The  business  was  started  as  a  service 
agency.  Mr.  Holden  brought  in  the  first 
order,  a  folder  for  the  H.  B.  Claflin 
Company.  Mr.  Calkins  had  one  more 
day  to  work  on  his  old  joh.  That  eve¬ 
ning.  when  he  walked  into  the  offices 
of  the  new  firm,  he  learned  that  his 
partner  had  not  only  obtained  an  uiuer 
but  that  he  had  written  the  copy,  col¬ 
lected  the  bill  and  had  lifteen  one  dollar 
bills  spread  on  the  desk  to  greet  Mr. 
Calkins. 

On  .-\ug.  1,  l*Kf5.  the  husiness  was  in- 
corjKjrated.  The  partnership  had  been  so 
congenial  and  the  partners  had  been  so 
efiually  interested  in  its  aTairs  that  when 
the  time  came  to  elect  officers,  there 
seemed  no  logical  way  to  decide  who 
would  be  i)resident.  This  was  determined 
by  the  toss  of  a  coin.  Mr.  Holden  be¬ 
came  president  and  to  balance  matters, 
Mr.  t.’alkin’s  name  was  given  lirst  place 
in  the  business  name.  This  election 
worked  well  for  no  change  has  been 
made  in  the  intervening  23  years. 

Mr.  Holden  was  the  administrative 
head  of  the  business,  was  active  in  every 
branch  of  the  company’s  affairs  and  was 
equally  interested  in  the  account  of  every 
client.  Speaking  of  his  partner,  Mr. 


Calkins  said  “It  was  surprising,  the  con¬ 
fidence  so  many  business  men  had  in 
Ralph.  He  frequently  was  consulted  by 
publishers  and  other  business  men  who 
sought  his  advice.  His  judicial  state  of 
mind  made  him  a  good  advisor. 

“It  was  Ralph  who  persuaded  me  to 
(juit  and  go  into  business.  It  was  his 
plan,  not  mine.  More  than  that,  it  was 
his  sound  business  judgment  that  made  a 
success  of  this  business.  His  knowledge 
of  finance,  of  building  sound  business, 
was  available  to  clients  for  other  needs 
besides  advertising.” 

Mr.  Holden  was  averse  to  publicity 
and  was  little  known  to  those  with  whom 
he  did  not  come  into  contact.  He  was 
impatient  with  “limelighters”  and  w;is 
seldom  before  the  public.  The  following 
tribute  to  his  ability  was  paid  by  Frank 
Presbrey  in  one  of  the  first  messages  of 
condolence  to  be  received  by  Mr.  Calkins : 

"The  advertising  business  has  lost  one 
of  its  best  representatives,  a  man  who  has 
always  Ijeen  a  credit  to  the  profession,  a 
man  who  was  beloved  and  respected 
wherever  known,  a  man  who  was  an 
inspiration  to  young  men  and  even  to 
those  of  us  who  were  older  in  years 
and  in  the  business.” 

R.  M.  RIVAS  DEAD 

Publisher  of  Diario  del  Salvador  Wa* 
Dean  of  His  Profession 

(By  Cable  to  Editor  &  Publisher) 

Salvador,  Jan.  4. — Roman  Mayorga 
Rivas,  65,  dean  of  Central  American 
journalists,  founder  and  for  40  years 
editor  of  the  Diario  del  Salvador,  died 
here  today. 

He  was  one  of  the  first  Central  Ameri¬ 
can  editors  to  adopt  modern  newspaper 
methods,  and  the  first  to  make  use  of 
cable  news  dispatches.  He  also  estab¬ 
lished  telegraphic  exchange  of  news  be¬ 
tween  Central  American  papers. 

During  his  career  in  journalism  he  was 
always  a  friend  of  the  United  States  and 
had  heen  preparing  to  attend  the  Pan- 
.Amcrican  Press  Congress  to  be  held  in 
Washington  this  spring. 

Many  tributes  to  his  work  as  an  editor 
were  received  from  high  government  offi¬ 
cials  and  prominent  citizens. 

“SPHINX  OF  FLEET  STREET” 

Sir  John  Le  Sage,  London  Editor, 
Dies  in  90th  Year 

•Sir  John  Le  Sage,  89,  often  described 
as  the  “Sphinx  of  Fleet  Street,”  died  in 
London,  Jan.  1.  In  1923,  he  retired  as 
managing  editor  of  the  London  Daily 
1  ele seraph,  after  having  been  associated 
with  that  paper  for  60  years. 

At  the  time  of  his  retirement  Sir  John 
was  said  to  be  the  oldest  active  journalist 


Delivery  Seven  Hours  After 
T  elegram 

"We  received  the  above  order 
just  seven  hours  after  deliverance 
of  telegram,  by  mail.  We  consider 
this  a  service  as  remarkable  as  it  is 
extraordinary.  These  facts  become 
the  more  significant  when  one  real¬ 
izes  that  this  order  was  telegraphed 
in  just  fifteen  minutes  before  the 
Saturday  noon  closing  hour,  when 
all  are  rushing  to  get  the  desks 
clear  for  over  Sunday. 

You  may  be  sure  that  we  certainly 
recognize  this  service  as  being  above 
the  average.” 


in  England.  He  was  always  a  strong  be¬ 
liever  in  anonymous  journalism  and  to 
the  general  public  his  name  was  practi¬ 
cally  unknown,  at  least  until  he  re¬ 
ceived  his  Knighthood  in  the  King’s  birth¬ 
day  list  of  1918. 

Sir  John  started  his  career  with  the 
Daily  Telegraph  in  the  sporting  depart¬ 
ment  and  preserved  thereafter  an  un¬ 
broken  connection  with  the  paper  until 
he  retired.  He  was  associated  with  four 
generations  of  the  same  family  of  owners 
and  never  had  a  word  of  difference  with 
any  of  them.  His  experiences  as  a  for¬ 
eign  correspondent  included  the  campaign 
of  the  German  Army  in  1870-71,  the 
British  operations  in  Egypt  in  1882  and 
the  entire  period  of  the  Commune  in 
Paris.  He  also  sent  dispatches  from  the 
United  States  and  Canada. 

Pioneer  Alaska  Editor  Dead 

AYilliam  Fentress  Thompson,  62,  pioneer 
.Alaska  newspaper  man,  died  in  Fairbanks. 
-Alaska,  Jan.  4.  He  was  editor  of  the 
Fairbanks  Neivs  Miner,  the  only  daily 
in  the  interior  of  Alaska.  The  late  Presi¬ 
dent  Harding  set  his  last  stickful  of  type 
in  Mr.  Thompson’s  plant  when  he  visited 
Fairbanks  in  1923.  Mr.  Thompson  pre¬ 
sented  the  type  to  the  Associated  Press 
in  New  York. 

Thomas  B.  Chrystal 

Thomas  B.  Chrystal,  73,  assistant  ex¬ 
change  editor  of  the  New  York  World, 
died  Jan.  4,  in  New  York.  He  was 
formerly  city  editor  of  the  New  York 
Morning  Telegraph.  Prior  to  that  he 
edited  the  literary  and  humorous  columns 
of  the  old  New  York  Morning  Journal 
and  became  business  manager  for  its 
owner,  -Albert  Pulitzer. 

Faribault  Publisher  Dies 

Howard  Bratton,  S3,  publisher  of  the 
Faribault  (Minn.)  Daily  News,  died  at 
his  home  in  Faribault,  Jan.  2.  He  was  a 
director  of  the  Northwest  Daily  Press 
Association.  -At  one  time  he  was  secre¬ 
tary  to  J.  M.  Cox,  Democratic  Presi¬ 
dential  candidate  in  1920. 


Obituary 

TA.ANIEL  J.  HANLEY,  40,  manage 
^  of  the  New  A’ork  office  of  Lifcrnj 
died  in  a  New  A'ork  hospital  Jan.  2,  fo;. 
lowing  an  operation  for  peritonitis, 
was  formerly  head  of  a  stock  brokerag- 
firm,  and  was  well  known  in  finandjl 
as  well  as  literary  circles. 

George  E.  John,  71,  printer,  for  J 
years  connected  with  the  Gal-veston  Nnr. 
and  son  of  the  founder  of  the  Texu 
Christian  Adz'oeate,  died  recently  in  Gal. 
veston. 

Isaac  B.  Hosford,  70,  president  of  th 
St.  Croix  Paper  Company,  died  at  Pasa¬ 
dena,  Cal.,  last  week  after  a  long  illntss 
Mr.  Hosford  was  one  of  the  founder  oi 
the  Haverhill  Paper  Company,  of  Haver¬ 
hill,  Mass.,  and  the  Glen  Paper  Company, 
of  Berlin,  N.  H. 

Rev.  Clarence  S.  Bish,  of  Cuyahoga 
Falls,  O.,  died  at  his  home.  He  was  a: 
one  time  foreman  of  the  Akron  (Ohio) 
Times  composing  room. 

George  AV.  Pittock,  81,  retired  news¬ 
paper  man,  died  in  Los  Angeles,  recently, 
aged  81.  He  was  a  brother  of  H.  L 
Pittock,  one  of  the  owners  of  th'e  Pon- 
land  Oregonian,  who  died  four  years  ago 

Luther  Short  of  Franklin,  Ind.,  who 
edited  the  Democrat  in  that  city  for  manj 
years,  died  at  Daytona,  Fla.,  this  weelt 
He  was  at  one  time  consul  to  Turkey. 
He  was  a  veteran  of  the  Civil  War. 

-Albert  T.  Hall,  58,  publisher  of  tl* 
Greenfield  (Mass.)  Gazette  and  Couritt 
died  at  his  home  in  Greenfield  on  Jar,.  J 
after  a  long  illness.  Mr.  Hall  served  his 
apprentice.ship  on  the  Gazette  and  Count 
and  later  rose  to  be  managing  editor  an! 
in  later  years  to  bee  me  its  pufilisher. 

William  Carle  Haake,  64,  forme 
editor  of  tlie  Clezvland  Herold,  a  Gemm 
publication,  died  in  Cleveland  last  wed 

John  R.  Eoff,  76,  for  29  years  editor 
and  publisher  of  the  Christiansbnrg  (Va.) 
Montgomery  Messenger  died  Dec.  31,  t 
the  home  of  his  son,  John  R.  Eoff,  Jr, 
St.  Louis.  Mo.  His  widow  and  sevo 
children  survive.  The  body  was  brough 
to  Richmond,  Va.,  for  burial. 


Consult  the 
Classified  Page! 


The  Hartford  Times, 
Hartford,  Wis. 


-LINOTYPE 


Under  “Situations  Wanted”  a  num¬ 
ber  of  trained  men  are  offering  their 
services.  By  this  advertising  they  dem¬ 
onstrate  their  modernity  and  the  fact 
that  they  are  not  merely  “job”  seekers 
but  are  looking  for  actual  opportunities 
to  utilize  their  experience  profitably. 

From  skilled  executive  to  mechanic 
every  opening  can  be  filled  through  the 
Classified  page. 

Advertising  or  circulation  can  be 
promoted,  your  business  appraised, 
accounts  audited,  tax  matters  adjusted, 
the  editorial  department  can  get  fea¬ 
tures  or  the  mechanical  department  can 
acquire  new  or  used  equipment — all 
through  Services  offered  in  “Classified.” 

The  value  of  the  Classified  page  can¬ 
not  be  estimated.  It  is  the  most  direct 
route  to  swift  contact  between  employer 
and  employee— --between  the  seller  of 
services  or  equipment  and  clients  and 
prospects. 
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DECEMBER  LINAGE^AT  NEW  HIGH  MARK 
WITH  THE  GENERAL  ADVERTISERS 

December  advertising  set  a  new  for  the  month  was  15,369,510  agate  lines. 

record  for  the  month  in  greater  New  a  gain  of  1,184,390  agate  lines  or  8  per 
York  newspapers  according  to  figures  cent  over  the  December,  1924  figures, 
compiled  by  the  New  York  Evening  Post  The  comparative  figures  follow: 

Statistical  Department,  Inc.  The  total 


Percentage  of 
Total  Space  1925 

Americ.ni  .  7.6  1,174,814 

Herald  Tribune....  10.6  1.624.818 

Times  .  16.3  2,509,050 

World  .  9.1  t. 398.7.56 

•Mirror  (Tabloid)...  2.4  36b. 4oC 

News  (Tabloid) _  4.6  708.884 

•Evening  (iraphic. . . .  1.6  247,658 

•Evening  Tournal.,,.  9.4  1,439  250 

•Evening  Post  .  3.5  543.690 

•Evening  World....  6.0  920,202 

•Sun  .  10.2  1.571,906 

•Telegram  .  3.4  521.188 

Brooklyn  Eagle .  8.5  1.310.882 

Brooklyn  Times....  3.6  552.428 

Standard  Union....  3.2  479,524 

Totals  . 15,369,510 


1924 

1.228,364 

1,336,242 

2,219,292 

1,330,840 

327,936 

562,014 


•So  Sunday  edition. 


(Evening  Graphic  first  issue  September  IS,  1924. 


1925 

1924 

1923 

1922 

1921 

1920 

1919 

...  1,174,814 

1,228.364 

1,270,436 

974,750 

845,940 

837.856 

972,416 

941.346 

1,062,096 

1,005,230 

1,047,030 

703,748 

...  1,624,818 

1,336,242 

909. .^48 

891.426 

881.068 

906,200 

893,114 

...  2,509.050 

2.219.292 

2,106,652 

2,058,834 

1,853,932 

1,777,524 

1,887.110 

World  . 

...  1,398756 

1,330.840 

327,936 

1.288.528 

1,413,964 

1,204.238 

1.153,542 

1,476,001 

News^Tah.)  .. 

. . .  708 ,884 

562,014 
t . 

442.538 

329,784 

345,448 

210,408 

t . 

...  1,4.19,250 

1.432.132 

1 .2')5,464 

1,187,612 

1,099,74 1 

1,043,290 

956,528 

five.  Al.iil  _ 

tt . 

678.414 

571.170 

575.916 

586,434 

559,788 

. . .  543,690 

471,720 

410,514 

.169,668 

460,792 

659,726 

460,554 

. .  .  920,202 

847,344 

703,664 

848.998 

833,038 

981.688 

879,558 

Globe  . 

f . 

713.038 

679.988 

728,834 

775,034 

...  1,571.906 

1.348.196 

1,115,314 

802.912 

"55,706 

817.382 

890,070 

...  521,188 

692,848 

621.618 

566.228 

548.868 

500.922 

791.602 

...  1,310.882 

1.363,148 

1.3-15.450 

1.335.418 

1,160.280 

1,018,576 

969,024 

552,428 

407.752 

-I.10.44S 

326:856 

301.120 

308,904 

t . 

Stanil.  Union  . 

.  . .  479,524 

617.292 

633,558 

729.390 

626,752 

734.444 

687,852 

Tnt.-il?  .... 

+  Fteii  e« 

_ 15.369.510 

recorded. 

14,185,120 

14.103.492 

14,272.144 

13,178,060 

13.312,760 

12.902,399 

E.  G.  Smith,  Times-Lcader,  Wilkes- 
Barre. 

T.  F.  Hefferman,  Sunday  Independent, 
Wilkes-Barre. 

George  W.  Williams,  Telegram,  Wilkes- 
Barre. 

Samuel  Druck,  Leader,  Carbondale. 

William  J.  Peck,  Gazette,  Pittston. 

Henry  Walzer,  Standard-Sentinel, 
Hazleton. 

J.  R.  Dershuck,  Plain  Speaker,  Hazle¬ 
ton. 

Wade  M.  Finn,  Scrantonian,  Scranton. 

E.  J.  Lynett,  Scranton  Times. 

DAILY  AIDED  SEARCH 
FOR  RARE  VIOLINS 

A.  P.  Dispatch  Caused  Rain  of 

“Fiddles”  on  Rochester  Democrat 

and  Chronicle - Judges  Found 

Majority  Spurious 

An  Associated  Press  dispatch  which 
told  of  $10,000  being  paid  for  a  genuine 
Stradivarius  violin  discovered  at  Urbana, 
Ill.,  precipitated  such  a  downpour  of 
violins  upon  the  Rochester  (N.  Y.) 
Democrat  and  Chrcmicle  office  recently 
that  a  board  of  e.xperts  was  appointed  by 
that  newspaper  to  pass  on  the  merits  of 
instruments  brought  in  by  their  expectant 
owners. 

The  experts  chosen  were  Gustave  Tin- 
lot,  concert  master  of  the  Rochester  Phil¬ 
harmonic,  Samuel  Belov,  first  violinist  of 
that  organization,  both  heads  of  depart¬ 
ments  of  the  Eiastman  School  of  Music 


J  Sun  and  rilol>e  combined  June  4.  1923:  name  changed  to  Sun  March  10,  1924. 

It  Telegram  and  Mail  combined  January  28,  19  24:  name  changed  to  Telegram  May  18,  1925 


EDITORS  ASK  ACTION 
IN  COAL  STRIKE 


Penniylvania  Group  Cite.  Bu.ine..  The  destitution  in  many  epes  is  desperate  -  _  __ - 

_  .  J  pk  •  I  nu*..*..  Apart  from  the  colossal  tinancial  losses  jK*en  made  bv  Gaspard  Pruggar  in  1516, 

Depression  and  Phy«cal  Distress  ^^e  coal  operators,  the  although  many  had  fake  Stradivarius 

in  Fields  in  Petition  to  long  drawn  out  struggle  has  paralyzed  markings. 

N.  Y.  Conference  business  and  discouraged  enterprise.  The  .-Mthough  Jceenly  disappointed,  the 

markets  for  anthracite  coal  are  in  danger,  crowd  praised  the  Democrat  and  Chron- 
Some  of  them  are  permanently  lost,  icle  highly  for  performing  a  community 
Editors  and  publishers  of  the  leading  People  in  the  coal  regions  are  in  a  state  service, 
wspapers  in  the  hard  coal  field  met  Jan.  of  pessimism  bordering  on  despair. 

in  Scranton,  Pa.,  and  sent  the  follow-  The  public  holds  the  leaders  on  both  i,  .  -i 

g  telegram  to  the  New  York  coal  con-  sides  responsible  for  the  misfortunes  which 


,558  729.390  626,752  734.444  687,852  yyiii,  veteran  maker  and  repairer  of 

.492  14.272.144  13,178,060  13.312,760  12.902,399  '''ohns.  ,  ,  .  ,  , 

Judging  of  the  instruments  took  place 
e  ch.-ynRcd  to  Siin  March  10,  1924.  in  a  large  room  on  the  third  floor  of  the 

'24:  name  chansed  to  Telegram  May  18,  1925.  Democrat  and  Chronicle  building.  One 

—  -  liundred  and  seventy-three  persons  came 

with  their  prized  “fiddles,”  some  with  two 
caused  in  humble  homes  for  want  of  fuel,  and  three.  Fortv-two  near-by  towns  were 
have  all  been  told  to  you  in  the  news-  represented.  Numbers  were  allotted  in 
papers  and  probably  in  private  communi-  „rder  of  arrival  and  the  judging  began, 
cations.  They  have  not  been  overdrawn.  Only  one  violin  of  any  anticiuity  and 
The  destitution  in  many  cases  is  desperate,  value  was  discovered,  thought  to  have 


newspapers  in  the  hard  coal  field  met  Jan. 
6  in  Scranton,  Pa.,  and  sent  the  follow¬ 
ing  telegram  to  the  New  York  coal  con¬ 


ference,  demanding  that  the  suspension  have  overtaken  them  and  for  the  greater 
be  ended  and  that  miners  and  operators  misfortunes  which  follow, 
settle  differences.  The  telegram  follows:  We  take  it  that  the  question  of  arbitra- 

The  undersigned,  responsible  heads  of  tion  or  no  arbitration  is  the  only  cause  of 
the  newspapers  published  in  cities  of  the  division  between  you.  We  admit  that  it  is 
anthracite  coal  region,  desire  to  add  their  important,  but  your  inability  to  agree  on 
voices  to  the  great  chorus  that  has  gone  any  form  of  arbitration  does  not  justify 
up  to  the  joint  conference  of  representa-  the  untold  suffering  and  discomfort  of 
tives  of  the  United  Mine  Workers  of  millions  of  people  over  a  wide  area. 
.America  and  the  .Anthracite  Coal  Op-  Better  arbitration  with  full  dinner  pails, 
erators’  .-Association,  now  holding  sessions  comfortable  homes  and  warm  clothing 
at  the  Union  League  Club,  New  York,  than  failure  of  collective  bargaining  and 
to  compose  their  differences  and  put  an  strikes  with  empty  bellies. 


end  to  the  calamitous  incubus  that  now 
hangs  over  the  anthracite  coal  region. 

It  should  not  be  necssary  to  call  your 
attention  to  the  conditions  that  exist  in 
the  counties  producing  anthracite  coal. 
A’ou  are  as  close  to  the  heartbreaking 
situation  as  we.  Stories  of  distress  in 
which  women  and  children  are  the  chief 
sufferers,  of  special  movements  in  many 
communities  to  relieve  distress,  of  soup 
served  in  the  public  schools,  of  sickness 


In  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  mftemoons) 

THE  ITEM  TRIBUNE 

(Published  Sustday  mommgs) 

Sold  to  Natieiial  Adrertiser*  at 
a  coHbinatioB  rata  15c  a  line 
wook-dayt  and  18c  a  lino  San- 


L.  .-A.  Watres,  Republican.  Scranton, 
tiny  M.  Moore,  Record,  Wilkes-Barre. 


THE  TAMPA  TRIBUNE 

Continues  its  Triumphant  March, 
holding  its  Leadership. 

The  Tribune  Is: 


1st  In  Tampa 

In  Southwest  Florida 
In  Circulation 
In  Advertising 

MEMBER  A.  B.  C. 

Sole  Representative 

THE  S.  C.  BECKWITH  Spwial  Armey 

New  A'ork.  CSiicago,  St.  Louis,  Detroit. 
Kansas  (2!ty,  Atlanta,  Los  Angeles, 
San  Francisco 


The 

Biggest  Half 
of 

Baltimore 

it  covered  by  the  com¬ 
bination  of  The  Balti¬ 
more  News  and  Balti¬ 
more  American  with  a 
small  factor  of  duplica¬ 
tion  and  rapidly  grow¬ 
ing  circulation.  You  can  ' 
either  buy  these  papers 
separately  or  in  com¬ 
bination. 

The  other  Baltimore 
combination  admits  an 
80%  duplication  and 
sells  in  combination 
only,  which  means  less 
readers  for  more  money. 

THI-  BALTIMORE  NEWS 


PAYNE.  BrRNS  &  SMITH  CO. 
Eastern  Representative. 


Western  Representative. 
G.  LOGAN  PAYNE  CO. 


IMPEIVIAL 

INDIANA 


ImperiaVs 

Hoosier 

Map 

HE  publishers  of  the  news- 
papers  whose  names 
make  up  the  above  Im¬ 
perial  map  of  Indiana  know 
that  it’s  a  heap  wiser  to 
keep  type  metal  up  and 
coming  than  it  is  to  allow  it 
to  fall  into  disrepute  and 
then  try  to  reclaim  it.  Keep- 
ing  type  metal  up  and  com¬ 
ing  is  the  Plus  Plan’s  job. 
The  time  to  apply  the  Plus 
Plan  to  your  type  metal  is 
now.  This  reliable  system 
will  keep  your  metal  run¬ 
ning  along  day  after  day 
long  after  the  time  yon  sus¬ 
pect  yon  need  a  new  supply 
of  metal. 

Try  the  Phis  Plan  this  year! 
Keep  tab  on  your  metal  costs 
and  discover  the  economies  of 
the  Plus  Plan.  You’ll  find  you 
are  getting  many  years  of  work¬ 
ing  life  from  your  metal  and 
hence  saving  the  cost  of  new 
metal  supplies. 

Imperial  has  three  plants 
working  to  keep  the  type  metal 
of  thousands  'of  users  in  finest 
possible  condition.  AA’rite  to  our 
nearest  plant  for  a  copy  of  the 
Plus  Plan  or  be  sure  to  talk  to 
an  Imperial  Representative  when 
next  he  calls. 


M  ET  AL 
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LETTERS  FROM  OUR  READERS 


Useless  Datelines 

To  Koitor  &  PcBi.isiiF.K :  Why  should 
afternoon  newspapers  cling  to  the  waste¬ 
ful  and  expensive  use  of  a  separate  date 
on  every  telegraph  story? 

I  can  find  no  valid  reason  for  continu¬ 
ing  this  practice  whicii  was  justified  when 
telegraphy  was  an  innovation  and  the 
printing  of  a  non-local  story  on  the  day 
of  its  origin  was  a  feat. 

1  can  see  no  reason  for  afternoon  dailies 
to  begin  every  telegraph  story  : 

Detroit,  Jan.  IT— Henry  Ford  today, 
etc. 

Why  not  eliminated  the  date  appearing 
on  the  copy  and  let  the  story  appear  in 
the  paper  like  this  : 

Detroit. — Henry  Ford  today  announced 
a  new  reduction  in  prices  of,  etc. 

Every  afternoon  daily  carries  a  date¬ 
line  under  the  [wper’s  name  at  the  top 
of  page  one.  Why  shouldn't  that  date 
suffice  for  telegraph  stories  as  well  as 
for  local  stories? 

It  the  editor  desires  to  stamp  the  news 
he  offers  to  his  readers  as  entirely  up-to- 
minute  it  would  be  logical  to  substitute 
the  hour  and  minute  for  the  date.  Then 
the  telegraph  story  would  appear : 

Detroit  2:12  P.  M. — Henry  Ford  this 
afternoon  announced,  etc. 

I  do  not  believe  there  is  much  benefit 
to  be  obtained  from  timing  a  story,  as 
above,  but  it  has  more  logic  than  the 
present  practice  of  dating  stories  on  after¬ 
noon  papers.  The  dateline  on  a  news 
story  is  such  a  commonplace  that  the 
reader's  eye  has  formed  the  habit  of  jump¬ 
ing  it.  .\nd  why  shouldn't  it?  The 
Toledo  Blade,  for  instance,  in  today's 
home  edition  has  153  stories  carrying  a 
dateline.  That  means  that  Jan.  12,  was 
repeated  153  times  in  the  paper  although 
the  date  appeared  prominently  under  the 
page  one  mast. 

Publishers  can  figure  for  .themselves 
what  this  meaningless  repetition  of  dates 
costs  them.  Those  153  dates,  if  isolated 
from  the  stories  and  run  in,  would  fill 
approximately  four  column  inches  of  news 
type.  When  it  is  remembered  that  the 
Blade  issues  seven  editions  daily,  there 
is  a  total  loss  for  the  day  of  28  column 
inches  of  news  space.  For  a  publishing 
year  of  300  days  this  would  involve  the 
loss  of  newsprint  sufficient  to  print  a 
44  page  eight-column  paper.  Or  to 
state  it  another  way,  360  columns  of  live 
news  were  crowded  out  of  the  paper  in 
a  year  by  the  repetition  of  dates  on  tele¬ 
graph  stories. 

New  York  newspapers  which  I  looked 
over  today  averaged  slightly  more  than 
100  telegraph  stories.  Although  the 
waste  in  a  single  edition  thus  may  be  less 
in  New  York  the  total  for  a  day  prob¬ 
ably  is  as  large  or  larger,  due  to  the 
greater  number  of  editions. 

If  a  paper  is  equipped  to  receive  news 
by  radio  I  believe  .that  radio’s  novelty 
justifies  the  editor  in  slugging  the  story, 
•‘Received  by  Radio.”  or  indicating  other¬ 
wise  to  the  reader  that  the  management 
is  alert  to  assemble  the  latest  news  in 
the  most  progressive  manner.  This  is 
good  promotion  now  and  merits  the  space 
used  by  the  “Received  by  Radio”  slug. 
Rut  when  every  paper  is  receiving  from 
one  to  two  hundred  stories  daily  by 
ra<lio  the  “Received  bv  Radio”  will  lose 
its  “kick”  for  the  reader.  It  then  should 
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be  junked  just  as  the  present  telegraph 
date  should  be  junked. 

Someone  may  say  that  omission  of  the 
date  would  make  spot  news  look  like 
the  “grape”  or  filler  stories  in  papers 
which  use  filler  material  without  the  date. 
The  Chicago  Tribune,  for  instance,  dis¬ 
tinguishes  its  grape  in  this  manner.  But 
the  objection  is  not  valid.  The  content 
of  a  story  indicates  its  time  better  than 
any  dateline  can. 

Notice  that  I  have  not  advocated 
omission  of  the  date  from  telegraph 
stories  in  morning  newspapers.  As  a  rule 
the  majority  of  their  stories  are  dated 
the  day  previous  to  the  date  under  the 
page  one  mast.  If  morning  papers 
eliminated  the  date  they  would  have  |to 
edit  the  “today”  in  their  telegraph  stories 
to  read  “yesterday.” 

M.\x  Hahn, 
Toledo  Blade. 


Clearing  Away  Misconceptions 

To  IvDiTOR  &  Publisher:  I  think  the 
Editor  &  Publisher  is  not  only  enter¬ 
prising  but  generous  in  gathering  up 
stories  concerning  the  schools  of  journal¬ 
ism,  about  which  there  are  many  miscon¬ 
ceptions  lingering  in  the  minds  of  manag¬ 
ing  editors.  You  are  helping  the  schools 
and  the  editors  as  well. 

A.  F.  Henning, 

Department  of  Journalism,  Southern 
Methodist  University,  Dallas,  Tex. 


Mr.  Munsey’s  Revenge 

To  Ef.itor  &  Publisher:  Your  publication 
of  anecdotes  as  to  Mr.  Munsey’s  whimsical  do¬ 
ings,  reminds  me  of  an  incident  in  which  the 
great  newspaper  owner  waited  three  years  to 
get  “even”  with  a  cartoonist  whose  laughable 
caricature  must  have  irritated  him  excessively. 

Mr.  J.  Norman  Lynd  was  the  artist  in  ques¬ 
tion,  and  long  a  valued  member  of  the  .Vcie 
J’orfc  Herald  and  Telegram  staffs,  and  whose 
baseball  cartoons  were  very  amusing  to  the 
“fans.” 

.Vt  the  suggestion  of  Mr.  James  L.  Ford,  Mr. 
I.vnd  drew  a  realistic  cartoon  of  Frank  A. 
Munsey  as  the  “Old  Sexton.”  His  stalwart 
figure  was  cleverly  portrayed,  spade  in  hand, 
as  the  newspaper  grave  digger,  and  the  picture 
apMared  in  Life. 

Mr.  Munsey  must  have  clipped  out  the  of¬ 
fending  cartoon  and  carefully  filed  it  away  for 
future  reference,  for  when  he  bought  the  New 
York  Herald  in  January.  1920,  one  of  his  first 
acts  was  to  “fire”  Mr.  Lynd,  who  very  natur¬ 
ally  considered  that  the  offending  cartoon  was 
the  cause  of  his  sudden  discharge. 

As  Mr.  Lynd  remarked  at  the  time  of  the 
Herald  sale,  “Munsey’s  spade  ha.sn’t  gathered 
any  rust  from  lack  of  use.” 

Albert  Evander  Coleman. 


Great  Tum-table  Controversy 

To  Editor  &  Publisher:  Like  Ruggles  of 
Red  (lap.  1  can  be  pushed  so  far.  Beyond  that 
limit  I  refuse  to  budge  under  the  present  cir- 
s  umstances.  I  refer  larticularly  to  the  article 
published  recently  in  Editor  &  Publisher  in 
which  the  genus  American  reporter  was  held 
lip  to  what  I  thought  was  scorn  and  contempt 
by  one  Kenneth  Watson.  According  to  J.  T. 
Fain,  eminent  publisher  of  the  Hendersonville 
(N.  C.)  Times,  Mr.  Watson  “turned  the  tables” 
on  the  reporters  assigned  to  the  Scopes  case  by 
exfiosing  their  gross  ignorance  of  the  history  of 
Tennessee.  In  the  issue  of  Editor  &  Publisher 
of  Decemlier  26,  Mr.  Fain  goes  on  to  give  his 
aiiproval  of  Mr.  Watson’s  mental  hnme-run  and 
to  add  by  insinuation  that  the  average  American 
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reporter,  in  regard  to  historical  matters,  is  a 
flat  tire. 

My  voice  is  meek.  My  voice  is  lowly.  I  do 
propose  to  raise  it  even  so  against  the  attitude 
of  the  two  gentlemen  to  whom  1  refer.  I  can¬ 
not  si>eak  from  the  eminence  of  the  publisher’s 
chair  nor  can  I  speak  so  glibly  of  the  early 
histf  ry  of  Tennessee  as  my  self-selected  oppo¬ 
nents.  However,  1  can  set  down  in  black  and 
white  what  the  ideas  of  one  simple,  humble, 
hberty-loving  hack  reporter  has  in  this  regard, 
no  matter  whether  my  brain  is  a  total  void 
on  such  questions  as  to  who  was  Col.  John 
Sevier.  Mr.  Watson  and  Mr.  Fain  would  seem 
to  make  the  point  that  a  rejwrter  should  have 
have  at  his  command  an  infliwte  knowledge 
of  the  constitutions  of  the  respective  states 
before  he  attempts  to  write  an  article  on  such  a 
subject  as  the  Scopes  case. 

May  I  suggest  that  what  the  readers  of  the 
Amenc.-in  newspapers  were  interested  in  at  the 
time  of  the  Scopes  case  was  nothing  more  or 
le^is  than  the  Scopes  case.  How  remarkable  a 
flciUu'tifin !  And  yet,  the  governor  of  Tennessee 
is  hel  I  up  as  a  shining  example  of  intellectual 
nimhleness  because  he  was  able  to  confound  the 
reporters  on  the  Scopes  case  in  regard  to  the 
lore  of  his  state.  In  order  to  win  a  debate  both 
sides  chouM  discuss  the  same  question.  Governor 
I  cay  was  certainly  prepared  to  discuss  the 
Scopes  case.  He  did  not  notify  the  reporters 
that  he  was  to  badger  them  with  a  quizz  on  who 
ran  the  first  apple  w'agon  over  Whozis  hill. 
He  made  his  own  proposition  and  when  his 
“opponents”  were  unable  to  meet  him  on  that 
ground  he  wins  a  notable  victory! 

Who,  may  I  ask.  should  know  the  history  of 
his  state  better  than  the  governor  of  it?  Who 
should  know  more  about  the  laws  than  the 
governor?  Is  it  unfair  to  believe  that  the  gov¬ 
ernor  ‘•hould  be  able  to  discu«s  in  an  intelligent 
manner  the  aspects  of  the  evolution  trial? 

I  submit  that  it  is  far  more  commendable  on 
ibe  jart  of  a  reporter  if  he  keep  abreast  of  the 
present  times  than  to  confine  his  idle  hours  to  a 
meticuloi»s  study  of  the  hist»  ry  of  Tennessee, 
especially  the  backwomls  and  who  founded  the 
first  college. 

Newspaper  readers  of  today  are  not  interested 
in  the  history  of  Tennessee  from  any  other  angle 
than  developments  in  the  news  of  the  day.  That 
is  true  of  all  states.  From  what  I  have  been 
.able  to  learn,  the  first  president  of  the  United 
States  was  named  Hanson,  being  elected  four 
years  l>cfore  Washington.  Can  it  be  that  this 
interesting  angle  on  the  history  of  the  United 
States  has  rscaned  the  eagle  eye  of  the  good  Mr. 
Watson  and  the  nimble  Mr.  Fain? 

T  hold  that  whether  Hanson  was  the  first 
prC'Hdcnt  or  the  first  brick  layer  has  nothing 
to  do  with  the  capacity  or  ability  of  the  average 
reporter  to  write  fairly  intelligent,  readable  ac¬ 
counts  of  the  day’s  news.  Up  to  the  present 
time,  1  have  never  had  occasion  to  mention  it 
before 

In  the  west,  fand  I  realize  that  to  suggest  the 
west  to  some  residents  of  Tennessee  is  to  call 
to  mind  Indian  battles,  stage  coaches,  gold  rushes 
or  whpt  have  vou?)  it  is  more  important  for  a 
newspaper  man  to  be  well  posted  on  the  legisla- 
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tive  progress  of  such  a  matter  as  the  S» 
Johnson  Boulder  canyon  dam  bill  than  to  t 
who  was  the  dentist  who  pulled  out  the  • 
tooth  from  the  oldest  head  in  Whatr'i- 
county,  1846. 

These  arc  just  my  views.  I  am  young  I 
believe  my  profession  is  as  good  as  any  y®- 
braced  by  Mr.  Watson  or  Mr.  Fain, 
disciples  of  Christ  who  wrote  the  Bible 
reporters  and  if  I  read  the  Bible  correctly? 
were  good  reporters.  Tennessee’s  passajeT 
the  anti-evolution  law  makes  me  think  that^^ 
[leof  le  of  Tennessee  consider  them  goixl  ^ 
porters.  At  least,  what  they  wrote  2,000  i 
ago  is  still  believed  in  Tennessee. 

Reporters  have  not  changed  so  much 
then.  The  Bible  was  written  in  good  ne-.'.spi] 
English.  Newspaper  reporters  arc  still  wr'^ 
good  English. 

The  ci'vernor  of  Tennessee  must  have  ; 
the  pai)er5  or  he  would  not  have  heard  oft 
Scopes  case  while  he  was  in  Ohio.  And « 
he  berates  the  poor,  lowly,  unshaved  scribes  i 
woul  i  dare  ask  him  a  few’  questions  cducc-* 
the  case  liccause  thty  don’t  know  who  wasl 
who  and  the  why  in  early  Tennessee. 

With  these  few  remarks  I  close.  I  n 
ofien  space,  one  of  the  few  remaining  in  i 
fornin.  I  have  not  'ucen  enfolded  by  the  teri, 
of  moviephobia.  I  know  very  little,  if  an}’:- 
of  the  early  history  of  Tennessee  and  I 
intend  to  take  the  matter  up  nerv.  Nor  »iH| 
run  for  governor  of  that  state  on  a 
table”  platform. 

Hoping  you  are  the  same, 

E.  Merle  Hussong, 
Santa  Ana,  oil 
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H,  C.  EDITORS  TO  STUDY 
SIX  PROBLEMS 

g^Kici.  Free  Publicity,  and  Businesa 
j^anagement  Among  Topics  on  News¬ 
paper  Institute  Program  to  Be 
Held  at  Chapel  Hill 

Editors  of  North  Carolina  will  devote 
wo  days  to  intensive  study  of  six  specific 
lewspaper  problems  at  the  Newspaper 
Institute  to  be  held  at  the  University  of 
S'orth  Carolina,  CTiapel  Hill,  Jan.  13-15 
nclusive.  The  Institute  is  being  held 
aider  the  auspices  of  the  North  Carolina 
Press  Association  and  the  University  Ex- 
CTsion  Division,  Department  of  Journal¬ 
ism. 

The  six  problems  to  be  studied  are : 
Ethics,  editorial  policy,  business  manage¬ 
ment,  advertising,  special  problems  of  the 
country  weekly,  propaganda  and  free  pub¬ 
licity.  After  each  address,  as  time  per¬ 
mits,  a  period  will  be  devoted  to  questions 
and  open  discussions. 

Among  the  speakers  of  prominence  are 
Paul  Patterson,  publisher  and  executive 
tditor  to  the  Baltimore  Swi;  Ole  Buck, 
6eld  manager  of  the  Nebraska  Press  As- 
sociatii  .11 ;  Robert  Lathan,  editor  of  the 
Charleston  Mews  and  Courier;  Douglass 
Freeman,  editor  of  Richmond  News- 
Leadi-r;  M.  V.  Atwood,  business  manager 
of  the  Utica  (N.  Y.)  Observer-Dispatch, 
J.  A.  Crawford,  director  of  the  informa¬ 
tion  service  of  the  United  States  Depart¬ 
ment  of  Agriculture;  James  O’Shaugh- 
nessy,  executive  secretary  of  the  Amer¬ 
ican  Association  of  Advertising  Agencies. 

The  purpose  of  the  Institute,  as  stated 
b)-  J.  \V.  Atkins,  president  of  the  North 
Carolina  Press  Association,  is  “to  depart 
from  the  customary  convention  program 
and  to  devote  two  days  of  intensive  study 
to  six  specific  newspaper  problems.” 

The  opening  session  will  be  held  at 
7:30  o'clock  Wednesday  night,  Jan.  13, 
and  the  closing  session  at  3  :-10  o’clock 
Friday  afternoon,  Jan.  15.  Headquarters 
will  be  at  the  Carolina  Inn, 
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Watertown,  N.  Y.,  Nurse  to  Get 
$10,000  from  Syracuse  Paper 

Miss  E.  Marie  Wilson,  former  nurse 
at  the  House  of  the  Good  Samaritan  in 
Watertown,  N.  Y.,  plaintiff  in  a  $150,000 
libel  suit  against  the  Syrnettse  Telegram 
and  Syracuse  Sunday  American  and  who 
was  awarded  a  verdict  of  $10,000  about 
two  years  ago,  has  been  notified  through 
her  attorneys  that  the  appellate  division 
at  Rochester  has  unanimously  confirmed 
the  judgment  of  the  Supreme  Court. 

Miss  Wilson,  formerly  chief  of  the 
nursing  staff  at  the  Ideal  Rest  Sanatorium 
at  Orwell,  commenced  suit  for  libel, 
alleging  that  stories  printed  about  her 
were  untrue  and  injurious  to  her  char¬ 
acter. 

.^fter  a  trial  in  May  1924,  the  jury 
awarded  a  verdict  of  $^,000  which  was 
later  reduced  by  the  court  to  $10,000. 

The  stories  printed  by  the  Syracuse 
•American  Newspaper  Corporation,  a 
Hearst  publication,  claimed  that  Miss 
Wilson  and  Dr.  Percival  D.  Bailey, 
superintendent  of  the  sanatorium  had 
eloped.  The  newspaper  claimed  that  they 
had  published  the  stories  in  good  faith 
and  upon  information  given  to  them  which 
was  supposed  to  be  reliable. 

_fashions-_ 
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source  of  his  information  and  makes  him 
appear  untrustworthy ;  all  too  frequently 
he  affects  a  “style”  that  has  no  reflex  in 
what  the  reporter  himself  would  have 
written  if  properly  trained  and  allowed  to 
do  his  own  work.  Thus  the  reporter  de¬ 
generates  into  “legs”  and  steadily  in¬ 
creases  in  inefficiency.  He  does  not  learn 
his  business  and  loses  his  individuality. 
So  does  the  paper  he  works  for. 

Commonplace  is  as  commonplace  does. 
Newspapers  that  prefer  profits  to  power 
have  come  into  being,  and  empty  of  any 
other  purpose  than  making  money,  suc¬ 
ceed  in  their  design.  Has  not  the  press 
a  place  in  the  community  as  sacred  and 
important  as  the  pulpit?  Should  it  not 
truly  be  a  pillar  of  cloud  by  day  and  a 
pillar  of  fire  by  night  to  guide  people  who 
are  helpless  without  it  on  the  right  roads 
of  life?  What  right  has  it  to  be  a  mere 
medium  of  amusement,  a  three-ringed 
circus  exhibiting  only  the  antics  of 
clowns?  It  was  awarded  low’  postal  rates 
by  the  wise  fathers  that  it  might  fulfill 
its  true  mission.  Justly  enough,  the 
Government  is  slowly  cramping  the  priv¬ 
ilege.  It  sees  no  reason  why  car-loads  of 
“Mutt  and  Jeff,”  “Potash  and  Perl- 
mutter,”  or  “Get-Rich-Quick  Walling¬ 
ford”  should  swamp  the  mails  in  the 
interest  of  pocket-filling  and  to  the  moral 
detriment  of  the  Nation.  Let  clowns 
do  the  amusing  in  their  proper  field, 
inside  the  sawdust  circles. 

The  country  shivers  at  the  thought  of 
an  invasion  of  “Reds.”  It  will  not 
“recognize”  Russia  as  being  a  land  of 
blood.  It  fears  longer  to  receive  immi¬ 
grants  unless  morally  vaccinated.  Is  it, 
perhaps,  aware  that  it  has  sapped  its  own 
mental  strength  to  an  anaemic  point  by 
accepting  the  kind  of  things  that  have 
come  to  rule  in  American  journalism  and 
takes  to  the  defiensive  by  crawling  into 
a  hole? 

Casper  ^  Yost’s  Reply 
THE  LAMENT  OF  MR.  SEITZ 

“.\fter  a  quarter  of  a  century  of  service 
in  the  business  management  of  the  New 
York  World.  Don  C.  Seitz  withdraws  to 
become  an  associate  editor  of  The  Out¬ 
look,  and  with  the  air  of  one  who  says, 
‘Now  it  may  be  told,’  publishes  an  article 
in  that  magazine  lambasting  the  press. 
A  passion  for  money-making  to  the  ex¬ 
clusion  of  the  higher  ideals  of  journalism 
is  ruining  newspapers,  we  are  gravely  in¬ 
formed.  Somehow  the  discovery  was 
made  in  London,  during  war-time  infla¬ 
tion  that  profit-making  could  be  the  rule 
and  not  the  exception  in  journalism,  he 
tells  us,  and  in  consequence  the  English 
newspapers  have  become  profitable  ‘but 
of  no  public  use.’  The  .American  press 
has  not  reached  that  stage  yet,  but  seems 
to  be  on  the  way,  he  says. 

“We  gather  that  it  is  the  opinion  of 
Mr.  Seitz  that  a  newspaper  can  only  be 
‘of  public  use’  when  it  labors  under  con¬ 
stant  financial  difficulties.  ‘The  old  vig¬ 
ilantes  of  newspaper  life,’  he  says,  ‘were 
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watchdogs  engaged  in  an  economically 
hazardous  occupation,  but  for  this  very 
reason  they  fought  with  savage  zeal  for 
what  they  believed.’  Does  he  mean  that 
they  were  savage  because  they  were  hard- 
up,  or  hungry?  Does  he  mean  that  a 
man  who  labors  under  financial  jeopardy 
is  best  equipped  to  fight  for  what  he  be¬ 
lieves?  Does  he  mean  that  courage  and 
truth  and  right  are  virtues  that  attach 
only  to  the  impecunious? 

“Let  us  consider  that  statement  a 
moment.  Who  were  the  ‘old  vigilantes’ 
of  newspaper  life?  He  refers,  we  pre¬ 
sume,  to  the  men  who  made  journalistic 
history  in  the  last  century — such  men  as 
Greeley,  Bowles,  Bennett  the  elder,  Dana, 
Medill,  Pulitzer,  Halstead,  Watterson. 
Although  the  times  were  much  less  favor¬ 
able  than  the  present  all  of  these  men 
built  up  profitable  newspapers.  The  good 
will  alone  of  the  Tribune  at  the  time  of 
(ireeley’s  death  was  placed  at  $1,000,000. 
There  were  many  other  journalistic 
leaders  of  that  older  type  who  had  no 
acquaintance  with  the  wolf  at  the  door. 
.And  we  venture  to  say  that  the  journals 
which  they  con<lucte<l  were  of  public  use 
and  were  influential  because  they  were 
profitable.  It  was  the  large  number  of 
readers  that  gave  them  p*>wer,  and  it 
was  mainly  the  large  number  of  readers 
that  brought  them  prtifit.  .And  we  have 
in  our  day  newspapers  that  are  in  financial 
difficulties  all  of  the  time,  from  lack  of 
capital  or  proper  business  management, 
but  where  among  them  is  one  of  outstand¬ 
ing  force  or  influence?  If  engaged  in  an 
economically  hazardous  occupation — as 
these  newspapers,  or  any  other  enterprise, 
would  be  under  such  conditions — why  do 
they  not  produce  men  ‘who  fight  with 
savage  zeal  for  what  they  believe,’  as  Mr. 
Seitz  claims  they  once  did. 

“But  are  newspaiH;rs  being  ruined  by 
a  |>assic>n  for  money-making?  .Are  they 
being  ruined  at  all?  The  purpose  of  a 
newspaper  is  to  print  the  news.  Any  one 
who  undertakes  to  compare  the  best  news- 
paj)ers  of  this  day — ami  they  include  some 
of  the  most  profitable  newspapers— with 
those  of  the  day  that  Mr.  Seitz,  and 


'C'DITORIAL  RESEARCH 
^  REPORTS  supply  accurate 
information  upon  the  major  prob¬ 
lems  which  call  for  frequent  edi¬ 
torial  comment. 

The  reports  are  for  the  informa¬ 
tion  and  review  of  editors  and 
publishers  rather  than  for  publica¬ 
tion. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga¬ 
zines. 

The  cost  of  this  service,  based 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 

EDITORIAL'  RESEARCH 
REPORTS 
828— 18th  Street 
Washington,  D.  C. 


Selling  Results  to 
Advertisers 

Because  advertising  space  is  only 
a  means  to  an  end,  this  paper 
maintains  the  closest  possible  con¬ 
tact  with  every  sales  campai^  in 
the  rich  Dallas  trade  territory, 
doing  all  it  can  to  help  get  MAX¬ 
IMUM  RESULTS. 

Scores  of  appreciath‘e 
national  advertisers  have 
praised  the  work  of  The 
News’  Trade  Survey  and 
Merchandising  Department. 
Let  us  tell  you  about  it. 

Cri|e  Balias 
fllarnInQ  5«euis 


others,  would  glorify,  will  quickly  find 
that  more  news  is  being  print^  now  than 
ever  before,  that  it  covers  a  wider  field, 
that  it  is  more  accurate,  that  it  is  less 
colored  by  partisan  or  other  prejudices. 
In  so  far  as  news  is  concerned  the  public 
is  being  better  served  by  the  papers  of 
today  than  at  any  period  of  the  past,  and 
the  publication  of  the  news  is  the  function 
of  the  press  that  gives  it  its  chief  influ¬ 
ence.  The  power  of  the  editorial  depends 
now  as  always  on  the  judgment  and 
forcefulness  that  is  displayed  in  the  edi¬ 
torial  columns,  and  if  that  judgpnent  is 
sound,  if  integrity  and  sincerity  are  mani¬ 
fest.  and  the  e.xpression  of  opinion  of  a 
character  to  command  respect,  its  effect 
upon  the  public  mind  will  not  be  lessened 
in  the  least  by  the  fact  that  the  paper 
happens  to  be  profitable.  On  the  con¬ 
trary,  as  said  l^fore,  the  effect  will  be 
greater  becau.se  of  the  wider  distribution 
that  is  the  basis  of  newspaper  profit.  In 
spite  of  the  many  and  notorious  excep¬ 
tions  newspaper  ideals  are  higher  today, 
and  more  nearly  realized,  than  ever 
before. 


Ad  rertising  Managers. 
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Classified— The  Road  to  Quick  Results 


ReporU 


column 


incdinn 


EDITOR  PUBLISHER  BUSINESS  OPPORTUNITIES 
Classified  Advertising 


EMPLOYMENT 


EMPLOYMENT 


years  I 
Salary 
lishcr 


Information 
TRANSIENT  RATES 


Newspapers  for  Sale 


Help  Wanted 


Situations  Wanted 


SITUATIONS  (Cash  with  Oi^) 

1  Thns  —  M  per  Una 
Z  Times  —  JS  per  Uns 

3  Timas  —  Jt  par  Una 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Onlar) 

1  Tfana  —  M  par  Una 

4  Timm  —  St  par  lias 

Whita  specs  charts  at  sama  rats  par  thas  par 
jnewtlwi  as  aaraad  hy  fraquancy  el  iassrti^ 
Spartsl  rates  quotaS  for  13,  Zt  and  SZ  Inmrtlia 
Ths  EdHar  A  Puhlishar  reservm  ths  right  te 
classify,  adit  ar  rajact  any  adrsrIlsmisiiL 
COUNT  SIX  WORDS  TO  LINE. 


Only  Evening  Newspaper  in  prosperous  and 
important  seal  card  city  of  50,000  population. 
Newspaper  has  large  profit  record  over  period  of 
years.  Owns  its  own  building,  centrally  located. 
Newspaper  and  real  estate  can  be  purchased  if  lisher. 
taken  immediately  for  $250,000,  of  which 
$150,000  must  lie  cash.  Communications  will  be 
answered  where  the  inquirer  gives  evidence  of 
ability  to  make  stipulated  cash  payment.  B-620, 

Editor  &  Publisher. 


Circulation  District  Men  Wanted,  who  believe 
in  Home  Delivery  plan  of  building  circulation. 
Good  positions  open  that  pay  a  liberal  salary 
and  commission.  Address  B-597,  Editor  &  Pub- 


CfMnbination  Floor  Man  and  Pressntan  for 
weekly  paper  near  Philadelphia.  State  salary 
and  experience.  B-filO,  Editor  &  Publisher. 


Weekly-  -Illinois  county  seat  weekly  for  sale. 
Electiic  machine  equipped.  $2,000  down.  Ad- 
ilress  C.  N.  Editor  li  Publisher,  Chicago. 


Manager-Editoi^-C^portunity  for  first-class 
manager-editor,  with  money-making  Minnesota 
weekly  on  profit  sharing  basis.  Alust  be  good 


Classified  Manager — Clean  cut,  go-getter, 
39,  13  years’  experience.  Oassified,  on 
where  now  employed  ranked  first, 
tional  seventh  and  local  display  sixteenth 
cities  of  less  than  100,000  first  six  months 
1925.  Leading  second  paper  by  72%;  also 
vious  years.  Do  you  want  a  leader  record? 
so,  let's  get  together;  salary  or  commissi 
prefer  city  of  150,000  or  over;  South  or 
west.  Address  B-605,  Editor  &  Publisher. 


Sports 

East  r 


Woma 

experil 

handlii 


Englai 

B-590, 


Cub  Reporter— Staff  position  wanted.  Fk 


Prosperous  Afternoon  Daily  newspaper  for  sale. 
Newspaper  in  city  75,000  people,  with  circu¬ 
lation  of  15,000  A.  B.  C.  Exceptional  property 
catering  to  250,000  people  in  trading  area. 
Property  can  be  bought  for  $100,000  cash,  bal¬ 
ance  ten  years.  For  full  particulars  address 
B-b08,  Editor  &  Publisher. 


salesman,  able  to  estimate  job  work,  sell  adVer-  JiTars 

tising  and  supetvise  plant.  Should  be  tnarrieds  Thorough.  B*614»  Editor  &  Publisher. 

young,  good  mixer,  honest,  hard  worker.  Full  - 

charge,  with  salary  and  percentage  totaling 
from  $3,600  to  $4,000  a  year  to  right  man. 

Write  qpromptly,  with  photo  and  full  details. 

B-601,  Editor  &  Publisher. 


^ntcl 


Young 

man. 

I  more. 
Editor 


INDEX  OF  CLASSIFICATION 


Weekly— Opportunity  for  fast  printer-editor 
with  small  capital  to  get  good  Minnesota  weekly 
on  easy  terms.  Has  linotype,  2  jobbers,  cylinder 


News  Editor  on  Weekly.  Must  successfully 
gather  news  and  handle  make-up.  Big  oppor¬ 
tunity  for  right  man.  B-616,  Editor  8:  Publ^er. 


Executive,  seasoned,  who  knows  how  to 
things  right;  42;  20  years  magazine-new s| 
experience.  At  present  with  big  Chicago 
Open  for  appointment  as  circulation  or  busii 
manager.  B-623,  Editor  &  Publisher. 


ADVERTISING 

General  Promotion 

tpedal  Editions  Special  Pages 

BUSINESS  OmCE 

AaMVBtiag  Appraisers 

SappUct  Devicet 

BUSINESS  OPPORTUNITIES 

Brokers  Newspapers  Wanted 

Newspapers  For  Sals 

CIRCULATION 

Praraotioa  Distribution 

Premiums 

EDITORIAL 

Business  Nasrs  CorreapondaDts 

Sjn^cate  Featuras 


...  Photo-engraver  wanted  for  newspaper  work, 

pre-s  and  full  equipment.  Business  over  $14,000  State  experience.  B-594,  Editor  St  Publisher, 
a  year.  Don’t  answer  unless  you  can  estimate 


closely  and  produce  good  job  work  on  time.  Printer— (  liance  for  experienced  printer  to  take  Jersey, 

sell  advertising.  I  have  other  business  de-  charge  of  shop  with  linotyper  and  ad  compositor 


Foremaiuhip  ki  Florida  Composing  Roeai ; 
resourceful,  economical  man;  expert  in 
dnetion  of  up-to-date  newspaper,  getting 
mum  results  without  friction;  would  locate  | 
manently.  Bentley,  37  Chestnut  street. 


Nutk 


Partnership 


on  time, 
weekly.  Steady  job. 
Editor  &  Publisher. 


Linotype  .  experience  'desirable:  $40  celien"r«ord."  Prefe'r  riiV*L"tl*T6?3,“Mi 


Write  fully.  B-600,  &  publisher. 


Partnership--Ncwspapcrmen.  advertising  mana*  Reliable  Special  Edition  man  wanted  to  put  on  Managing  Editor,  34,  married,  best  refen 


ide  edition.  Write  Box  96,  Anderson, 


ger,  city  editor,  printers,  may  obtain  partnership  stale 
interest  in  established  daily  in  small  California  C. 

city.  Must  be  experienced  and  willing  to  work.  "  . - - - - - 7"; - 77 - - 

Address  Batholomew,  United  Press,  San  Fran*  Solicitor  for  adv'ertising  and  job  work  on  strong 
cisco. 


seeks  permanent  position  in  Southern  city  1  . 
40,000.  Address  B-604,  Editor  &  Publisher. 


Trade  Paper  Wanted 


weekly.  Must  l>e  able  to  estimate.  Good  salarv 
and  big  opportunity  to  grow  with  paper  whicn 
has  recently  been  reorganized.  B*615,  Editor 
\  Publisher. 


Space  Buyer  for  New  York  State  Agency. 


Newspaper  Executive  with  good,  clean 

of  achievement  desires  situation  on  daily 
Knows  all  departments  of  newspaper  puhlisbl 
Available  immediately.  Personal  reasotu 
change.  B-578.  Editor  &  Publisher. 


Want  to  Buy  Trade  Paper  in  field  which  eflfers  Publishers’  Placement  Service,  401  Seitz  Bldg., 
well  established  paper  Syracuse,  X.  Y. 


{Continued  on  following  page) 


Art  Pages 
Comics 

Fashion  Pages 
Fiction 

News  Pictorial 


Radio 
.Sports 
Statistical 
Wire  News 
Women’s  Pages 


chance  for  expansion  or 
in  good  field.  Address  B-589,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


Syndicate  Salesman  wanted — Man  of  proven 
ability  to  sell  established  features.  Future  and 
good  money  for  right  man.  B-609,  Editor 
Publisher.  • 


Situktion*  Wanted 


EMPLOYMENT 

Hal,  W*ate4  Situatioaa  Wanted 

Aiechanical 

For  Sale  Equipmeat  Wanted 


Promotion 


ADVERTISING 


Circulaticio — When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that  our 
twenty  years  in  this  one  line  of  endeavor  is 
y<mr  proof  against  es^rimenting.  Write  or 
wire  Pacific  Coast  Circulation  Service,  Bell 
Block,  Cincinnati,  Ohio. 


General  Promotion 


Advertiakig  PromotlcB— If  you  want  more 

business,  communicate  w  ith  the  International 
Publications  Service,  Suite  1004,  1841  Broad¬ 
way,  New  York  Gty. 


Cfaxulation  Builders — Blair  Sc  Austin,  1504  Cen¬ 
tre  Ave.,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Club  Campaigns. 


Advertising  Director — Thoroughly  experienced 
newsp.ipcr  executive  will  be  available  Jan.  1st. 

c..nncction  with  live  o^'ganization  where 
po'i'iibilities  offer  a  m.an  with  initiative  and 
thorough  knowledge  of  all  branches  of  news- 
pai>er  advertising  an  opportunity  to  continue  an 
enviable  recf»rd.  Prefer  second  or  third  paper 
in  north  or  cast.  My  past  record  is  proof  of 
my  ability  to  organize  and  put  over  hard  prop¬ 
ositions.  VVrite  for  full  particulars  and  an  in¬ 
terview.  Now  employed.  Address  Box  B-535, 
Editor  &  Puldisher. 


Premiums 


Advertising:  First-class  copywriter,  layout  man, 
salesman,  seeks  management  small  city  daily; 
Pacific  West  preferred;  6  years*  experience. 
B-599,  Editor  &  Publisher. 


Special  Pages 


Premiums^- ('an  you  secure  a  few  fair  solicitors? 


If  so,  investigate  Albright’s  plans  of  promoting  ^  or  employee,  pro 


carrier  circulations  without  promotion  costs. 
K.  D.  or  mail  promotion  necessitates  financing, 
yet  pays  all  costs.  I)ealei^  circulation  promoted 


Special  Feature  Pages--T^al  disjday  developed 

from  non-regular  a<lvertisers.  Industrial,  Build-  --  --  --------  r 

ng™  Church,  Baby-Contest  Pages,  Special  Edi-  ^  '"y  reasonable  rate  per  hundred  copies 
iiig,  V.UUILU.  »  j  wniitim  F  increased.  A  circulator  to  start  your  oner  with- 

lions.  Kve*’y  account  guarame^._  William  E.  The  Albright  Aina  Co..  Car- 


vided  for  publisher  without  charge.  Competent 
help.  Meacham  Placement  Bureau,  Statesville, 
N.  C 


&  Publisher.  ’ 


BUSINESS  OPPORTUNITIES 


EDITORIAL 


Business  Mzuiager— At  present  employed  in  this 
capacity  daily  and  Sunday  paper,  town  200,000. 
Real  assistant  to  owner  or  publisher.  Capable 
of  taking  charge.  Excellent  record.  Investi¬ 
gation  welcomed.  Substantial  reason  for  chang¬ 
ing.  Opportunity  first  consideration.  Address 
B-582,  Editor  &  Publisher. 


Brokara 


vithin  two  hours  of  New 


Ssmdicate  Features 


Evening  Paper  — 

York  City.  Big  opportunity  for  big  publisher.  4„apolis  Capital  Gazette  Press  is  the  new 
Population  of  city  ever  50.000,  field  over  customer  this  week.  Write  for  samples  of  a 
100,000.  Manager  states  circulation  15,000;  ]jyj_  alert,  up-to-date  service.  The  Graphic  Syn- 
gross  hnsiness  $250,000;  that  with  additional  dicate,  25  City  Hall  Place,  New  York  City, 
capital  and  good  management  paiier  will  earn  _ 


Certified  Public  Accountant  with  ten  years’ 
experience  in  newspaper  accounting,  direct  man¬ 
agement  of  departments  and  special  qualifications 
in  investigation,  organization  and  “leak  stop¬ 
ping,”  is  in  position  to  consider  a  new  connec¬ 
tion.  B-610.  Editor  &  Publisher. 


handsome  dividends;  reasonable  price;  liberal 
terms.  For  exclusive  information,  wire  or 
write  J.  B.  Shale,  Times  Building,  New  York. 


EMPLOYMENT 


Republican  Weekly  in  Alabama  clearing  $7,000 
year.  Be«t  daily  bargain  in  Ohio;  city  18,000, 


Circulation  Manager-Fourteen  years*  experi¬ 
ence  Morning  and  Afternoon  field.  Now  em¬ 
ployed;  good  reason  for  wanting  a  change;  mar¬ 
ried.  For  interview,  write  B-598,  Editor  k 
Publisher. 


Successful 

Performance 


Help  Wanted 


Circulation  Managn^25  years’  work  covered 


no  opposition;  million  dollar  pay  roll  mf.ntn,  _ -o  •  by  reference,  salary  no  object.  Satisfied  to  prove 

$27,500,  initial  payment.  $6,250;  Missouri  Re-  Ma^ey  Business  Manager  .Man-  commission  basis.  B-574,  Editor  & 

publican  daily,  city  20,000;  only  daily  Illinois  agmg  Editor;  City  Editors;  Reporters;  Display  rnbli«‘ber 

city  12.000.  Florida  daily,  clearing  $20,000  Men.  Positions  now  open.  Publishers*  Place-  _  -  " _ 

yearly;  only  weckly.  go(>d  Kentucky  city,  under-  ment  Service.  Sciti  Bldg.,  Syracuse,  N.  Y.  Oassified  Fxpert,  with  many  years  of  success- 
priced  at  ^^^500.  with  ^^,500  down;  balancc.^o  _ _ w— r  v  u  ,  experience  in  building  classified  business  on 


per  cent;  200  fXher  propositions.  \V  rite  and  tell  Advertising  Managers,  Solicito^,  salesmen;  Metropolitan  and  small  town  papers,  offers  per- 
roc  how  much  money  you  have,  where  you  want  circulation  managers,  solicitors;  linotype  opera-  s^cnal  service  in  training  and  management  of 
to  locate  and  watch  me  find  it;  37  lives,  mechanics,  editors  reporters,  exwutive«,  olassified  department.  My  work  includes  train- 

game.  Omar  D.  Gray,  Sturgeon,  Mo.  to  register  for  good  paying  positions.  Meacham  ....  .... 

- Hacement  Bureau,  Statesville,  N.  C 


Capital 


_ ^ _  -  Advertising  Solicitor  for  South  Jersey  news- 

Money  to  Loan-A  very  successful  and  ex-  paper,  near  Philadelphia;  must  ^  cxveTlenced; 


ing  of  local  manager  to  succeed  myself,  instal¬ 
lation  of  necessary  system,  training  of  selling 
force,  promotional  work,  development  of  reader 
interest.  My  charge  is  based  on  detriment 
income  and  increase  in  earnings.  William  E. 


°o5  {tit;.'^’  Stet care  Editor  &  Publisher.' 

"o  OCo”o  lOO.OW)  or  \^Wt,  and  take  the  Ln-  Kditor  &  Pi.l.lisher. _  aaMified  AdvertUln,  Muiaffer  of 

r?n"’;hJw°a  fi^e  ‘l^lrd°rnd  hi"hwt*Ve'fer“icM;  wanted  on  weekly 

Addres^  in  cenfidence.  Box  B-!75.  Editor  &  Must  be  expeneuced  and  able_ to  .handle  cor- 
Publisher. 


respondence.  B-617,  Editor  &  Publisher. 


metro¬ 
politan  daily  desires  new  opportunities  this 
SprinR  and  welcomes  oorresponuence  from,  first 
class  newspapers.  Address  B-621,  ^itor  & 
I’uhlisher. 


WE  ARE  EQUAL  TO  YOUR  PROBLEM: 

To  Buy  a  Newspaper, 

To  Sell  a  Newspaper, 

To  Appraise  a  Newspaper. 
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PURCHASE.  CONSOLIDA’nON, 
SALE  AND  APPRAISAL 
of  newspaper  and  magaaine  propeitiss 
throughout  the  U.  S. 


HARWELL  &  CANNON 

Timet  Bldg.  New  York 
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EMPLOYMENT  NEW  PULP  SOURCE  Canadian  Pre..  Changes  Announced  ILUNOIS  OWNERSHIP  CHANGE 


Situations  Wanted 


geportcr.  Feature  Writer  and  much  quoted 
columnist  seeks  reportcrial  post  on  small  to 
sized  daily.  Age,  30.  Seven  years 
cxretience  <in  Biitish  and  Ameiican  staffs;  four 
rears  U.  S.  Kxtensively  traveled  as  free  lance. 
&Ury  i45-$50  to  start.  B-022,  Editor  &  Pub¬ 
lisher 


3_orts  Writer,  Editor,  experienced;  age  24. 
East  preferred  B-512,  Editor  Si  Publisher. 


Woman  Reporter,  Feature  Writer,  all-round 
experience  large  and  small  newspapers,  capable 
handling  copy  and  writing  editorials,  develop¬ 
ing  new  departmental  ideas,  wants  job.  New 
England  or  vicinity  of  New  York  city  preferred. 
B-590,  Editor  &  Publisher. 


Young  Managing  Editor,  City  Editor  or  desk 
man.  .Xfternoon  daily  in  city  of  100,000  or 
more.  Live-wire,  with  much  experience.  B-511, 
Editor  &  Publisher. 


MECHANICAL 


Equipment  For  Sale 


Hoe  Wet  Mat  Roller,  chain  drive,  equipped 
with  5  horsepower  motor  and  control.  First 
class  conditii  n  and  in  daily  use  at  The  Cleve¬ 
land  Press;  $175,  F.  O.  B.  Cleveland.  Inquire 
Superintendent,  Stereo  I)ept.,  Cleveland  Press, 
Qevcland,  Ohio. 


Job  Presses,  Papw  Cutters,  Wire  Stitchers, 
etc.— A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffmann  Type  &  Eng.  Co.,  114  E. 
13th  St.,  N.  Y.  City. 


Linotype  Bargains— Several  Model  One  Lino¬ 
types  in  good  running  order,  price  $600  each. 
Several  Model  Two  and  Model  Four  Linotypes 
reduced  to  one  magazine  machines,  price  $650 
each.  One  Model  Five  Linotype,  excellent  con¬ 
dition  $1  000.  All  without  matrices.  Prices 


Madison,  Wis.,  Scientists  Produce  Paper 
from  Eucalyptus  Wood 

Production  of  newsprint  at  about  one- 
half  the  cost  of  present  imported  paper 
is  seen  in  the  experiments  just  completed 
at  the  United  Staes  Forest  Products  lab¬ 
oratory  at  Madison,  Wis.,  to  manufacture 
print  paper  out  of  eucalyptus  wood  grown 
in  Brazil. 

After  many  months  of  research  into  the 
availability  of  this  wood  for  pulp,  labora¬ 
tory  workers  were  rewarded  when  a  small 
roll  of  eucalyptus  paper  was  run  through 
the  rotary  press  of  t  Madison  newspaper 
this  week  and  showed  highly  favorable 
printing  qualities  and  ample  strength  to 
run  in  high  speed  presses. 

Scientists  at  the  laboratory  were  en¬ 
thusiastic  over  the  results  attained. 

Dr.  Edmundo  Navarro  de  .-Xndrado, 
Brazilian  forester,  who  came  to  Madison 
to  observe  results  of  the  experiments  was 
well  pleased  with  the  achievement. 

The  same  species  of  eucalyptus,  it  is 
said,  can  be  grown  in  California,  New 
Mexico,  Arizona,  and  Florida,  where  the 
climate  is  such  that  the  tree  would  prob¬ 
ably  reach  pulpwood  size  in  less  than  ten 
years. 

Merchants  Thank*  Daily  in  Ad 

In  the  Christmas  Day  issue  of  the 
Ka)isas  City  Star  appeared  a  full  page 
advertisement  carrying  a  message  of 
congratulation  to  the  Star  for  having 
brought  to  Kansas  City  Santa  Claus  and 
his  famous  reindeer.  The  advertisement 
was  signed  by  the  Merchants’  Associa¬ 
tion.  the  Parent-Teacher  .Associations 
and  the  Chamber  of  Commerce. 


The  Canadian  Press  announces  the  fol¬ 
lowing  changes  effective  Jan.  1 :  Harold 
Raine,  news  editor,  Ottawa,  to  superin¬ 
tendent  New  York  bureau,  vice  Ben 
Deacon,  resigned  to  become  publicity  ex¬ 
ecutive  for  Canadian  National  Railways 
in  New  York.  R.  K.  Carnegie,  night 
erlitor,  Toronto,  to  assistant  superinten¬ 
dent,  Ottawa,  a  new  position.  J.  H. 
.Armstrong,  assistant  night  editor,  Tor¬ 
onto,  to  night  editor.  Grorge  Hambleton, 
who  has  been  superintendent  of  the  Par¬ 
liamentary  Bureau,  Ottawa,  will  now  be 
known  as  superintendent  of  the  Ottawa 
Bureau. 


CALIFORNIA  GROUPS  UNITE 

Printer*  Asiociation  Now  Linked  With 
Southern  Editor*  Group 

The  Franklin  Printers  Association  of 
Southern  California  has  united  with  the 
Southern  California  Editorial  Associa¬ 
tion  upon  a  program  in  behalf  of  the  com¬ 
mercial  printing  industry  in  their  territory. 
By  the  new  plan  Ben  H.  Read,  manag¬ 
ing  director  of  the  Southern  California 
Editorial  -Association,  will  also  serve  as 
executive  secretary  of  the  Franklin 
Printers  .Association  and  the  latter  or¬ 
ganization  will  have  its  central  office 
with  the  editorial  association  at  515 
.American  Bank  building. 

Mr.  Read’s  work  will  inclixle  meeting 
with  the  local  printing  organizations  and 
helping  them  in  gathering  information  and 
developing  their  work.  For  the  present 
the  field  work  of  the  central  office  will 
concentrate  on  building  up  the  local  or¬ 
ganizations. 


Moffet  and  A**ociate*  Buy.  Control 
of  Monmouth  Review  Atla* 

Hugh  R.  Moffet,  president  of  the  Re¬ 
view  Atlas  Printing  Company  of  Mon¬ 
mouth,  111.,  .publishers  of  the  Monmouth 
Daily  Revino  Atlas,  and  editor  of  the 
news|)aper,  his  son  Victor  L.  Moffet,  Lee 
J.  Sharp  and  L.  .A.  Ryan  have  purchased ' 
the  interests  of  A.  W.  Barnes  and  Dr. 
R.  C.  Gibson  in  the  company,  it  was  an¬ 
nounced  Jan.  1. 

The  Monmouth  Daily  Atlas  and  the 
Monmouth  Daily  Review  were  con¬ 
solidated  in  July.  1924,  and  since  that  time 
the  publication  has  been  known  as  the 
Review  .Atlas.  Mr.  H.  R.  Moffet  con¬ 
tinued  as  editor  of  the  consolidated  news¬ 
paper  and  Mr.  Barnes  acted  as  busi¬ 
ness  manager.  The  original  owners  of 
the  Review  Printing  company  have  now 
purchased  the  interests  of  their  partners 
and  are  the  sole  owners  of  the  daily  and 
its  job  plant. 

Mr.  Barnes  has  been  succeeded  as  busi¬ 
ness  manager  by  Victor  L.  Moffet  who 
was  business  manager  of  the  Daily  Re¬ 
view  before  the  consolidation. 

Quincy  Weekly  Change*  Hand* 

.A  controlling  interest  in  the  Quincy 
(Mass.)  Journal-Enterprise,  a  weekly, 
has  been  purchased  by  William  Murphy 
of  the  Hudson  (Mass.)  Sun.  and  John 
Collier,  of  Boston,  formerly  of  the  Hud¬ 
son  Sun,  from  the  Quincy  Publishing 
Company.  Plans  are  being  formulated 
by  the  new  owners  to  convert  the  Jour¬ 
nal-Enterprise  into  a  daily  within  a 
month.  Quincy  has  two  daily  papers,  the 
Patriot  Ledger  and  the  Telegram. 


ttnctlj  cash.  You  can  use  them  until  you 
ncid  a  better  machine  then  trade  in  for  twice 
u  much  on  new  machine.  The  Linograph 
Company,  Davenport,  Iowa. 


Monotype  For  Sale,  completely  equipped  ex¬ 
cept  for  keyboard.  Motor,  machine  and  80  fonts 
at  barfrain  price.  Times,  Crookston,  Minn. 


L  One  Goss  Comet  Flat  Bed  Press  for  sale; 
[  omipped  in  hrst-class  condition,  w  ith  extra  set 
—  of  eight  column  chases;  for  delivery  within  the 
next  thirty  days.  Please  communicate  with 
The  Morning  Call,  Key  West.  Florida. 


Printers'  Outfitters— Printing  Plants  and  busi¬ 
ness  bought  and  sold.  American  Typefounders* 
products,  printers'  and  bookbinders'  machinery 
of  every  description.  Conner,  Fendler  &  Co., 
%  Beekman  St.,  New  York  City. 


I  Used  Goss  Mat  Roller  for  wet  mats  only,  for 
I  sale  cheap.  The  Goss  Printing  Press  Co.,  1535 
I  So.  Paulina  St.,  Chicago,  Ill. 


Some  outstanding  snd  exdusive 
features  of  The  Goss  Comhinatiom 
Ht'et  and  Dry  Matrix  Roller:  Pat¬ 
ented  atrcichtng  roller  produces 
dry  mats  without  a  wrinkle.  Both 
ends  of  cyltn^r  arc  set  at  tame 
ti^.  Heavy  cast-iron  cylinders 
with  forg^  steel  shafts*  Extra 
heavy  bed —no  racks— Urge  enough 
to  run  chase  with  columns  cross 
wise.  RolU  wet  mats  in  11 '4  sec* 
ondb;  dry  mats  in  22l4  secemds. 
Write  for  complete  catalog  of 
Goss  Stereotyping  Machinery. 


THE  GOSS  PRINTING 
^RESS  CO.,  CHICAGO 


A  Ctrciil*ti*ii  Promotion  Bartieo  writoo  n*: 
"Wi  to  date  h*»e  proved  vory  produetivo." 
«i»  proTo*  our  claim  **  to  the  roonlt — pro- 
dudac  ability  of  tbo  Claaaidod  page  of 
Editor  ft  PnbUabor. 


IHE  Highest  StaNDARD 


Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


MODERNIZE 

yoor 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  ateeL 
Manufactured  by 

The  Hamilton  Mrg.Co. 

Two  Rivera,  Wia. 

Far  aala  bp  all  pnaatoamt  T>ga 
Foandan  aad  Daalara  rrwrafci'a- 


Don’t'Pig”  Metal 

It  Wastes  Money 

Don’t  melt  yonr  metal  twice  to  nao 
it  oneo.  'Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sya> 
tom.*  Reforeneea  gladly  fnmiahed. 


mi>i*ln  lAo  Mmal  rWaa** 

Printers  Manofactnring  Co. 

1109.17  Transportation  Bldg. 
Giicago  *  Illinois 

World  Bldg.,  New  York  City 


Newspaper  Conveyors 

speed  up  the  movement  #f  papere  to  d^ 
Uvery  room — without  fuss  or  waste.  Usod 
for  jeare  by  hnndreda  of  larce  and  amaU 
pabltabam  throufhoot  the  country.  Write 
fer  detalle  and  typienl  Inatallatlon  vlawi. 

The  Cutlor-Hammor  Mfg.  Co. 
Worka:  IIILWAUKBB  and  NBW  TOBK 
New  Took  Cleyeland 

Cbicafo  Cincinnati  5-w^J 

Ptttabnrcb 

Phlladeiphla  MUwaukee 

Ban  mndao).  Len  Ancelaa,  PorUand. 
Beattie.  H.  B.  Bqalrea  Oo. 

CUTLER-HAM  M  ER 


Hoe  Patented  Duo-Cooled  Equipoise  Curved 


Casting  Mould 


“It  is  essential  to  Success  to  be  the  first  out 
teith  the  news — and  Minutes  count." 

This  Hoe  Curvet]  Casting  Mould  is  a  time- 
saver,  designed  especially  for  Speed  and 
Efficiency.  Cold  Water  circulating  through  the 
stationary  Lid  and  the  concave  Side,  gives  quick 
cooling  for  rapid  Casting. 


IF  IT’S  A  HOE.  rrs  THE  BEST 


R.  HOE  &  CO.,  Inc.  504-520  Grand  St.,  New  York  City 

7  Bouth  Dearborn  Street  also  at  7  Watar  Street 

CHICAGO,  ILL.  DUHIXLEH,  N.  J.  BOSTON,  XA88. 
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DOLLAR  *  * 
PULLERS 


$  $ 


IJ  liATED  automobiles  are  a  lot  more 
*  comfortable  these  winter  days  than 
unlieated  cars.  Where,  in  your  city,  can 
automobilists  get  heaters  for  their  cars? 
Run  a  i)age  of  such  ads  and  have  the 
advertisers  give  prices  and  length  of  time 
needed  for  installations. — Frank  H.  Wil¬ 
liams. 


Florists  have  just  tinished  conducting 
nationwide  balloting  among  themselves 
as  to  which  flower  should  be  advertised 
each  month.  The  carnation  for  January 
and  the  violet  for  February  lead  in  popu¬ 
larity.  Why  not  obtain  a  group  of  ads 
concentrating  on  the  carnation,  from  local 
florists  for  January,  and  violet  ads  for 
February?  They  have  committed  them¬ 
selves  to  such  an  advertising  policy — C. 
M.  L. 


"Paste  one  or  more  of  these  names  and 
addresses  on  the  windshield  of  your  car 
where  it  will  be  handy  when  needed.” 
Then  followed  the  one  inch  two  column 
uniform  advertisements  of  auto  towing 
services,  tire  repair  tirms,  etc. — B.  A.  T. 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


DISCOVERS  SWEDISH  PAINTER 


Advertising  of  seed  stores  and  nursery 
men  can  be  greatly  stimulated  soon  if 
proper  attention  is  given  to  working  up 
a  readable  garden  page.  Suggest  to  the 
leading  seedman  in  your  town  that  he 
offer  prizes  for  the  best  flowers  or  vege¬ 
tables  grown  from  his  setfds  or  bulbs.  His 
ads  should  expand  in  size  as  the  results 
of  the  possibilities  of  such  a  contest,  in¬ 
cluding  the  news  stories  that  will  be 
printed  on  the  page. — ^A.  N. 


New  York  World  First  to  Publish 
Work  of  Gustaf  Tenggren 

The  New  York  World  claims  to  be 
first  to  “discover”  Gustaf  Tenggren, 
Swedish  painter,  now  in  this  country, 
who  has  painted  a  series  of  calendars 
which  the  newspaper  is  distributing  with 
its  Sunday  edition,  beginning  Jan.  10. 

Robert  S.  Ement,  Sunday  art  director 
of  the  W'orld,  is  said  to  be  the  first  in 
the  art  world  to  recognize  the  quality  of 
Tenggren’s  work  and  the  first  publica¬ 
tion  of  any  of  his  pictures  in  this  country 
was  in  the  World’s  Sunday  Magazine. 

This  attracted  the  immediate  attention 
of  the  monthly  magazines  and  brought 
him  commissions  from  Cosmopolitan, 
Good  Housekeeping,  Pietorial  Review 
and  the  Delineator,  and  in  addition  he 
has  illustrated  a  book  of  fairy  tales,  and 
several  other  volumes. 


if  " 

ONE  DOLLAR 

HUNCHES 

"WILL  BE  PAID 

FOR  EACH 
“H  U  N  C  H” 
PUBLISHED 

not  pick  out  one  letter  from  the 
”  flock  that  descend  upon  the  editor 
and  run  it  on  the  front  page  under  the 
•leading  “One  Man’s  Opinion”?  A  Los 
.■\ngeles  newspaper  uses  that  method  and 
gets  some  exceptionally  fine  letters,  writ¬ 
ten  with  the  idea  of  “making  the  column.” 
— E.  Merle  Hussong. 


Winter  is  the  ideal  houseplanning  time. 
Why  not  try  a  double  truck  that  will 
run  .several  weeks  of  ads  from  architects, 
contractors,  house  builder  supply  houses, 
etc.,  centering  around  a  contest  offering 
a  cash  prize  for  the  most  practical,  build- 
able  house  designed  by  a  local  woman? 
Since  the  women  have  to  live  in  them, 
why  not  give  them  a  chance  to  air  their 
views  on  house  planning? — K.  E.  Dietz. 


A  Qiicago  paper  prints  activities  of 
the  criminal  court,  in  the  way  of  punish¬ 
ment  of  convicted  persons,  in  a  small 
lx)x  at  the  head  of  the  lead  criminal 
story  of  the  day.  The  arrangement  is 
receiving  many  compliments  and  may  be 
adaptable  to  your  paper  on  certain  occa¬ 
sions. — Lewis  Hvman. 


The  Birmingham  Age-Herald  has 
placed  slots  and  racks  for  the  sale  of  the 
morning  papers  on  all  of  the  local  street 
cars.  The  customer  drops  in  his  nickel, 
pulls  out  his  paper  and  reads  while  he 
rides.  The  management  of  the  circula¬ 
tion  department  says  that  the  plan  has 
been  most  successful  so  far. — S.  N.  S. 


After  the  Christmas  trading  period  is 
over,  a  good  story  can  be  made  out  of 
the  particular  lines  of  merchandise  which 
were  in  greatest  demand.  In  the  reverse 
manner,  what  stocks  moved  slowest  and 
kind  of  goods  which  was  bought  for  other 
Christmases  failed  to  go  this  year. — A. 
C.  Regli. 


Each  month,  we  print  some  message 
on  the  back  of  our  advertising  and  job 
printing  statements  with  reference  to  our 
business.  We  have  found  this  a  very 
effective  manner  in  which  to  announce  a 
special  edition,  the  arrival  of  new  cuts, 
etc. — Donald  O.  Ross. 


W  ide  awake  ad  men  can  do  much  to¬ 
ward  assisting  “home-sick"  ex-service 
men  to  make  a  long  desired  visit  to  Gay 
Paree  and  other  familiar  place  in  France. 
Get  busy  at  once  and  interest  your 
bankers  into  launching  an  “American 
Legion  1927  Paris  Gub.”  Savings  Clubs 
are  not  new,  but  this  one  will  surely  in¬ 
terest  many  a  sentimental  doughboy.  The 
club  can  be  arranged  into  “classes”  to 
suit  each  individual  banker.  Such  as  a 
$1,  $2,  $3,  $4,  and  $5  a  week  class — or 
even  more. — George  C.  Marcley. 


One  city  editor  who  has  put  across  a 
number  of  big  exclusives  finds  it  desir¬ 
able  to  keep  a  regular  telephone  call  list 
of  farmers  in  various  sections  in  his 
county.  This  list  is  called  once  a  week 
and  some  gtxxl  items  are  not  infrequent. 
Of  course,  the  list  as  it  now  stands  rep¬ 
resents  considerable  effort  in  weeding  out 
those  who  are  poor  news  sources,  but 
the  start  can  be  made  by  calling  any 
numljers  on  the  rural  lines.  I'rom  these, 
jot  down  those  who  give  you  items  and 
then  try  another  list  similarly,  until  you 
get  a  representative  list  of  calls. — B. 
A.  T. 


‘‘RADIO  Doing*” 

TELL  the  new* 

OF  program*, 
STUDIOS  and 
LISTENERS  minu* 
PROPAGANDA  and 
ADVERTISING.  They 
HAVE  *cored  a 
TREMENDOUS  hit 
THROUGHOUT  the 
COUNTRY.  Week’* 
TRIAL  free. 


AUDIO  SERVICE 
30  N.  Dearborn  St. 
CHICAGO 


mw 


Uamalknal  New*  Servie* 

WaM  B* 


Mwr  Tart 


Small  Comics 


“KIDS” 

By  STRIEBEL 


“McDUFFER” 

By  BARRIE  PAYNE 

“OTTO  WATT” 

By  BARRIE  PAYNE 


Associated  Editors,  Inc. 

440  S.  Doarbom  SL,  Chicago 


WHAT  EVERY  EDITOR  OUGHT 
TO  KNOW— 

THAT  ROYLE 
GIRL 

By  EDWIN  BALMER 


IS  A  SERIAL  THAT  COM¬ 
BINES  ALL  THE  ESSEN¬ 
TIALS  OF  RATTLING 
GOOD  FICTION  FOR 
NEWSPAPERS.  THIS 
STORY  HAS  EVERYTHING— 
MURDER,  MYSTERY,  RO¬ 
MANCE,  A  PRESENT  DAY 
PROBLEM.  AND  PLENTY 
OF  SUSPENSE.  ITS  A 
DARB.  .  .  ORDER  IT. 


THE  BELL  SYNDICATE,  INC. 

John  N.  Wherter,  Pres. 

154  Na**au  St.  New  York  City 


are  selected  at  random  from  the  telj. 
phone  directory,  called  on  the  ’phone  aasl 
asked  some  question  of  current  impon. 
ance,  such  as  “What  should  be  done  t; 
Colonel  Mitchell?”  Readers  are  wam«;| 
to  be  ready  to  answer  some  questiotl 
propounded  to  them  by  the  reporter.— L 
C.  Pratt. 


Both  old  and  young  readers  are  maoiH 
festing  great  interest  in  a  monthly  fcatm^ 
of  the  Sheboygan  (Wis.)  Press.  It  j] 
a  page  called  the  Sheboygan  Pioneo 
Its  editor,  Alfred  Marschner,  fills  it  wit 
vivid  stories  of  the  old  days  of  the  toyi 
Its  scope  permits  the  writing  of  reminb- 
cences  and  important  dates  in  more  dt. 
tail  than  the  familiar  “Ten,  Twenty-Fw 
and  Fifty  Years  Ago”  columns  published 
in  a  number  of  newspapers.  It  has 
proved  to  be  an  excellent  idea  for  holdhy 
old  subscribers  and  the  younger  genen- 
tion  delights  in  browsing  over  the  doino 
of  Dad  and  Grandad. — John  R.  Wolf. 


The  Elmira  (N.  Y.)  Telegram  uncov¬ 
ered  some  interesting  information  for  a 
feature  article  by  interviewing  the  city’s 
barbers.  Actual  figures  were  used  show¬ 
ing  that  women  were  spending  $100,000 
more  annually  than  men  patrons.  Young 
men  were  the  fussiest,  business  men  the 
more  hurried,  old  men  shied  from  the 
manicurists — these  and  other  topics  fur¬ 
nished  the  “meat”  of  the  story. — Paul  M. 
Wildrick. 


“The  Inquiring  Reporter”  does  his 
work  on  the  telephone  for  the  Pomona 
(Cal.)  Progress.  Every  day  five  persons 


“SKIPPY 

By  PERCY  CROSBY 


The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  \)ou  can’t  afford 
to  miss 


JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


WHEELER  NICHOLSON.  INC. 

and  the 

Wheeler  Syndicate,  Inc. 

“Treasure  Island”  and  “The 
Three  Musketeers’  ”  picturized 
literature  by  N.  Brewster  Morse. 

“Vivian  Vanity,”  the  outstanding 
Woman’s  Page  strip. 

The  Wheeler-Nicholson  Blan¬ 
ket  Service  includes  the  above 
and  a  large  assortment  of  up-to- 
the-minute  features  for  every 
page  of  the  paper. 

Write  or  wire  for  samples  and 
the  exceedingly  low  prices  for  your 
territory.  -- 

WHEELER^NtCHOLSON.  INC. 

373  Fourth  Avenue 
New  York,  N.  Y. 


UNITED  PRESS  ASSOCIATIONS 
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The  Herald  Tribune  during  the  year  of  1925 
made  a  larger  gain  in  automotive  advertising 
than  the  New  York  Times,  American,  and 
World  combined^  and  was  second  in  total 
volume  of  display  automotive  advertising 
among  all  New  York  newspapers, 

Nettr  ^ork  Herald  tribune 

FIRST  TO  LAST— THE  TRUTH:  NEWS— EDITORIALS— ADVERTISEMENTS 


Editor  &  Publisher  f  if  r  January  16,  1926 


Good  and  Getting  Better 

that  is  the  state  of  business  in 

PHILADELPHIA 

For  the  year  just  closed  hank  clearings  in  Philadelphia  exceeded  TWENTY-NINE  BILLION 
DOLLARS,  an  increase  of  three-and-a-half  hillioii  dollars  over  1924. 

This  record  shows  that  the  turnover  of  all  the  retail,  wholesale,  manufacturing  and  other  husi- 
nesses,  and  their  wage-earners  increased  about  TEN  MILLION  DOLLARS  PER  WORKING  DAY 
for  the  whole  year. 

These  facts  speak  volumes  to  the  alert  advertiser  who  seeks  profitable  markets. 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 

She  ‘Pulktiw 

PHILADELPHIA’S  NEWSPAPER 


524,662 

Net  paid  average  circulation  for  the  twelve  months  ending 
December  31,  1925. 

The  circulation  of  The  Philadelphia  Bulletin  is  the  largest 
in  Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


NEW  YORK 
247  Park  Avenue 
^Park-Lexington  Bl<ig.^ 


DETROIT 

C.  L.  Weaver.  Verree  &  Conklin,  Inc. 
321  Lafayette  Boulevanl 


CHICAGO 

Verree  &  Conklin,  Inc. 
28  E.  Jackson  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Emory,  Verree  &  Conklin.  Inc. 
681  Market  Street 


(Copyright  1926— Bulletin  Company) 


